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Only generations of practical experience in the cultivation, selection and 
distillation of roses could have produced the results made manifest in the 1922 
production of 
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growing districts of the world, Otto of Rose d’Or always fully justifies the 
confidence placed in it by those who have recognized it for years as the best 
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new odors and the improvement of present ones. 
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A. M. T. A. CONVENTION AND EXPOSITION 
GIVE NEW ZEST TO INDUSTRIES 

The proceedings of the annual meeting of the American 

Manufacturers of Toilet Articles and account of 

tial National Exposition of the Perfumery, Toilet 


the ini- 
Articles 
and Soap Industries, to be found elsewhere in this issue, 
record events that mark what might truthfully be called 
the first fruits of the new epoch which has begun for these 
industries. The phenomenal gains in trade by our manu- 
facturers and the rapidly growing use of our products by 


both domestic and foreign consumers have been set forth 


recently in various articles in these columns. And new 
statistics are given in this issue. 

But the progressive “Manufacturing Perfumers’ Associa- 
tion,” which held its first convention as the “American 


Manufacturers of Toilet Articles,” will occupy first attention 
with a majority of our readers. Under the presidency of 
Mr. Gilbert Colgate the association has made strides. Its 
membership has increased, its influence has been augmented 
and it has been able to do things for the members that 
have been of great practical importance. Mr. Colgate mod- 
estly and justly gives generous credit to his associates on 
the board of officers, and we all know that never has there 
been a more loyal, energetic and effective support given 
to an The the Industries and Mr. 
Colgate are all to be felicitated on his graceful reconsidera- 


executive. Association, 


tion of his decision to retire from office. President Colgate 
personally supplies inspiration of the kind that runs in the 
Colgate family and has made his firm the suecess that it 
has become. 

But 


large importance. 


“Team Work” is one Colgate motto. 
of the convention: The aleohol symposium was of 


Alcohol is a vital element in the toiletry 


industry.. The Government came to the Association in the 
person of Dr. Doran, chief of the Industrial Alcohol and 
Chemical Division of the Internal Revenue Bureau. Dr. 


Doran predicted much good from the new Advisory Alcohol 
Committee, and gave the members of the association a clean 
bill of health in diseussing various phases of the alcohol 
problem with them, which he did freely and frankly. Even 
in the matter of getting tax free aleohol he was sympathetic, 
The symposium 
Act of Congress probably is the only 


but cauiious, in expressing an opinion. 
disclosed that a new 
remedy. 

The resolutions took a strong stand on the Anti-Saloon 
League’s plan to pass the Ernst-Wood bill to make the Pro- 
hibition Commission a Czar, as well as on other subjects 





50 THE AMERICAN PERFUMER 


in the alcohol category. Price maintenance and other topics 


received due consideration, and an endorsement 


to the 


was given 


price control measure which is sponsored by Con- 


Kelly, the 


necessity for 


gressman who delivered a fine exposition of 


protecting manufacturers in their legitimate 


rights 


The association established a Trade Practices Committee, 


to take up cases of unfair advertising by members and act 


upon them prior possibly to seeking relief from the Fed- 
eral Trade Commission. Complaint has been made that 
some members have reflected upon others in their adver- 


tisements and that is something which is to be considered 


by the committee. On the other hand one member, as will 


be seen elsewhere in this issue, is spending large sums of 


money in an advertising campaign in which the firm gives 


all of its competitors the benefit of the refutation which is 


made of the white lead charge against cosmetics. This 


style of advertising, in which rivals are allowed to share the 
benefits, certainly is generous, but it is “good business,” 
and in accord with the spirit of harmonious co-operation 


with which President Colgate has been permeating the 


association 


One of the most interesting episodes was the clearing of 


the atmosphere when Victor Vivaudou’ explained his 


grievances against the Special Tariff Committee and pledged 
his loyalty to the parent association. It brought out some 
inside history of the work of the committee and the diffi- 


culties under which the members labored in the last two 


years, as well as showing the time and labor spent by mem- 
a difficult 


got more than even a high 


bers in getting the best they, could out of situa- 


tion at Washington—and they 
Senator said they could 
But the report of the convention speaks for itself. There 


is food for thought, as well as information, in practically 


every paragraph, especially in the resolutions. 


NEXT BIG TRADE EVENT IS MEETING HERE 
OF U. S. COMMERCE CHAMBER 


While transportation and [European problems as_ they 
affect American business will be the general topics con- 
sidered at the eleventh annual meeting of the Chamber of 
Commerce of the United States in New York, May 7 to 


10, there also will be a series of exchanges of views that 
should prove of real value to the torward looking men in 
the various industries. A group session will be held for 


each cross-section of American business. lor instance: In 
the Domestic Distribution Group, the major topic will be 
“Railway Rates in Their Relation to Distribution,” with 
collateral issues In the Fabricated Production Group, 
‘The Effect of Freight Rates on Manufacturing Costs” ties 
up with the main theme of the annual meeting and “Set- 
ting up Quality Standards in Commodity Production” gives 


opportunity to expand the application to wasteful varieties. 


A plea for solution of the coal problem by economic 
rather than legislative means will mark the session of the 
natural resources group. It will devote its time to coal 


entirely as it is a subject of pressing current interest to 


American business 


Into the European division of the annual meeting pro- 
gram fall such questions as reparations, war d-bts, cur- 
rency depreciation and others which recent developments 
in France and Germany have made of outstanding im- 
portance to American business interests. Julius Barnes, 
president of the National Chamber, and many American 


delegates to the International Chamber of Commerce in 






SUCCESS IS INTERALLIED | 


HIGH PRAISE FROM FRANCE FOR F 


THE AMERICAN PERFUMER . 
(From J. PEREZ HENRIQUE, of Lournay, Inc, | 
Paris) 
l am very please d indeed to receiy g 1 
your review The service rendered by 


lication to the American industry of soaps and per 
In spite of 
the competition against our French perfumery | 
believe that advertising in your journal is valy. |= 
able to the French industries that supply raw 
materials and products of distinction to perfumers 
and soap makers and I recommend it strongly to 


my friends. 


fumes is too evident to be discussed. 


Rome are expected to give first hand impressions 
European situation 


The New York 


preparing for the 


Merchants’ 


convention and the 


\ssociation js active 


local reception cor 


mittee is headed by A. C. Bedford. Among others pror 
inent on this committee are Col. Austen Colgate, Edwa 
Plaut, William H. Nichols, William H. Woodin, Wat 
C. Teagle and A. S. ‘Somers 





FOREIGN TRADE CONVENTION. 


The Tenth Trade Convention, 


meet in New Orleans May 2, 3, 4, will devote 
tion to the 


National Foreign which 
special itt 
» European situation, the part played | 
national life, and transportation by rail ; 
sessions will deal with the practical det: 
management, finance, credits, and aoa 


In our 
Group 
port sales 


with particular consideration of problems affecting 


Coast and the 


I acin¢ 
The general discussion will center around our Eur pe 
trade. Regarding this an announcement says: aie 
half our exports are sent to Europe; more than one-tl 


Gulf 


of our such condi 


imports come from Europe. Under 
it is not too much to say that every man, woman and 
in the United States is vitally interested in prese 
European developments The situation with regard '§% 


particularly important 


\mericat 


Germany 1s 
more 
United 


1 products than any 


Kingdom and Canada.” 


Germany cons 
other country, except 
PROPOSED CHANGES IN U. S. P. X. 


\ copy of the first abstract of proposed chang 
United States Pharmacopeeia, covering 
sane and many inorganic chemicals 
pamphlet form, being a_ reprint 


ted St: *harmac Ma. Cc ‘ring most of 
xg al any rganic chemicals, has been sed 
é hlet f , being a repri from the Journal 
veri rh raceutt Association. Copies will be ma 
ed, upon request, to any one interested in the new U.S 
standards The Committee of Revision invites commen 


{merican Pharmaceutical 

or criticism at this time, that the maximum degree of 
attained in the revision. Requests or com 
ments should be addressed to Fullerton Cook, 636 Sout 
Philadelphia, Pa. 

several items in this abstract of interest io ov 
benzoate 


fection may be 


Franklin Square, 
There are 
especially the one in relation to benzyl 


added to U.S.P. X. 


readers, 
which is to be 
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ene 
CORRECTING SOME FOOLISH FIGURES AS 

TO AMERICA’S BEAUTY EXPENSES 


aoe ts 


\Ve have an expert on figures who never has been caught 


error except once on a forgivable 


mistake in construing 


income tax regulations, which cost him $21.42 and 





has so hardened him against other slips that a 
née of some his deductions regarding the actual 
om \merican peopl re paying for cosmetics is worthy 
nsick 
; ( iti Enguirer recently put the bill at 
000.000, which of urse is ridiculous, in quoting 
jejlman’s ny} that more money was npent tor tac 
wders and perfumery than tor endowments to educationa 
tutions. On page + of our March issue we commented 





Dean Heilman’s address in an article on “Beautifying 


Eclipses Education” and gave his figures for cosmetics, 
which were $75,000,000, or only a trifle of $675,000,000 less 
an the Enquirer's hgures 
lhe actual toilet expenses of \merican people are lificult 
assemble. Based on the latest Government reports ane 
ring out of increase and decrease, deducting from 





\merican manufacturers’ production the amounts exported 


nd adding thereto the imports from foreign countries, 


excluding brushes, combs, toilet soaps and otl accessories, 


] 


the actual estimated | 


value of perfumeries, cosmetics a 


going into the American consuming 


oilet preparations 
public’s hands in this month of April is at the rate of 
$84,000,000 a year. Chis 


sporadic production, Nor 


does not include 


does it 


subsidiary ot 
include essential oils, 


talc, or other raw materials. It simply concerns the 


nished products, domestic and imported, that reach the 


ultimate consumers. 


PERFUME HOLDS ITS OWN IN THE CENSUS 

By reference to the preliminary census report for 1921 
vhich is printed on page 89 of this issue it will be seen 
that perfumery and cosmetics gained $6,000,000 in domestic 
1919 and $56,000,000 over 1914, the 
period being at the $8,000,000 
a slowing down, however, in the 1919 
$6,000,000 was 
allied 


Same two years 


utput over increas¢ 


the seven year rate of 
vear. There was 
192] period, but the gain of remarkabk 


vhen it is considered that perfumery’s industries 
backward $56,000,000 in the 
The 1921 


establishments are 


figures for perfumery and cosmetics made 


$72,541,000. but adding on th 





utput of plants otherwise classified, the total rises to tt 
ndsome gure f $75.640.700. This probablv is short 
e real mark and it does not include soap, but it prove 


the American Nation is growing fonder 


\merican pet 


the products t 


Tune in 


hemists 


LIGHT GIVEN ON A PUZZLING PROBLEM 


“How to create a demand is a puzzling problem,” says 


the editor of Standard Remedics in reply to a reader who 


‘ssures him that he has the most wonderful medical prep 


aration ever compounded and complains that he cannot in 
luce the jobbers to stock it “They told me to create a 
lemand,” he wrote somewhat ingenuously, “and then they 
would buy some ' 
What shall I do?” 


If we 


This seems rather unreasonable to me 


were to answer Standard Remedies’ inquirer’s 


juestion we would say 
inning in THE 


Just read the series of articles now 
& Ou 
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MORANA INCORPORATED 


Importers and Manufacturers of 
Raw Materials for Perfumes, Soaps and Flavoring 
Extracts 


118 East 27th Street 

New York 

& ESsenTIAL Oi Revi 
New York, N. ¥ 


great pleasure in compliment 


14 Cliff 


Gentlemen: We take 


street 


ing you on the very satistactory results we have had 


from our advertising in Tue AMERICAN & ESSENTIAI 
Orit REVIEW 
Our advertising successt 


ul that ope 
during this next materially | 
have in 


Wishing vou 


are 


space we gazing 


ssful and 


Yours very truly 
\ INCORPORATE! 


Carl Schaetzer, Pres 


Review, by Leroy Fairman, on the art, ethics and practical 


- toilet, or 
He gives the cold facts, with 


methods ot introducing a new cosmetic, perfume 
other preparation in the market 
leave 


often his 


explanations and incidents of experience, that can 


the dark, 


information is of beneficial importance to 


none of our aspiring readers in while 
long established 
rms that may have fallen into a rut 

Standard Remedies tells its correspondent that the refusal 
of the jobbers, many with “dead ones” in their warehouses, 
is after all not so cold and unfeeling as it seems, for job- 
hers cannot always be philanthropists. “Show them the de- 


mand,” is all that is needed and Mr. Fairman is telling how 


in his articles which are appearing monthly in this journal. 


ONE DIFFERENCE IN THE HUMAN RACE 


Since the flood, the human race has been through every 
wn kind of trouble—famine, pestilence, war, panics, and 
litics. Humans ve been punished until there is no new 
n ha and yet the optimists outnumber pessi- 
sts two me, wisely remarks a writer in a recent 
p 
i Ke St fa ‘ 
Optimists ik back and see w ( e come rough 
da hank ft The pessimists try to figure out all the 
' 
pleasant things ¢ e going go tl ih and they 
et grouch 


RIGHTS OF BUYER OF AN ALIEN BUSINESS 


The purchaser of a business of a foreign corporation 


in this country, sold by the 
entitled to all 


the business, and the original owner must not 


Alien Property Custodian, is 
»f the benefits flowing from the goodwill of 
seek to re- 
interfere in any way with the 


sume the business or to 


rights acquired by the purchaser, according to a decision 
by Judges Manton, Mayer and Hough, sitting in the United 
States Court of Appeals. that of 


The Koppel Industrial Car & Equipment Co., but it affects 


Circuit The case was 


other cases. 



















































c4 


THE AMERICAN PERFUMER APRIL, 1923 





BABSON AND OTHERS STRONGLY OPTIMISTIC ON TRADE 


Roger W. Babson, the noted statistical observer and 








essential oils during the past three years though it has }; 
business expert, who is a regular contributor to this jour largely concealed by large stocks and reduced dema 
. area With these stocks almost exhe d < greatly incre: 

nal, is decidedly optimistic on the future, but cautions all on — ocks almost exh usted ind greatly INCrease 
’ demand in prospect, buyers should face the coming mops 

with open eyes and a readiness to protect themselves 








against going to extremes in a situation which may be 
























minimized by lack of common ordinary commercial pru covering future requirements when the occasion seems 
dence Among the points he makes in his recent contribu- | warrant such action. There is no longer the need or ¢ 
tions are these cuse for ‘hand-to-mouth’ buying which has existed jn 
past 
Your PLans For 1923 Bustness.—In laying plans and “Buyers in America have been inclined to lose sight 
business policies, keep in mind two distinct viewpoints: the important fact that the low prices which have prevail ; 
(1) The “intermediate” outlook—that is. the conditions m essential oils have been fundamentally due to depreciate: fim 





; : : exchanges With a further rise in exchanges Predicts 
which reasonably may be expected during, say, the next 







: ' ° and with every indication that the prediction will be verif, 
six months. (2) The “long swing” trend for the next two by the fact, this is toc important a subject to be ignore 
to three years. This trend is determined by fundamental or minimized. Sterling has already advanced almost to 
conditions. Both of these viewpoints today are vitally im- and while no one expects that the france and lira will sy¢ 






denly snap back to a point where they can once mor 
look the dollar in the eye, even a partial improvement y 
have an astonishing effect on the essential oil and flor 
INTERMEDIATE OuTLook Goop.—As far as the next few ¢ssence market. : 5 
“These two factors, under-production of essential oils a) 
enhancement of foreign currencies, are likely to prove ¢ 
outstanding developments of 1923 in the perfume, flavoring 
last year. Even the summer with its usual seasonal slack- and other industries using the affected products. The fore 
ening should make a substantial showing. The various 80ing —P are to be — not so much as a —— 
i. ts ar ; ee ee Ne as to what 1s to occur, Dut as a warning Of what ma 
barometer subjects indicate the present activity. Check happen. Should important changes of this kind manifey 
themselves buyers will have some very interesting problem: 
time last year The number of failures is 30% less. Fail- to solve. a 
ure liabilities during February were less than $40,000,000. ae may ee ae the way tt —— price: 
~_ . tor supplies, we can tace the tftuture with conhdence an 
compared with nearly $70,000,000 for the same period a nuidautien as a welcome antidote for the lean years jug 
past. It requires no courage as a prophet to predict that 


portant if you are to take advantage of present opportunities 
and yet be prepared for the subsequent reaction. 






months are concerned the outlook is very encouraging. 
Spring business should total about 15% to 20% larger than 









transactions are running about 20% larger than at this 










year ago 










Don’t Buy Too Far AnEAD.—Merchants and manufac- it will be a year of general prosperity and success; not 3 
turers today are in more danger of buying too much year in which anyone can make money regardless of bus 
rather than buying too little. Prices are rising and the "ess knowledge or efficiency, but one in which courage 
impulse is to stock up against the advance. This policy !tiative and business acumen will reap a large reward 
was all right as far as needs for spring and summer busi- eT ‘ ‘ 
ness are concerned, The outlook is fairly clear even for Tregoe Optimistic, But Warns Against Inflation 
the early autumn. Carried on to the latter part of the year, The present gold holdings of the United States constitute 


however, the danger of reaction increases. Those who are 
buying for next winter and for 1924 requirements have no 
assurance as to how they will come out. Our advice in 
general is to delay making commitments which will ex- 
tend—say, beyond the third quarter of this year Under ful 
the circumstances it will be wiser to take the chance of business man should be to prevent a recurrence of such con- 
having to pay more later, rather than to risk being caught ditions. He sounded a warning against inflation 

with an over-stock of high priced materials when the “There are good times ahead of us,” Mr. Tregoe said 
turn comes “but it we are not careful, if we use credit extravagantly 


a base for the extension of $45,000,000,000 in credit, hi H 
Tregoe, secretary of the National Association of ‘Credit Men 
declared recently in an address. Tracing every depressiot 
that the nation has had since 1819 to the misuse of credit 
Mr. Tregoe said the constant occupation of the thoughtful 

































Keep Stronc CasH Reserve—Do not tie up all your and levitate prices to a point where the buyer will again 
funds in commodities or plant extensions. With funda- retire if there is overproduction, another depression must i 
mental conditions as they are you must weigh the danger occur and the cost of it will fall on the guilty and innocent 
of a reaction in prices against the possibility of speculative alike. Or 
profit. Bear in mind the relatively temporary nature of Credit Men Call Business Outlook Good P) 
the present boom and take advantage of it as far as possible . vas ; ; Ke i lee ry 
without greatly increasing capital investment. Do not Members of the administrative committee of the Nationa ; 
build new plants or buy expensive machinery unless you ‘Association of Credit Men, who met April I] in New York " 
are reasonably sure of getting back a large part of your expressed the opinion that while business now 1s larger Se 
investment this veat : than had been expected a few months ago, the rise in com- I 
: ee. ae modity prices and in wages, general inflation and the un- se 
Perfume Trade Possibilities and Probabilities certain European situation were factors that must be taker Pre 
In a thoughtful article on the outlook for the perfume, imto account in a study of conditions. Care in buying was N. 
flavoring and related industries particularly, in Ungerer’s urged. The chairman of the committee, Curtis R Burnett Bra 
Bulletin, F. H. Ungerer, of Ungerer & Co., says in part of the American Oil and Supply Company, Newark, — La? 
“Since the collapse of world business in the early months. summarizing some of the adverse features to be considered se 
of 1920'there has been terrific deflation and in no line has Said that several months more of BS xl business could be Fey 
it been more complete and far-reaching than in essential looked for “if we keep our heads. N. 
j an ts 
oils and other perfumes and flavoring materials. To those Harvard Service Predicts Trade Expansion Lit 
who have watched events closely it became apparent about : ; Ne 
the middle of last year that this deflation had been halted The recovery of business from the depression of 192! 
and since then a slow and gradual but definitely significant has proceeded normally, in spite of the European unsettle- 
change of trend has been noted ment, and good business may be expected throughout 1923 7 
“After two years of purchasing supplies at the buyer’s according to a report made public by the Harvard Eco- fac 
terms it is difficult to accustom ourselves to the idea that a nomic Service. The outlook for the rest of this year 1s tor Mz 
‘seller’s market’ may again prevail, but the possibility must further expansion of business, firm or higher commodity St: 
not be cavalierly dismissed. There is no doubt whatever prices, and firm or higher money rates, the Harvard econo- ou 
that there has been under-production of many important mists predict. We 
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MANUFACTURERS 


OF TOILET ARTICLES, APRIL 10, 11, 12, 1923 


Twenty-ninth Annual Meeting of Former Manufacturing Perfumers Association, Biltmore Hotel, New York 
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NORTHAM WARREN 
Vice-President ) 


( tirst 


SS 





Gro. A. PFEIFFER 


Board) 


Fraxcits W 


(Executive 


Jones 
(Executive 


D ' 
board 


OrFiciaAL Starr oF THE A. M, T. A. For Year 1923-4 
President—GILBERT COLGATE, New York. 

First Vice-President—NortTHAM WaArREN, New York 
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Braptey, New York City Terms 


Lanciois, Boston, Mass 


DAGGETT, 
Henry Bertram, New 
The twenty-ninth annual meeting of the American Manu- 
Articles, in 
Association of the 


former 
Perfumers’ United 
States, but the first annual convention under the new title, 
was held in the Biltmore Hotel, New York City, April 10, 


facturers of. Toilet succession to the 


Manufacturing 





COLGATE 


" 7 ( President ) 








[EpwIn SEFTON 
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ll and 12, 1923 Che meetir 


held by 


was one of the most success- 


ful ever he component firms of the perfumery 


t 
and toilet goods industries The business sessions were full 


f imterest and the entertainment events were enjoyed by 


the members and their friends Che tariff and alcohol 


tures of the 


were dominant fea is, but other subjects 


The 


Sess1o1 


vital to the industries received adequate attention 


old officers were re-elected and the list, with hold overs, 
may be found on this page. The association was reported 
to be im excellent financial condition and its membership 


has been enlarged in the last year. In fact the very first 


event at the vas the election to associate 


opening 


Denniser 


session 


membership of th Manutacturing Co., of Fram- 


Mass 


ingham, 


President Gilbert Colgate’s Annual Address 


The president of the Gilbert (¢ 


then delivered his annual address to the membership 


issociation, Mr. ‘olgate, 


GENTLEMEN: I extend to each of you, both active and 
associate members, a cordial and most hearty welcome to 
this, our twenty-ninth annual convention of the American 
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Toilet Articles. It is indeed a genuine 
to greet you here as representing an industry fast 
rroadening its activities and one that does so much to the 
well-being and embellishment of society in general. In 
looking the early inception of this association, little 
did the founders realize the important part, this organization 
established in 1894, was to perform in future years. Banded 


Manufacturers of 
pl 
} 





back to 


together, born of necessity and a mutuality of ideas along 
co-operative lines, these early founders, perhaps, foresaw 


would arise in the future 
action. Today in ac- 
mting us, the work 


the problems that in all probability 
and which would require con 


with the many problems confr« 


certed 


ordan¢ 





f the association in the last few years has been made pos- 
sible by a united front, and a harmonization of ideas that 
has assisted each of us individually to larger felds of busi- 


ness activity 
f name from the 
United States 


meeting, the change « 


Association of the 


Since our last 
Manufacturing Perfumers’ 


to the American Manufacturers of Toilet Articles, shows 
the broadening influence of our activities. There is, how- 
ever, one great achievement in these annual conventions 
that cannot well be measured by performance and work, 


I 
measure 


of the most 


value, and yet is 


praiseworthy ac- 


expressed in any 
and one 


nor can be 


of prime importance 





complishments of our association. It has brought us to 
gether as men without fear or prejudic« We have become 
acquainted, we respect each other as men and there is real 
substance to all this far above financial gain or benefit 
Since our last meeting, a year ago, the Fordney- McCumber 


Tariff passed Congress and while not entirely as we had 
hoped to have it, our industry has considerable to be thank 
ful for in this Tariff Act. I will not elaborate on this law, 
for you are undoubtedly familiar with it. 


“New Membership Drive Proves Successful 

\ membership drive started last summer has resulted in 
an increase of membership both active and associate so that 
we now comprise a larger organization than ever before. 
The credit information and salesmen’s bureau have been of 
increasing and practical benefit to our members. Our bul- 
letin service has been most active and constantly keeping 
our members advised of fair and ill advised legislation that 
affects us all. Publicity has also been given to the indis- 
criminate return of merchandise bought and opposing this 
evil of “return goods.” This has all been of practical value 
and a real work of the association for its members. Con- 
fidential information has been extended daily to many sources 
as to trade names and trade marks registered. And today 
we have over 8,000 names registered with the association 
pertaining to our industry. 

Throughout the last year our members have enjoyed tax 
free alcohol, the use of which in the manufacture of the 
products of our industry is extending rapidly. Many of 
our members have saved considerably in the cost of one 
of our most rtant raw mater I 


ils and have been relieved 


imp 





of the hazards resulting from drastic enforcement of th 
prohibition law Our most recent formula, 39C, is the 
result entirely of the activity of the association through its 


Alcohol Committee. 
In causing Pro-Min 
members of the necessity of keeping elaborate and unneces 
] which would 
lars again ( 
tively we took up the work. and red the rev 
1 bonding regulations that would have doubled th 


propos¢ ad 
penal sum of all alcohol bonds, thus greatly increasing pre- 


282 to be rescinded, ws 





sary records, the cost of 





\¢ 





eral hundred thousand d 





ocation oO 


miums thereon. The annual saving to both active and 
associate members on this single item far exceeds the total 
cost of our Legislative Committee’s work. For if you will 


recall, this imposed az 


upon all alcohol users 

Through our efforts, your attention has been directed to 
the proper filing of claims for War Risk Insurance premiums 
and other losses before the Mixed Claims Commission which 
included claims from August 1, 1914, to August 25, 1921. 

Since January of this year, our industry has been surfeited 
with a veritable flood of adverse and ill-advised state legis- 
lation, particularly affecting the sale of perfumery, cos- 
metics and toilet articles. The states of South Carolina, 
Missouri, Washington, New York, Kansas, Texas, Pennsyl- 


per cent liquidated damages bond 
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Ss 
vania, West Virginia, and North Carolina 
posed bills inimical to our interests and each has 
difhculties to combat and overcome 


Nave 


had pro. 
presented 


Victory Won in Mileage Book Campaign 

The work set in movement many months ago at 
participated in by all of us with other oking 
t reduction in the cost of interchangeable mileag books 
brought to a successful conclusior Commencing 
of last month, March 15, practically all class one 
sold interchangeable mil 


ICaye DHOOKS tor 


ld a tively 
associations 
luo a 
has been 
the middle 


roads have 





miles of travel at a reduction of 20 per cent from the regular 
Lular 
Passenger rates 
1 } 
Through co-operative efforts and work we Nave kept in 


constant touch with the Proprietary Association, National 
\ssociation of Retail Druggists, National Wholesale Drug. 
rists Association, Glass Container Association, Merchants 
\ssociation of New York, Flavoring Extract Manufacturers 
\ssociation, and many where our interests 


much the same along kindred lines This has kept 





otners 


are very 





informed of the various state bills that have been pres 
and it has been our privilege to co-operate witl 
lations without any expense to us 


I should be negligent of my duty if I did not call attep- 
tion to the dangers of divided opinion among oursel 
matters of vital interest to us all. Team work should be 
our constant aim in all things and a united support of the 
issociation in its administrative affairs constantly before ys 
Divided the tariff and th intelligent 
consideration of our various problems is unfortunate at all 
times. Among ourselves, I recommend getting together 
freely and frankly in closer contact, perhaps, and much could 
be accomplished this way and evils eliminated 
operation | recommend. One of our serious new problems 
is the misbranding of foreign perfumes. While not visible 
to the layman at large the fact does remain that perfumery 
is mixed abroad and bottled in America by manufacturers 
still gaining the advantage of their foreign prestige. This 
should have our careful consideration. 


. ] $ 
counsels on lack of 


Sensible co- 


Standards of quality in basic materials is excellent and 
this sentiment of striving for supremacy in our field is most 
worthy and proper. It seems to me that standardization 
will go a long way towards this end. 

Modification towards ending the unnecessary red tape in 
obtaining beverage and non-beverage alcohol for use among 
our members, [ strongly recommend. The fight of legiti- 
male American industries for the right to use industrial 
alcohol as guaranteed by Act of Congress through the Vol- 
stead law should be made clearer and more thoroughly un- 
derstood. ; 

It has been thought wise and expedient to seriously con- 
sider the raising of annual dues, both active and associate— 
the active to be $100 per annum, the associate $50 per an- 
num, instead of the arrangement of $50 
ind $35 for the associate This matter I would ady 1 
time during this convention Applause 


present 





tor act 


taking up some 


Cowie Tells of Transportation and Express Service 
An extr 


interesting address was delivered by R 


emely 


M. Cowie, vice president and getieral manager of the Amet 
ican Railway Express, on the subject: “Transportation as 
Related to the Expr Service.” Mi Cowl ] 





stvle, covered the subject from the time King Tut-a 
\men right up t \pril, 1923, and gave hi 1di 

f new first hand information about th S service 
' . 1 . ' 
the present time that gay Ml for thor He m 
strong appeal for justice for the express transpo 





pointed out the obstacles with which they 
threw a new light on t 
what President Col- 
f traffic problems,’ 


toward the 


companies and 
have to contend. Mr. Cowi 
ition and received a vote of thanks for 
gate called “a wonderful 
making him feel a little more 
companies. 

Congressman Kelly Explains Price Maintenance Bill 
M. Clyde Kelly, 
Maintenance 


exp sition ot 


‘onsiderate express 


\n address by Congress Representative 
of Pennsylvania, on the “Kelly-Stevens Price 
Bill,” was one of the features. Kelly paid a compliment 
to the association right at the start on the spirit of com 
radeshin and good fellowship he had observed in the meet- 
ing and called it “a step along the line of Americanism, 





nana 
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i isiness in America.” (Applause. ) 
Mr. Kelly t Id some captivating anecdotes and then got 
thoroughly into his subject, going back to 1908 when the 
, Court ruled that a publisher who tried to protect 
yrice of his book violated the Sherman Anti 


\tter mentioning 


Supreme 
the selling | 
Trust Law. 
the Colgate decision, era 
Representative Kelly has been pushing his bill ever since 


other cases he got down to 


he introduced it in 1915 and it has been making progress 
Our readers generally are familiar with its provisions, but 
Mr. Kelly's analysis of the measure proved enlightening 
Here is some part of his address: 

“When a manufacturer makes an article that is worth a 
certain price and advertises it to the nation and everybod) 
comes to understand it as a good article at the price and 
to pay that price for it, then it becomes a legit- 
f until it 
has won public approval; he doesn’t want it until it has 
become a standard article and everybody knows its value 
But when it becomes so good that the public demands it 
then he takes it and cuts the price down to cost or less 
and uses it as a bait to bring consumers tn and sell them an 


is willing 
imate prey for the price cutter He doesn’t take it 


unknown and unmarked article on which h 


his losses on the other article 
“IT saw an instance of this about a vear ago—a well 


e May recuperate 


which sold at ten cents and was a very suc 











é tive boar 
cessful article it Wa tl it R v , 
ee cent ner ike | Was a run ; shat ct 

and competitors immediately cut the price to three cents a1 
ve st e i tow ut t 1K In the end the deal 
wn wanted 1 ISS ) it | which vas less 
tl st price to him, w mpelled to put it under the 
‘ount ind tried substitute cheaper goods and 1 
end threw them out altogethet 

‘That fire spread from Readi over Pennsylva 
and over the country until that article—a splendid articl 
which had a right to be successful and the makers had a 
right to expect success from that article—was driv tt 
the market and today you cannot find it anywhere 


“That was done by the price cutter, and [| want to sa 
to you. my friends, that t 


+} 


article which has won public approval for itself and then 


delights in using it for spider and fly tactics, is a distinct 
menace to American business wherever he may be 

“You have a duty to perform to let your Member of 
Congress, whoever he may be, understand that you are in 


terested in this’ problem 


to know everything about every question. The averagé 
Member ot Congress has not time to go into all the ques 


tions that are involved in 14,000 bills. It is your duty to 
let him know how much this means in conducting American 
I wish every one of you would see your Member 


business. 
ot Congress between now and December and let him under 
stand where you stand on this measure. 


“You will find that the average Congressman is anxious 
Then after Congress 
meets, there ‘will be a new Interstate and Foreign Com- 
and see that your organiza- 


to know exactly where you stand. 


merce Committee—21 members 
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he man who takes a_ standard 
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ight side of the ledger On membership Mr. baker re- 
‘ported 115 active members, an increase in the vear of & 
ind 101 associate members, at crease of 12. making th 

tal 216 

In t ve t follow ga ( mbers sig d 

The Philo Ha o., Newark, N. J 

Partumeri \larceau New York City 

Ideal Laboratories, Chicag Il] 

\. Simonson, New York City 

Bauer & Black, Chi 11] 

Continental Drug Corp., St. Louis, M 

Western Laboratories, Chicago, II 

Atlantic Barbers Supply ( \tlanta, Ga 

The following firms were elected to active memb ; 


You can’t expect a Congressman 
























































t.on and you as individuals write to each one of them ex- 
plaining your own ideas on the question—on the right to 
\X prices not as a monopolistic proposition but as a straight 
out and out business proposition for the protection of honest 
good-will, and argue with him 

“He is apt to understand this as a monopoly; he doesn't 
understand the difference between having a monopoly on 
an entire line of articles and a monopoly of one. If th 
Hudnut and Colgate and other interests should come togethe: 
and form a combine to contro] the price of a certain class 
of articles. | should be opposed to it most bitterly, because 
that would be monopoly and we have to admit that private 
monopoly is a danger to public welfare. But if Hudnut 
puts out an article at a 50 cent price and Colgate puts out 
another article they are competing on quality then and the 
public has a right to distinguish and the public will. The 
public has a right to have a referendum and therefore there 
is a vast difference between a monopoly of one trademarked 
article and a monopoly in a class.” 


Annual Report of Secretary and Treasurer Baker 


The president then called upon C. M. Baker, secretary and 
treasurer of the association, for his reports. The financial 
report, drawn up by a certified public accountant, was read 
ind President Gilbert remarked: “We certainly are on the 











Cheramy, Inc... New York City 
Lady Janis Perfume Co., Chicag 

\bonita Co., Inc., Chicago, Ill 

The Amole Soap Co., Tippecanoe City. O 
Beecham’s Laboratory, Oscawana-on-Hudson, N. \ 
Fmpress Mfg. Co., New York’ City 

Weischsel Laboratories Dallas, Texas 

Jones Bros. Tea Co., Brooklyn, N. \ 

\rden Chemical Co., New York City 

\larshall ic Id & Co., Chicago, Ill 

Boncilla Laboratories, Indianapolis, Ind 

T. M. Sayman Products Co., St. Louis, Mo 

Solar Laboratories, Inc., New York City. 

Rigo Chemical Co., Nashville. Tenn. 

The Bliss Laboratories, Inc.. New York City 

La Creole Laboratories, Memphis, Tenn 
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The following associate members have resigned: 


Rockhill & Vietor, New York City. 

The Jarden Lithographing Co., Philadelphia, Pa. 
Velvatone Powder Puff Co., New York. 

The Bellaire Bottle Co., Bellaire, Ohio. 

The following hay e been elected to associate membe r 
Hefter & Co., New York City. 

Innis, Speiden & Co., New York City. 

Delphi Products, Inc., New York City. 

Young Bros., Providence, R. | 

Hygienic Tube Co., Newark, N. J 

Valmont Mfg. Co., Brooklyn, N. Y. 

Polaks Frutal Works, New York City. 
Monsanto Chemical Works, St. Louis, Mo 
Scovill Mfg. Co., Waterbury, Conn 

The Karl Kiefer Machine Co., Cincinnati, Ohio 
Meyer, Jensen Co., Inc., New York City. 

The Baxter Paper Box Co., Brunswick, Me. 
David Berg Industrial Alcohol Co., Philadelphia. 
P. R. Dreyer, New York City 

Fox & Clarke, Inc., New York City 

Ferdinand Buedingen Co., Inc., Rochester, N. Y. 


Mr. Baker told of the work of the secretary’s office in 
connection with the trade names registry, the credit in- 
formation exchange and the bulletin service, no fewer than 
30 bulletins having been issued in the year. 

As secretary of the Committee on Importations Mr. Baker 
gave statistics and other information, all of which have 
been printed in this journal from time to time. The report 
in part was as follows 

“During the last two or three years, this committee has 
included in this report some brief information regarding the 
exports from the United States of our manufacturers. Dur- 
ing 1921 the total exports of perfumery, cosmetics and all 
toilet preparations amounted to $4,700,000, which showed 
a decrease from the 1921 exportations of almost 50 per cent. 
During 1922, however, the value of these exports increased 
to $6,200,000, an increase over 1921 of about 32 per cent. 
It is impossible to state in just what items the increased 
business was made because whereas the 1922 figures of 
exports are divided among five different classes—perfumery 
and toilet waters, powders, creams, dentifrices, etc., the 1921 
figures are given as one total only. 

‘The exportation of toilet or fancy soaps during 1922 
amounted to $2,870,000, an increase of only $50,000 or 2 
per cent over 1921. The exports of laundry and other soaps 
for last year amounted to $6,000,000, practically the same 
as for 1921.” (Applause.) 

At this point Walter T. Hathaway, chairman of the En- 
tertainment Committee, made a report and Frank T. Wood- 
worth called attention to the First National Perfumery. 
Toilet Goods and Soap Exposition, which he considered 


deserving of hearty support by the members 


Report of the Committee on Legislation 


William A. Bradley, for the Committee on Legislation, 
made the following report on the subject generally: 


‘The last twelve months have witnessed some of the most 
strenuous activities of your legislative committee, particu- 
larly in connection with the Fordney-McCumber Tariff Bill 
which passed the Senate and became a law several months 
after our last annual convention. The attention of your 
committee has also been given to the task of opposing the 
vicious Ernst-Wood bill, making the Prohibition Commis 
sioner responsible to no authority save that of the President 

f the United States, and we have also co-operated with the 


representatives of other national trade associations in seek 


price maintenance legislation, the outlook for which has 
never been brighter than at the present time. 

“In view of the fact that vour Washington representa 
tive. Mr. Crounse, reviews the work of the year in detail, 
while Mr. Spiehler, as chairman of your Tariff Committee, 
will discuss the Fordney-McCumber measure at some | 

we shall devote very little attention to tariff matters. For 
nearly two years, however, this important subject occupied 
the attention, not only of your committees, but of the entire 
membership of the association and we desire here to record 
the fact that to the splendid team-work of the association 
is due in large part the credit for the satisfactory outcom 


no 
Ing 


of one of the most bitterly fought campaigns 
of tariff legislation. 

“Congress in its wisdom made substantial increases in th 
duties on the coal tar products of the chemical schedule i‘ 
cluding synthetic, odoriferous or aromatic chemicals’ 4 
the same time, however, in response to our appeals which 
were early and late presented to the appropriate Committees 
of the Senate and House, the rate of duty on our finished 
products was increased from 60 to 75 per centum ad valorem 
with a differential of 40 cents per pound for thos Products 
containing alcohol; some of our most important essential 
oils were placed upon the free list and, finally, the embargo 
provision of the existing law was rejected by both House 
and Senate. It goes without saying that if any single in. 
terest could write its own schedule of a tariff bill, the Tesults 
would be highly satisfactory at least to the majority of the 
industry. Like all other legislation, however, tariff Jaws 
represent compromises between conflicting interests and 
your committee feels sure that no other industry fared betty 
im its treatment at the hands of Congress in the final ad just. 
ment of the tariff schedules than that represented by the 
Imerican Manufacturers of Toilet Articles. (Applause) 


the annals 


Grave Menace Seen in Ernst-Wood Bill 


‘A very grave menace to our industry is involved in the 
campaign undertaken nearly a year ago to enact the so 
called Ernst-Wood Bill (H. R. 12035) creating a new pro- 
hibition bureau independent of departmental control and 
conterring autocratic powers upon the Prohibition Commis. 
sioner, who is made answerable to no authority but the 
President of the United States This bill was originally 
introduced April 20, 1922, and your committee is informed 
that it was prepared and presented in both houses without 
the knowledge or consent of either the Secretary of the 
Treasury or the Commissioner of Internal Revenue. It has 
been our duty to watch this measure closely and during the 
final session of the Congress which recently adjourned, our 
Washington representative voiced the most vigorous Opposi- 
tion to this legislation which on the eve of adjournment 
was taken up for hearings before the House Judiciary Com 
mittee. ; 

“Iexperience has made it perfectly clear that the gigantic 
task of policing violations of the prohibition law and of 
supervising the activities of the industries employing alcohol 
for legitimate purposes cannot safely be performed by an 
independent commissioner owing no responsibility to a 
bureau or cabinet office; in fact, we believe it has already 
been fully demonstrated that the two functions of policing 
law violations and supervising industries should devolve upon 
two separate officials of equal authority, responsible to a 
departmental bureau head. The industries using alcohol are 
highly important and their problems include some of the 
most difficult in the whole field of chemistry, while the de- 
velopment of the production and utilization of alcohol is 
absolutely essential not only to the expansion of American 
industry but to the national defense 

“With these facts in view it would be most unwise to 
grant the power of life and death over these important in 


dustries to an official whose mind is chiefly occupied with 
the problem of curbing the moonshiner, the smuggler and 
bootlegger, and whose chief equipment for his task is his 
temperamental bias respecting an issue that it is moral, ratl 
than industrial 

“The Ernst-Wood Bill, although the su 
before the House Judiciary Committee, made no progt 
the last Congress. It will, no doubt, be promptly 1 
duced when Congress meets in December unless the I 
dent shall summon an extra session, in which event it will 
be brought forward without delay. Your committee 
justified in pledging the entire membership of this org 
tion to opposing this legislation with all the influence a 
their command. The problem of maintaining an alcoh l- 
using industry in the face of aggressive prohibition enforce 
ment has already proven to be a most serious one and we 
must, therefore, be prepared to demand in no uncertain tones 
that we shall not be further handicapped by unfriendly legis 
lation. 


rags, 


Progress in Utilizing Denatured Alcohol 


“Tt is a matter of satisfaction to your committee that sub- 
stantial progress has been made during the last year im the 
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itured alcohol which has thrown important 
und our plants and our products and has 
reduced the cost an important essential raw material. It 
js equally gratifying, however, that thanks to vigorous rep- 
resentations made from time to time by our W ashington 
representative, our members have been able to obtain the 
tf procuring pure non beverage Spirits tor the 
of those products which cannot be 
use of denatured alcohol. The of 
cials of the Prohibition Unit have now been convinced of 
the fact that because one perfume manufacturer is able to 
ise denatured alcoho] to his entire satisfaction, it does not 
follow that another may be able to Perfumes and 
Jet waters of various kinds and of the highest grades are 
made with the use of many essential oils, aromatic chemicals 
and other materials and it is necessary in the case of every 
preparation to make a careful test to determine the avail- 
bility of any type of denatured alcohol as a substitute for 
pure spirits. Every manutacturer finds peculiar problems of 
“< own and any attempt to compel all producers to employ 
denatured alcohol in all of their products would be 
to result disastrously 
“We take this occasion to express our sincere thanks to 
the members of the association who have co-operated with 
-our committee, especially during the trying days when the 
new tariff was in process of formulation. The co-operation 
generously extended by many of our members was most in- 
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V..C, Daccet W. L. 


(Executive Board) 


SCHULTZ 


(Executive Board) 


fluential in enabling us to accomplish the satisfactory results 
achieved. Our Washington representative, Mr. Crounse, 
has completed another arduous year during which he has 
lisplaved characteristic energy and vigilance in safeguard- 
interests. We bespeak for him your hearty support 
emergency in which he may find it necessary to 
all upon you. We must not permit ourselves to ignore the 
ery serious situation which today confronts all users of 
industrial alcoho] and must be prepared to act promptly and 
in the most harmonious concert whenever called upon to 


so.” (Applause. ) 


ng oul 


every 


Special Committee on Tariff Reports 


\ 


M. Spiehler, chairman of the Special Tariff Committee, 
not go into the subject in detail, explaining that the 


members were familiar with it, 


but there were a few matters 
which he hoped to have some discussion. He continued: 
“A year ago this time the Tariff Bill was still in the 
hands of the Senate, and only a few days before our last 
convention, the Senate Finance Committee rendered its re- 
which was substantially changed before the bill was 

ted into law. A year ago considerable time was spent 
N going into full details of the rates and classifications of 
irticles in which this industry was interested. In fact the 
day after the close of the regular convention on Friday, April 
, 1922 or hearing was held at the Bilt- 


nort 


<2, a special meeting 
te Hotel by the Special Tariff Committee to gather the 
views of all those interested in the tariff to any extent. 
“The meeting while not largely attended was certainly 
very interesting and a most enlightening gathering. For the 
rst time, we heard the views on talcum from importers 
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who deal in the raw tales, and at that time they 
fully their methods of operating to combat the 
which was agreed upon by the Senate Finance 

and as you all know the efforts: of these 
rewarded by securing the rates proposed 


discussed 
high rate 
Committee, 
people wert fully 

“The greatest controversy seemed to exist in reference to 
paragraph 28 in relation to synthetic chemicals. An ex- 
tremely high rate of duty was proposed and also enacted, 
is you are aware, but the embargo f has been entirely 
eliminated. F 


“When the bill 


feature 


was in the House it even then became 
very evident that we would have to be content with a very 
high rate of duty on aromatic chemicals if we ever hoped 
to be rid of the war hold-over and unjust embargo. A 
certain few manufacturers of synthetic aromatic chemicals 
in this country so closely associated themselves with the 
manufacturers of dyes that all their efforts in relation to 
different rates in the Tariff Bill pertaining to our industry 
were devoted entirely in their own interests and with the 
manufacturers of dyes 

“Never was there a time that so 
ind difficulties confronted your 
time, 


many unusual situations 
Tariff Committee as at this 
and taking everything into consideration we believe 
the industry is to be thoroughly congratulated upon securing 
the rates that have been written into the bill, and vou all 
know that the results are only due to the unceasing efforts 
on the part of Mr. Crounse, our Washington representative, 


W. A. BRADLEY P< 


(Executive Board) 


ADAMS 


(Executive Board ) 


and several members of the Tariff Committee and Executive 
Board, and I want to emphasize the following facts: That 
we succeeded in having the important essential oils and other 
natural products transferred to the free list 

‘That we succeeded in having the 
stricken out entirely, and 

“That we succeeded in having the duty on our finished 
products raised to 75 per cent, the highest in the history of 
the industry 

“The latter rate was only sought after we 
were being penalized by having forced upon us such a tre- 
mendous high rate of duty on aromatic chemicals, and it 
was only on this account that we were enabled to put across 
our arguments for a higher rate than 60 per cent on the 
finished products, and we still maintain that the rate should 
be even higher, as reports will show beyond a doubt that 
the increased rate of duty has in no way lessened the im- 
portation of foreign-made perfumery 

“Another feature of this new Tariff Law is basing the 
value of foreign-made aromatic chemicals on American 
valuations where similar goods are made in the United 
States. It is still too early to be in a position to say any- 
thine definitely as to the working out of this new feature. 
[he regulations governing the valuations on the American 
plan have been in force a couple of months, and the admin- 
istrators have not as yet been able to gather sufficient data 
to-give any reliable information as to the ultimate workings 
of this provision. 

“Dr. Wright, the secretary of this Special Tariff Com- 
mittee, called my attention to the following, which I think 
is worth while and demands your consideration: 

“*The monthly summaries of ‘Foreign Commerce do not 


embargo provision 


found that we 
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go into the detail we would like, but by referring to pages 
50 and 63 there will be some data which may be of interest. 
The December summaries are not as yet issued. The gen- 
eral schedule of the classification of imports provides for 
the many different classes in which we are interested, but 
the Department of Commerce say that they have no appro- 
priation which would permit them sending out the full 
details. For instance, on special request, they will get out 
a few items, but it is done more as an act of courtesy. For 
December they gave me for the group in paragraph 61 
which is returned at 45 per cent including geraniol, helio- 
tropine, rhodinol, terpineol, etc., the total quantity of 1,87 
pounds and the value $4,536; for the same month coal tar 
aromatics 





musks, benzy] acetate, coumarin, etc., the total 
1,888 pounds, and the value $3,421. Personally 1 have not 
heard many complaints about the workings of the new tariff 
except as applied to the coal tar paragraphs and the always 
unsatisfactory efforts to arrive at the correct American 
selling price It is only recently we were able to get the 
Customs ideas on phenylacetaldehyde reduced from $12 to 
$9.50,’ 

“It is also pointed out and which bears out our original 
arguments and contentions, that no matter what the rate 
of duty put upon compounds which now bear 50 per cent 
and 40 cents a pound, really means nothing, as the manu- 
facturers of these compounds which are almost finished 
goods, can put on any valuation they may choose and it is 
almost next to impossible to prove the real value of these 
mixtures, and in my humble opinion, I believe that this 
feature will be one of the worst trouble makers the in 
dustry will have to contend with for some time to come, 
and there is just one way in which we may hope to bk 
relieved of this situation to any extent and that is that the 
importations be very closely watched and if any suspicions 
of under-valuations are justified a complaint should be mad 
to the Treasury Department.” (Applause.) 


Crounse Reports on the Year at Washington, Showing 
Greater Dry Menaces in Future 


W. L. Crounse, Washington representative of the associa 
tion, made a detailed, comprehensive and very interesting r« 
port of the achievements of the American Manufacturers of 
Toilet Articles in the last year. Some of it is covered in 
other reports, but other parts affect the future of the indus 





tries and are given herewith: 

“We are fortunately again able to congratulate ourselves 
upon having survived another momentous year during which 
we have been called upon to meet the vicissitudes of a 
comprehensive revision of the tariff, threats of increased 


ind the development of a policy of prohibition en 


forcement by restrictive measures that has constantly nar 
field for legitimate industry and is now reaching 


taxatior 


rowed the 


out for additional authority and absolute autocratic powers 
“The early adjournment of Congress has brought about 
a truce in certain phases of this activity, but all indications 


point to the resumption of hostilities at an early date and 





to the necessity for us to be exceedingly vigilant and ener 
getic in opposing legislative projects that menace the welfar 
of our industry, for developments of the last two years have 


made it perfectly plain that all industries which are required 
to use alcohol as a legitimate raw material must be prepared 
unceasinely to fight for the right to do so 

‘The pledges repeatedly given by the prohibition leaders 
of cooperation with our efforts to obtain and use alcohol 
for legitimate when tested during the last two 
vears have turned out to be absolutely worthless and it is 
now clear that they were given solely for the purpose of 
lulling us into a state of fancied security and inactivity so 
that the restrictive policy of enforcement might be developed 
with a minimum of opposition. Jn spite of the plain de 
laration of the prohibition law with respect to the unham- 
pered use of alcohol for industrial purposes, the prohibition 
leaders have made it clear, not by their empty words but 
by their actual deeds, that if they are ever able to dictate 
the policy of Congress they will put an end to the manu- 
facture and use of distilled spirits in any form. 

“T bespeak your hearty co-operation when called upon to 
meet these encroachments, as I am sure you will be called 
upon, and on the basis of what you have done, both indi- 
vidually and collectively, in the past. T feel confident that 
in any crisis vou will respond with the same intel 


purposes, 


site 
Tuture 





L, 1923 


——___ 


ligent and vigorous effort that has enabled u Win suc ie 
signal victories. a 

“The prohibition law has now been in force approx. i 
mately three years and three months. With th: Passing 
each year the necessity for the adoption by the governmes fim 
of a broad-gauge, tar-sighted policy respecting the sup 
vision of alcohol-using industries has been made incre 
ingly apparent. Instead, however, the policy has becop 
more and more narrow and unmindful of legitimate 
ests, and the efforts at enforcement have been concentra 
upon the well-nigh impossible task of policing law violate 

“There has developed during the last year a verital 
saturnalia of moonshining, smuggling and bootlegging » 
ceeding in proportions anything dreamed of during the 
year or two of prohibition enforcement. But these yj 
tions of law have not constituted the most deplorable featy: 
of the complete breakdown of prohibition enforcement 





ter 





ficial crookedness has disgraced the prohibition service » i 


an appalling extent and has made a by-word of a gr 
Federal organization that should have commanded the ; 
spect of the entire country. With four prohibition directo: Mi 
and scores of their assistants under indictment for gr 
violations of the law, it is not surprising that the Preside 
of the United States referred to the failure of enforcem F 
as a ‘national scandal,’ and to disclose in a published lett i 
the amazing fact that it has been found necessary during th 
past year to make ‘innumerable removals’ for the purif 
tion of the prohibition service. So generally is this ; 
plorable condition understood to exist that when, on a ree 
occasion, I suggested to a high prohibition official tha 


Y 


certain restrictive measure could be made equally effectiy. 


but much less burdensome by a slight change in the | 
posed procedure, the official with a deprecatory shak 
the head replied: ‘Such an amendment might 
in some bureaus, but there are too many crooks in the p 
hibition service. They would be sure to beat it.’ 

“The developments of the past year have been most : 
heartening to the legitimate users of alcohol, but they ha 
had the effect of bringing about a solidarity among aleo 
users that promises substantial results in the not very 4 
tant future The powerful chemical industry, the dr 
trade, in all its branches, with its ramifications reach 
down into every hamlet in the country, the flavoring 
tract producers, whose products go into every home 
the research laboratories of a thousand industries, ar 
working together to the end that there shall be a 
ment of the supervision of the legitimate 
alcohol from the policing of the moonshiner, the smug 
ind the bootlegger 

‘It has become incre singly clear that no public ot 
can be found possessing the peculiar temperament that wou 
enable him fairly and impartially to execute the law wh 
rovides for the legitimate use of alcohol while at the sar 
time vigorously pursuing the hundreds of thousands of | 
violators whose combined ingenuity is the desp 
present enforcement service.” 





industries 


Prohibition Unit Seems to Forget Title III. 


Continuing his report, Mr. Crounse quoted Title III «f 
the Volstead Act, which the Prohibition Unit seems to | 
forgotten in relation to industrial alcohol, as well as res 
lutions previously passed by the association. He als 
up the menace of the Ernst-Wood bill and quoted from 
statement filed with the Judiciary Committee of the Hous J 
of Representatives, when the Anti-Saloon League mini : 
were foiled in their attempt to hold a secret hearing © 
favor of this obnoxious measure. Mr. Crounse also d i 


cussed the situation in relation to denatured alcohol, t 
tariff and the threat of increased internal revenue taxatio 
\ division was devoted to price maintenance legislation, t 
Mennen case and the Federal Trade Commission’s activit 
in other directions, with special reference to the ad\ 
decisions rendered against the commission 


Would Have a Government Alcohol Monopoly 


“There are indications,” continued Mr Crounse, t 
we shall soon he called upon to face another obnoxi0 
measure in the form of a bill under the terms of which t® 
Federal Government would take over the manufacture, @ 
tribution and allocation of alcohol in all forms. Une 
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ifacturers are guaranteed adequate sup- 

although they sometimes have difficulty in 

You can judge for yourselves what the 

f our industry would be if it were provided by 

tatute that a minor government official should allocate the 

rae ut of alcohol and place such limitations upon 
his judgment might dictate 


information and in order that you may be pre 





ntelli ly to respond to almost any call that 

le in the future for your co-operation in oppos 

ae 4 slat have brought from Washington some 
ee et os ‘ sae : St 
opies of a reprint of the arguments pre sented igainst thi 
hill which will be distributed to you and which | trust you 
/ eserve future reference: You will note 
ts you will find in this publication that 


1e openly claims to mmand 
the Prohibition Commissioner and _ that 
ss under the Volstead Act, we 
wit, not only the officials of the Federal 


exert a ¢ 


kk busin 





ils hose of the super vernment set uy 
ration of Wavne B. Wheeler, who tssues 
: the sam iuthority. te the executive de] irt 
ents as t tl Congress of the United States 


Situation Respecting Denatured Alcohol 


there has been a steadily in 


substitute 


he last ear 


industry to 








HANDY WALTER T. 


JoHn A, 
(Executive Board) 


alcohol for pure non-beverage alcohol in the manufacture 
of high-grade perfumes and toilet waters. The chemists 
{ your respective organizations have very skillfully worked 
out many of the problems that at first seemed difficult, if 
not insurmountable, and in all their work they have found 
the experts of Dr. Doran's division to be ready and willing 
to assist them in all possible ways. I am very glad to have 
been able to arrange with Commissioner Blair for Dr 
Doran’s presence here, and I am sure that you will derive 
both instruction and philosophy, if not encouragement, from 
the message he brings to you 

“There are certain phases of the development of the de 
natured alcohol policy during the last year that have given 
me serious concern and that I regret it would not be dis 
creet for me to discuss even in our family circle. The of 
ficials of the prohibition bureau are by no means a unit in 
a feeling of responsibility for your welfare and the measuré 
f independence which users of denatured alcohol enjoy as 
compared with those obliged to obtain large supplies of 
pure non-beverags spirits seems to be deeply grudged by 
certain men in high authority, as is also the partial ind 
pendence of the Industrial Alcohol and Chemical Division 
“A situation has de veloped during the last vear that has 
seriously menaced all users of denatured alcohol, and espe 
cially those engaged in the production of toilet articles 
There has been a diversion on a large scale of certain 
tormule of denatured alcohol and of products made there 
Irom. This has been especially true of so-called alcohol 
tubs which are manufactured with denatured alcohol plus 


me or more drugs or chemicals designed to render the 
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mixture available for bathing, massaging, etc. Large quan- 
tities of alcohol intended for this purpose and of the prad- 
ucts made therefrom have unquestionably been diverted to 
make-shift distilleries, and there more or less completely 
purified and employed in the manufacture of imitation whis- 
kies, brandies, etc. Those guilty of these diversions, how- 
ever, have no connection whatever with the legitimate in- 
dustry engaged in the manufacture of toilet articles. They 
have merely exploited an article sometimes used for toilet 
purposes, but chiefly employed in hospitals. The condition 
is somewhat similar to that which prevailed in the early 
prohibition days, when permits were issued to a large num- 
f irresponsible individuals who procured small quan- 
tities of alcohol which they converted into so-called barber 
supplies of doubtful quality, but of unquestionable avail- 
ibility for diversion to 


Assisting Members Who Use Pure Alcohol 


“Throughout the last year a considerable number of our 
found it necessary to continue the use of 
more or less limited quantities of pure non-beverage alcohol 

the manufacture of certain products for which denatured 
ilcohol does not app« to be suited. In assisting our mem- 
bers to obtain pure alcohol for such purposes, | have pur- 


er O 


be verage uses 


members have 


ucd the policy which I inaugurated more than a year ago, 
pointing out to the officials of the Permit Division the wide 
| d conditions under which our products are made, 





CROUNSI 


(Washington Representative) 


the great variety of materials employed and the impossi- 
bility of standardized practice throughout the industry. 

“In this connection [ will again ask your attention to a 
letter which I have filed with the Prohibition Unit and 
which outlines our policy with respect to the use of pure 
non-beverage alcohol wherever necessary. 


“*Hon. Roy A. Haynes, 
mgton, D.C. 


“*DeaR Sir: On behalf of the Company, 
I would request that you will take favorable action as early 
as possible upon their application for a 1922 permit cover- 
ing the use of pure grain alcohol in the manufacture of per- 
fumes and toilet articles. This permit has been held up, 
and the ..... ‘ Company has been required to explain 
why it cannot use denatured alcohol in the manufacture of 
its products. 

““As the Washington 
Manufacturers of Toilet 


Prohilition Commissioner, Wash- 


representative of the American 
Articles, and especially as the chair- 
man of the association’s Alcohol Committee, I am _ fully 
idvised concerning the progress that has been made in the 
utilization of denatured alcohol prepared in accordance with 
Formule 40, 39-B, etc. Such utilization is yet in the ex- 
perimental Some of the more conservative houses 
in the trade are not yet convinced that high-grade goods 
an be satisfactorily made with denatured spirits. 

“*T would further emphasize the fact that because one 
perfume manufacturer is able to use denatured alcohol to 
his entire satisfaction, it does not follow that another would 
be able to do so. Perfumes and toilet waters of various 


stage. 
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ne : A 
kinds and of the highest grades are made with the use of 
hundreds of essential oils, aromatic chemicals and other 
materials, and it is ne cessary in the case of every prepara- 


tion to make a separate test to determine the availability 
ot any type of denatured alcohol as a substitute for pure 
spirits 

lt goes without saying that as soon as manufacturers 
are convinced by their own experiments that they can safely 
use denatured alcohol, they will be only too glad to do so, 


as a substantial economy could thereby be effected. It is 
not practicable, however, to conduct elaborate experiments 
during the busy days of the Winter season, or to jeopardize 
the character of large stocks of goods made at this season 
by using materials which have not been proved by the most 
careful experiments. 


In this connection, I would say that the statements 
made herein apply generally to all applications of reputable 
manutacturing perfumers for 1922 permits to use pure al- 
cohol rhe industry is making very satisfactory progress 
looking to the substitution of denatured spirits, but it must 


be remembered that each manufacturer faces peculiar prob- . 


lems of his own and that any attempt to compel all pro- 
ducers to employ formule heretofore approved for the use 
of denatured alcohol would be likely to result disastrously 
in many cases.’ 


[ am glad to be able to advise you that this view of the 
case has prevailed with the officials of the Permit Division,” 
added Mr. Crounse, “and that up to the present time I have 
found no case in which a member of this association has 
been finally refused the privilege of using pure alcohol. 
Certain locai prohibition directors have refused to approve 
applications for pure alcohol, but upon presenting the matter 
to the bureau, such action in all cases has been overruled 


Threat of Increased Internal Revenue Taxation 


Throughout the past year there have been rumors that 


the Treasury Department would again demand additional 


Internal Revenue taxation, and these. reports have gained 
currency of late in view of the prospect that on June 30 
next, the Federal budget will show 
ceed $200,000,000 


velopments have been accompanied by rumors that Congress 


a deficit that may ex 
\s on all previous occasions, these de- 


would be asked to reimpose the so-called schedule B taxes, 
under which our products for several years bore the burden 
true that 
Congress favor the reimposition of taxes on cer- 


of a discriminatory impost It is certain indi- 


viduals in 


tain selected products, and it is equally true that certain 
Treasury experts turn naturally to our goods as objects of 
taxation whenever a deficit is threatened. I think I can 
assure you, however, that neither the Commissioner of In 
ternal Revenue, nor the Secretary of the Treasury, now 
seriously contemplates the restoration of any of the special 
taxes recently repealed by Congress, and I know that any 
such attempt will be strongly opposed by Congress, espe- 
cially by those who favor a general sales tax, should a 
serious financial emergency arise. 

“In my opinion the Federal revenues are certain to show 
a steady increase during the next year or two. The Treas- 
ury Department’s estimate of $400,000,000 per quarter as 
the receipts from the individual and corporate income tax, 
has already been exceeded in March payment by some $60, 
000,000, which means that during 1923 the Treasury will 
receive nearly a quarter of a billion dollars from this source 
in excess of the Department’s estimate. Furthermore, the 
receipts from customs are greatly surpassing all expectations 
As against an estimate of $400,000,000 per annum, which in 
some quarters was regarded as excessive because it was 
thought that the relatively high rates of the new law would 
operate to discourage importations, there is every reason 
to believe that the total for the year will approximate $600,- 
000,000 and may exceed that high figure. Under these con- 
ditions the Treasury Department will probably adhere to 
Secretary Mellon’s wise policy of meeting small current 
deficits by the issuance of short-time Treasury Certificates, 
relying upon the unexpectedly large Internal Revenue and 
customs receipts to retire these obligations upon their ma- 
turity 


APRIL, 1923 


a 
The Federal Trade Board and the So-called 


Premiuy 
System 


_At our last annual convention considerable time W 
given up to a discussion of the so-called premium even 
with special reference to decisions handed down a short tin 
before by the courts in the so-called Rome-Kinney Case_ 

“It will be recalled that in the case referred to the Cas 
mission's order directing a bed-springs manufacturer ,, 
cease and desist from the practice of making small presen: 
to the employes ot retailers who sold his bed springs = 
reversed on the ground that as the retailer whose employ 
received the gifts in question was cognizant of their act 
in behalf of the manufacturer in question, and as the 
tailer undoubtedly possessed the legal right to push ¢ 


goods of one manutacturer against those of others w} 
} 






ye may handle, there was nothing illegal in the practice cm 
plained of & 

_ “The Commission did not appeal the Rome-Kinney Cas 
for a variety of reasons, having no bearing on the merix 
of the controversy, but it has since been on the lookout {gy 
another case with which it hopes to test the issue in th 
United States Supreme Court. As the Commission yiey 
the matter, the manufacturer and the retailer are not th 
only parties whose interests should be considered; the publ 
also has a stake in the matter, as the Commission views } 
and it is the Commission’s chief contention in this cop. 
troversy that the purchaser, who is the ultimate consumer 
does not receive fair treatment if the retail salesman who 
judgment he may solicit in making a purchase, has been sy). 
sidized, without the customer’s knowledge, to push a certai 
manufacturer’s products to the disadvantage of goods whic 
the customer might buy if left to his own devices, or i 
fully informed as to all facts. 

“The Commission is even more strongly opposed to the 
practice of certain manufacturers who subsidize retailers 
employes without the retailer’s knowledge, but it does n 
regard this practice as of much importance, as its inforr 
tion is to the effect that it is rarely resorted to. T 
ployment of demonstrators who make no secret of the jae 
that they are retained by the manufacturers of the good 
displayed by them, the Commission regards as a perfectly 
legitimate method of stimulating trade, but it is strongly 
opposed to the practice of some demonstrators of making 
disparaging’ statements about competing products. While 
the Commission is not now engaged in prosecuting any case 
involving any of the practices referred to, it desires it m- 
derstood that its code of ethics is a very simple one and 
can be summarized in two words, ‘Fair Competition.’” 

“A wonderful paper, and we know he is on the right 
track down at Washington,” commented President Colgate 
when Mr. Crounse finished making his report. 


Victor Vivaudou Pledges Loyalty to Parent Association 
and Wins President Colgate’s Praise 


\t the final session Victor Vivaudou, formerly a member 
of the executive board of the association, made an address 
in which he talked frankly about his attitude toward the 
\. M. T. A. and pledged his loyalty to it. His address was 
lengthy and dealt with the tariff and the work of the associa- 
tion in endeavoring to obtain modifications or advantages 
for its members while the legislation was pending. Mr 
Vivaudou seemed to be dissatisfied with the efforts put forth 
by Mr. Crounse, Mr. Ittner and Mr. Spiehler in behalf of 
the industry. He urged more frequent meetings of the A 
M. T. A., and objected strongly to questionnaires or cor- 
respondence for the purpose of getting the views of the 
members. He said he wanted the subjects brought up at 
meetings and discussed—no more letters, but discussions, 
and no questionnaires, 

Mr. Vivaudou said in the course of his remarks: f 

“Well, my complaint is this: If you put a man to act tor 
the association, he should act for the association. I don't 
mean that Mr. Ittner didn’t do so, but his idea was different, 
and if his idea was different he ovght to be convinced that 
he was wrong. If I am using lavender and a lot of any 
products that are on the free list and I am satisfied, because 
I am getting something free, that doesn’t mean to say some 
one of you is satisfied. Some of you, I know, are using only 
compounds, and they are paying a high rate when some ol 
them are getting a rake-off on the free product. That i 
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ng about, the lack of plan. Before you 
to call upon some one to give his 
d nor asked. I was not important 


what I am < 
do anything 
ideas. 1 was 
> Nid to 
—_ nant thing 1 | believe that the assoc jated members 
should have something to say in the matter. We come 
bh erything and have a few perfumers com- 
pared with iated members, and | see no reason 
why there should be a board of the associated members to 
ia the different propositions with the mem- 
was quite important to have them all to- 
tariff question and find out what they had 
could go to Washington and argue. 
two were 
Committee and probably gave their 
i small man should suffer because 


be 


here and discuss 
sanggpeletcon. 


line up and disé 
bers. I think 
gether on that 
in mind, so that wt / | 
. “Instead ot that what has been done is, one or 


called by the Executive 

ideas, but I don’t believ: 

one big man has one 
‘| have been 

the dinners of the 


idea 

isked once xr twice to preside at one of 
\llied Industries of New York, and I 
made some the time, and [ understand some peo- 
ple don’t like the way Il have been speaking about some of 
the things, but everything I said was right, in this way, that 
something has been printed wrong. * * | think one 
or two other remarks were not quite right, but what I want 
made a resolution last time saying, 
or rather asking, the association to try and do something 
on the tariff. 1 don’t know whethe r it is possible. One 
thing is possible That is, the \merican valuation can be 
changed in some of the products, as far as | am concerned, 
although people say that [ am kicking. I don't care a darn 
about it, because we have a French concern. We can mix 
the products ind send them there at the price we are paying 
here. 

“T think that if we got together now and again, 
of once a year, and discussed problems—it doesn’t 
what they are-—not only the Executive Board. If I were 
on the Executive Board (I go to Paris and can’t be here), 
there should be meetings at which certain people should be 
called on outside ot the Executive Board, when there is 
something very important to be discussed, and then every 
man should be advised of what has been done. But up to 
now, I will admit, we don’t know exactly what has been 
done and said in Washington. 

“As I 
wrong, | 
do is to show that 
of the association 


remarks at 


to know is this We 


instead 
matter 


before, if | make any statements that are 
stand to be corrected. All that I am trying to 
what I am doing is for the best interests 
[ am not kicking for the sake of kicking. 
What I want is something that will give us results. My 
company, in any event, by the tariff, is taxed to the amount 
of $250,000 a year, and | am asked to pay an assessment to 
help pay it. If I had been asked before somebody went to 
Washington, very likely we would have gotten less tariff 
on the compounds and something else. We might have 
ianged it. That is why I am kicking. It is not the $800 
It is the $250,000 that I am paying this year that bothers me. 

“While I was in Paris I made some inquiries on the dif- 
ferent products that have been sold over there, and, of 
course, as you know, anybody can buy cheaper products in 
Paris. I am talking about the well-known products that 
you use. With the result that I can go to Houbigant and 
mix a product at 40 or 50 per cent cheaper than we are 
doing it and ship it to this country at cost price, paying less 
duty. Suppose you buy a product in Paris, you have to pay, 
of course, on the market price, which makes a large dif- 
ference in your cost. If you buy it here, I think you pay an 
increased price, because people selling it here must live. 
That is a thing worth going into. I doubt if you can amend 
the tariff, but it should be looked into. It is a question that 
ought to be brought to Washington, even if you don’t get 
anything. 

“I was mentioning some time ago the question of boxes 
and bottles and the price paid in Paris against prices here. 
Some perfumers are making boxes and bottles in Paris, and 
they write me that the profit they get on the finished prod- 
ucts pays them enough for them not to make any money 
on their different factories outside of the perfumery busi- 
ness. I personally tried to get some quotations on some of 
the containers, and I found that the best price I could get 
was 75 or 100 per cent higher than the products made in 
this country. That one thing should be looked into, not only 
by the perfumers but by the associated members. There 


said 





should be an Executive Board of the associated members 
which now and again should meet with the board of the 
members and discuss different propositions that come up, 
and | think at the end, you will 
of it than at 

“Although I was told 
New York was in the same position as the parent, | want 

assure you it is nothing of the kind. [ have always had 
in mind that we ought to meet more than once a year. That 
is the only way you can discuss things, by going ahead and 
getting the different members. I know that I 
am not always right. Sometimes I am wrong, but at the 
same time I like to discuss it and shown that I am wrong. 
It is the only way to g¢ If you have it on your 
minds that I am against ion, or that I am kicking 
f purpose of kicking, you are wrong, because I have 


nd you will get more out 
present 


that the club that was formed in 


ideas of the 


for the 
other things to do. I thank you.” 
PRESIDENT COLGATI 1 thin] 

said is very true ri 

we may have been a little too conset 
our Executive Committee hasn’ 
vhat Mr. Vivaudou or people mi 
our association, but I do think we ought to bear in mind 
very clearly what Mr. Vivaudou has said. The only trouble 
in some of those things is, as Mr. Vivaudou said, you cannot 
go all over the country trying to get this thing done and 
that thing done; you have got to let well enough alone and 
not try to get everything, because you know what Congress 
is and how bored:they are when we come down there. They 
think we ask for more than we want. I believe, and most 
of you here have that same feeling, that this association 
stands for, in every way, benefiting the perfumers, but we 
cannot promise that we can always get everything that will 
be of benefit to the perfumers, because Congress is not edu- 
cated. They don’t know. In fact, I don’t think we know 
ourselves what we ought to have. 


what Mr. 
think in my 
Vative, 
gone tar 


that Vivaudou 
own case 
It may be that 
enough to see 
think a good thing for 


and eht, a | 


Crounse Tells the Inside History of the Tariff Com- 
mittee’s Activities in 1922 


Mr. Crounse: The only reason I am saying a word is 
because Mr. Spiehler, the chairman of the Tariff Committee, 
is not here. Dr. Ittner, who is also a prominent member of 
the Tariff Committee, is unavoidably absent, and there is no 
one here, apparently, to make any explanation to the asso- 
ciation of the methods that were employed by the Tariff 
Committee and the results that were secured. 

“T had absolutely nothing to do with the framing of the 
policy of the association or of the association’s Tariff Com- 
mittee. It was simply my function to do my best to induce 
Congress, with the co-operation of the members of the 
Tariff Committee, to carry out such policies as might be 
adopted. 

“In the first place, the tariff question when first presented 
to the Executive Committee of this association was dis- 
cussed all day for two entire days in the hope that the 
Executive Committee would be able to arrive at a policy, to 
determine a program to be carried out. The Executive 
Committee was divided and could not, apparently, reach a 
conclusion that seemed to represent anything like a pre- 
ponderating opinion. It was then thought advisable to ap- 
point a Tariff Committee, and the members of that commit- 
tee were. Mr. Spiehler, Dr. Wright, of Morana, as secre- 
tary (I call your attention to the fact that the associate mem- 
bers were well represented upon this committee), Dr. Ittner, 
Mr. Vivaudou, Mr. Pfeiffer, Mr. Dusenbury, Mr. Beilstein, 
Mr. Handy and Mr. Killeen. You will all recognize mem- 
bers of well-known houses among our associate members. 
The Tariff Committee held a number of meetings. Early 
in its history it sent out an elaborate questionnaire to every 
member of the association asking for suggestions, indicating 
no line of policy whatever. And when the answers to that 
questionnaire had been received, a follow-up letter was sent 
to all those who had sent in no answer or sent in an in- 
conclusive answer. 

“Every possible effort was made to get at the opinion of 
the association as to what should be done. After those 
questionnaires had finally come in and had been digested 
very carefully, the Tariff Committee formulated a tentative 
policy. 

‘As you gentlemen, any of you who have been to Wash- 
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ington, know, rarely 
to put over 


is there an expectation of being able 
a program one hundred per cent, because all 
legislation is necessarily a matter of compromise with the 
opposing interests, or with the views of Senators and Rep- 
what the requirements of the 
government called for. 

“We sought at the very outset to get the principal essen- 
tial oils back on the free list They were on the dutiable 
list. We wanted to get as much protection as we possibly 
could get for our industry, but we already were up in the 
Finally, when we went to 

highest possible protection that 
we could get, we suggested to Senator Smoot that 80 pet 
cent or 100 per cent would be what would be more satis 
le majority than any lower rate, on the finished 
He assured us that there was not the slightest 
lity of 


resentatives as to revenuc 


mghn hprackets of 60 per cent 
} 


Washington, asking for the 


+} 


lactory to 


putting a rate above 75 per cent. 
“During the discussion of these 





various matters in Wash- 
was represented there, not by me, 
a solid delegation, representing the Tariff Committe« 


How many times, Mr. Baker ?” 


ngton, this association 





ls association, 


SECRETARY BAKER: Several times 

; ) 

Ik. CROUNSE Six or seven times we had from three 
ers ot the Tariff Comm.ttee in Washington for 


>1X mk 





ys at a time There was no 
ips one or two of those 


other industry 
who stayed there 
time, that spent more time or made a more earnest 
esent the membership, not only of the organiza- 
us but of the industry, than was made in this particular. 
PRESIDENT COLGATI hink tl were 60 there at one 








[ think there 
Mr. Crounst That was with reference to another mat- 

[he membership of the association has also responded 
ly on these occasions, and when finally the Tariff Com- 
tee had its last meeting, following our convention a year 
ago, the last meeting at which the policy question was dis- 
cussed, the membership was asked to meet the Tariff Com- 
mittee on the day following the adjournment of this con 
veution and ample opportunity was given to anybody, 
whether a member of this association or not, to come there 
and explain what they would like to have, and every state- 
ment that was made, every suggestion that was offered, was 
given the most serious consideration. The organization, in 
going to Washington, had in mind nobody’s individual in- 
terests, but simply the interest of all as a solidarity proposi- 
tion. 

“There was one thing that we found great difficulty in 
bringing to a satisfactory conclusion. This question of 
compounds was a complicated one. We were asked by the 
committees in Washington to sit down and talk this over 
with them. We went before the experts of the Senate 
Finance Committee. We went before the experts of the 
United States Tariff Commission, and we tried with them 
to work out a plan, just enough to get us together.” 


Mr. Hanpy I don’t belong in New York, but Mr. 
Vivaudeu was a member of that conimittee, and I came 
clear down from Buffalo and sat in the meetings, and a lot 
of others had time to get to that meeting and talk over the 
plan and policy, and if Mr. Vivaudou' couldn’t be there, I 
don’t see what he is kicking about now. 





Mr. Vivaupou I was not a member of the committee 
until the last meeting. I was placed on tl 


he committee dur- 
ing the last meeting, last year, and I went to one meeting. 


PRESIDENT CoLGATE: There is a great deal to be said in 
Mr. Vivaudou’s favor in this respect. We may have been 
a little callous to not getting all of us together on very 
vital things, and if that is the case, before we have another 
big vital thing,’we should seek every one’s opinion. [I am 
ifraid by by-gones. We can’t resurrect the old 
f now We have some other important business that 
we must attend to, but everybody ought to be of help. | 
am glad M1 lou has said what he has, and I think it 
will reap si to us. I am glad he is man enough to 
} | 1 that he is not going to keep that on 
but will be one of us 

resolutions passed at the April 3 
Perfumery. Soap and Allied Industries of 
printed in our report of the allies’ 
nt to the Resolutions Commit- 


gones a\re 





Secretary Baker read thx 


New York (which are 
meeting), and matter was s 
jan tne eattente conndevaGon 





ee 
Dr. Doran, of the Industrial Alcohol Division, Adresse, 
Association and Answers Questions 

Edwin Sefton, vice-president, presided at the 
posium and introduced Dr. J. M. 


oho] 5 
Doran, head of the Ip 






trial Alcohol and Chemical Division of the Bureay 
Internal Revenue at Washington 
Dr. Doran in the course of his remarks 
“This is a great personal pleasure for me to be here a 
to meet with you gentlemen, many of whom I know p.-. 
pe 


sonally and all of whom | know officially indeed 
great pleasure and I don't believe, in my work in the De. 
partment, I have come in contact with any association 
industry with whom our official relati | 
more pleasant or mutually helpful than the 
gathered here this morning. 
One of the main reasons for 


ns_ have 








having < 
this is, of course, to understand the other fellow’s yijey 
point a little bit better; to talk things over with him 
by a little bit broadening out help each other. Now thg 
is one of the reasons why the Commissioner delegated m 
to come up and meet with you, and | want t 
at this time that we would like to be 
officio members of your association and be 

same light as you regard each other, and that is, as peopl 
who have common interests and common problems and ar 
trying to work them out together, 

“My own position in the Department is 
cult at times. When I was a kid I always had a dog an 
there were two characters that always interested me. One 
as being the acme of perfection and the other the dept 
of deviltry. The first man was a fellow who used to com 
areund and distribute samples to us once in a while, possib| 
candy or something else. The other fellow was the dog 
catcher 

“Now my position lies somewhat in between those tw 
depending, of course, on the point of view. Sometimes 
think I am a little bit closer to the dog-catcher end of it 
But our law is a permissive and a prohibitive law and our 
problem is to know where and when to draw the line 
we were perfect (which we are not), we could draw it a 
exactly the right point, but I want to assure you that we 
are trying to do our duty. We are trying to enforce th 
law, both in its prohibitive and its permissive features. 

“Now, personally, I am trained somewhat along scientific 


41) ass 





assure you 
sort of ex- 


regarded in th 


} 1 
considered 


Tyee] } 
a little bit diff 


lines. I have always felt there was great danger in draw- 

ing generalizations or making dogmatic statements with § 
out sufficient data, There is a condition in the public mind ; 
that has always weighed very heavily against the orderly § 
administration of the alcohol law. There is such a great 


lack of information, failure to know the basic conditions 
failure to know the viewpoints of people, and possibly indis- 
position or lack of time to search them out 

“Now I have always, at least in my last few years’ ex- 
perience with this problem, tried to stick to two basic, cardi 
nal propositions. First, most people are honest; and, second, § 
industrial alcohol pure or denatured is a 
plause) ; and I have continually tried to keep my eyes fixed J 
to a telescope, as it were, rather than a microscope, and 
not be influenced any more than possible by the immediate 
daily occurrences that confront us in our regular work 

“If we will only take a sufficiently long perspective view 
of this problem we will see that the thing is comparativel 
simple, and we must endeavor always to keep our minds 
free from these little, daily affairs that flare up and seem 
to knock the props out from under anything. They 
not and we shouldn't let them disturb us 
along pretty good. The old world is still roll 
and I think it is going to continue to 


necessity (ap- 


= 
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Year’s Industrial Alcohol Work. Review 


“T made a few notes and as an opening of the symposium 
I am going to ask your indulgence in reading them 

“The past year has witnessed a number of importatl 
incidents in the general relation of the members of te 
Association to the Department affecting their use of mds & 
trial alcohol. The past year has also impressed upon maf} 
of us some very important lessons that should be serious!) 
pondered over for our mutual benefit I think it will not 
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ne to mention a number of important matters 


be amiss fo! ens 
, during the past year affecting your 


that have come up 
interests. g . : 
“During the month of June the Department felt it was 
necessary a restraining curb on persons, who, 
alleging themselves to be manutacturers of toilet articles, 
were attempting in considerable numbers to secure permits 
and withdraw alcohol of any one of a number of formulas, 
applicable to your trade, for illicit purposes. A double 
inspection system between the Collector of Internal Rev- 
enue and the Federal Prohibition Director was instituted 
these formulas and I can state without 
anv hesitation that its operation has been a most salutary 
thing in your trade. I am aware that some delays have 
heen occasioned your membership on supplemental matters 
hy reason of this double check system, but when the regula- 
tion was issued it was quite well known that practically 
all of the bona fide manufactures had properly qualified 
and that their business as a whole would not be interfered 
with 

“On August 


to excrcise 


as to certain of 
| 
I 


1922,. Formula 39-C was authorized 
[he authorization of this formula was a direct result of 
the efforts of your Industrial Alcohol Committee in co 
operation with the Department and I am happy to say that 
its procurement and use has been uniformly satisfactory. 
\t least no complaints have reached the Department, and 
further, from the restricted character of the applicants who 
can qualify to use this formula I anticipate no trouble 
arising from its use. The question of the quality of the de- 
naturant, diethylphalate, which was of great concern to us 
a year ago, seems to be working itself out along normal 
lines, As many of us anticipated at the time, the first rush 
of manufacturing in this country had produced some in 
ferior products which have been practically eliminated by 
time and experience and the normal action of competition. 


Praise for Members of the Association 


“Tt is regrettable that an impression is made on any part 
if the public that the manufacturer of toilet articles is, 
as a class, a violator of the law. As a matter of fact, I 
cannot at this time recall among the lists of questionable 
permittees and applicants with whom the Department has 
had dealings, any of the members of this Association, I 
am not mentioning this as a remarkable fact as it is not re- 
markable because we know you gentlemen to be the leaders 
in this line of activity in the country, but merely as a 
statement of plain fact 

“The Department wishes to maintain a very clear distinc- 
tion between the real and unreal manufacturer of toilet 
articles and I have no doubt, from past relations with the 
\ssociation, that we will be able to keep these lines clearly 
marked. The Department realizes that in the enforce- 
ment of this law it has the interests of the legitimate 
manufacturer to conserve, not only in seeing that he pro 
cures his supplies with the minimum trouble, but also in 
seeing that he is not subjected to unfair competition. or 
public odium by reason of illicit operators masking under 
the name of manufacturers of toilet articles. 

“Not a small part of the burden of keeping your industry 
‘lean lies with you. Questionable preparations and loose 
practices in the handling of alcohol nearly always result in 
embarrassment to the trade. The present condition of your 
industry is good and your future is exceedingly bright. 
You should be jealous of the good name of your industry 
and as an association exert a restraining influence wherever 
an individual is inclined to run along loose lines 

“The Commissioner of Internal Revenue has recently 
asked ten leading men in the country, representing various 
industries using alcohol, to act as a trade advisory commit- 
tee to confer with the Prohibition Commissioner from time 
to time on matters affecting the relations of the Department 
to the alcohol-using trades. Dr. Ittner has been asked 
to represent you gentlemen and I am sure that your inter- 


t 


ests will be ably represented. 
Advisory Alcohol Committee to Be Big Factor 


“This Advisory Committee, in my opinion, will be one 
of the greatest factors in stabilizing alcohol conditions and 
ultimately bring about a much greater efficiency in law en- 
forcement. As we know the legitimate trade better we can 








handle the questionable man a little bit easier and with less 
disturbance to others. The relations of your Washington 
representative with the work over which I have charge 
have been most pleasant and I do not hesitate to say that 
constructive suggestions and proposals are usually forth- 
coming from your association. 

“The art of perfumery, like many other arts, is based 
largely on sciences. It reaches its highest perfection when 
it is able to command the knowledge of organic chemists 
along with skill of the experienced compounder. Our joint 
efforts could be very wisely directed along the paths of 
continued research and inquiry and I sincerely trust that 
your Alcohol Research Committee will continue its efforts 
and take up at with the Department any technical 
problems that may arise in connection with the use of 
alcohol or the various denaturing agents in order that 
we may by mutual effort effect their solution. 

“IT should be very glad to hear any discussion, particu- 
larly along the lines of your alcohol problems, and I wauld 
invite any comments or queries on the regulations under 
which you are conducting your business 

“Now, if these working a little bit roughly 
or not as smoothly as you think they might work, let’s hear 
it. If you are having any trouble with denaturants or pure 
alcohol or the means by denatured 
alcohol, t maybe we can 
make a 


once 


things are 


which you get pure or 
let's hear about it, 
little bit of 


and as a resu 
progress.” 

CHAIRMAN SEFTON: Gentlemen, are there any comments 
or questions which you might desire to make in connection 
with the suggestion just made by Dr. Doran? 

I want to say one thing, that Dr. Doran has fully con- 
firmed, if any confirmation necessary, the remarks 
that our Mr. Crounse has made to you, that 
not only is it an honor to belong to this association, but a 
thing of great value and benefit to us all. It is good to 
hear Dr. Doran say what he has said about this organiza- 
tion and the standing that we do possess in Washington, 
and it gives us, if such were required, even more con- 
idence than we have had in Mr. Crounse, in the com- 
ments he has heretofore made with reference to our posi- 
tion before the Prohibition Unit in Washington and before 
the Internal Revenue Bureau. 


were 


frequently 


Continuance of Use of Pure Non-Beverage Alcohol 


\In. CrounseE: I think some of our members would be 
glad to hear from Dr. Doran an assurance with respect 
to the willingness of the Bureau to permit those of your 
members who have not yet been able to work out the de- 
natured alcohol problems as applied to their own products, 
that the Bureau is willing to continue the use of pure non- 
beverage alcohol until those problems can be worked out. 
I think that the attitude of the Bureau is pretty well known, 
but we have had a good deal of trouble in the past year 
as a result of the disapproval of our applications by local 
prohibition directors which I know is not in harmony with 
the policy of the Bureau. 

Dr. Doran: I will be very glad to make a statement on 
that. It is not only your legal right to obtain pure alcohol, 
but your moral right, if you choose to exercise it. I sup- 
pose the attitude taken by the directors in those cases 1s, 
to a large extent, based on the general feeling that pure 
alcohol is not needed by many of these alleged manufac- 
turers of toilet articles. Now my practical suggestion on 
that line is this: That whenever you run into’ that kind of 
difficulty, you either write to the Commissioner direct or 
write through Mr. Crounse, for the sole purpose of ex- 
pedition, not with any view to running around the local 
federal prohibition directors, but in order to save time in 
because, of ultimately, he would 
along the right lines In the meantime, you 
have a real need for pure alcohol and be deprived 


correspendence, course, 
be eul le l 
might 
of it 

My suggestion is, in those cases, that you take it up with 
us direct and then, of would correspond both 
with you and the director at the same time and thus save 
time 

Mr. Corcate: We might like to know what proportion 
of this denatured alcohol is being used in comparison with 
the pure alcohol, whether we have readily taken to this 
Formula 39-B and 39-C, and all gone into it and left the 


course, we 
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free or whether there is a 
used. Perhaps Mr. Harrison could 

Mr. Harrison: I have no figures which 
percentage of pure alcohol used. The denatured alcohol 
seems to have tilled the bill as very generally used. There 
is some pure alcohol used, however, but the denatured 
alcohol is very generally used 

Dr. Doran: | think I could confirm that, Mr. Colgate. 


that is the tact. 


other great deal of the pure 
say a word on that line. 


will give the 


I believe Just what percentage I can’t say. 


Government in Alcohol Research Work 
Mr. LCOLGA 


experiments ¢ 


TE: | le government constantly making new 


Yes We are 


Our 


doing as much as we can with 
hand laboratory is now burdened 
with quite a bit of general work and unfortunately we 
can’t is much time to the pure research phase as we 
wish to, but vet we are working right along on those 
improvements can be brought about, 
move at once. We may 
beat us to it, but you may be 

not inflexible at all. We are 
suppose, of evolution and this, 
come about, we are 


Dr. Doran 
the resources at 


yiVe 


problems If any 
why, of course 
not find it first, you 
assured that these things art 
running along the lines, | 
as in all others, as improvements 
naturally going to adopt them 

\Ir. Cotcate: Did I hear a rumor 
alcohol will be allowed us? Is that 
There seems to be some talk on that line 


Mr 


going to 


we ire 
may 


that some day no 
cleared up now? 
Dr. Doran Colgate, I can't personally imagine a 
condition like that ever coming about. I am such a firm 
believer in the one basic truth which is that truth will 
prevail that I don’t believe a condition like that is possible. 

Now when I said industrial alcohol was a necessity, I 
meant just exactly what I said, Occasionally you will 
hear some more or less ignorant person indicate that pos- 
sibly the art of perfumery is a mere superficial affair. 
Well, now, that is not so. The digging out of old King 
Tut’s remains merely brings to our attention again the fact 
that perfumery is one of the oldest arts existent in the 
represents man’s efforts 
to fix in a permanent form some of the beauties and works 
of nature. Now that is reflected in painting and in the 
formation of dyes and colors and perfumeries, and I don't 
believe that we will see the time when that is eliminated, 
even if it was a purely voluntary affair; the human being 
doesn't go along backward lines 

I can’t conceive of a world that is absolutely drab and 
without odor or color. I think that if we had a condition 
like that and all saw gray and lived in an atmosphere of 
fish and onions that we would all be murderers. (Ap 
plause. ) 


world, that we have record of. It 


Willing to Act on New Formula Suggestions 


Mr. 
that, 


I was very glad to hear Dr. Doran say 
course, he only speaks for his division 
and not for Congress or the Anti-Saloon League. How- 
ever, I want him to say one word on this point: From 
my very voluminous correspondence with members of the 
association I know that there are a good many of them 
who are under the impression that in developing their 
products they must either use pure non-beverage alcohol 
or some one or more of the formulz that have already been 
authorized, As I understand it (and this is what I would 
like to have Dr. Doran confirm), it is the privilege of any 
member of this association or any other association to 
suggest at any time new formule which would perhaps be 
better suited to their own individual products; and although 
the field for the use of such formula may be very narrow 
indeed, vet Dr. Doran and his accomplished assistants will 
be only too glad to check up with you the practicability 
of employing any such new formule you may develop 
from time to time. Is not that correct, Dr. Doran? 

Dr. 
that. 

CHAIRMA? 
especially denatured 
be used only in toilet 
creams or in lotions, 
No, Mr. Sefton, especially denatured alcohol, 


LROUNSE 
although, of 


Doran: That is absolutely correct. I can confirm 


SEFTON: Do I understand, Dr. Doran, that 
alcohol, whatever formule, can 
waters and in perfumes and not in 
hair tonics and like products? 


Dr. Doran 


APRIL, 1923 
ee 


that is, alcohol withdrawn from bond free of tax, may fy 
used in any product not prepared for internal consumption 
In other words, that would except medicinal preparations 
used internally and flavoring extracts, but conversely it 
would include all materials in which alcohol is a necessary 
component part that might be used outside of the human 
body, 


Outlook Dubious for Tax Free Alcohol 


Mr. Hurtsurt: I should like to ask Dr. Doran if ther 
is a possibility of our being able to get tax-free alcohol jy 
our industry? There are a great many of us who are using 
denatured alcohol, but we don’t want to use it. We are 
very anxious to get tax-free alcohol. Is there any pos. 
sibility, Dr. Doran, that we will ever get it? : 

Dr. Doran: That, of course, is impossible to say. That 
question is so interwoven with prohibition legislation ang 
revenue that nobody, I believe, would be warranted in pre. 
dicting what the outcome would be. 
of legislation. 

Mr. Coicate: I wanted to ask you another question, jp 
regard to sickness. I don't drink whisky myself, neither 
do I drink champagne, but at the same time many do an 
not so much for their beverage qualities but sometimes for 
sickness. How do they arrange that so that a person can 
get the real thing if they have to have it? Because I yp. 
derstand there are certain sicknesses that require champagne 
and nothing can take its place. What are the things that 
take its place? Will you tell us? 

Dr. Doran: This is turning into a druggists’ convention, 
Indeed I can’t tell you in what condition champagne should 
be used for medicinal purposes, nor can I tell you what 
could take its place, but | can tell you that the law itself 
provides a means whereby liquor may be prescribed and dis- 
pensed and used for medicinal purposes. 

Now, unfortunately, that law doesn’t say that it shall be 
the best quality of liquor, but the Department is trying 
to improve that as far as it can within its powers under 
the law. It is a great deal like the humorous Congressman 
J. Adam Bede, with reference to the Constitution, or the 
Declaration of Independence, I think it was. Every man 
was entitled to life, liberty and the pursuit of happiness 
not necessarily the attainment of it. 

Now the law provides for the prescribing and dispensing 
and the procurement of liquor, but it does not 
what quality of liquor shall be used. (Laughter.) 

Mr. Preirrer: In your reply to Mr. Hurlburt’s question, 
did I understand that there is any possibility that tax-free 
alcohol would be subject to future legislation and that it is 
not possible under the regulations of the present laws? 

Dr. Doran: In my opinion it is not possible under the 
present law 


It is purely a matter 


say just 


Canadian Alcohol Laws More Liberal 


Mr. PFEIFFER 
Canadian plan? 

Dr. Doran ‘hey have special statutes under which they 
act. I am generally familiar with the Canadian system of 
administration. They have special statutes ,under which 
they operate and I think they have quite broad powers 
under the regulatory power. Their Orders in Counteil 
which correspond to our Regulations and Treasury Deci- 
sions can take a much broader scope than ours can. That 
is my understanding. I am not a lawyer and wouldn't 
want that to be considered final, of course. I think it all 
goes back to the legislation itself, 

Mr. Preirrer: If we wanted tax-free alcohol it would 
really depend upon getting new legislation to authorize it 

Mr. Crounse: Elaborating a little on Dr. Doran’s state 
ments, I might say, Mr. Pfeiffer, the statutes under which 
we now have tax-free alcohol, the principal one is the Act 
of 1906, which was amended in 1913 and has since been 
further amended. It provided that tax-free alcohol could 
be granted under conditions prescribed in the statute, but 
they are so narrow and so limited that the possibility o 
having absolutely pure, non-beverage alcohol, free of tax 
for industrial purposes is beyond the scope of the Executive 
Department at the present time, because the statute does not 
confer upon the executive officers the right to permit tax 
free, pure alcohol to be withdrawn for industrial purposes 


Has the Department ever considered the 
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It does specifically permit denatured alcohol to be so with 
drawn. The Canadian statute clothes the executive authori 
ties with vastly more discretion than the American authori- 
t Doran has indicated, and | am satisfied that 
students of this subject agree that there is no pos- 
securing pure | for industrial purposes un- 


alcohol for 
less a special act of Congress for that purpose is enacted. 


ies have, as Dr 
all the 


Wilitv of 


Mr. Hurtspurt: That would take in all the industries 
he chances are they would't pass a law for one industry 
Dr. Doran: Most legislation of course is pretty neces 
rily general in character he only purposes for which 


ileohol may be withdrawn, pure and free of tax, at present 
for scientific purposes for colleges and the laboratories 
That is in general terms the law, so that 

class who may avail themselves 
alcohol without the 


vers what we might call 
of education, philar 


hospitals 


makes a rather restricted 


{f the privilege of obtaining pure 
In other words, it 


the “non-commercial eld, the eld 


re nue tax 


phy and pure science 


How to Win Legislative Reforms for Industry 


ack for a moment 
in’s remarks, just to bring home 
clearly and detinitely a 
work 


is in charge, 


Mr. Hanpy [ would like t revert 
the subject of Dr. Dor 
all of us perhaps a little mort 
feeling of appreciation and gratitude for the 
the Industrial Division, of Which Dr. Doran 
is done for our industry Dr, Doran, you 
emist and technical that he has had 
years of practical experience and my with 
technical problems involved 


which 


know, is a 


:. 2 
| 


man, and besides 


many experience 


im in working on some of the 


is been that his view has always been very practical, 
ed with an abundance common sense and vision, and 
| would like to bring out this point, which I think will 


supplement his efforts, and that is the matter of each one of 
sojourn in Washington or as we come in touch 
legislative representatives there to sit down and 
various Congressmen and Senators and try 


is we 
ith our 
talk with these 
educate them with the same spirit which is being mani- 
fested by the Industrial Division in Washington. 
“I know I have talked with our New York representa- 
tives and pointed out to them that we should have vision in 
he matter of the use of industrial alcohol, that just be- 
ause there may be exceptional and sporadic misuses of it 
vy certain people that we shouldn't be stampeded by a lot 
f ill-informed public opinion into misjudging the policy 
Dr. Doran’s department 
It seems to me that that 
ward getting future legislation on a sound, rational basis 
| am sure that all legislators there, if you as a business 
man make it a point to sit right down with them and talk 
the situation over in a common sense, practical, business 
like manner, as Dr. Doran has done this morning, cannot 
help but feel the force and truth of the stand which we as 
an organization have taken and which the Department has 
taken in co-operation with us. I think every one of us 
should feel that it is his personal responsibility to get in 
touch with these members and to do so as soon as possible 
that is 


t 


would be a big step forward, 


Legislation is coming up when Congress convenes 

going to have a very important bearing perhaps on Dr. 
Doran’s work and the work of the Bureau there, and it 
would be too bad if our legislators did not have a good, 


what industrial 


practical, business-like understanding of 
alcohol means to our industry 

Dr. Doran made a plea in his talk that our 
Committee should continue to give of their experience and 
knowledge in co-operation with his division and 
him as one of the members of that com- 
stand ready to do anything to help’ them 
up to them of a critical nature in regard 


Re search 


techi ical 
| want to assure 
mittee ,that we 


lf problems come 


to some of the denaturants not working out satisfactorily 
certain respects, I hope he will feel free to call on any 


1 


individually, or the committee collectively, to 


information or 


supply 


him with any experience or research reports 


i 
which we may have on file which may possibly not have 
me to light through publicatior 
‘It is so important that every one of us co-operate with 


Dr. Doran's division in our individual contract with our legis 
representatives in Washington in order to keep com 
vision into the regulation, both prohibitive 
alcohol, and I just want to urge upon 


lative 
mon sense and 
nd permissive, ot 
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all of you to take that seriously and do your little pit 
It isn’t asking much for you to just talk to your Congress. 
men and Senators, heart to heart, on this matter and it 
will do an awful lot of good when certain legislation comes 
up when Congress convenes to get a little common senge 
into it and to do away with these waves of sporadic public 
opinion which are naturally more or less inclined to fy 
fanatical and the view of the moment rather than the long. 
swing vision that Dr, Doran is striving for.” (Applaus¢ 


Getting in the Arguments on Congressmen 


Mr. Crounse: Mr. Chairman, | just 
word in emphasis of what Mr. Handy has Take 
that home with you and think it over and then act not 
only once but twice or three times, between now and th 
date for the reconvening of Congress in December. Th 
Congressmen and Senators whom you send to Washingtoy 
know absolutely nothing of your problems, Very fey 
{ them understand at all the function of alcohol and 
must remember minds are being constantly 
by propagandists and fanatics and others in no way « 
with the government, having no knowledge what- 
industry. As one prohibition director told n 
that you call industri; 
alcohol is nothing but Gentiemen, you must cor 

impression in the minds of these men before th 
o back to Washington next December so that when thes 
questions come up of additional legislation, possibly of mor 
restrictive legislation, that they should not only approa 
the subject with an open mind as far as the necessity 
concerned, but that they should have some bas 
knowledge That applies also as Mr. Kelly pointed out 
the question of price-maintenance, etc. These mer 
who represent you in Washington are always glad to hear 
from. the conservative men in their 
constituents there for the purpose of carrying 
out your views and it is up to you to go and see th 
them what you want them t 
Give them the information that you can and keep them 
plied with information and follow these matters, as | 
will find from our bulletin you will be able to do, an 
when they come up in Washington be prepared to call 
upon by letter and telegram to carry out t 


Want tO Say one 
said 








their polsone 
nected 
ever of your 
oceasion, “the alcohol 
booze.” 
rect that 


it 18 


here to 


level-headed, business 


| hey are 





personally and_ tell 





them again by 
views that you have already presented to them. (Applause 

Mr. HANpy: I would like to ask Dr. Doran a questior 
Do you think it is just wise and practical, Dr. Doran 
this time, with such a wave of prohibition fanaticism, or 
over-enthusiasm, or misunderstanding, whatever is the nic 
term to use, to press this completely tax-free non-beverag 
alcohol? It seems to me that if we stress that too hard 
right at this time we will maybe prejudice the blessings 
which we have, in getting as good (especially in denature 
alchohol) as we have. We have good formulas, especially 
in denatured alcohol. They are perhaps not as desirable 
as a pure, tax-free alcohol from a great many standpoints 
on account of the investment and having several of them 
and all that sort of thing, but we have got to use commot 
sense. We have got to be practical. We have got to take 
into consideration the spirit of the times and the general 
that are playing back and forth and I just want 
to ask you if you think it is wise for use td agitate that 
right now: 


rorces 
subject 


Sees Danger in Tinkering with Machinery 


I hesitate to say anything along those lines 
It might come with a little impropriety on my part, be- 
cause those things are really not in my province, or things 
that | would not presume to have any control over, 

generally speaking tinkering with an intricate machinery 

not a very good thing. I think that applies to other lines 
of business as well as alcohol There is a_ tendency, 

little impatience, to attempt to correct things by tinkering 
continually trying to change this and change that. I sup 
that is a general post-war condition, but I am be 
ginning to get pretty conservative (even in my middle age 
| don’t know where I will be when I’m 70.) I have 
seen lots of harm done by actions taken 


without a tui 
consideration of all the factors involved, that would lead 
a swamp that he 


Dr. Doran 


pose 


any scientist into could probably not g 
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ipproa 
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lese me! 
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out 
pplause. 
questior 
Joran 
icism, or 
the ni 
beverag 
too hard 
blessings 
lenaturt 
»S Pt cially 
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of them 
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' 
general 


aust want 
tate that 





hinery 
her lines 
dency 
inkering 
I sup- 
am be 
ddle age 
I hav 
it a full 
vuld lead 
y not get 
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It is a pretty good thing to canvass all of it betore 


out of. : 

you try to make changes. Let things demonstrate by prac 
tical working out whether they really need correction | 
don't like this panacea and quack remedy business, upon 


the general theory that things might be worse They are 


getting better, I know they are 


CHAIRMAN SEFTON: In other words, Dr. Doran, the sub- 
ect of tax-free alcohol is a sleeping dog that we had better 
let alone. We have quite a number of terriers snapping 
at our heels now in getting tax-paid alcohol and our an 

and to be 
tax free alcohol 


now We don't 


at XK 
noyance is sufficient, it seems to me, to lay low 
rather quiet in the matter of securing 
God knows we have enough troubles righ 
want to encourage further. (Applause. ) 
Mr. ISERMANN: In reference to the 
manufacturing chemists, we are using s¢ veral special formu 
las and we have very little difficulty in getting them and 


t 


special formulas of 


as far as I can understand no one else is having much 
difficulty. Sometimes we ship a special denaturing agent 
lown ' to the place where we do it and there is a delay 


same thing 
and it 1s just 
with the 
alcohol at the 


Anybody can do the 
price 


fa few days and a week. 
We get the alcohol at a 
a question of paying the freight. [ agree 
ment here that additional legislation in 
present time is not going to do us a great deal of good, 
hecause after all the use of alcohol is general in the large 
industries and I don’t believe that hurt this in- 
dustry in any way without trying to destroy the others 
and the use of alcohol is so general, as for instance in tl 
manufacture of silk and dyes and drugs and everything 
else. We use alcohol every day. We can’t help but use 
it and I don’t believe any one can do us such harm as to 
vent us from getting alcohol. They might give us a 
little trouble, but nothing comes into this world without 
trouble and on the whole we are not so badly off 


reasonable 
sentt 


they can 








kr. Doran: I am charitable enough to believe that 
body. if they know the facts in any of 
would start out on a policy of scuttle, so let’s continually try 


these industri 





to educate. Let’s try to bring out the trutl There is 
nothing to be ashamed of in the truf] ‘he world is going 
to be much better when more people are intelligent. S 
I don’t think there is any real, imminent danger of a 
des irsued. But e€ meantime, it 
li posted peop! particular lines 
$ 4 Tel , eO] 
thes \ I t vill t al 
.Mr. HAND I think we should expre¢ ititud 
appreciation for Dr. Doran's coming het ‘ g 
of thanks. (The members arose and applauded 


Committee on Trade 


Northam Warren 


designed to carry out the high ideals of business propounded 


( 


Practices Established 


ngressman Kelly, to substitute the law of fellowshi 














usiness tor the law rf the ing] ( iw Ishma 

He said 

It is designed to provide in the association the ma 
whereby any member who feels that his business i ng 

jured can obtain redress through the association without 
resorting to the expense of litigation the t ri 
ess of the Federal Trade Commissi This is the only 
explanation I shall make, as | have tried to make th eso 
lution comprehensive enough to explain itself \t the sam 
time, I don’t think it is perfect; it is only a start And it 
th are any important things left out, amendments cat 
be made at the pleasure of the members 

“Whereas, there exists a practice on the part of certain 


toilet goods manufacturers of giving to employees of retail 
establishments commissions or money considerations knowt 
« ) ’ . - . 

as P. M.'s to obtain their favor and influence : and 


“Whereas, this practice has been condemned as unfair 
competition and as bordering on commercial bribery by many 
o the leading trade organizations of the country which have 
observed its effects; has been emphatically disapproved by 
the Federal Trade Commission and would be made a mis- 


deineanor under legislation introduced at the last session of 


Congress: and. 


association Nave at times | 
re 


peting manutacturers, 
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illeged that members of this 


iblished advertisements unfairly 
quality of the goods of com 
or have allowed their employees dem 
mstrating their goods in retail establishments to disseminate 
such unfairly influencing 
sales, 


“tl hereas, it has also been 





t 


ecting on tne Character or 


reports for the purpose of retail 


and, 


“Whereas, the practices described are unfair, unethical and 


calculated to bring the industry as a whole into disrepute 
and are 
erally in the 


1 


likely to weaken the confidence of the public gen 


merchandise of manufacturers of this associa- 


tion: be it theretore 
“Resolved, that the president-elect of this association is 
hereby instructed to appoint a Committee on Trade Prac- 


tices of three members comprising the association’s counsel 
together with two active members chosen from among the 
membership of the Executive Board to serve for one year, 
to which committee any member having knowledge of un- 
fair trade practices on the part of members of this associa 
tion or having complaint against any such member by reason 
of unfair competition or may present his case in 
writing; said committee to afford the member so charged 
with an opportunity of defending himself, after which it 
shall réport its findings to the Executive Board; and be it 


further 





practices, 


Board in 
sustained by the 
shall notify the offending 
him to desist, and shall obtain 


objectionable practices shall be 


“Resolved, that the Executive 
complaint shall be 


case any such 
Committee on Trade 
member and requir« 
from him assurances that the 
abandoned; or failing to rt 


Practices, 





ceive 1 assurances, shall take whatever disciplinary ac 
tion it may determine upon under the provisions of the b 
laws 


The resolution was sec 


nded and adopted 


ippointed Messrs. Daggett and Bertram 
committee, with the association’s counsel 


Smith, as the third member 








Mr. Pieiffer offered a resolutior | 
the Resolutions Committee, but me com 
mittee I \ D p D WW Se 
forts would be li ted ywards wing 

ral plants t 1 he | 
material used ‘ } S 5 S 
rl 1 t + ¢ hat + a 
‘ \ . 1 ? 1 1 ) i ( 
\bel I. Smit ( l e association, had mn il 
‘eae ‘ 1 | | * 

{ nake ) \ ing business rig ne 
it 120 Broadway 1 members w his services | 
su ed that t ssociat estab Credit Coll ) 
\ + 1! ] ¢ . 

\o Ol] Ol ud ¢ ne prorts t 2 

{ t iss is Th Vas applaud l 
: ¢ uA a3 ‘ 

Pr dent Colgate praised M Smith’s wor 





iy unanin it was 
imended t l velve members itty 
Board, to serve sses of four for three 

President ( leate appt nted these committees 

Nominations— Messrs. Spiehler, Schultz, Bradley, Pfeiff 
ind Bertram 

\udit Messrs settor ind Jones 

Tellers—George Selick and ] W Reed 

Mr. Pfeiffer, for the Nominations Committee, presented a 


strong plea to President Colgate to serve another term dt 
is wish to retire from offices Mr. Colgate, in this 
happy little vielded gracefully: 

‘T can simply say, gentlemen, that I feel 
plimented by your desire to honor me with this high office 
again. I am very fond of the work, as you all know, and I 
enjoy meeting you all, but I feel you want to get som 
young blood into this organization—you don't want to have 
old men lead you all the time. 


spite his 
very 


speecn 
t 


highly m 





“We all know when we get over 60 that we always talk 
ibout our youth, and I am older than that. Last night I 
noticed the young fellows dancing around. some of the sons 
of the old men, who are taking charge. I don’t say that we 
want to have one of the youngest as president of this ass>- 
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ciation, but I think we do want to have someone with youth 
and dignity, and with more fire and zest, or pep. We need 
someone with a desire to overrule the ruts—and get into 
trouble somctimes—but at the same time be hauled out by 


the others and make this associat a little alive—a 


little more 
we are all right. We are going 


“I don’t know but 
along comiortably, and possibly there isn’t much for us to 
that | do not desire 


do, but | hate to accept something 

When I don't much of a myself to enter into 
these new schemes tiiat | talking about, and we 
all have been talking about, | hope there will be some 
younge! willing to do my 


more 





snappy 


what 


have desire 


have een 
that 
am pertectiy 


Mall selected | 





share of the work, to be present as often as I can, 
don’t want to feel that 1 am obligated to be here 

“I have no desire to run away; I am going to be in 
business for many years to come, I hope, unless they kick 


me out. | don’t see any reason for the rule, that because 


one 1S president this year, he should be president next veat 
The office should rotate; you should have a new president, 
and sometimes you will strike a man who will do a lot for 
feel about it.” 


you That is the wav | 

Mr. SEFrtTon During the past year, Mr. Colgate has 
surrounded himself by the very class of men, one of whom 
he has suggested to be president for the ensuing year, and 
he has done it so well, that at times when he couldn't be 
present, he knew that the organization was being served 
very well and very thoroughly We want him, that is t 


Say, ] do, at least. to continue for another year, and let him 
} that he has in the 


keep that nice supervision over us past 
I hope, Mr. Colgate, that u will withdraw your idea « 
leaving us 

PRESIDENT COLGATE If you really want me, and vou 
will pardon me if I am not here all the time, and if Mr 


Warren (who has been a wonderful help, and who does 
such hard and should be your president) will 
accept the vice-presidency, as he did last year, maybe | will 


( Applause. ) 


work, who 


ontinuc 


Mr. PFEIFFER That makes it very easy for your Nomi 
nating (ommiuttec 
The result was that all of the old officers were again 
chosen, as shown in the roster at the beginning of this re 
port, on page 53, the holdovers also being given 
1 olgate paid a complime to his fellow officers, an 
Mr. Colgate paid npliment to |} fell ft nd 


especially to the vice-presidents. He said in part: 
‘IT want to thank you gentlemen for renominating me and 
for the way you have carried on the work during the past 


year. What I like more than anything else is harmony and 
unity in an organization, and it is very gratifying to know 
that it is going on in this association 


‘We have begun to think as an association now, and not 


have the feeling that we are all rivals and fighting each 
other like cats and dogs. What we want to get is some 
legislation down at Washington that will result in mutual 
benefit to all of us. We may have the very best man in 
Washington, or we may have the very worst, but we have 
got a man who does something, and we want to get every- 
body in line. No one can get all he t 


wants, but let’s get 
} 


something, and we are getting something, and I think we 


have encouraging signs, for instance, the speaker (Kelly) 
of the afternoon. He is red-hot for us. I think we have 
got the right man in the right place, and with those bills 
coming up, if we do our part, we can get the Congressmen 
in line and get our business on the right plane again. The 
war caused a great many f our difficulties, but the war is 


ming back sense again and 


the outlook is certainly 


r, and we ire Cf t common 


encouraging 


Report of Committee on Resolutions 


Mr. WarrEN: I would like to state that it 
f the committee that some of these resolutions require con 
; resolution is on the Stand 
offered by Mr. Bertram 
glad, or you can consider 


is the sense 


side rable discussior The irst 
[ Rulings, 


would be 


irdization of Treasury 
If vou desire it read | 


it as having passed 
OFFICIAI 


STANDARDIZATION DEMANDED IN REGULATIONS 


during the last year has 
Decisions, pro-mimeo 


the Prohibition Unit 
Treasury 


Whereas 


issued many so-called 
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graphs, pro-circulars, et 


our industry or 


imposing new regulations 
amending those already in 
causing much confusion; and 

Volstead Act and the regulations adopted 
contemplate that all regulations for the 
alcohol-using industries shall receive the 


| upon 
existence, thus 


| hereas, the 
pursuant thereto 


rvision of the 





pproval of both the Commissioner of Internal Revenue and 
Secretary of the Treasury, as in the case of the tormal 
isury Decisions: therefore, be it 
Resolved, that the Commissioner of Internal Revenue is 
rereby respectfully urged by the American Manufacturers 


Articles, in annual convention assembled, to take 
uch measures in the interest of all the alcohol-using jn. 
as well as in the interest of the uniform administra. 
ion of the Prohibition Law and Regulations, as shall] pre- 
nt the from the Prohibition Unit of any regula. 
permit holders without the approval of 
Commissioner of Internal Revenue and the Secre- 
lreasury; and be it further 

Resolved, that a copy of these resolutions bx 


the Commissioner of Internal Revenue 


Issuance 
tions applicable to 
oth the 


t ‘ tire 


ransmitted 





Mr. SEFTON Does that mean all alcohol users or all 
users of non-bever iv il ohol ? 

\in. CROUNS! rt is intended to mean this Che prac- 
ice of the Prohibiti Unit during the last two years has 
hee n violation of the standing rules of the Treasury De. 
partment, which are to this effect, and in fact in violation 
tf the spirit of the Volstead Act The regulations for the 
governm f rmit-hoklers are prescribed in the Volstead 


\ct to be signed hy the Commissioner of Internal Revenue 
nd formally approved by the Secretary of the Treasury. 
What the Prohibition Commissioner has been doing has been 


to amend and rescind and revoke frequently standing regu- 





lations approved by the Commissioner and the Secretary of 
the Treasury in a mere letter, to which he gave a so-called 


and this is in direct line with the desire 

t Internal Revenue that that practice 
stopped, and the process of issuing new regulations 
if permit-holders shall be in a formal 
Treasury decision are printed weekly, and you are 
all at liberty t at $1.75 per year and get those 
regulations every single week, and in that way a business 
man can track of the regulations of interest to him, 
and not have to have access to the private files of the entire 
Prohibition Unit 


pro-circular number, 
1¢@ Commissioner 


government 
These 


Stpscribde 


Keep 


SEPARATE SUPERVISION OF INDUSTRIAL ALCOHOI 


Mr. WARREN Resolution No. 2 deals 
pendent Supervision of Industrial Alcohol 
duced upon the floor by Mr. Langlois. 


with the Inde- 
his was intro- 


IVhereas, the developments of the last three years under 
the provisions of the Volstead Act have made it increasingly 
clear that the supervision of the users of industrial alcohol 
qualifications on the part of the super- 
ically opposed to those of officers en- 


calls for certain 
officials diamett 
zyaged in the pursuit of law 
tically impossible for a single official to satisfactorily exe- 


ite the law both to the le 


Vising 


violators, thus making it prac- 





rulations with respect 


and reg 





cu 
mate alcohol-using trades and the moonshiners 
and bootleggers who make up the great army 
lators; and 


g indus- 


IVhereas, the progress made by the alcohol-usit 


tries that have come under the supervision of the Industrial 
\lcohol and Chemical Division of the Prohibiti Unit un- 
coubtedly serves to illustrate the great advantages that 
would accrue from a completely independent supervision; 


therefore he 
Resolved, that tl 


he American Manufacturers of Toilet 


cles hereby strongly recommends that the functions of the 
supervision of the users of industrial alcohol and the pursutt 
of law violators be divorced and that an Associate Com- 
missioner of Prohibition, responsible directly to the Com- 


missioner of Internal Revenue, be appointed and charged 
with the duty of controlling the operations of users of m- 
dustrial alcohol, both non-beverage and denatured, and with 
the working out of the important industrial problems con- 
templated by Congress when it framed the provisions 0 
litle TIT of the Prohibition Act, and especially the duties 
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imposed upon the Commissioner of Internal Revenue by the 
terms of Section 13 of such title; and be it further 

Resolved, that copies of this senolesion be transmitted to 
the Secretary of the Treasury and the Commissioner of 
Internal Revenue. 


OBTAINING SUPPLIES OF ALCOHOL FOR INDUSTRY 


The third resolution deals with Supplies of Non-Beverage 
\Icohol. This was adopted passed on the floor: 

Whereas, substantial progress has been made during the 
last vear by the perfume industry in the utilization of de- 
natured alcohol in the production of perfumes and _ toilet 
articles, this progress reflecting the general recognition by 
ur industry of the desirability of employing denatured al- 
cohol where it is practicable to do so; and 


Whereas, experience has demonstrated that at the present 
stage of the development of the utilization of den nage al- 
cohol it is not practicable to abandon entirely the use of 
pure spirits for certain perfumes, toilet waters, ae there- 
fore, be it 

Resolved, that the American Manufacturers of Toilet Arti 
les, in annial convention assembled, heartily approves the 
action of the Internal Revenue Bureau in permitting manu- 
facturing perfumers to continue to withdraw pure non-bev- 
erage alcohol in all cases where experience has found it to 
be impracticable to use denatured spirits; and be it further 

Resolved, that this association strongly recommends that 
special instructions be issued by the Prohibition Commis- 
sioner to all prohibition directors advising such directors 
of the Bureau’s attitude respecting necessary supplies of 
pure non-beverage spirits in order that —— for such 
spirits by manufacturing perfumers shall in no case be dis- 
approved ; and be it further 


Resolved, that copies of this resolution be transmitted to 
the Commissioner of Internal Revenue, the Prohibition Com- 
missioner, the Chief of the Industrial Alcohol and Chemical 
Division and the Associate Chief of the Permit Division of 
the Prohibition Unit. 

Mr. SEFTON: That is a very good resolution and I doubt 
whether any one would care to comment upon it. 


UNANIMOUS AGAINST ERNST-WOOD CZAR BILL 


Mr. WarREN: The next resolution deals with the Ernst- 
Vood Supplemental Prohibition Bill, copies of which Mr. 
Crounse circulated at the time of his address. 

IVhereas, The so-called Ernst-Wood Bill, creating an in- 
dependent prohibition bureau, headed by a commissioner 
responsible to no authority but the President of the United 
States, has recently been introduced in Congress and made 
the subject of hearings before the House Judiciary Com- 
mittee; and 

Whereas, It is understood that this bill will be reintro- 
duced in the new Congress and urged by its sponsors, the 
ficials of the so-called Anti-Saloon League; and 

Whereas, The enactment of such legislation would confer 
upon a bureau official autocratic powers wholly unwarranted 
by existing conditions and susceptible of being gravely 
abused to the detriment of all industries compelled to use 
ilcohol as an essential raw material: and 

IVhereas, The creation of independent commissions owing 
© responsibility to cabinet officials is contrary to the spirit 
1 the Constitution and has already resulted disastrously in 
numerous cases; and 

Whereas, On numerous occasions during the past year our 
ndustry has been relieved of burdensome, costly and un 
necessarily restrictive regulation by the timely action of the 
Commissioner of Internal Revenue on appeals from rulings 
by the Prohibition Commissioner; therefore be i 

Resolved, That the American Manufacturers of Toilet 
\rticles, in annual convention assembled, hereby protests 
igainst the enactment of the so-called Ernst-Wood Bill and 
pledges the entire membership of the association to oppose 
this vicious measure by all legitimate means: and be it 
turther 

eu lved, That copies of this resolution be transmitted to 

e Commissioner of Internal Revenue and to the chairman 


f the House and Senate Judiciary Committees. (Adopted 
onium ) 
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PROTEST MADE AGAINST FORFEITURE BONDS 


Mr. WARREN The next resolution deals 
\gainst Forfeiture Bonds: 





est 


Il "hereas, Regulations have been issued from time to time 
during the past year increasing the penal sum of alcohol 
bonds and providing for the lc in such bonds of 


the so-called “25 per cent. liquidated damage” clause; and 

IV’hereas, These regulations have been rescinded by order 
of the Commissioner of Internal Revenue, thus relieving the 
alcohol-using trades of a heavy and unnecessary financial 
burden; therefore be it 

Resolved, That the American Manufacturers of Toilet 
\rticles, in annual convention assembled, hereby expresses 
its deep appreciation of the painstaking care and high in- 
elligence manifested by the Commissioner of Internal Reve- 
nue in personally investigating the protests made by mem- 
bers of the association against the drastic regulations re- 

red to; and be it further 

Resolved, That this association is unalterably opposed to 
inv change in the present regulations that will result in the 
incorporation in rg bonds of any liquidated-damage 
clause or any provision increasing the penal sum of alcohol 
honds or calculated to increase the premiums on such bonds, 
which bonds, in the opinion of this association, are already 
xcessive and far bev« nd the actual needs of the government 
for its protection nst the fraudulent manipulation or 
misuse of non-beverage alcohol; and be it further 








Resolved, That copies of this resolution be transmit ted to 
the Commissioner of Internal Revenue and the Prohibition 
Commissioner (Adopted unanimously 


PRICE MAINTENANCE EASURES ARE ADVOCATED 


Mr. WARREN: The next resolution, I believe, was intro- 
duced by Mr. Jones. I will read it for its adoption by the 
convention. 

Whereas, The United States Supreme Court’ in the so- 
called Colgate Case and in other cases has affirmed the right 
of the manufacturer to refuse to sell his products for any 
reason that may appeal to his judgment or for no reason; 
and 

Whereas, In the so-called Beechnut Packing Company 
Case more recently decided, the same court has in effect 
nullified the Colgate decision by condemning al] methods 
or systems devised for the purpose of informing the manu- 
facturers concerning the operatio ns of price cutters, includ- 
ing systematic reports by salesmen, the installation of card 
index systems and other records, the practice of refusing to 
sell to — stores, department stores, etc., with the result 
that the abstract right referred in the Colgate Case can- 
not be exercised under ordinary commercial conditions ; and 

Whereas, There is now pending in Congress the so-called 
Kelly-Stevens Bill, specifically legalizing contracts made by 
manufacturers with jobbers, retailers and others for the 
maintenance of resale prices, which bill is now before the 
House Committee on Interstate and Foreign Commerce: and 

Whereas, Another measure having the same general pur- 
pose has recently been i ae in the House of Repre- 
sentative Schuyler Merritt of Connecticut and referred to 
the same committee; therefore be it 

Resolved, That the American Manufacturers of Toilet 
Articles, in annual convention assembled, heartily endorses 
the principle underlying the Kelly-Stevens and Merritt Bills, 
and urges the House Committee on Interstate and Foreign 
Commerce to give early consideration in the Sixty-Eighth 
Congress to the price maintenance question, to the end that 
1 well-balanced bill based upon the principle underlying 
these measures shall be promptly reported to the House and 
speedily passed: and he it further 

Resolved, That copies of this resolution shall-he forwarded 
to Representative M. Clyde Kelly, Representative Schuyler 
Merritt. and to the chairman of the House Committee on 
Interstate and Foreign Commerce. 








It was voted to adopt the resolution as read. 
THANKS VOTED TO DR. DORAN AND DR. LINDER 


Whereas, Dr. J. M. Doran, Chief of the Industrial Alcoho! 
and Chemical Division of the Prohibition Unit, and his as- 
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t the laboratory of the In- 
it all times co-operated cor- 








ul intelligently with this association in seeking the 
solution of the many problems that have arisen since the 


Volstead Act; 

Doran by his presence at 

where he has given us the benetit of | 

perience and most valuabl 
; 


under a heavy obligation; therefore be it 


and 

this convention, 
lis comprehensive ex- 
has placed our members 


Manutacturers < Toilet 
hereby tender its 


That the American 
assembled 


Resolved, 


Articles, in 


} 
annual convention 





hearty thanks to Dr. Doran, Dr. Linder and to the Com 
missioner of Internal Revenue ind be it further 

Resolved, That copies of this resolution be forwarded to 
the Commissioner of Internal Revenue and to Dr. Doran 
and Dr. Linder 

(The resolution was adopted unanimously 

i NG CF DUES TABLED—OTHER RESOLUTIONS PASSED 


The next resolution authorized the secretary to continue 


; ae 
to issue the proceedings in the used last 


torn 
I form 


yeal 


t 


Following this 


increase the dues of 
to $100, and of 
was a protracted debate 


table unanimously 


was a resolution 
trom $50 a 
$50 


active members associate 
members from $35 t Phere 


and finally the matter was laid on the 
Here 1S 


Mr. WARREN: 
will not be tabled: 


Veal 


which the committee 


hopes 


Gilbert Colgate, has man 


and judgment 


I reas, Our president, Mr 


red the affairs of the association with ability 




















and thro the exercise ot t and diplomacy has ob 
tained from the membershiy degree of teamwork and 
ci |x itl ind has OT Ti\ increased the usefulness or 
the associat to the membership at large; be it therefore 
z That t M ( legate be xtende i cord vote 
f thanks and ippreciat 
(A rising vote of thanks was given with applause.) 
Pp NT COLGATI Thank you very much, gentleme 
It ese othe heers that do the work; I keep them busy 
! M Louts Spence Levy { THe AMERICAN 
P \ g it t ted much time t 
‘ ) t \m i MM tact ers: 4 
\ les ind t ¢ 1 } it t na n ot 
val 5 And 
T] is ] ance s Washington serv 
c nann is to be ! ilue to our industry 
the rea 
Res t tl sociation exp ts hearty appre 
iti f the Mr. Levy and tenders its 
nearty t nl iking effort i lf of th 
A SSUM itl 
iH reas, The Entertainment Committe sisting of Mr 
Walter T. Hathaway, chairman; Mr. B. T. Bush, M \. | 
Kammer, Mr. E. V. Killeen, Mr. Louis Spencer Le b 
invitation, have unstintingly n their time to the prepara- 
tion of the p and t entertainment afforded the 
members, and nvent and the entertainment has 
been one of th t the assoc n has ever had; be it 
Resolved, T thanks of all the members be extended 








to tl | ainment Committee for tl satisfactory work 
whi the ave done. ( Adopted 





reas, Mr. W. L. Crounse, our Washington representa 
tive and Mr. Abel I. Smith, our counsel, have during the 
ast vear continued to give the association their loval and 
conscientious service, and have by their watchfulness pro- 
tected and furthered the interests of our membership; there- 
for« { 


Resolved, That we tender to Mr. Crounse and Mr. Smith 
thanks in appreciation. ( Adopted.) 


Mr. SerTron: | 


our sincere 


move we adjourn 


COLGATE Gentlemen, I want to thank you for 
the honor you have conferred upon me, and I hope and pray 
that can keep you all as harmonious as you have been 
this last year. I want you all to step over the guard-ropes, 
as I think Mr. Vivaudou very wisely did. I think it is 
much better to get it off your chest. Don’t keep anything 
back and don’t go around talking to this man and that about 
how you feel. Come right out and say it. I make lots of 


PRESIDENT 





APRU 


1923 


—.. 


also make lots of friends, and they know 

[ think we are a live, wide-awake 
tion. We are proud of you and we know you ar 
stand by us. When you get tired of this old 
kick us out and get in young blood. Have new 
( Adjourned, ) 


enemies, but | 
where | stand 


just 
ir aniza- 


voing t 


committee, 


I leas and 


new places to come t 
Entertainment and Banquet Very Successful 


features of the convention of the America 


Toilet 


able and provided welcome relaxation from the consid 


The 


Manufacturers of 


social 
Articles proved thoroug 


1 


of the numerous business matters that occupied the forma 


sessions. Theater parties formed a pleasant featur 
\pril 10, 
triends were present at the pertormance of the come 
Nellie 


this show 


Tuesday evening, most of the members 
Others who had see 


\fter the plays 


he Rose Room of th 


Kelly” at the Liberty Theater 


formed groups at other theaters 


were over a supper dance was held in 


Biltmore Che repast reinvigorated the members and 





ladies and helped to give zest to the merrymaking and dan 


ing which continued until a late hour 


The luncheons provided in connection with the convent 


also added greatly to the sociability and enjoyment of th 


event, while there were numerous quiet friendly privat 
parties during the week 
The crowning social climax, of course, was the annua 


\pril 12 in the Cascade Room of the hotel, wit 
present \ 


Nationa 


Danquet on 


about 430 of the members and their friends 


orchestra played popular and classic music and the 


Male Quartette sang some high class airs during the dinne 
\fter the coffee Gilbert Colgate, president of the asso 


tion, acting informally as toastmaster, made a few brief 


marks in happy vein, sketching the history of the orga 
tion and dilating upon the bright auguries for its great us 
fulness in the tuture 

Merle Thorpe, editor of Naiton’s Busi s, entertained t 
anqueters with an address on the subject, “Business 
Business.” Mr. Thorpe deprecated the old idea that tl 
vas no sentiment in commercial life. The mor ig 


argued, was that courtesy, human interest and right 


treatment were quite essential, as a matter of policy 


no other reason The old motto, caveat emptor et tl 
suyer beware) had been succeeded in many quarters by tl 
view point of “let both buyer and seller beware,” -but this 


heap of antiquity by 
Practice of the prin 


1 
Thor pe marintaine 


sent to the scrap 
of the “Golden Rule.” 
the golden rule, Mr 


in the world of 


in turn is being 
rising influence 


ciple S cove red by 


was quite 
life, if not for altruistic motives, at least for the g 
] would flow to its devotees thro 


benefits that 
to the precept: “Do unto others as you would be don 


as necessary business as in pri 





h lherenc 
oh adhere 





Then the floor was cleared and dancing continued under 
colored lights during the rest of the evening 
Everybody commented upon the very efficient and smoot! 
work done by the Convention Committee under Chairmat 
Walter T. Hathaway, purchasing agent for Colgate & | 
He was ably assisted by the committee: Edward \Y. Killeet 
Burton T. Bush, August F. Kammer, and Louis Spencer 
Levy, secretary by invitation. In addition to the commit 
very valuable assistance was given by William F. Rode, Jr 
one of Mr. Hathaway's assistants at Colgate & Co. Mr 
Rode collaborated not only with Mr. Hathaway but wit 
the secretary of the committee and his personal efforts wert 
conspicuous by his forceful, yet tactful way of dealing with 
all situations 





Correcting a Typographical Error 


Kansas newspaper corrects a typographical! errot . 

“We wish to apologize for the manner in which we dis 
graced the beautiful wedding last week. Through an error 
of the typesetter we were made to say ‘the roses were punk 
What we should have said was ‘the noses were pink.” 
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MEMBERS PRESENT 


is list was comfy from the Registration List kept by the 
ll p 


’s Assistant, wl cl all 


ACTIVE MEMBERS 


resent wet 





requested to sign 


Armand Co See 
\ | Lauphemier, Chet \V. Gibson 
r x Co. oe Ss . \ 
eT oe ur, T. W. MacDougal 
\ubry Sisters Corp 
lay H. Schmidt 
Harriet Hubbard Ayer, Inc 
~ E. Eugene Dart 
win Sefton, Geo. W 
Brash, W. H. Stout 
ie Baldwin Perfumery ¢ Chicago. Ill 


W. W. Baldwin 


hicago, Ill 


lasco, Parfumeur ‘ Brooklyn, N. \ 
Gaston I. Block. 
D. R. Bradley & 5o1 New York City 


Wm. A, Bradley 
California Perfume C 
\. D. Henderson, Jt 
heramy, Inc 
* J. M. Miles 
‘olgate & Co 
Gilbert Colgate, 
Russell Colgate, 
Denney & Denney 
Anthony deP Denney, 
Eavenson & Sons.. 


E. W. Bartram 


New York City 

Henry A. Colgate, Sidney M. Colgate, 

Walter T. Hathaway, D. M. Pomfre 

Philadelphia, Pa 
Denney, Jr 


Camden, N. J. 


William F 


The Garwood Co Philadelphia, Pa. 
W. H. Garlinger 
Richard Hudnut... New York City 


G. A. Pfeiffe y, I Locke, Frederick J Austin, G. W. 
Pegg, H. G. Dusenbury 
Keiffer-Stewart Co. . 
Bert O’Leary 
Koken Companies St. Louis, Mo. 
Geo. D. Chisholm 
La Creole Laboratories 
C. A. Hanley 
Leigh .. 
Ralph C. Vaughn, 
Lightfoot Schultz Co...... 
William L. Schultz, E. 
Wm. H. Loveland Co..... 
Wm. H. Loveland, F, G 
Marshall Field & Co 
Harold E. Lancaster. 
Melba Mfg. Co ; 
F. W. Jon s, Geo, M. Rowell. 
The Mennen Co..... ews Newark, N. | 
L. C. O'Neill 
Monte Christo Cosmetic ( New York City 
\lbert Edelstein 
Mulhens & Kropf, Inc New York City 
William Kropff, Daniel J. Mulster 
tional Hair Goods Co. New York ( 
1. B. Grubb, M. Mullet: 
Noonan & Sons Co.... Boston, 
Frank M Noonat 
yn Co... ‘ New Yor Cit 
A. H. Bergmann, B. W. Bennett, Richard E Bar 
H. Turrell. 
iis Philippe, Inc New York City 


us Philippe. 


Indianapolis, Ind 


Memphis, Tenn 


New rk ¢ ity 
, er Hoboken, N. J 
G. Thomssen 

Binghamton, N. Y 
Schneider 


Chicago, Ill 


. y i 
The Pompeian Co. Cleveland, Ohi 
_ Wm. Handler 

Pond’s Extract Co New York City 


- C. M. Baker. 

Prichard & Constance New 
Arthur J. Morison 

he Remiller Co... 

_ H.C. Rendler. 

The Abner Royce Co...... 

; Charles Zeller. 

Herbert Roystone, Inc. 

Herbert Roystone. 


New York City 


Cleveland, Ohio 


New York City. 


Moines, Ia. 











C. H. Selick, Inc.... : New York City. 
Geo. Selick X 
Smith, Kline & French C 
J. Clifton Buck. 
Spencer Perfume C 
G. C Spencer, Lie Y. Walsl 
Adolph Spiehler Inc R ester, N. Y. 
\. M. Spiehler, O 
Frederick Stearns & (| Wetroit, 
k Christ Ww. W 
Philadelphia, Pa 


}2 Spiel ler 
l'rederick S. Steari 
Tetlow C 
lenry Tetlow 
United Drug Co Boston, Mas 


Henry 


I N. Langlois, Boston; William Kros Neo ke 
John R. Kennedy, Tor 

V. Vivaudou Inc New York City 

* —V. Vivaudou, R \rons McBride R. A 
Porter 

Northam Warren Cory New York City. 
Northam Warren, Lopis W ilk, George R. Kenyon. 


ASSOCIATE MEMBERS 


\ddison Lithe oO Rochester, N 
W. H. Green, N. Y. Cit) 


\merican Can Co ; New York City 
Thomas F. Brennat WW. Brethauer, J. W. Fretz, Louis 
|. Freundt 

Belgian Trading Co. In New York City 
\. Alexandre, L. P. Lamoureux 

Bond Mfg. Co \\ ilming de 
C. A. Tome 

Brass Goods Mfg. Ci Brookly N. ¥ 


Frank S. Hyatt 
Ferdinand Buedingen ( 

W. John Buedingen, 
F. N. Burt Co... ; 

C. M. Boscowitz, Harold ( 
W. J. Bush & Co. Inc 

C. Blair Leighton, R. S 
O. A. Brown Co. Inc.. 

O. A. Brown, H. E 


m. Buedingen & Son 


N. ¥. City 

Buffak 
Nicholas ] 
New York Lity. 


Ni ¥ 
Coppins Smith, 
Swinton 

New York City 
Boegt 


Rochester, N ¥. 


Karl Voss, New York City 

Carr-Lowrey Glass Co.. Baltimore, Md 
Carl Hilgenberg, W. R. Leach, A. F. Kammer, Wm 
Orem, A. C. Burgund 

Antoine Chiris Co New York City. 
Burton T. Bush, H. H. Sawyer, M Seeley, New 


York; R. H. Lingott, Chicago, III 
elphi Products Inc New York City 
C. R. Seydlitz : 
Dennison Mfg. Ce Framingham, Mass 
J. Wm. Johnson, N. ¥ it) 
lodge & Olcott Co 


New \ rk ( ity 
R. W. Bush, H. | Lusk, J. | Pound, Thomas G. 
Ward, Winthrop G. Ely, Cha QO. Homan, Christian 


Reileten 
Decustell 


P. R. Dreyer New k City. 
lustin Dupont, In Ne York Cit 
lustin Dupont, Geo. Si 
pagnie Duval New York 
|? \\ Le rit 
isynth Labrat | Union] N. ¥ 
Chas. L. Seni Lou \. Rose \lexander Kat 
I Foxon Co Pr dence, R. I 
W. John Buedingen, N. \ 
x & Clarke Co. In New \ K City 
rederick Dodge Clarke, Arthur G. Fox 
Be French, Ine. .. New k Cit 
Charles D. Edwards, Arthur M. Strang 
The Fries & Fries C Cincinnati, Ohio 


George Louis, Jr 
zsche Brothers, Inc 
Julius Koehler, A. D 
D. P. Fellows. 
Hazel Atlas Glass Co 


Frit 


Ne W \ ork \ ity. 
lames H. McNamara, 


Wheeling, W. Va. 


Geo. M. Van Kirk, O. B. Paxton 
Heine & Co. ; ‘ ....e-New York City. 
P. Schulze-Berge, Jr., Theo. Schulze-Berge, Hans 


Erich Steche, D, A. Bennett, H. W. Ferguson 
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. . ae 7 a 
HH. I Heiter ....-New York City. GUESTS . 
Illinois Glass (¢ 4 Alton, Ill. ’ os 
Page McGirr. rw ie saa Mark W. Allen & Co peeing whan D it, Mie 
Imperial Metal Mfg. Corp ong Island City, N. ¥ Wm. A. Boyd 
C. Bomeisler, A Bomeisler, O. Sondhelm Evan Bagarolt. ......cssccosvsveccseseene 5 Bulgar 
The C. E. Ising Cory Flushing, N. Y, Bruno Mig. Co Boston, Ma 
Chas. E. Ising, C. L. Vietor, Wm. Hosken Henrique C, Bruno. 
Richard M. Krause New York City. W. L. Crounse.. or ...+.-Washington, D 
R. M. Krause, A (Anderson, R, E. Chumasero, J. Albert C. Finley .............. seeeeeeee+ Buffalo, N, 
M. Lawrence : The Forbes Li thograph Mie Oo aii Binioiag rare yn, Mas 
M. Laning Co ..New York City Wm. S. Forbes 
E. M. Laning, Wn 1. Barlow. P. A. Ouick : Harlequin-Partumerie-Cie............ ..New York Cit 
Lorscheider-Schang | New York City Milton Dreyer 
Frederick Schang, E. WW. King, George. S. Bartold C. A. Hedden......... Peete eee e eens ... New York 
George Lueders & Co New York City Hoshi Pharmaceutical Co.... -Kyobashi, Tokyo, Japa 
George Lueders, E. V. Killeen, H. W. Heister, Pl [chitaro Ono if 
Chalever . \I. Clyde Nelly, Member of Congress....Washington, D. ( 
Julian W. Lyon & | New York City Lionel Trading Co., Inc . ..-New York Cit 
Julian W. Lyon, R. Smith, R. G. Callmeyer, C. H. Camp C. Lionel Marcus. 
bell: J. A. J. Wijnmalet ; J. Hi. Paddock Co... 6.05: beseasee so ac POOKi i 
Metal Package Cory] ..ee-New York City. H iF Paddock, S. V. B. Brewster. ; 
G. Edward Fischer, Chas. A. Rindell, Chicago, III. Rigaud + tebe eee eee . New York Cit 
Monsanto Chemical Works .....St. Louis, Mo Irvin S. Zeluff, Wm. G. Kendall. 
Frank L. McCartney Rosova Banka drei sceia tins RNbie RISE ......S0fia, Bulgar 
Morana Inc.... Die .o...--New York City. Nedelco D, Smiloff 
Warren FE. Burns, W. H. Rouse, Walter Mueller, A. eae Co + wees .New York Cit 
Fortune, Chicago, Ill.; H. J. Kohl, F. W. Stechmann, Jr. 7e0. W. Ross. 
New England Collapsible Tube Co.....New London, Conn. Lillian Russell Toilet Preparation Co.. New York Cit 
W. K. Sheffield, A. G. Spilker, Chicago, II. Harry A. Moore. 
Orbis Products Trading Co............ New York City, Abel 1. Smith............ ee New York Cit 
C. H. Alker, E. M. Jewell, Leon C. Namy. Western Cartridge Co... 6660. .ceseevees East Alton, I! 
Compagnie Parento, Inc Croton-on-Hudson, N. Y. M. W. Acker. 


Addington Doolittle, J. H. Hall, E. Quirk. —_ - 


Peerless Tube Co : ...Bloomfield, N. J. . 
Geo. H. Neidlinger, Donald M. Smith, N. Y. City. HAIRDRESSERS’ SHOW : 











Perfumers & Jewelers Box C ....»New York City. The growing importance of the profession of hairdress. 
[-rnest Sondhelm ; i ing commercially and otherwise was shown strikingh 
Rhodia Chemical Co sosase ew York City the fifth annual convention of the Ameri Master H 
; ; the fi { ‘ onvention o . ‘rican Master Hai 
Donald Wilson, Joseph Oesta ‘ sles anaes ee Soe ovens 
Roure Bertrand Fils ...New York City. dressers Association at the Waldorf-Astoria Hotel, Ne 
Geo. Silver, L. J. Zollinger, Francois Amic, C. E York City, March 27, 28 and 29. There were three 
Tompkins . . “a ness sessions, a permanent and a marcel wave contest an 
Julius Schmid, Inc New York City eae ae ar ; 
' i 1 . 7 an exhibition of! hairdressing accessories and cosmetics 
Chas. F. Schmid s , 
Geo. Schmitt & Co., Inc Brooklyn, N. Y It was estimated that over 2,000 engaged in the indust 
W. T. Campbell, M. (runther from all over the United States attended the various se 
Shipkoff_& Co. Inc New York City. sions or witnessed the contests. At any rate a great de 
C. G. Euler Se : oe : 
: ; ‘ . ot interest was taken in the contests; and with the aid 
Solar Labratories, In« . New York City. ken in tl ( | t 1 
S. B. Kaiden, Frederick C. Wilckens modern science and ingenious mechanical devices som 
Swindell Bros...... .. Baltimore, Md beautiful effects were obtained. The entire second floor 
W. E. Swindell, W. E. Swindell, Jr., H. O. Brawner the hotel was engaged for the purpose and rows of b 
Wm. C. Young . . ° . 
: ae — . : doirs with women models sat before a large and interest 
Synfleur Scientific Labvs ; Monticello, N. \ . age , 
l. de Bovos gallery of spectators while the artists worked out new 
Tin Decorating Co. of Baltimore. . Baltimore. Md striking transformations in hair dressing, | 
lules Smucker, W. H. Green [he exhibit in connection with the convention was of 
A M. Todd Co Kalamazoo. Mich siderable interest as living models were frequently used t 
Paul H. Todd demonstrate the use of a special preparation to conver ! 
Ungerer & Co... New York City Say to black or to transform a sallow complext a 
F. H. Ungerer, R. B. Stoddard. Chas. Fishbeck a healthy clear one, or to effect some other metamorphos 
U. S. Industrial Alcohol Co New York Cit - : 
Glent ske 3. R. Tunisor . ; 
lenn Haskell, B. R. Tuni sot act THE WORLD’S PRODUCTION OF TIN | 
\. L. Van Amerigen New York City a : Seay 1 ¢ 
\. L. Van Ameringen, Harry FE. Pfaltz The world’s production of tin in 1921 was only 10/4 & : 
The Waterbury Paper Box Co Waterbury, Cont metric tons, the lowest annual output since about 19084 ; 
’ ; : d . C 
Fred L. Butz a decrease of about 16,000 tons from that in 1920, accor ; 
; . . es ae ° . oe : . Sih. 4 
Tames A. Webb & Son Inc New York City ing to information now available in the Department of  & , 
\. F. Wortman, Wm. Webb Davis, Paul Harrison Interior. Of this amount, the United States, the largest ust ‘ 
T. C. Wheaton Co... E Millville, N. J of tin in the world, consuming in 1921 moreé than a th 4 
F. H. Wheaton, E. S. Hagerthey of all the tin produced in that year, obtained from its ow i 
White Metal Manufacturing Co Hoboken, N J deposits only 4 tons of tin, about three one thousandths P a 
E. S. Lucas, Hubert Richter, Fred L. Butz. 1 per cent of the world’s output of primary tin in that ya I 
Vhitall Tatum Co........... ..New York City or about one-one-hundredth of 1 per cent of the new! ; 
Wm. Foster Rowe, M. S. Osborn needed in this country. The United States is there! . 
Whittaker, Clark & Daniels, Inc ...New York City absolutely dependent upon foreign sources of supply for! & 
W. B. Daniels. S. H. Clark metal that is essential in times of peace and indispensable # 7 t 
A. H. Wirz, Inc... a? .....Chester, Pa times of war. The quantities of tin produced from 4 : hi 
\. H. Wirz, S. H. Corkran, J. H. Blakiston. sources in 1920 and 1921 are shown in a table, prepared | in 
Young Bros .Providence, R. I B. L. Johnson, of the Geological Survey, Interior Depart: .* 
L. Douglas Ve oung, Milton M. Munter. ment, copies of which canbe obtained by persons interestet 
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PERFUMERY EXPOSITION ATTRACTS 15,000 VISITORS 


Over 60 Exhibits at First International Exposition of Perfumery Soap and Toilet Articles in New York City, 
April 9 to 14—New Products Shown and Trade Tendencies Indicated—Plans Started for 
Second Exposition in New York, March 3 to 8, 1924 


ternational Perfumery, Soap and Toilet Ar- 


The tirst 


ticles Exposition held at the 71st Regiment Armory, New 


York City, from April 9 to 14, was a success. There were 


over sixty exhibitors and an estimate of the attendance dur- 


ino the week was about 15,000. The exhibition was in- 


teresting not only from the standpoint of the new products 


shown but also from the trade tendencies manifested 


lines of perfumes are being brough 


Thus, several new 
out or will be brought out in the near future by houses 
whieh hitherto have not offered them, The increased num 
ber of new preparations for manicuring and for the com- 
plexion, notably beauty clays, which have come on_ th 
market in the last few months, was also noticeable 

Still another tendency was the disposition of old estab 
lished companies to add new products off the beaten path 
of their established lines. This appeared to be done to meet 
the competition of many new companies which have come 
into the field, some of which have achieved a wide distribu- 
tion for their specialties within a comparatively short time 

From a tinancial standpoint the management reported 
that the first exposition was not a marked success; but 
this was anticipated and from the interest taken in the 
show, together with the experience of the first one to 
guide them in future shows, it is felt that in coming years 
the institution will grow and prosper. Between noon and 
ten o'clock of the closing night, twenty-eight reservations 
were made for next year’s exposition, which will be held 
during the week of March 3 to 8 in the same place, and 
incidentally at a time when New York City is largely filled 
with buyers from out of town. 

This date was decided upon so as to take advantage of 
this fact and so as not to interfere with the annual meet 
ing of the A. M. T. A. With a year to prepare for the 
next exhibition there will undoubtedly be more -demonstra- 
tions of processes employed in the manufacture of products 
and in their proper use at the various booths; and_ the 
management has promised to give considerable publicity to 
the shows in the forthcoming years 

The matter of charging an admission price has been 
given careful study and it is announced that admissions 
next year will be 50 cents each \ ticket plan will be 
worked out to get more women at the exposition in the 
afternoons and also tickets will be placed so as to insure 
a proper attendance during the opening days Exhibitors 
will be treated more liberally next year than in the first 
exposition. For each $2.00 worth of space an exhibitor 
wilf get one buyer’s ticket. This will mean that 23,000 will 
be distributed by exhibitors. In case an exhibitor wants 
more tickets he will be charged 25 cents each in quantity 
lots, including the war tax. 


Exhibits 

Harriet Hubbard Ayer, Inc., New York Cit The sur- 
prise of the exposition was centered in the booth of this 
company, which presented a full new line of perfumes 
For years the company has been manufacturing a single 
odor “Princess Charming” and consequently the appear 
ance of a complete new line of perfumes both in pure 
floral odors and in bouquets in beautiful, especially designed 
cut glass bottles and ivory white packages at retail prices 
comparable with those charged for imported perfumes was 
an event of considerable interest. The line is the product 
ot several years’ patient study and was developed by Mrs. 
Lillian S. Thomas, president of th company, and Arnold 
Froidaux, perfumer for the company. A new dentifrice, a 
new shaving cream, and the full line of toilet preparations 
made by the company, ranging from foot ice in 35-cent tubes 
to numerous Ayeristocrat and Luxuria creams were ex- 
hibited, The booth itself was most artistic and was decorated 
in Louis XIV style. So completely was the scheme carried 
out that even the young women who greeted visitors and 


distributed samples were dressed in quaint costumes 
the period of the Grand Monarcl Che company was 
represented by Mrs. Lillian Thomas, Edwin Sefton, Alfred 
Sefton and William H. Stout 

Colgate & Co., Jersey City, | The new four-inch 
boudoir compact in a paper box designed by George Sher 
ingham, to retail for $1.50, as well as the new triangular- 

val powder compact 

ind an oval puff, to retail for $1.25, were shown. Three 
new odors were announced: Orchus, Atta and Allegro, and 
the first two of these extracts are retailed in Baccarat cut- 
glass bottles for $4.50 and the latter for $4. The new 
shaving cream made from a new formula, which has been 
on the market about six months, was also shown. In 
addition to the foregoing the full line of the company’s 
products was exhibited and samples of various products 
were distributed. An adjoining booth was devoted to Col- 
gate ribbon dental cream. Large model boxes were grouped 
about the booth and a large tooth brush and a large tube 
f cream were convenient articles for a charming doll 
dressed in a red bath robe made by Miss Virginia Ransom. 
The company was represented by L. T. McLelland, Dr. E. 
S. Alling and L, S. Van Court 

Richard Hudnut, New York City—A new twin compact 
known as the Plaza Duo in a pear-shape to retail for 
$1.50 was shown. New style glass talcum jars equipped 
with Klik-Tite caps, containing four ounces of talcum, 
were displayed and the Three Flower twin lipstick and 
eyebrow pencil in the 24 shade of lipstick, to retail for 
75 cents, was also shown. A new Parisian shade in Three 
Flower and Gardenia face powder was also exhibited. 
Other specialties on display included the standard line of 
perfumes: and toilet preparations made by the company. 
Representatives were F. B. Cobb and Miss Babson. 





1 
I 


shaped double vanity, containing an 


Northam Warren Corporation, New York City—Genuine 
orange wood sticks with the number and price stamped 
on each in convenient numbered cabinets to help dealers 
display them and keep account of stock were among the 
new things shown by this company, Emery boards in pack- 
ages of a dozen to retail in the small size for ten cents 
and in the large size for fifteen cents were also shown 
The new five-minute manicuring set as well as the other 
standard sets made by the company were on display and 
considerable interest was manifested in the booth by the 
delegation of five young women from the factory, dressed 
in white aprons and caps, who showed how the sets are 


assembled \ beautiful hands contest open to all visitors 
proved to be a very popular feature. The ratings were 
made on cards by Miss Janet DeLong, instructor in mani- 
curing at the Wilfred Academy. The company was repre- 


sented by Northam Warren and T. Sherwood Boyd 
Frederick Stearns & Co., Detroit, Mich—Day Dream 
buds, glass flowers blown in the company’s own factory 
containing one-quarter ounce of perfume, were among the 
new things shown by this company. They are mounted on 
cards and are intended for prizes at card parties, and retail 
for 75 cents. Hand-painted compacts, which have been on 
the market for five months, were also shown. The com- 
pany has engaged Joan, and her group of Greenwich Vil- 
lage artists, to paint the compacts for $1.00 each. Ac- 
cordingly, it is possible for a customer to have any design 
desired and the company takes care of such orders from all 
parts of the United States. They announced a new jasmin 
odor in eight-ounce bottles to retail for $20.00. Their new 
line of products are carrying the name of “Sidira.” It is 
a new odor, which has been on the market for six months 
Gun metal vanities, it was stated, outsell brass vanities in 
the proportion of four to one. The practice of urging 
their dealers to have a local engraver place the initials or 
name of the individual owner on the vanity case was 
adopted and where this has been done it has been found 
that sales increased 50 per cent. The booth was attractively 
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oseph I. Palistrant, | Lilius of the Kasbek Co. and A. B. Primrose 
R. Worden, who designed International Corporation greeted visitors at 
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Rose 
d with a temperature that has been very propitious 
eir growth, the rose bushes present a superb appear 
ance Che crop beyo ion will be quite a normal one, 
but one must expect to be higher than they were 
last year. Some pure lelivery at the market prices 
have already been made by important concerns, inasmuch as 
there is going to be a shortage in rose products. One must 
expect the prices to be at least double the figure they reached 
juringe the course of last veart 
Jasmine 
It is still. too irly to foresee what the growth of the 
Jasmine plants is going to be, for they are still earthed up 
as in winter The cutting will not be done for a month or 


yet, so that it is impossible to form an opinion now 


with regard to the condition of their growth 


But even though it be admitted that the harvest will be 

i rmal one, one must look for quite an appreciable rise 

prices, over those of last yea There is nothing more 

emaining of any Jasmine product of last season. A rise of 
0) per cent r the prices of last year is looked for 


re is nothing to report concerning this flowet \s in 
the case of the Jasmine, it will not begin to vegetate until 
along about the months of June and July. There 
demand for the Tuberose products, but in price is not 


xpected for the products derived from this flower, 


Is quite a 
a rise 


j 1 


either Che market 


nor a decline, rices of last vear are 
‘ < x” maintained 
Cassie 
Nothing to report regarding the Cassie product 
Violet 
The harvest of these flowers is near its close The re- 
quirements tor the perfumery industry have been very 
limited, as the trade has been unable to pay the very high 
prices demanded by the growers. The florists and confe 
tioners are responsible for the rise, and more than one-half 
ot the crop has been used in making up bouquets for sale 
the markets of the principal cities of the Riviera, or for 
exportation 
Che, Violet products are going to be dear, as the stock 


re juite imsignificant 


Mimosa 


h } , 1 nel 
las Deel such 


f this flower, whi 
is now ended | 


Vorour 
ie crop of flowers has been 
a superb one, and the products are going to be cheap 

The growing of the Mimosa is undergoing a great ex 
pansion, tor as this is the first of the flowers of springtime, 


mportant outlets in the export trade 


Hyacinth 


ihe harvest of these small blue flowers, that are such a 


uutcropping of the countryside around Grasse, has 
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Lavender 


here is always an active market for th t La 
Some important Lavender purchases assaying 40 per 4 
have been made within the last few weeks; | this g 
f the article, too, is beginning to be very scarce 
market. Much higher prices must be expected for the com 
crop than for those prevailing at the beginni f the 197 
listilling - 
Summary 
Che market in general is quite active \ slight fal 


spect has been observable for several we 


off in this re 
but notwithstanding this condition important t1 
being effected in our market 


Progress Made by the Grasse Co-operatives 
(from an Occasional Corrs pondent ) 


\pril 6.—Your readers will be interested to 
that an event of importance in the history of perfumery 
taken place As everybody knows the 
grouped themselves in 
according to their location and also to the nature of | 
flowers cultivated. So as to be in a better position, thes 
co-operatives, often with the financial assistance of the G 
ernment, had built plants, where they treated the balance 
the crop over the requirements of the perfumers 

[he most important of these co-operatives were thos 
the orang who under the name of “Neroliy 
grouped most of the orange growers, and the co-operat 
Siagne Valley, known as “Hortus.” The latter r 
cently built at Pégomas, an up-to-date plant, and Neroliv 
plants at Vallauris and at Golfe Juan. 

hese two co-operatives, which recently entered the 
of direct sale to the trade, and have representatives in t 
principal markets of the world, and especially in New York 
have been the nucleus of a consolidation of all the 
flower producers of the South of Fran 
[his is now an accomplished fact and the consolidation 
the thousands of flower producing plant growers, under 
management, constitutes an economic factor of importar 

The new combination is expected to prove to be a regulat 
of the flower market, averting the excessive variations, wl 
are detrimental as well to the producers as to the consumer 
It is believed here that the consequences of this consolid 
will be of great value to the co-operatives as well in 
technical and commercial, as in the financial point of vier 
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Stopping Advertising in Dog Days—Yearly Contracts 

Printers’ Ink recently interviewed M 
editor of the Producers’ Review, an influential tra 
journal of Australia on his experience in relation to adver 
tising. Up to six years ago the Review had mostly pat 
time contracts, 2 times continuous orders 


R. Harrison, ma 


aging 





with few 12 
adopted the policy of educating its advertisers in the ber 
fits of continuous publicity, showing that one of the favor 
ite’ ideas of stopping advertising during the dog days slow §& 


up business in more ways than simply not advertising go § 
for sale. One strong point was that it not only closed te § 
selling show windows to buyers but proved an excuse ! i 


salesmen to stop work also. Finally it was decided t 
cept no contracts at all except on a yearly 12-time bas! 
he results are reported as being satisfactory all arouf 
he demand for seasonal goods of all sorts ran over lot 
periods and trade generally was more continuous and sats 
factory than under the old spasmodic manner of adverttsit 
It is doubtful if the plan to restrict all advertisers to year 
contracts would be practicable in America, but the lesson! 
advertisers stands just the same 








Another Australian i 
is not to accept experimental advertisements on the theor 
that one or two such announcements may not prove 4 2 
test either of the journal’s selling power or of the demap 
for the products offered 
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THE SELECTION AND TRAINING OF SALESMEN: 


How to Help and Inspire Them; the Type of Salesman Which Shows the 
Largest Profit to the Employer; the First Essential of Successful Salesmanship 





FI SERIES ARTICLES WRITTEN For THE AMERICAN PERFUMER AND ESSENTIAL O11 REVIEW, BY 
EROY FAIRMAN, MERCHANDISING ADVERTISING EXPERT, N} YORK 


Er 1 be n salesmanship have been published to ‘Well,- Abner, I. guess we'd better send you out on the 














e lve sizable library They tell us all that is road for a spel \nd Abner became a salesman. He had 
1 ne quali itl V Tiic toda S a rare é ne 1 
to be know psy¢ gy ¢ S g I give the . ' N S 
: ; goods. He had stim vhich today a large percenta 
t cis nst tions aS to NOW a Sale na Ss uld dress ¢ As 1 Hy 7 
$ Ort salesme¢ lack rie W i i perma t part I the 
k ft i p, ¢ Q sneeze ind t t LtOVICS business rganizati pres ted 
tell ‘ should approa s; victim, shake Nowadays we hire $s wit $s ca ind discrimination 
1s, as t s healt tize n, sell him and m we use wi N y pew tbbons. We x pe 
‘a t t ' ' { 1 id 
em to rut inds a lo s inefficient i 
uke a get-awa I eC vers consciousness Far ye ‘ J , . . 
5 ae sea a‘ vhile and the lisa 4 They do st what we expect 
+ fror t ittempt to id to this bewildering mass of! , ; 
Nowadays we salesmen w ur pposed t ive made 
a « af selling “ant ; 5 
cient ( g, | 1 not do it if I 1 record somew! i The manulactare mai 
d , t have the heart to « t if I could soap hires salesm \ lat good” selling auto- 
But \ S ing the shelves full o Ss W lav mobiles, ¢ i da s D r galoshes \ ickerjack sales 
vritten on salesmanship, mutterings complaint are manager gives the shot of ging ind out t g 
1 } | ® f ] met Perh } -e] ky } 1 + j j j 
5 eard from the employers of salesm erhaps a aarely knowing the difference between toilet soap and Old 
sien e certait nditions in the selling field will reveal Dutch Cleanser. Over 60 per cent of them are rank failures 
some of the causes of these complaints, and suggest a rem- Why shouldn't they be 
tw th considering ee 
, How Some Salesmen Fail to Make Good 
One condition which gives the empl salesmen es 
pecial concern a arm is the he mor ie ranks 1 
tevelonment ala + ; ; 
$7.49 - developme and « res . oh meaeaea’ 
their selling forces. According t 1 relia iuthority, ( yssible ) 
. ‘ — 4 a 1 ilesmet! ip t I e ¢ | tl l-tashi ‘ \ 
4 ading concerns in 27 lines of business employed, Ace i d way 
245 ’ - 1 ' iat S$ it 1 \ | t <t ni + rae ¢ all 
tring the year 1921, 2,347 salesmen, and, before the close ae oe . ping gue the point, 
- : 7 P I submit that t . hett ad e 1 
‘ 1° a | submit that ther re b r methods of training sales1 
the vear 1922, 1,482 of these ilesmet wer! elsewhere. 4 , here a wen neu 7. ning salesmen 
7 tha: 1 } } 1 1 1 
. es : ; : : han by aching them the art of siesta — Snacks eee 
Some of them had left to accept better offers, but most of id 'y tea S eu A ypnos! etter ideal 
ae to instill in their minds than the deterr: a ; : 
them had faded out the front door with the can conspicu- 0 instill in their mind , e determination to go out and 





attached to their reluctant { ; When it i pete load up dealers with a lot of goods they don’t want and 


























S attached t re ctant rms ie is con- : 
sidered that it costs from $500 to $1,500 to hire and train a ught not to buy here are salesmen who can*do that 
salesman and support him while he is failing to make good, But - their second trip they get scowls and harsh words; 
- - 1 +1 > ¢ ly =] - i % + 1 - 
it becomes apparent that our libraries on the science of a — third trip Ux [ee ee ‘Taey don’t get thrown 
selling don’t tell us all that we need to know of that subject. OM hen they are called in from the road and fired—the 
sales manager tells them they “haven't made good.” 
Two Ways of Recruiting Sales Forces [his sort of thing has been going on so long that the 
order to get at the fundamental cause of the trouble, salesman no longer considers himself as a specialist in any 
let us examine the present day methods of hiring and one line He undertakes to sell one kind of merchandise 
training salesmen, and compare them with the methods as readily and cheerfully as another, and looks upon his 
ch obtained when our fathers and grandfathers had their job, whatever it may be, as a temporary affair. One of 
hands on the helm, and see if the comparison throws any the best salesmen I know was working for a food manufac- 
light on the subject turer a year ago; since then he has traveled New England 
In those ancient days, salesmen were raised and not hired. r a proprietary article ow he has tied up with an 
When a b y was employed, he was considered as raw underwear house. He knows the drug trade, especially in 
material for development into a worthy and useful man. the East, better than any man of my acquaintance, and is 
He was looked over carefully; his character, intelligence, a fine, honest, ambitious ypular fellow some concern 
ambition and possibilities were shrewdly weighed and es- had caught him young, trained him to know their goods 
timated. His antecedents were looked into; his parents from the ground up, and treated him properly, he would 
were as hired, it was tacitly under- have been a wonde As it is e is a drifte 
° veecame a ntegral part o! the [t s interesting mpare this ins ca with ¢ it 
bus to stick; he was supposed to of an old-time salesman I knew—a man who wo for 
lis he was given every opportunity to learn me concern all his life and has v gone where all good 
phase of the business; he was serit here and there salesmen go. He entered upon his lifetim b when he 
th shops, or factories, and through th is- vas a boy in knickerl rs s st 1 mere 
trative departments. Eventually he knew the goods his when he was sent on the road. The first call he made 
iployers manufactured as well and thorough! is he n New Englar ] had t yuta- 
his own face in the glass. tion least « salesm vaur «¢ la 





With this sort of training there came a day when the boy The young salesman’s special errand was to sell the 
could be trusted to represent his employers in their relations noted grouch a line of corduroys. He gained’ admittanc 


The boss called 





with their customers him in and 


said, ind told his story The dealer turned to his desk, ex- 
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amined some papers, and growled, ‘Your price is "way off, 
young feller; I've got a quotation here on the same goods 
for two cents less a yard.” 

“But those goods,” replied the boy, “are only 40 inches 
wide; mine are 42.” 

The man eater turned to his desk again; after a moment 
he snapped back over his shoulder, “How’d you know that 
feller?” 

To which the boy answered modestly, 


young 


“It's my business 


to know.” 


Knowing One’s Goods Beats Pep and Ginger 


It was his business to know! 


Today it’s the business of 
to 


and his competition is a minor 


the salesman, as he understands things, know how to 


sell Knowing his goods 


consideration. 


his is not an exaggeration. In a former article I told 


the story of a bunch of salesmen for a prominent house 


the chemical differ 
did 


point ot 


who, when interrogated, did not know 


between their goods and competing goods; not 
that the 
superiority of their goods over those of competing houses 


They had been fed to 


ence 
know this chemical difference was only 
\nd nobody had ever told them. 
overflowing with pep and ginger, but didn’t know anything 
about the goods they were supposed to sell. 

But, granting that it is not possible for the average manu 
facturer to train salesmen from the cradle, how shall he 
go The 
books on salesmanship and selling give plenty of specific 
that of There is 
one fundamental characteristic of good salesmen, however, 


about selecting salesmen who will make good? 


instruction on point—some it is good. 


which I do not remember to have seen sufficiently em- 


phasized. 


\bou Ben Adhem, you will remember, asked the angel 
to “write me as one who loves his fellow men.” Abou 
would have made a great salesman. If he had honesty. 


he would have made the 
most successful salesman of his age. He had 
he loved his fellow men 


energy, intelligence and persistence, 

what I be 

lieve to be the prime essential 
A Winning Quality That Cannot Be Imitated 

The man who is interested in people, and likes them. 
goes through life surrounded by a spiritual aura which is 
almost visible to the physical eye. Little children love and 
trust him; recognize him instinctively; flock around him 
\ll classes and conditions of men are attracted to him on 
sight; they want to know him better; they welcome him 
with a smile and a hearty handclasp; they tell him their 
problems and troubles—they know he will understand and 
sympathize, and do his best to advise and help them. Isn't 
this affection for, and interest in, his fellow men the best 
qualification a salesman can have? 

It is a quality, by the way, which cannot be successfully 
The cold-hearted, selfish may cultivate a 
wide smile, a hearty manner, proficiency in back-slapping 
and effusive cordiality—but he can’t quite get away with it 
His shallowness and insincerity cannot be entirely disguised 
You can get the number of such a man in five minutes 
He may make a noise like a good salesman, but he can 
never be ore. 

When you hire another salesman, keep in mind the story 
of Abou and the angel. And when you have hired him, 
try to see if you can’t do something better for him than to 
squirt ginger into his interesting personality. If he’s the 
man you think he is, he won’t need it. 

Salesmen are born not made. The “training” a real sales- 


imitated. man 
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not found in ginger jars. 


facts, and he will furnish his own capsicum. 


man needs is 


Last week I attended a sales convention and listene , 


the experiences and discussions of a bunch of salesm, 
whose task it is to go out and sell a line of goods wh; 
range from 70 per cent to 100 per cent higher in price 4 


any and all competing lines. But they are armed wit 


knowledge of their goods which extends from the or 
of every material used clear through every process of ma 


facture. They have a similar line of information ¢ 


cerning competing goods. They know their goods x 
worth the price, and can prove it. They know their g 
are the best sellers in the field and can prove tt T 
know that, wherever given the opportunity, their good 
knock competition into a cocked hat, and can _proy 


Do they whine about the prices they have to get? No 


whine. They know their business. 


Should be Fully Loaded with Knowledge 
rhe best training a salesman can have is knowledge. \ 
knowledge about hypnosis and psychology, but knowled 
of their goods, of competing goods, of market conditioy 
of demand and the way it is supplied, of the possibilities 
their territory, of the actual needs of the dealers they 
And nothing will interest a real salesman more 


enthuse him so well, as knowledge of this kind. 


on, 


Such a salesman as I have attempted to describe will hy 
the best interests of his employers at heart 





Regarding 
himself as a permanent part. of the organization he y 
realize that, in the long run, he will prosper in proport 
to the prosperity of the business. He will realize that t 


success of the business is something which must be b 
up, little by little, year by year. 

\nd, what is of paramount importance, he will real 
that the success and prosperity of the business is depende 
In selling 
goods, he will keep that fact in the forefront of his mi 
and do all he can to promote the success and prosperity 
those to whom he sells the products of his employers 
the one hand, he will be careful not to oversell them 
the other, he will make every effort to see that they 
sufficiently stocked with the goods which their trade ne 
and will want to buy. He will not be so blinded byt 
dollar of today that he loses sight of the two dollars of n 
year and the three dollars of the year after. Such a sal 
man, it is needless to add, is the best kind of salesmar 


upon the success and prosperity of its customers. 


concern can possibly have. 


New View on Potentialities of Oil of Garlic 


Garlic in its natural state is not renowned for delica 
or lack of odor potency. Any one familiar with the exter 
to which even a small trace of garlic is capable of diss 
inating a strong and lasting remembrance will be impress 
by the possibilities disclosed by Oil of Garlic. Accord 
to Kenneth C. Allen his firm in producing one ounce 0 
Oil of Garlic extracts the flavoring and odorant princp 
from one hundred pounds of the garlic bulb. Imaginati 
can hardly compass the latent power residing in an 
sixteen hundred times as strong as garlic, but it is a hige 
practical ingredient for condiments and seasonings, giv 
standard and uniform results with no element of um! 
tainty.—Ungerer’s Bulletin 





French Cosmetics Lead in Egypt 


Egyptian imports of perfumery and cosmetics wert 
ued at $444,058 last year. Of this amount $15,813 wor 
went from the United States. France supplied goods 
ued at $295,548. 
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FEDERAL TRADE BOARD PROBES SOAP SALES AND BEGINS 
BRIBERY QUEST: FLEXIBLE TARIFF POLICIES 


Commission Again Rebuffed by Courts, but Takes Up Procter & Gamble Case and Numerous Others—Will Appeal 
om 


Mennen Decision—Soap Companies File Denials—Tariff Board Gets Counter Pleas on Vegetable Oil Duties— 


Treasury Ruling on Marking Imported Perfumery Labels—Japanese Camphor and Menthol Control 


\pril 19—The Federal Trade ‘Commis 


with rebuffs in the 


WASHINGTON 


“as _ 
sion continues to meet courts m con 


: ith j t Its t Ss ar-reaching power overt 
nection with its attempts to assume far-reat I 


urious forms trade practices Che latest decision ts 
Ve 10 5 


n by th Supreme Court ol the l nited States relating to 
me \ e Supl 
The oupreme Court upheld deci 


Fede ral 


ot contracts 


so-called tying contracts 


Court of Appeals adverse to the 


sions of the Circutt 


Trade Commission’s contention that the tying 


{ cil companies with gasoline retailers was an untair trade 


-actice. The specific practice involved was that by which 
pracu 
t 


| | or ; 
the oil companies lease gasoline pumps and tanks tor a 


vasoline re 


lessor The 


a half dezen to which especial importance 


nominal rental under an agreement that the 
tailers should use only the products of the 


case was one ol 
has been attached by the commission 

The commission has prepared a writ of certiorari for 
submission to the United States Supreme Court in connec 
tion with the recent decision of the Circuit Court ot 
Appeals at New York invalidating the commission's order 
to cease and desist issued against the Mennen company. 
Members of the commission seem to think that the Supreme 
Court may decide this case favorably to them It in 
volves the important principle as to whether the manutac 
turer has the right to classify his customers as wholesalers 
and retailers and on that basis allow greater discounts to 
one than to the other. The commission held that the re 
tailers who sought to organize for quantitative purchases 
of toilet articles were entitled to the same treatment as the 
wholesalers and that the Mennen company was guilty ot 
unfair competition and violation of Section 2 of the Clayton 
law in refusing to sell to them at the same prices made to 
wholesalers. It is the opinion of the commission that the 
matter of discounts should be governed by the extent ot 
the purchase rather than by the character of the purchaser 
and that any other way of handling it must be viewed as 
discrimination and restraint of trade and therefore illegal. 
The commission seems convinced that the Supreme Court 
will concur in this opinion. The Circuit Court of Appeals 
expressed the view that the Mennen company 1s engaged 
in an entirely private business and that it has a right to 
exercise its own independent discretion as to whether it 
will sell both wholesalers and retailers, and that it has a 
right to determine whether or not it will sell to the re- 
tailers on the same terms it sells to the wholesaler. 


Renewal of Commercial Bribery Campaign 


Although defeated in the courts on four occasions in its 
efforts to assume control over alleged commercial bribery 
the Federal Trade Commission has renewed its activities 
along this line. The latest case to be pressed involves a 
firm of ship chandlers which it is charged has given gratui 
ties, including money, to employees of steamship companies 
in order to influence their employers to purchase steamship 
supplies from this concern. In this case the commission 
will seek to show that interstate commerce was involved 
and that consequently it has jurisdiction. In other cases 
it has been held that the commission had no jurisdiction 
because it was not a matter of interstate commerce. Cease 
and desist orders were issued by the commission against 
several firms and in each case heretofore the Circuit Court 
of Appeals has nallified the orders. The commission has 
been unable to obtain writs of certiorari from the Supreme 
Court of the United States to review the proceedings. 

The Federal Trade Commission has issued a complaint 
against the Holsman Company of Chicago charging the 
use of the words “French ivory” in connection with the 
advertising and sale of products made of material other 


than ivory. The commission condemns as an unfair bus 
practice the practice of branding articles made « 
celluloid, pyrolin, and similar material in such a way as 
t impression that such articles are made of ivory 


ness 


O give the 


Procter & Gamble Case Under Review 


\rguments before the 
case of proceedings 
tributing Company 
Choate has 


Federal Trade Commission in th 
against the Procter & Gamble Dis- 
disclosed that Examiner Warren R 
recommended that the commission dismiss its 
complaint which charged the company with unfair methods 
of competition by use of its guaranty to jobbers against 
price decline in the sale of its soap. The examiner in his 

pointed out that the practice of guaranteeing job- 
bers against price declines and by giving rebates or credit 
allowances had existed in the soap industry for 30 or 40 
years and expressed the opinion that the Procter & Gamble 
Distributing Company had not taken advantage of com- 
petitors who did not give price decline guarantees. He 
said that the practice did not relieve jobbers from losses 
and that it did not encourage them to carry excessive 
stocks, or deter them from reducing prices. It is the ex- 
pectation that the recommendation of the 
be approved, 

In the arguments before the commission Frank F. Dens- 
more appeared for the Procter & Gamble Company whik 
IX. L. Smith appeared for the commission in behalf of 
the complainant. Mr. Densmore said that while the com- 
pany maintained the practice of guaranteeing its products 
against price declines prior to September 15, 1919, it now 
limits such guarantees to a period of only ten days. Denial 
was made that the general practice of price guarantees is 
illegal. 

Mr. Smith said that while the practice was not in itself 
a method of unfair competition it is a question of using it 
unfairly. 

The Federal Track 


report 


examiner will 


Commission has issued a number of 
complaints against wholesale grocers’ organizations on 
charges of interference with the distribution of Procter 
& Gamble’s products. The complaints, which are directed 
against the Ohio Wholesale Grocers’ Association, the Iowa- 
Nebraska Wholesale Grocers’ Association, and also against 
manufacturers competing with Procter & Gamble, including 
the Peet Brothers Manufacturing Company, of Kansas City, 
allege that various co-operative methods have been used 
to influence dealers to discontinue the purchase of soaps 


and other products manufactured and sold by the Procter 
& Gamble Company. 


Jobbers File a Reply to Procter & Gamble 


Replying to the complaint issued against the Ohio Whole- 
sale Grocers’ Association, the Weakley & Worman Com- 
pany, wholesale grocers belonging to that organization, 
have alleged in an answer filed with the commission that 
the Proctor & Gamble Distributing Company in conjunc- 
tion with the Procter & Gamble Company instructed their 
salesmen to work against the interests of the jobbers and 
by so doing restricted the business of the latter and thus 
have committed an act in restraint of trade, The Weakley 
& Worman Company states that it has not done anything 
which could be construed as an endeavor to restrain the 
trade of the Procter & Gamble Company. 

“As it is a privilege enjoyed by the Procter & Gamble 
Distributing Company to withdraw from us the right to 
market their products at a profit and by such action dis- 
criminate against us after having built up, through our 
efforts, a demand for their particular brands of soaps to 
the point where they controlled the majority of the soap 
business in the territory in which we are located, thus 
injuring our business by withdrawing from us the sale of 
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their products at a profit, we certainly have a right t Experts of the Tariff Commission art ° 
\ terests leciding whethe I t we nection with inv rations of duties of s¢ el f 
» 1 + 
é e products t ter & Gamble Di noditie dered b commission a mon 
‘ + ] | } . 4 
t ( npany 1 W e shall seek eliminat work now in progress 1s being é 
product which they have made unprofitable this country Groups of experts will leave foreign 
t ( ed t k t S ers,’ sa tri it May | It not expected t vy of th & 
the Weakl & W mal ( ( \ on eted el e some time 1 % 
aint aga tl , &w& Gambti ) I ) ng, head of the chemical divisi 1@ Com. 
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wert eking t t themselves t crean é Gert e t , 
} é ( ipo t ers r mt in \ ¢ x irl 1 « 1 
1 led rsely + 1 \ ld + + lle ’ d | ‘ er erla 
P & Gamble ) ting 1 le ne vith diethy irbit . 
those tic dium nitrite \1 ! 
s \ ( Ve A ( tw chemical experts \ g 
” ¢ : ‘te nc 4 hose e ¢ tical schedul : 
1K i ¢ i l t en ind South America \ 
| t & Gambk ) Compat vill tina to investigate 1Seir 
So ce ‘ rselves a tract é estigated in Central Ame 
1 luals immediately pol ‘ pt ( tice I \I rth will go to the Pacific coast and Clevela 
: & Gat ) t ny ) W ind S ise 1 data « domestic producti costs 
M 1 i e tl t ce { n trit \W N Watsor1 expert att ed to the 
lined in their new policy and we s idvised ther and chemical division, will investigate costs of | vood ext 
were not influenced in our actio1 iny effort on the ith in this country and in the West. Indi 
part t an\ the r 
" es ps ishere did not © . : Question Up on Duties of Vegetable Oils 
he Southern Tariff Association is seeking to head of 
posed investigation of duties on vegetabl i 
itions for a reduction in duties have been filed 
mmis Che Sx Tariff Associati 
artly responsible for obtaining increases 
egetable oils, in petitions fled with the rift 
ind with President Harding, declar t 
g of the controversary will disturb busines 
ind that present rates are satisfactory 
Che application for a reduction in dutie vegetable 
; Is was filed by the Bureau of Raw Material Amer 
an ; sty ting Company can egetable Oils and Fats Industries Che ipplicati 
Soap Companies File Denial of Misbranding equested that duties be reduced by fifty per cent on lit 
, ce Bae a a . seed oil, coanut oil, soya bean oil, peanut oil, castor 
\n answer has been hiled with the federal lrade Com menhaden oil, salmon oil, sardine oil, shark oil, whale 
mission to the formal complaint issued against Crofts & sh oil not specially provided for, and animal tallow 
Reed ( and the Polonia Soap Company, of Chicago, In support of th for reductions in d 
resentation of certall world values were cited, indicating that the duties are 
soa] it any of their act gher than necessary to equalize costs of production. | 
constit mpetiti within the A cnn va’ heat nd coconut oj] it js contendal 
mea ere law. ' that there is no domestic industry which needs protect 
nsw ive bouquet s0d] ind tha tl case of peanut oil but little f the domestt 
d t ledicinal Toilet” soap 7 ila edible purposes 
ta ce ind that “Butter- F ; 
n Pan-America Trademark Plan Blocked 
A f z A mical ( . 
C f cers | roposed new Pan-Ameri convent offered by 
so d by it as « 9 the d State rotecti t trade n s, has . 
kali, w ch powder ed a tantial per t much Oppositioy comn u 
ntac kali. and se , rd t east it Sant Chile uefly from gentina, that it seem 
t 1 so advertising ompany also is barre ALN il terred back to Inter-At Mn IG 
[ g re ls nsat d custon inless re ‘ I ther study 
4 ’ 9 t i « re t ( entio1 amended ) at rn i 
mplaints f ll 1 false and misleadi id- egister pce ks tne registrat ce one l 
1 ‘ 1 7 the oy voier e « t 1 \ they desire prot iC g by 
; I . ; ; D.4 & Cn | oT te ior Lut ] ntries ‘ 
Sac). eee bad leans ri c egistra entina also { anting the 
l ( 1 n to European I 
Conference Soon on Flexible Tariff Policies Government May Probe Camphor and Menthol 
‘ t pol lat t he flexibl It ‘ d that ¢ ts hemical im 
1 } 7 ( n t S| nn ‘ LV S ested to the | Commerce 
d Id with President Harding that tigat | nad $500,000 recently 
w days. The question involved is whether appropriated by Congress in the case of I f 
f 1] its activities chiefly to actions portant chemicals subject to ¢ ( 
a 4 t 12 t 1S 1ts At lk tl 4 \ 1 he ind 
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it 1s 
n p sed ot 
ymmis- r), , 
American | I ( 
aoa ~ the Journal Industrial and I mecrmg Chemist? 
essarily official organ of the society 
iain Vanufactury Chemusts’ lssoctation Dy Chas L 
ik Reece, president of the association and chief chemist I 
Rie the duPont organization, 
in American Dru Vanufacturers’ ssoctiation—W A. 
tor oil Sailer, of Sharpe & Dohme, president of the associatior 
ale oil National Vholesale Dru ‘ { ssociation—W | 
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Flavoring Extract Manufactu s Als rate kk 
Bond, of McCormick & ( Baltim chairm egisli 
% tive committee I associat 
Producers Industrial Alcohol—M tak 
t seems dent United States Industrial Chemical ( 
7 Blair Considers Divorcing Booze and Business 
at \t the conference with Mr. Blair which took place th 
St solutions were presented which | 





' 
F latter part of March re 
Ki 





} 1 
g een adopted by the American Chemical Society, the 
tries by tional Drug Trade Conference, and other organizations 
ng the urging the proper de velopment and encouragement of the 


non-beverage alcohol 
tion law, 


industry intended by 
These resolutions included advocacy of 


as the prohibi 








hol posal that the control of industrial alcohol be ed 
ical ine roms the present Prohibition Unit and placed i 
deputy commissioner of internal No 


; revenue, indicatio1 
Nas been given as to whether any action on these sugges- 
tions In prospect in the near future Mr. Blair h 
indicated that he will give it careful consideration. 

Those who attended the conference with Mr. Blair in- 
cluded Dr. Martin H. Ittner, chairman of the alcohol 
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table liquor ( 
sale durg house it 
additional clerk to prepare the mail, attend to the 


r 


BLAIR NAMES NEW ALCOHOL ADVISORY TRADE COMMITTEE 


ternal Revenue Commissioner Takes Steps to Provide for Consultation With Science and Business, but Delays 


Action on Dividing Prohibition Unit—War Declared on Imported and Other Hair Tonics 




















ved ty ssue 
March uires confirmation of all permits for in- 
strial a ind f whiskey tor medicinal purposes. 
t the juest ot the trade 1s -d it will mean that 
gallons of alcohol may be obtained f manufacturing 
rposes without corfrmatior Iormerly it was possible 
btain fifteen gallons 


Appeal Taken from Objectionable Order 


month 

















\ hearing took place before Mr. Blair early this 
llowing futile protests made at a he efore Judge 
James J. Britt, chief counsel of the Prohibition Unit. Pro- 
uibition ( ner Haynes stood pat on his order re- 
juiring all cases and an appeal thereupon 
vas taken to Mr. B 
\t hearings before Mr. Blair and Britt, Mr. 
mse submitted figures showing that the wholesale drug 
trade would be it to an additional expense of more than 
$100,000 a year if required to comply with the regula- 
tion fi rmat by registered mail of permits to 
yurchas Mr. Crounse submitted extracts from twenty 
letters from wholesale druggists citing instances in which 
the pr 1bitio1 directors have failed te bserve the re- 
uirement ot nfirmation within forty-eight hours Mr. 
rounse declared that to superimpose upon current delays 
| ing 1 for original permits additional delay 
lue to the mnfirmation requirement will absolutely destroy 
he proper functioning of the drug trade in providing al- 
r medicinal purposes 
hearing before Judge Britt Mr. Crounse pre- 
lengthy protest and statements also were made by 
Smith and Brokmeyer 
“Calculation made by representative houses in the whole- 
ale drug trade since T. D. 3449 became effective show 
that from ten to fifty orders for alcohol are received each 
lay by each house,” said Mr. Crounse. “Taking the aver- 
ize at thirty and bearing in mind that the regulations re- 
juire a separate registered letter t be sent te the local 
rohibition director for a confirmation certificate )ver- 
ng each order, it will be seen that this re im- 
poses a iverage tax n each whole sale dr g or $ 
per day, or nearly $1,000 per annum for registration fees 
a 
Would Prove Costly Burden on the Trade 
“The registration fees, however, constitute but a part, 
ind in most cases the smaller part of the tax levied by T 


xperience since March 5 supplemented by that 
in con tion with the confirmation juirements 
eretofore applied to larger quantities of alcohol and po- 
r demonstrates that in practically every whole- 
will be necessary to employ at least one 
separate 


registry 


». 3449. | 


ne 


file 


gistration of each separate letter, obtain and 
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receipts, following up those that did not arrive in the 
regular routine and to file and preserve confirmation cer- 
tihicates. 

“This work must be carried out in a detail and with 


an exactitude not required in any of the routine procedure 
ot the clerical staff of a wholesale business, for these rec 
ords must at all times be ready for inspection by en- 
forcement officials and must be relied upon by the whole 
sale druggist to protect him against the charge that he has 
been engaged in fraudulent transactions. Clerical labor 
of this type commands upward of $1,500 per annum, is 
difficult to obtain and even more difficult to keep in view 
of the responsibilities devolving upon these clerks and the 
extent to which their employers must rely upon their 
efficiency. 

“Conservative members of the trade figure that the prac- 
tical operation of T. D. 3449, assuming that it is possible 
for the drug trade to operate under it, which is a very 
serious question, will increase the cost of alcohol from 
thirty to fifty cents a gallon, an exceedingly heavy ad- 
valorem burden which must ultimately be borne chiefly by 
the sick and suffering, as the drug business, both wholesale 
and retail, is now being operated on so small a margin of 
profit as to make it impossible to absorb the additional 
heavy charge. 

“It has already been manifest in several prohibition di- 
rectors’ districts that it is physically impossible to put the 
confirmation service on a 48-hour basis as required by T. 
D. 3449. Reports from wholesale druggists in the city of 
San Francisco, where a prohibition director's office is lo- 
cated, show that confirmations require upward of five or 
six days. Similar conditions prevail in Boston, while 
dealers in Pittsburgh report even longer delays in ob- 
taining confirmation from the Pennsylvania director. 

“It has been suggested that retail druggists may relieve 
the situation to some extent by ordering larger quantities 
of alcohol. There are numerous objections to this device. 
In the first place, retail druggists are restricted by the 
bureau to total withdrawals barely adequate—and in some 
cases totally inadequate—to meet their requirements, the 
rule of 100 gallons per quarter having recently been ar- 
bitrarily reduced in many cases to 75 gallons. In the sec- 
ond place, it is contrary to public policy and against 
efficient prohibition enforcement that retailers should be 
encouraged to carry larger stocks of alcohol, which in- 
duce pilfering by employees and constitute a constant temp 
tation to illegal diversion. Finally, the average wholesak 
druggist is not in a position to finance larger purchases of 
alcohol, which is a costly commodity. Few retailers 
possess any considerable amount of capital and must re 
ly upon credits, which frequently are strained to the break 
ing point.” 

Tax Payment Regulation Amended 


The Treasury Department has issued a decision amend 
ing Article 885 of the customs regulations of 1915 pro 


viding for the issuance of certificates of tax payment of 
alcohol used in the manufacture of flavoring extracts. 
medicinal and toilet preparations. The first paragraph of 
the Article is amended to read as fallows 

“On application in writing by the distiller or pro 
prietor of the industrial alcohol bonded warehouse or the 
party to whom the delivery of the alcohol has been certi 
fied, the Collector of Internal Revenue for the district in 
which the tax is paid shall issue a certificate showing 
such payment of the internal revenue tax on _ internal 
revenue form 646, revised. The certificate shall be made 


in duplicate, both copies to be forwarded to the commis- 


sioner by the collector issuing the same. The commissioner 
will verify the tax payment of the alcohol covered by the 
‘ertificate, giving the same serial number beginning with 


number 1 for the first one issued, and forward one copy 


to the collector of customs. The collector of customs will 
see that the serial number of the certificate appears on 
ach statement of drawback, Form 4539, involving the al 
hol covered thereby 7 


War on Imported and Other Hair Tonics 


The Prohibition Unit’s press agent has announced that 
*. C. Yellowley resuming his duties as chief of general 
rohibition agents, will conduct nationwide campaigi 





APRU 


1923 





against hair tonics, especially the imported brands, which 
may be used for beverage purposes.” Mr. Yellowley stated 
his intentiqn of making a searching investigation of re. 
ports that the scarcity of liquor has turned “wets” to ty 
or three kinds of tonic which are drinkable without baq 
effects. The phenomenal sale of these articles in a Colum 
bus, Ohio, department was called to his attentio 
The store had freely advertised imported hair 
tonic and the public response was so great that the supply 
was soon exhausted, j 

The propaganda crediting Mr. Yellowley with his inten 
tion to make a crusade against hair tonics adds that “the 
chemical division of the Prohibition Unit is to be asked to 
find some substance which may be put into preparations 
for the hair, making the liquid undrinkable. If success. 
ful, rules for the manufacture will be issued by the pro 
hibition office.” The author evidently was ignorant 
the fact that Regulation 61, for the enforcement of th 
Prohibition Act, prescribe rules for the manufacture of 
hair tonics and that the policy of the Prohibition Unit is t 
enforce the use of denatured alcohol in the manufactur 
of hair tonics and other toilet articles. 


store 





a sale of 


COTY WINS ANOTHER DECISION 


Many perfumers who have been rebottling into small vials 
the perfumes of Coty cannot continue to market their prod 
ucts bearing the name of ‘Coty or any of Coty’s trade marks 
pending the decision of the United States Supreme Court 
in the case of Coty vs. Prestonettes, according to a ruling 
of the Circuit Court of Appeals, April 3. As the Pres 
tonettes case will not be reached until next Winter the Ivory 
Novelties Trading Co., Peter Meyer, Magnum Import Co 
and co-defendants who have been rebottling Coty perfumes 
argued their right to continue in business until the Supreme 
Court ruled on the question. 

The judges were Rogers, Manton and Mayer. The argu- 
ment of William E. Tuttle, attorney for the defendants, was 
that the Supreme Court having allowed the writ of certiorari, 
had a doubt as to the correctness of the decision of the 
Circuit Court of Appeals. Mork & Blum, attorneys for Coty 
and Mr. Hornblower, attorney for Houbigant, argued that 
the allowance of the writ was not an indication that the 
case would be reversed but that it was a case of great public 
importance which was applicable to all trade marks generally 
and that was the reason why the Supreme Court had taken 
jurisdiction. 

Mr. Tuttle stated that his clients were honest people and 
that they would give whatever bond was required and he 
ottered to permit inspection of the laboratories of his clients 
by Coty or Houbigant, whenever desired. Coty and Houbi- 
gant maintained that it would require an enormous secret 
service to keep watching all of the perfumers who rebottle 
Houbigant perfumes. At the conclusion of the 
irgument Tudge Rogers gave the decision of the court. He 
held that th supersedeas should be cancelled This meant 
that all of the defendants would have to go out of business 
immediately so far as using Coty’s trade marks were con- 
cerned, until the Supreme Court of the United States decides 
the Prestonettes case 

One more effort was made by the defendants on April 9 
a petition to the Supreme Court for a stay 
n all other cases until the case of Coty vs. Prestonettes was 
decided. The petition was argued April 16. The argument 
referred not to the main case of Coty vs. Prestonettes, but 
only whether the Magnum Import Co. and Ivory Novelties 
Trading Co., et. al., could go on with their repacking and 
rebottling business until the Cotv vs. Prestonettes 
was decided. The areument was concluded April 17 and 
the court decided in favor of Coty as the Circuit Court ot 
App ils had ruled 
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Fight-Sided Bottles for Belgians 
According t i 


¢ . 
marketing of 


be sut 


September 21. 1923, the 
external Belgium will 
ject to new regulations providing for special red 
labels marked “U externe—Uitwendie gebruik.” The 
iottles,: phials and flasks must be octagonal, vellow-brown 
ind bear in relief on the glass the notice speci" ! 
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'  PERFUMERY AND COSMETICS OUTPUT IN SEVEN YEARS 
INCREASES ANNUALLY ABOUT $8,000,000 


Government Census for 1921, Just Issued, Reveals Large Gains for Our Industries, While Allied Businesses in 
Our Group Get Startling Set-backs—Perfumery Division Total Now Is Figured at $75,640,700 


Preliminary reports of the census for 1921, issued by the 


epartment of Commerce, give the total output of per- 


fumery, cosmetics and toilet preparations for that year as 
<5 640.700, as against $69,449,056 in 1919 and $19,160,407 in 
Wd, ’ » 5 


1014. These figures include not only the production of 


RT 


-eoular manufacturers, but of establishments classified in 


‘ther groups and making perfumery and cosmetics as sub- 
sidiaries to their chief enterprises. This indicates a growth 
f output of $3,000,000 a year for the two-year period and 
an expansion for the seven years back to 1914 of $8,000,000 
annually. The figures do not include soaps. 

The Bureau of Census groups perfumery and cosmetics 


I 


vith two other allied divisions, both of which show losses, 
is compared with the healthy advance of the toilet industry. 
total for the three divisions for establishments pri- 


t 


| marily engaged in these industries amounted to $330,134,000 
| in 1921, as compared with $386,369,000 in 1919, and $167,- 
372000 in 1914. For each of the three industries the value 
| f products reported for 1921 was as follows: 
Druggists’ preparations—$81,698,000, which was a decrease 
{ 20 per cent. from 1919 to 1921, but an increase of 70 
ner cent. for the seven-year period 1914 to 1921. 


Patent medicines and compounds—$175,895,000, which was 
1 decrease of 17 per cent. from 1919 to 1921, but an increase 
of 72 per cent. for the seven-year period 1914 to 1921. 
Perfumery and cosmetics—$72,541,000, which was an in- 
crease of 22 per cent. from 1919 to 1921, and of 329 per 
cent. for the seven-year period 1914 to 1921. 

In addition, establishments classified in other industries 
reported, as subsidiary products, druggists’ preparations, 
patent medicines and compounds, and perfumery and cos- 
metics to the value of $12,039,000 in 1921; $31,852,000 in 
1919, and $9,375,000 in 1914 

Of the 2,267 establishments reported for the entire group 
in 1921, 482 were located in New York, 250 in Illinois, 214 
in Pennsylvania, 137 in Ohio, 130 in Missouri, 103 in Cali- 
fornia, 92 in Massachusetts, 91 in New Jersey, from 50 to 
73> each in Indiana, Iowa, Michigan, Minnesota and Ten- 
nessee; from 25 to 49 each in Georgia, Kansas, Louisiana, 
Maryland, Nebraska, Texas and Wisconsin, and the balance 

re distributed among 27 other States. 

lhe fluctuation in the monthly employment of wage earn 
rs in each of the three industries was relatively small in 
i921 

Iruggists’ Preparations—In January, the month of 
naximum employment, 11,798 wage earners were reported, 
and in July, the month of minimum employment, 10,300 
the minimum representing 87 per cent. of the maximum 
lhe average number employed during the year was 10,838, 

compared with 15,568 in 1919 and 9,277 in 1914. 





Patent Medicines and Compounds.—In November, the 
ionth of maximum employment, 14,815 wage earners were 
reported, and in June, the month of minimum employment, 
13051—the minimum representing 88 per cent. of the maxi- 
mum. The average number employed during the year was 
15,800, as compared with 17,444 in 1919, and 13,328 in 1914 

Perfumery and Cosmetics—In November, the month of 
maximum employment, 6,242 wage earners were reported, 
and in January, the month of minimum employment, 5,404— 
te minimum representing 87 per cent. of the maximum. 
The average number employed during the year was 5,836, 
‘s compared with 5,405 in 1919, and 2,897 in 1914. 


The figures for 1921 are preliminary and subject to such 









change and correction as may be found necessary from a 
further examination of the original reports. 

The statistics for primary establishments are summar- 
ized in the following table 


1921! 1919! 1914! 

Druggists Preparations: 
Number of establishments 408 400 304 
PersOns engaged .... a 15,726 22,569 14,508 
Salaries and wages ox $20,405,600 $25,480,411 $11,799,490 
Cost of materials......... 34,574,000 55,138,475 22,934,723 
Value of products........ 81,698,000 114,593,486 48,009,654 
Value added by manufacture? 47,124,000 59,455,011 25,074,931 

Patent Medicines and Com 

Compounds: 

Number of establishments... 1,437 1,525 1,384 
Persons engaged........ 22,634 31,970 25,927 
Salaries and wages..... .++» $31,088,700 $38,485,025 $20,039,539 
Cost of materials. .....cccccs 69,571,000 88,819,417 35,940,434 
Value of products........... 175,895,000 212,162,255 102,463,374 


Value added by manufacture?. 106,324,000 123,342,838 66,522,940 
Perfumery and Cosmetics 


Number of establishments... .. 422 410 276 
Persons engaged ........... 9,367 9,446 5,421 
Proprietors and firm members 301 373 384 
Salaried employees....... 3,230 3,668 2,140 
WH CUE vo cacacee ces 5,836 5,405 2,897 
Salaries and wages...... $11,263,900 $10,413,027 $3,748,414 
SEN ccacaee as 5,905,600 6,430,011 2,468,515 
WOME A.vdaadeut nade ky ; 5,358,300 3,983,016 1,279,899 
Paid for contract work.... 28,900 225,089 19,407 
Cost of materials. ; 28,013,000 26,147,026 7,464,786 
Value of products.... ies 72,541,000 59,613,391 16,899,101 
Value added by manufacture 44,528,000 33,466,365 9,434,315 


' Statistics for establishments with products valued at less than 
$5,000 are not included in the figures for 1921, but for 1919 and 
1914 they are included with the exception of the item “Number of 
establishments.” 


Data are given below concerning number of establish- 
ments and value of products reported by establishments 
with products under $5,000 in value: 


1921 1919 1914 
SE A, -—_-—__A——_~+, 
E stab- Value Estab- Value  Estab- 
lish- of lish- of lish- Value of 


ments products ments products ments products 
Druggists’ prepara 


rations ......... 110 $239,000 124 $235,042 112 $261,826 
Patent medicines and 

compounds .... 804 1,780,000 942 1,978,248 1,519 2,911,607 
Perfumery and cos 

metics .... 166 419,000 159 382,573 220 448,835 

2 Value of products less cost of materials. 


Delvers in statistics will find additional comparisons avail- 
ible by reference to the 1919 census report to be found on 
page 383 of our issue for November, 1922 


1922 TOILETRY EXPORTS SEGREGATED 
On page 529 of our February issue we gave statistics of 
\merican exports of perfumery and toilet goods during the 
ear 1922. We now have from the Department of Com- 
merce a revised report in which quantities and values are 
given for different sets of products for the year. As this 
is the first year that this segregation has been made individ- 


ual comparisons with previous years are not feasible. The 





totals 
Vaiuation Pounds 
Perfumery and toilet waters $504,167 726,489 
laleum and other tcrilet preparations 1,397,542 3,642,604 
Creams, rouges and other cosmetics ..... 166,133 2.071,263 
ENE cc cacavaneeee as ae j 2,403,497 4.026,935 
Other toilet preparations 1,038,528 1,847,684 
Total for 1922 .... ‘ . $6,309,867 12,304,975 
Fotal for 1923 ....... . ei $4,736,946 (no report) 


On all five sets of products the Department of Commerce 
upplies the figures in pounds and dollars of exports to 
nearly ninety governmental] divisions of the earth. The 
mere figures would fill a whole page, so some of the chief 
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nly at ere reproduced. Readers desiring statistics valued at $1,496,900, an inc n 
ntrie than thos 1oted can be supplied on per cent over 1919, and of » m% 
cation t s. Here ar I f the larger items for re the ures 
i ger al t eu 

) . , 
ZZ ae 921 191° NY 

“lop Numbe lishment 5 4 

t ‘ ré Pout 191,700 134,68 

. ifr ration Valu $1,496,500 $1,365,94 
De lector 1 production 4.380.100 1 . 

France ' 4 it $441,700, a di ise of 27 per cent in qua 1s 

Ne ie pared t] 19. and of 58 per cent compare 1914 


nada ; ; 504 29 RESEARCH INTO PEPPERMINT PROBLEys 
Quebec a 24,71 84,94 IS WARMLY SUPPORTED 


‘ P 1657 15.9 (CONFERENCE BULLETIN No, 3 
H S 84 3.949 11.1¢ 5 1 ‘ 


yearance of the second bulletin, t tollow; 


x 
C Nba ray 





1 13 ¢ ] | } 
Cc : 4 aad contributions have been received 
China 123,8 73,079 From Dr. C. Kleber, Passaic, N. J., have come ty 
Hong 8 3 66,904 mens of Piperitone 
| } 8 ,964 ‘ . 
Dialiovine : - 42 ) 159] 17/308 On February 2 there were received from A. M 
Austra 14 89,454 8,163 187,859 83,48 Co., 120 pounds of forerunnings representing 12,000 pounds 
’ ‘ acoq Of peppermint oil. We sincerely appreciate the efforts 


r Mr. N. R. Mueller, chemist for Todd & Co., who arran 
to place this material at our disposal. 
On February 26 we received from Dr. A. 


January’s Exports of Perfumes and Toilet Goods R. Pent 


& s 
AO NE I: 5 

















Below are given figures compiled by the Department of F. C. S., Sidney, N. S. W., both purified and commerci 
Commerce of perfumery and toilet goods exports in January, samples of piperitone, and oil of Eucalyptus dives 
omitting some of.our less important national customers, with We feel greatly indebted to those who have so gener : 
comparative totals for the previous four months: contributed to the progress of our researches ; 

wn Other \t the conference of February 23, Dr. R. E. Kremes & 
petumrs 1 ’ ‘ toilet reported on the biochemical significance of experimental re. f 
oe , a tice De ied nt sults recently obtained Special attention is being given to & 
adegs the occurrence of isomeric menthenones in various oils ‘ 
France , $9 $3 $267 $1,616 the cohobated (water soluble) oil of peppermint, a men- ; 
tis aeiieahe $ , 395 2,892 -:»,  thenone had been previously found which was ident 
Spar "a . aoe with pulegone ; semicarbazone M.p. 169-70°. <A repetitior 
: : e Hor 37.66 10.938 this work with the 1922 oil yielded a ketone whose sen 
ime ] 1 18¢ . 32. carbazone melted at 215°. So far it has been impossible t 
— am os an 1 oe nae are differentiate it from piperitone semicarbazone, although 
‘ dons ‘ 1254 "37 1,289 © identity therewith is perhaps not fully established 
197 4 571 The much larger amount of 1922 original oil is being 
+ oe - ae , ae 20° 2 169 » tae examined by a somewhat different technique and the pres i 
Newfoundiend and La 1] 25( 17g. ence of a menthenone has been indicated lhe arvensis § 
Bermuda S 1 38 110 mint oil investigated some time ago was at first thought | 
ry pevd was <-7 to contain only pulegone, but a very careful fractionatic 

saat ‘ 628 11.482 3 5 0/ a large amount of semicarbazone revealed a second compound 

436 melting at 136-40° C. This agrees most nearly with ti 
Chi , : , 349 _~ semicarbazone of menthene-4, one-3. Experiments are 
Po + 1 ‘ 1 17357 "'924 +~progress to prepare the latter and thus prove the identit 
British I: $37 427 85 4.20 130 Taking into consideration the frequent occurrence of pule- 
| Oe a cao ] ; ' a .t4 gone or its isomers in the Mentha species and fact tha 
Hor eae Q 1°23 g'>R9 104 an unsaturated ketone accompanied the menthone and men- 
} R¢ +923 22,04 5,385 8,749 thol in peppermint oil, it seems likely that t er af 
} ] s} S 8 16,363 1,141 8,8 756 


; os derived from the former. This supposition is supported b 
British South Af: \ QQ ; 159] the fact that pulegone and menthol are the onl f 
attaining a preponderant percentage. The former forms &- 








OO eR 





Total for Januar 946,071 a 982,555 $173,047 $6 20 «6 9 per cent of M. arvensis var. canadensis, for example 
cod g ( 70 86! : l : 
Novemb +8 827 go'244. and the latter 80 or more per cent of the Japanese pepper- 
October, 1 44 84 3,548 813 727 mint oil, said to be derived from an arvensis typ 

Se ber } 61 66.668 89.417 127 S 





oe Latest Libel! Toilet Soap in the Home Brew 
1921 Census on Vanillin, Glycerine and Acetone The Philadelp! Public Led ssa ae 
ne hiadeipnia iDiic Ledger in a quest to dedue 





The Department of Commerce announces that reports what became of an extra million bars of toilet soap says™ § 
made to the Bureau of the Census by establishments manu part ; 
facturing organic chemicals that are not included in special “Ask any intelligent person ‘what other article has 
chemical groups show a productior rregating in value onsumed with such increased violence during the last 














$45,476,600 in 1921, as compared wit 542 in 1919 vears and he will, if reminded that the Eighteenth Ame 
and $16,377,955 in 1914—a decrease r cent as com- ment went into force in January, 1920, doubtless answer 
pared with 1919, but an increase of per cent for the Home-brew. Now we are ina position to deduce just where 
seven-year period 1921-1914 those extra millions of bars of toilet soap went. For s 
Among the chemicals included are the following: of us have tasted home-brew—and some of us have | 


Refined glycerin, with a production for sale in 1921 of sadly to tell the tale and sadly remember t 
59,861,400 pounds valued at $9,514,300, a decrease on a_ that taste bears almost irrefutable witness to the use t 


he taste 










quantity basis of 11 per cent as compared with 1919, but has been made of that 37% per cent increas¢ And the err 

a slight increase (less than one per cent) as compared dence is clinched by the reasonable assumption that noboe} 

with 1914 would put laundry soap in home-brew. Statistics, -let 1t 
V anill ; 


I 


im, with a producti n in 1921 of 191,700 pounds, repeated lest we forget, are statistics.’ 
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AMERICAN CHEMICAL SOCIETY 


American Chemical 
firsteweek in April, 
y ile 5 new $2,000,000 


[he sixty-fifth Spring meeting of the 


Society, held in New Haven in the 
was marked y the dedication of 
Sterling Laboratory and the large number of interesting 
papers presented especially in relation to the coal tar dye 
industry, a symposium regarding which was a feature of 
the session. E. C. Franklin, the new president, presided. 
Francis P. Garvan, president of the Chemical Found- 
tion, Inc., delivered an address on “Chemistry and the 
Public,” in which he told how American chemists were 
working to make America independent of the German drug 
ind chemical industry. He believed this evolution was 
fully appreciated - 

Dr. Charles H. Herty presented a paper on “The Part 
That Synthetic Organic Chemicals Play in the Industrial 
Life of the Nation.” Dr. Carl L. Alsberg, director of the 
Food Research Institute of Leland Stanford University, in 
in address on “Food and Population,” looked forward to 
the time which he said was not far distant when protein 
substitutes would be produced synthetically. Dr. H. E. 
Barnard. of Chicago, spoke on the chemistry of baking. 

Among the speakers were Professor Fred G. Donnan, of 
the University of London, who presented universal English 
congratulations to American chemists, and Professor W. 
Lash Miller, of Toronto, who talked happily on inter-rela- 
tions between the two countries. In introducing Dr. Miller, 
Dr. Angell, president of Yale, asserted that the only bound- 
ary lines between the United States and Canada were those 
of latitude, and that these had been entirely obliterated by 
the Volstead law. 


Dean Rusby Gets Remington Medal 


New York Branch of the American Pharmaceutical As- 
sociation gave a dinner to Dr. Henry H. Rusby at the 
Pennsylvania Hotel April 16, at which the Fourth Reming- 
ton Honor Medal was presented to the dean of the New 
York College of Pharmacy, Columbia University. The 
event gave numerous friends and admirers of Dr. Rusby an 
opportunity to show the esteem in which they hold him. 
The medal was awarded for his extensive botanical re- 
searches and drug plant explorations in South America 

Chicago Branch of the A. Ph. A. recently gave a dinner 
in honor of Dean Rusby at the LaSalle Hotel, in that city. 
It was largely attended. 

In an instructive illustrated lecture on his explorations, 
Dr. Rusby told of the generosity of the H. K. Mulford Co 
in financing the expedition. He said that after the direc- 
tors had voted money to meet the cost, they specifically re- 
quired that every scientific and economic discovery should 
be published before it was communicated to the Mulford 
Co., and they refused to accept any remunerative or finan- 


cial advantage from the discoveries of the expedition 





American Pharmaceutical Manufacturers Elect 


The meeting of the American Pharmaceutical Manufac- 
turers’ Association of Altamonte Florida, March 
19-24 was a big success. Over one hundred members and 
their wives were in attendance from Philadelphia, New 
York, Cleveland. Indianapolis, Chicago and other cities. 

The officers elected are president, R. M. Cain, Swan- 
Myers Co Indi Vice president, W H. Rore r, 


ndlal apolis : 
Dayton, 


Springs 


Philadelphia; vice-president, Don Westerfield, 
Ohio ; secretary-treasurer, Ralph R. Patch, of the E. L 
Patch Co., Boston. New directors for three years ar 
J. H. Foy, Maltbie Chemical Co.. Newark. N. Bo. Ge 
Pratt, National Drug Co., Philadelphia; and S. DeWitt 
Clough, of the Abbott Laboratori s, Chicago. The place 
or the next meeting will be French Lick Springs, Indiana 
__ The golf tournament was won by Dr. C. S. Oakman of 
Chicago, president of the Wilson Laboratories. The first 
Drize was a silver cup donated by the Monsanto Chemical 
Co. of St. Louis. Many valuable prizes were contributed 
Many interesting entertainment features and 
drives made the meeting most enjoyabl 


beautiful 


ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


N. Y. ALLIES LOYAL TO A. M. T. A. 


Good fellowship was much in evidence at the monthly 
gathering of the Perfumery, Soap and Allied Industries of 


New York in the Yacht room of the 


evening of March 28. 


Hotel Astor on 





Che most significant part of the meeting, and the 


really 
constructive part, came with the resolutions 
fered by Warren ] 
York, for the special committee on the tariff problem con- 


B. Stoddard 


adoption of 


Burns of Morana Incorporated, New 


sisting of Victor Vivaudou, chairman, and R 


and himself. These resolutions follow: 


Whereas, it is the opinion of this association that the 
administration of the present Tariff Law tends to pro- 
mote rather than prevent undue discrimination against 
the American manufacturer of toilet articles; therefore, 
be it 

Resolved, that the Perfumery, Soap and Allied Indus- 
tries of New York request that the American Manufac- 
turers of Toilet Articles during their coming convention 
take suitable action to place before the Secretary of the 
Treasury and the Tariff Commission as provided by law, 
specific complaints showing the possibility of undervalu- 
ation of compounds by foreign manufacturers of per- 
fume, the excessive rates of duties now assessed on 
miscellaneous materials necessary to the production of 
toilet articles and the excessive duties now assessed on 
raw materials entered under American valuation, which 
are not actually produced in America in sufficient quan- 
tities, nor of a quality suitable to supply the require- 
ments of American manufacturers; and it is further 

Resolved, that the secreary of this association be in- 
structed to deliver a copy of these resolutions to the 
secretary of the American Manufacturers of Toilet 
Articles. 

F. J. M. Miles, of Cheramy, Inc., New York, president 
of the association, presided; and the first speaker was Victor 
Vivaudou, of V. Vivaudou, Inc He claimed that 
he had been misquoted in the report of the last meeting 
published in this journal and that he did not mean 
to convey the idea that the association was to proceed in- 
dependently of the A. M. T. A. The editor reported 
that stenographic notes were taken of the speeches and it 
was from these that the report of the meeting was written 
and that it was accurately reported. He added that things 
are sometimes said in the heat of discussion which look 
very different in cold type the next morning and strike the 
speaker differently from what he wished he had said. Mr. 
Vivaudou went on to ¢€ in his actual meaning and sub- 
mitted to us a letter covering what he meant to convey 
which reads in part as follows: “My statement regarding 
Washington was that we should take up with the parent 
association the question I had submitted and impress upon 
them that we are all- working and should all work to 
have the tariff changed or modified and if the parent associa- 
we should go to Washington.” 





tion would not act, ther 
R. B. Stoddard, of Ungerer & Co.. New York, gave a 
terse but clear summary of the Tariff Act of 1922 as it 
affects the industry, which he said, is broadly divided into 
Natural floral produ straight aromatic 

chemicals natural and synthetic: and semi-finished com- 
pounds As the floral oils are on the free list as well as 
most essential oils, perfumers have little to complain of on 
this account In the aromatic chemicals, real duties are 
taxed 45% ad valo f 


encountered as they ar : 
made from coal tar or may be 








three parts: 





roreign 





valuation. If they ar 
theoretically derived from this source they are dutiable at 
7 cents per pound specific duty and 60% ad valorem under 
American valuation. The semi-finished compounds are du- 
tiable at 50% ad valorem and 40 cents per pound specific 
duty. It is on the second class that perfumers are suffering 
most. as under American valuation the duty. is often greater 
than the original cost of the goods, as a duty is paid rang- 
ing from 110 to 150% of the actual selling price abroad. 
Under the provisions of the Tariff Law, the President has 
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é fraction thereof, but he York office of Wm. Buedingen & Son, Rochester, N.Y. 1 


wer to reduce the rate 50% or a 
imnot increase it nor can he alter the provisions of Ameri- 


al valuation The 


manutacturer who imports finished 
compounds for his own use has the valuation practically in 
his own hands, said Mr. Stoddard. “Under foreign valua 
tion, they should be valued at the foreign selling pricc 


shown that they are 


and it cannot be undervalued ; so there 
tore, by undervaluing them it is possible to bring them into 
this country at a price he average perfumer 
can bring in his raw lo illustrate his points 


lower than the 
materials.” 





Mr. Stoddard cited examples of how the tariff operates. 
Mr. Vivaudou again rose. “The American perfumers’ 

association,” he said, “by pressing the situation, got a duty 

on compounds—they wanted to stop the French perfumer 


With this 
parent asso- 
just one an- 

now have.” 
felt that the 


and compet with them.” 
then ar that if the 
ciation had held monthly meetings instead of 
nual meeting, “we wouldn’t have got the tariff we 
Mr. Burns then declared he was sure no one 
illied association was working counter to the interests or 
wishes of the parent association, and that all of the discus 
sion on this score point. “What we want,” 
he said, “is to help them.” Speaking of foreign competition 
he held that people would always demand Paris perfumes 
\s to the tariff, he felt that it was a dead issue and would 
be for two years; therefore the remedy for relief would 
have to come by modifying the present law. He then ex 
plained why the duty on essential oils is not a large item in 
the cost of perfumes by reading extracts from the 
three manufacturers, the purport of which was 
that the tariff on essential oils was one of the smallest items 
of cost when viewed in relation to other costs, such as boxes, 
cans, labels, bottles, overhead, etc. After pointing out that 
a Paris perfumer may get $10 per unit for his product 
) 


coming ove! 
a basis he 






irom 


statement as 


was beside the 


cost 


sheets of 


I 
where the American perfumer gets $2, he showed that most 
of the trouble today in competition is the dollar package 
that the French perftumers are offering. On these packages 
the tariff amounts to about two cents. 


The figures and the discussion were illuminating and 
made a fitting prelude to the remedy suggested by Mr. 
Burns. “There are three evils in the tariff that can be 
corrected under the existing law,” he said. “They are: 


(1) The probable undervaluation of compounds brought in 
by French perfumers. This must be proved. It probably 
exists, but it cannot easily be proved. If it can be proved, 
it will be possible to get higher duties. (2) Too high duties 
bottles, etc., which must be brought down so as 
to bring American manufacturers of these things to earth 
(3) The endless chain of price raising that follows in the 
wake of American valuation on raw materials which are not 
actually produced in America in sufficient quantities nor of 
a quality suitable to supply the requirements of American 
perfumers, a condition which must be remedied by lower 
duties.” 

Dr. Samuel 


on cans, 
? 


Isermann, of Van Dvk & Co., New York 
agreed with Mr. Burns that the tariff law as passed would 
stand, but he argued that if compounds are undervalued 
there is already a remedy aside from that provided by the 
took with Mr. Burns, however, in the 


issue 


courts. He 


statement that an endless chain of price raising was a re- 
sultant of the American valuation plan. 
“Tt all narrows down to this,” said Dr. Isermann. “Do 


we want a chemical industry in the United States? The 
American perfumery industry was built up solely on the 
tariff, and the 2 or 3% levied on the cost of perfume man 
ufacture by the tariff doesn’t cut any figure at all. Maybe 
the cost of coumarin, for example, is higher—but our labor 
costs are higher. There are evils, yes, but none that cannot 
be remedied with the means now at hand.” 

Mr. Sefton remarked that all of the discussion was about 
price, and that quality had been ignored. Dr. Isermann 
replied by stating that all of the larger perfumers had cot 
sulting chemists and that all products were subjected to the 
tests for quality. Mr added to the discussion 
by saving that greater profits come from manufacturing 
products that do not come under American valuation, 
as for example, ionone. “In this,” he said, “we can compete 
in quality and price with foreign manufacturers, and we art 
not protected by a high tariff.” In the matter of compounds 
he felt that compounded oils should pay the same duty as 
the uncompounded oils from which they are made. 
juncture the secretary, Karl Voss, of the 
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Che association will meet 
tainment and business talk. 


\pril 25 for a dim nt } 


Salesmen Meet and Name Committees 


The Salesmen’s Association of the American Chemica 
Industry held its April meeting at the Chemists’ Club, Ny 
York City, April 18. Paul T. Cherington, of the J. Walte; 
Chompson Co., gave a talk on the “Problems Experieng 
in Marketing a Consumer Product.” Charles Wadswort 
outlined a program for making the meetings more inter 
esting and beneficial. 

In furthering the solution of trade problems, it has take 
up the unfavorable conditions affecting the return of pack- 
ages by the consumer to the manufacturer. In the hop 
that this organization can be of service in this connectior 
to the industry at large, the president of the association has 
ippointed the following committee on the “Standardizatio 
of Trade Practices with Regard to Returnable Packages 
Theo. Sill, of A. Klipstein & Co., chairman; B. R. Tunnison 
United States Independent Alcohol Co.; James Keating 
General Chemical Co.; R. J. Quinn, Mathieson Alkali Works 
Inc.; A. M. Hopper, Mallinckrodt Chemical Works, and 
C. O. Lind, Drug & Chemical Markets. It is intended t 
collect all possible data—to survey the situation of the manv- 
facturer as well as the needs of the consumer and to pre- 
pare, if consistently possible, a report to the trade covering 
their present findings and their recommendations for future 
practice. 

The association also has appointed the following con- 
mittee to look into the subject of the adoption of a uniform 
contract and particularly applicable to heavy chemicals 
Chairman, John A. Kienle, vice-president in charge of sales 
Mathieson Alkali Works, Inc.; vice-chairman, Williams 
Haynes; P. S. Tilden, sales manager, acid and heavy chen- 
icals division, E. I. du Pont de Nemours &Co.; E. J. Barber 
manager chemical department, White Tar Co., Inc, and 
Ralph E. Dorland, manager New York sales office, Dow 
Chemical Co. 





American Institute of Chemistry Meets 


The new American Institute of Chemistry held at 
teresting meeting April 9, at the Breslin Hotel, New York 

It is composed of leading chemists and professors ot 
chemistry [ aims the bringing about 





and has for its 
closer co-ordination and better understanding among cl 
as well as to change the public’s idea of a chemi 
a “hooch analyzer” pa 








ists, 
from that of 
with a doctor or lawyer. 

These officers are: President, Prof 
Johns Hopkins; vice president, Dr 
Johns Hopkins; treasurer, Clarence K. 
University; secretary, Lloyd Lamborn, of 
Institute of Technology. The society has engage 
nent headquarters at 381 Fourth avenue 


Chicago Drug Club Elects Officers 


Alfred C. Stepan, Chicago manager of the_ e 
Hasslacher Chemical Co., has been elected president ot t 
Chicago Drug and Chemical Association. Other ofncers 
are: Vice-president, John F. Matthes; secretary, ‘ , 
Curtis: treasurer, C. P. McConnell; directors for two 
vears, L. J. Freundt, A. J. Gazzolo, William O'Neill anc 
George W. Wright. 

The members look forward to a continuatior e | 
xanization’s re cord of several vears of successful activit 


toa profession on a 


Horace G. Byers 
Lloyd van Doren 
of Colum 
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CHICAGO ALLIES CAUGHT BY THEIR OWN ‘CARTOONIST 
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of sales The slogan of the Chicago Pertumery Company, took fifth prize and Hazelip 

V illiams Soap & Extract Association “Some sixth. Voss, ex-president, was awarded 

y chem- thing Doing *All of the Time” is being seventh honors Reeves of Franco- 

Barber lived up to, and as a result the members \merican took cighth, Bloomberg ninth 

IC and are not allowed to forget there is a and Woodward tenth. These prizes were 
sew 


all awarded on Marshall Field & Com- 
pany for merchandise from $2.50 to’ $10. 

Giant Easter candy eggs were awarded 
to Frank Dederick of James S. Kirk Co., 
Mr. Crooks of John Blocki & Sons, Mit- 


time. to play after a hard days work 
The bowling at the Elks Club once a 
’ week has proved the necessary relaxa 


tion for many of the members who have 


» Ven leveloped quite a little skill in heaving chell of Clarence Morgan, Topper of 
sors of the spheres for spares, and the Pre Dodge & Olcott, Filmer of Monsanto 
t of 8 Easter Tournament brought out talent hemical Works, and Clarence Morgan. 
y chem: that taxed the capacity of the alleys Mitchell by landing in the thirteenth po- 


’ The prizes were donated by the fol 


sition received a beautiful pair of military 
lowing to whom the association extends 


chemist - 
at rushes presented by Roy Downs of the 





- i thanks Clarence Morgan & Company tL Illinois Glass Company. 

vers. of \ C. Drury & Company, Riviera Prod \mong those participating and wh 

yren, of ucts Company, Dodge & Olcott, Fritzsch: went home with the evening well spent 

olumb! as F. Z. Woods, Antoine Chris vere Al. Dederick, Harry Spohr, Sus 

chusetts F. D. Faden, Morana Inc., Monsant inka, De Vries, Redding, Joe De Lorme 

perm Chemical Works, George Lueders Bill Barrett, Dud Lum, Adam Bialecke, 
Illinois Glass Company, Armstrong Cork \Works, THE Lillie Moore, Art Fortune, Clarence Seguin, Wm. Bell 
AMERICAN PERFUMER \l. Burgh, Elmer Burgh, McNerney and Johnny Powers 
ees ' en was . n by Mic acl I emmerm yer, t \ G. Sy ilker and his gue st, L. J. Zollinger, of New York 

ssler & mpany, who burst out on Easter Sunday lropped in and paid their respects. 

of th m a new spring hat, the first prize Second honors 

officer Z. Wools he aa oe a og brother _ I ee Kind Words Should Beat the Grave 

CS L. \ Keeping brother Frank’s prize in the f 

- te family. Art Drury showed some speed in taking third prize “It isn’t the gang that walks behind you when you're 

sill and Carl Black made a brilliant comeback over his Thanksgiv- dead; it’s the gang that walks with you while you're here 
ing fiasco and copped fourth prize, receiving a merchandise that counts. 

the 0 ane ate on Marshall Field & Company for $5, but he lost “One kind word while you can hear it, beats a bras 

activit it on his way home. Clark, of Franco-American Hygienic band on your last ride.”—Resurrected by Bottles 
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NEW PROCESSES FOR PRODUCING CARVACROL AND THYMOL 


Ral H. Mckee, Professor of Chemical Engineering a 


Colun University, New York, has obtained patent 
No. 1,449,121 for certain new and useful improvements in 
processes of producing carvacrol and thymol, of which the 


following is a specification 
invention relates to the production of carvacrol and 


from What is known as “spruce turpentine,” a hy- 


which separates on cooling, and condensing 


the vapors from the dry relief and from the wet relief in 


pulp from spruce and similar woods, 


le manutacture of 
balsam and fir, by the sulfite process 


The “spruce turpentine” is ordinarily collected in separ- 


ating funnels containing an acid solution of calcium bisul- 


fite through which the gases and vapors from the digesters 


pass, the oil collecting on the surface of the acid liquor 


The oil, as 


thus obtained, contains impurities including sulfur dioxid 


from which it is drawn off from time to time. 


and tarry bodies which it is desirable to remove therefrom 
This purification may be advantageously effected by a single 
or by repeated distillation in the presence of steam, the 
distillation being preferably continued until about 80 or 90 


per cent of the oil is obtained as a distillate. A single dis- 


tillation ordinarily yields a product sufficiently free from 


sulfur dioxid and tarry matters for use in the practice ot 


my proce SS 
The distillate is then subjected to treatment to remove 


water therefrom. This drying operation may be effected by 


passing the liquid over or through a drying agent, such as 
calcium chlorid, or by heating it until about 2 per cent of 
the product has been removed by vaporization, 

Carvacrol is produced by treating the purified spruce tur- 
pentine with sulfuric acid, producing an alkali metal salt 
of the sulfuric acid formed, fusing such salt with a caustic 
alkali and adding an acid to the resulting mass, as de- 
scribed in Letters Patent No. 1,265,800, granted to me, May 
14, 1918. I have lately found that in the practice of this 
process, a small amount, usually about 5 per cent, of thymol 
is produced. Now, I have discovered that the proportion 
of thymol produced in the manufacture of carvacrol can be 
increased by using fuming sulfuric acid (20 per cent oleum) 
to 15 or even 20 per cent of the product and that although 
carvacrol and thymol are substances having nearly the same 
properties, they can be separated without prohibitory 
trouble or expense 

In tl practice if the 


turpentine is treated with approximat 


ed spruce 
1. ° 
volume ot 


acid (20 per cent oleum) at a low tempera 


nresent ) ec ft] niurt 
present proce purl 


lv its owl 








ture, tl ‘ ww 50° C., and preferably at from 25 to 30° 
c me % temperature is permitted to rise above, or at 
least materially above, 50° C., consi lerable amounts ¢ f un- 
lesired by-products, principally disulfonic acids, will be 
forme: 

To the resulting mass, consisting of a mixture of the 
1:2:4 1:3:4 sulfonic acids, together with excess sul 
tur s then added a basic calcium compound, pref 
erabl lc m carbo té intil tl acids are su 
stantial neutralized or rendered slightly alkaline nd tl 
resulting calcium sulfate separated by filtration The fil 
trate, consisting of the calcium salts of the 1:2:4 and 1:3:4 
sulfonic acids, is then converted into the corresponding salts 
“ ‘ ‘ 144 of a sufficient quantity of a sol 
ul sodiut It rreferably sodium car ate The soli 
tior the t rably Itered and the dium sulfonic acid 
salts separated evaporatio1 used witl iustic alkali 
preter caust sod ind the fuse mass dissolved it 

neutralized with acid. such as sulfuric acid, 
mixt proximately fré to &5 per cent 
1 and 15 to 20 per cent of thymol which may be 
separated fr the nass by distillatio 

In practice, T prefer to partially evaporate the solution of 

t Icium salts the 1:2:4 and 1:3:4 sulfonic acids to 





permit th cooling of a par 
calcium salt of the 1:2:4 sulfonic acid. The eva, 

so conducted as to permit about two-thirds of the 

salts to crystalize out. The crystals are separated filtra- 
tion and washed with a small amount of water. The filtrate 
and wash water contain the calcium salt of the 1:3:4 sy}. 
fonic together with some of the 1:2:4 sulfonic acid 
salt. In practice, this liquid ordinarily contains about equal 
parts by weight of the 1:2:4 and 1:3:4 acid salts. To this 
liquid is then added a solution of a soluble sodium salt, pref. 
erably a solution of soda ash, and after separating by filtra- 
tion the precipitated calcium carbonate produced, the re- 
sulting solution of sodium sulfonic acid salts is evaporated 
to dryness, fused with a caustic alkali, preferably caustic 
soda, and the fused mass dissolved in water and neutralized 
with an acid, such as sulfuric acid, yielding approximately 
equal parts by weight of carvacrol and thymol, which may 
he separated from the mass by decantation or steam distilla- 
tion. 

lo the carvacrol-thymol mixture produced as first de. 
scribed or in accordance with my preferred procedure, js 
then added approximately 3 parts by weight of preferably 
nely ground, well dried, lead acetate and the mixture al- 
lowed to stand for several hours, preferably about 24 hours. 
at room temperature, and the resulting mass broken up 
and washed with a volatile petroleum hydrocarbon, pref- 
erably gasoline. The thymol-lead acetate addition product 
obtained is insoluble in the gasoline while carvacrol and the 
carvacrol-lead acetate addition product which is formed 
with difficulty, are soluble in gasoline and are removed in 
the washing operation described. 

The thymol-lead acetate compound is then distilled with 
steam, the thymol passing over with the steam and the lead 
acetate solution evaporated to dryness for re-use. The re- 
sulting thymol is preferably further purified by distillation 

The carvacrol containing filtrate is separated from the 
gasoline by distillation and the carvacrol separated from 
the remaining portion by distilling with steam, as de- 
scribed in connection with the thymol separation, and the 
product preferably further purified by distillation. The 
lead acetate solution resulting from the decomposition of the 
carvacrol-lead acetate compound by heating in the presence 
of steam is evaporated to dryness for re-use, 

In the use of fuming sulfuric acid in my 
not necessary to employ the particular 
herein referred to. It appears from my 
the proportion of the thymol derivative varies with the 
strength of the acid used so that a desired strength of acid 
may be selected, in accordance with the results desired 

While I have described in detail the preferred practice 
of my process, it is to be understood that my invention is 
not restricted to the proportions of materials set forth nor 
to the details of procedure, that various changes in the de- 
tails of procedure and proportions of materials may be re- 
and that known chemical equivalents of the ma- 
may be used, all without departure from 


rystallization out on f the 
ition is 


lissolved 


acid 


process, it is 
strength of acid 
experiments that 


sorted to 


terials emploved 


the spirit of my invention or the scope of the subjoined 
claims 

Having thus described my invention, I claim: 

1 \; process of producing carvacrol and thymol, com- 


iming sttl- 





acting 


furic acid to produc 





upon spruce turpentine with 
1:2 4 and 1:3 :4 sulfonic icids, and 
acids to produce carvacrol and thymol 
2, A process of producing carvacrol and thymol, com- 
prising reacting upon spruce turpentine with approximately 


° ° ee ° 
eating s uid sulfonic 








its own volume of fuming sulfuric acid of approximately 
20 ner cent oleum to produce 1:2:4 and 1:3:4 sulfonic acids 
ind treating j nifonic dc rodiy —reyacrol and 
( itl san Sultonic acid to I duce carvacrol a 
thvm« 
3. A process of producing carvacrol and thymol, com- 
prising reacting upon spruce turpentine with approximately 
¢ 7 . ¢ . 9 r 
t wn volume it sulfuric acid of approximately 20 pe 


‘ent oleum at a temperature below 50° C., to produce 1:2:4 

and 1:3:4 sulfonic acids. and treating said sulfonic aci 

and thymol 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Gordon M. Day, president of the Flavoring Extra 
Manufacturers’ Association, and his associates on the board 
of officers and committees, have been occupied in looking 


out for the interests of the members during the montl 
| 
I 


just ending. Despite the adjournment of Congress they 
find plenty of matters to occupy their attention, 


The members are looking for ward with interest to the 


fourteenth annual convention of the association, which 1s 
scheduled to be held in Cincinnati in June. 

Circular 142, issued March 16, by President Day and 
Executive Secretary Hickey, was received too late for 
mention in our last issue. It warned against neglect ot 
the April 1 alcohol permit renewal limit and gave the 


new food standards already printed in this department, so 
that further mention is not now necessary. 


OUR TRADE IN FLAVORING EXTRACTS 


Elsewhere in this section we show that the output of 
flavoring extracts in this country in 1921 was $39,491,900, 
a great increase over 1919, and nearly trebling the output 
in seven years. It is difficult to say if the ratio of gain 
thus shown is being continued, but a moderate estimate 
for 1923 would not fall short of $46,000,000 and there 
would be justification in placing it much higher. To get 
at the quantity now being consumed by the American public 
it is necessary to consult statistics just issued by the De- 
partment of Commerce at Washington regarding our for- 
eign trade. ; 

In the 12 months of the calendar year 1922 the value of 
exports of flavoring extracts and fruit juices from America 
to foreign countries was $761,284, as against $848,017 in 
the previous year, a falling off of $86,733. The December, 
1922, figures were $31,522, a drop of $14,724 from the cor- 
responding month in 1921. This decline in exports seems 
to start in to continue this year. 

In January, 1923, the exports were $56,553, as against 
$75,934 in this month in 1922, a minus of $19,381. 

The explanation for the remarkable growth in American 
production of flavors and domestic consumption is obviously 
in the improvement made in the products during the last 
few years and the increase in numbers of the consuming 
public and cultivation of its taste for palatable foods, but 
the decline in exports is more or less inexplicable. We 
are bound to assume that the great increase in the domestic 
demand has so overshadowed the possibilities abroad as to 
cause our flavoring extract readers to neglect the foreign 
Possibilities of adding to their net and at the same time 
spreading alimentary contentment and mental happiness to 
other lands, : 


Vanilla Crops in British and French East Africa 


_ The official estimates of the vanilla production of 1922 
in the islands of the south Indian Ocean were as follows: 
Madagascar and dependencies, 563,937 pounds; Mauritius, 
1.543 pounds ; Reunion, 110,230 pounds; and Seychelles, 
3210 pounds, making a total production of 678,920 pounds, 


as reported by Consul Alfred T. Burri, Tananarive, Mada- 
gascar. 
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SODA WATER FLAVORS MANUFACTURERS 


Harry Whittle, of Philadelphia, president, and Thomas J. 
Hickey, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities in conserving the interests of the association and its 
members. Secretary Hickey has collected information about 
the bills introduced in the legislatures and other subjects, and 
has transmitted the same to the members with recommenda- 
tions. Some of these bills directly affect the soda water 
flavors industry unfavorably and measures are being taken 
to defeat them. Secretary Hickey has sent out the follow- 
ing new regulation affecting the industry that has just been 
issued at Washington: 

“382. Lapetinc BotrLep BEvERAGES.—In the administra- 
tion of the Federal Food and Drugs Act as it applies to 
bottled soda water and similar beverages, all wording, pic- 
torial designs, and devices of any kind, whether blown in 
the glass or appearing on the ‘crown,’ cap, or paper label, 
are regarded as part of the labeling. No bottled beverage 
is deemed misbranded if all the information required by law 
is plainly and conspicuously yet forth, in proximity to the 
name of the article, so as to be readily observable, through 
any one of the methods of labeling or through a combina- 
tion of two or more of them, provided no false, misleading, 
or deceptive statement, design, or device appears. Ordinarily 
statements blown in the bottle or appearing on the ‘crown’ 
or cap are not conspicuous. This is particularly true when 
they are accompanied by a paper label. Therefore all re- 
quired statements should appear on the paper label when 
such label is used.” 


BIGGER FLAVOR TOTAL IN 1921 CENSUS 


Supplementary preliminary figures given out by the De- 
partment of Commerce regarding the 1921 flavoring extract 
census add considerably to the quantity of flavoring extracts 
put on the market by American manufacturers. It shows 
that, including establishments which make extracts as a 
subsidiary industry and are classified outside of regular 
extract establishments, the total output in 1921 was 
$39 491 900: 





1921 1919 1914 
Primary manufacturers. .$33,046,000 $13,116,932 $11,380,423 
Other manufacturers..... 6,445,900 5,222,932 3,530,000 
OW WRN hiss cicnceni $39,491,900 $18,339,864 $14,910,423 


In a previous official report the figures given for the out- 
side production of flavoring extracts were $14,544,000 for 
1921, but this evidently was a statistical error, for it pa- 
pears to have included products not flavoring extracts or 
essences. The figures now given in the above table un- 
doubtedly are correct, except possibly the 1914 outside fig- 
ure, which is based on a percentage estimate that separates 
flavoring extracts from a bulk total for a variety of prod- 
ucts, among which are non-alcoholic beverages and mineral 
waters. 


Error Corrected in Olive Oil Denaturing Rule 


An error in article 401 of the regulations of 1915 cover- 
ing the amount of caustic soda sufficient to denature 100 
gallons of olive oil has been corrected by the Treasury 
Department to provide for the use of 114 pounds of caus- 
tic soda instead of fifteen pounds 
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PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Feperat anp Stare official reports, etc., relating 
to perfumes, teilet preparations, flavoring extracts, soaps, etc. 











BUREAU OF CHEMISTRY’S NEW RULING ON 
FLAVORING EXTRACTS AND FLAVORS 
Regulation 391, just issued by the Iederal Bureau ot 


Chemistry and promulgated by the Department of Agricul 
ture, concerns flavoring extracts and flavors. It 


says 
Che term ‘extract’ implies an alcoholic product. Flavor 
ing products prepared with vehicles other than alcohol 


shculd therefore not be labeled with the term ‘extract.’ The 
Federal Food and Drugs Act does not require a statement of 
the proportion of alcohol on the labels of flavoring extracts 
used exclusively for food purposes, although certain State 
laws make this requirement. Extracts sold or used for any 
medicinal purpose should have the proportion of alcohol 
plainly stated on the label. 

“Nonalcoholic flavoring products may be labeled with the 
term ‘flavor,’ provided they contain the same kinds and pro 
portions of flavoring ingredients as are required by the de 
partment’s definitions and standards for extracts, and pro 
vided further they are labeled with some term in direct 
connection with their names to show that the vehicle is not 
ilcohol. Because flavoring products little food 
value, if any, and because flavors prepared with food oils 
are likely to become rancid, no objection will be made to the 
use of highly refined mineral oil as a vehicle for nonalco- 
holic flavors, provided the oil contains no impurities that 
might render the product harmful to health. 

“Vanillin coumarin preparations colored with caramel 
ind other products which imitate vanilla extract or non 
ilcoholic vanilla flavor should be plainly labeled ‘imitation 
vanilla extract’ or ‘imitation nonalcoholic vanilla flavor,’ as 
the case may be, and the ingredients which give them thei 
characteristics as imitations should be plainly declared. This 
declaration may be specific, such as ‘vanillin coumarin and 
caramel,’ or it may be simply ‘artificial flavor and color.’ 
The names ‘artificial vanilla,’ ‘synthetic vanilla,’ ‘vanilla sub 
stitute,’ and coined words such as ‘vanillos’ should not be 
used for these imitation preparations, but they may be desig 
nated by fanciful trade names, provided the names do not 
simulate those of the genuine products and are otherwis¢ 
incapable of producing a false or misleading impression, and 
provided further such fanciful names are followed by com 
parably conspicuous declarations that the articles are imi 
tations, together with the other information required by the 
law 

“The principle expressed with respect to the labeling of 
imitation vanilla extract and flavor applies to the labeling 
of other imitation flavoring products, such as 
from synthetic esters and aldehydes 

“The character of imitation extracts and flavors should 
be such that they will substantially take the place of the 
products they imitate. Beverages and other foods in which 
imitation flavors are used should not be labeled to convey 
the impression that they are prepared with gehuine flavors.’ 


possess 


those made 


New Service and Regulatory Announcements 


Bulletin No. 28, issued by the Bureau of Chemistry, Wash 
ington, D. C., contains a series of new food and drug regu 
lations numbered from 375 to 394. The numbers and sub 


jects are as follows, those of special interest to our readers 


being printed elsewhere in this department: 
375. Corn mint not a substitute for peppermint. 
376. Veratrum root defined for use as a drug. 
377. Net weight declaration on wrapped stick candy. 
378. Must mark cranberry boxes with net volume. 
379. Marking of canned clams and canned oysters. 
380. Weichts of spinach in cans of various sizes. 
381. Spoiled foods cannot be returned to sender. 
382. Labeling of bottled beverages again defined. All re- 


juired statements must appear on paper labels, as well as 
ttherwise, if paper labels are used 
383. Alimentary pastes, macaroni, etc.; 


4 definitions and 
andards are being reconsidered 
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384. Phosphate in flour must appear plainly in label, 
385. Labet of alkali-treated cocoa must show pr 

added mineral ingredients. 

386. Lima beans can be labeled green only if of 
and not to show lack of maturity. 

387. Canned corn labeled “Maine style,” packed outside 

of the State of Maine, will be regarded as misbranded 

388. “Petit pois” can be used to label domestic peas 

389. New label ruling on soaked dry peas and beans 

390. Notice to packers of tuna and similar fish 
391, Flavoring extracts and flavors detined. 

392. New rules on labeling mustard preparations, 
393. Salad oil: The term “salad oil” is no longer indica- 
tive of olive oil exclusively 


SeICe Of 


that color 


In absence of any device, de- 
sign or statement to indicate a false or misleading impression 
concerning origin, no objection will be made to the designa- 
tion of edible vegetable oils other than olive oil as “salad 
oil,” with or without qualification. Opinion 10, page 23 
Service and Regulatory Announcements, is accordingly 
voked., 


394, 


re 
Evaporated apple vinegar must be so labeled 


CORN MINT OIL BARRED AS PEPPERMINT 


New Regulation 375, on Corn Mint Oil, issued by the 
Bureau of Chemistry at Washington, is as follows: 

“Corn mint, field mint, is the leaves and flowering tops of 
ientha arvensis L 

“Corn-mint oil, field-mint oil, is the volatile oil obtained 
from corn mint. When its normal composition is changed 
by partial dementholization or otherwise, it should be clearly 
abeled to indicate that fact. } 


“Corn-mint oil is not recognized in the United States 


Pharmacopeeia or National Formulary and should not be 
substituted tor the recognized oil of peppermint, derived 
from Mentha piperita, in pharmacopeial and formulary 


preparations, without appropriate label declaration. Foods, 
neverages and confections flavored with corn-mint oil should 
not be designated by such unmodified terms as ‘mint’ or 
‘mint flavored.’ 

“Shipments of corn-mint oil offered for import will be 
permitted entry if the product is properly invoiced, labeled, 
ind sold, and when proper information is given as to its 
ultimate use, in accordance with the usual requirement made 
for substitutes, outlined in item 275, page 96, Service and 
Regulatory Announcements, Chemistry 23.” 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


\mong the Notices of Judgment given under the Fed- 


eral Food and Drugs Act, Nos. 11,101 to 11,150, 


sent out recently by the 


inclusive 
Bureau of Chemistry, Washingtor 


D. C. the following are of interest to our readers: 
11,113 Adulteration and misbranding of flavor of lemon 

and flavor of vanilla. U. S. vs. a corporation 

Plea of guilty; fine, $50. Analysis showed the lemon 


lavor to be a dilute alcoholic solutian containing only a 


trace of citral. The vanilla flavor was found to be a s0- 
lution of vanillin and coumarin, artificially colored, witl 
not over 10 per cent of vanilla extract. The flavors were 


sent from Kentucky to Alabama and Texas. 


“} » . ° 1 1 

There were only four judgments for olive oil adultera 
tions. In one case a tine of $120 was imposed. There 
were two fines of $50 each and one seizure was condemned 


ind ordered destroyed 


Joint Committee on Food Standards Holds Meeting 


The Joint Committee on Definitions and Standards held 
its twenty-fourth meeting in the Bureau of Chemistry, 
March 12 to 16. Consideration was given to definitions 
and standards for a number of food products. The com- 
mittee is composed of Dr. W. W. Skinner, chairman; Dr 
F. C: Blanck and R. E. Dooiittle, representing the United 
States Department of Agriculture; Dr. J. Hortvet, o! 
Minnesota; Dr. C. D. Howard, of New Hampshire, and 
Dr. E. M. Bailey, of Connecticut, representing the Associa- 
tion of Official Agricultural Chemists; Dr. L. E. Sayre, 
of Kansas; Dr. W. W. Randall, of Maryland, and Dr. R 
E. Rose, of Florida, representing the Association of Ameri- 
can Dairy, Food and Drug Officials. 
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of Willis H 


Booth at Rome recently as 


resident of the International Chamber of Commerce is a 
i 


source of much gratification to many of our readers, fot 


sides being a vice-president of the Guaranty Trust Co., 
f New York, he is treasurer of the Sierra Tale Co., of 
Los Angeles (formerly the Inyo Tale Co.), one of the 
largest and most important domestic producers of that ma 


terial for toilet goods manufacturers. Mr. Booth has been 


dentified with the International chamber since its inception, 
and not only was one of the American delegates to the Rome 
vention, but also was active in preparing its program 
wd in arranging for making the meeting a great success. 
\ir. Booth succeeds Etienne Clementel, formerly French 
\linister of Commerce, in the presidency of the International 

~hamber Following the 
Rome convocation Mr. Booth 
isited various other leading 
l-uropean cities in company 
with the American delega 
tion, and at Warsaw, Poland, 
was decorated by the Min 
ister of Foreign Affairs with 
the Order of Polonia Resti 


tuta He is expected to re 
turn home in time to attend 
the meeting of the United 
States Chamber of Com 
merce in New York City 


May 7 to 10 It is expected 


he will 





receive a 


splendid 


Vitttis H. Boot 


ovation on. this ccasiol 


ine of the sources of pleasure to his friends finds expres 
sion in this remark by one of his brothers, Franklin Booth 
manager of the Sierra Tale Co.: ‘We feel all the prouder 


ecause he did not seek the position—the position sought 

im,” 

Mr. Booth is primarily a banker, but his activities in 
wusiness and public affairs have been long and influential 
Born in Winnemucca, Nev., less than fifty years ago, he 

ved early to California, and at one time, in 1916, was a 

minent candidate for the Republican Senatorial nomina 

\fter graduation from the University of Minnesota 
somewhat previously, of course, he began his banking careet 


is vice-president of the Equitable Savings Bank of Los 


\ngeles, later becoming vice-president of the Security Trust 
In 1918 Mr. Booth took up 


his residence in New York as vice-president of the Guaranty 


and Savings Bank of that city 


Trust Co. Besides his banking activities, he is associated 
in a number of industrial interests and is a director of 
numerous large enterprises, of which the Sierra Talc Co. is 
one. He also is a member of the Foreign Trade Council of 
New York and other organizations that have for their ob 
jectives the advancement of the welfare of American in 


dustry and commerce 





Gomez, president and a director of Gomez & 
Sloan, Inc., New York, met death in a hurricane in which 
ie was shipwrecked in the Gulf of Mexico on March 19, 
iccording to advices received from Mexico. Mr. Gémez 
was on his way back to New York from the vanilla 
region of Gutierrez Zamora when he met his end, and 
only due to a previous experience E. S, Buckley, manager 
of the vanilla bean department of Thurston & Braidich, 
New York, might have shared his fate. Both had been 
through the vanilla growing regions of Mexico and were 
on their way back to this city. Mr, Buckley on an earlier trip 
had a narrow escape from shipwreck in taking the Gulf 
route by schooner to V@ra Cruz en route for the North 
So when they reached the Gulf coast Mr. Buckley elected 
to travel inland northerly to 
Tuxpam and Tampico; where 
he found a steamship in 
which he too figured in a 
wreck Mr Gomez, despite 
the experience of his friend 
and against his advice, de- 
cided to take the auxiliary 
schooner Maria de Los An- 
geles, bound southerly out- 
side of the Tecolutla Bar for 
Vera Cruz. All seems to 
have gone well until the ves- 
sel was almost at its destina- 


tion; when a hurricane swept 





ver the Gulf and caught the 


Cue Late Ricarpo Gomt 


schooner. The captain of 
the .\/aria de Los Angeles had been in other storms and 
ised his best intuition and skill in trying to weather the 
storm, but finally a succession of extremely heavy seas 


steering gear. 


swept over the craft and wrecked the 


The helpless vessel was soon cast on a bar and the 
vassengers and crew were hurled into the seething surf. 
\ir. Gémez was seen to be trying to take off his shoes so 
he might be better able to swim, and that was the last 
that any survivor knows about his plunge into the shark- 
Anton Lizardo. 


other 


infested waters off point 3esides Mr. 


Gomez there perished three passengers, Enrique 
Aguera, Casimore Galana and an unidentified man, as well 
as five sailors The voyagers were Mexican merchants 
[he captain and engineer were able to reach the shore 


“None of the 


bodies of any of them 


This telegram tells the tragic story briefly: 
passengers saved, nor have the 
been found. Talked with one of the crew who was neat 
Ricardo Gémez, swimming to the last moment. Beach was 
infested with sharks \guera was the first one to dis 
ippear, next following was Galana and Ricardo was the 
last one. They spent their energies holding themselves to 


he floating hull against very cold weather and heavy seas, 
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a ga the shore were exhausted. 
R rd Was trying tk ke s shoes off, as they were pre- 
venting him from swimming. § ner was suddenly over- 
d Nothing vet found on beacl hich is searched 

d F 

X1 Gon Zs 1 and unmarried 
He had become an expe e vanilla industry and won a 
wi cl nds. Hoping until the last that he might 
som w have survived his firm finally has sent out mourn- 
ing notices announcing his untimely and sad fate 

Following some time later, the rm elected Harold Olcott 
Sloan as president and David S. Bravo a director and vice 
president. There will be no other changes 

F, J. Beyer, of Morana I New York, sends his good 


wishes to friends from Paris, where he is visiting. 


Miss Mary R, Cass, 
Ltd., 


iger of the F. N. Burt 
sailed on the Paris March 28 
: weeks’ 


general mans 
Co., Buffalo, N. Y 


for a six pleasure 
trip to England and France 
Miss Cass usually visits 
this 


this 


about time of 
but 
vielded to the charm of an 


Under Miss 
three 


Florida 

. 
the year, time she 
ocean 


voyage. 


Cass’s charge are 
two in Buf- 
Toronto, 
employing a total of 
twenty-five hundred people. 
f the busiest 
Buffalo and 


set an excellent ex- 


large factories, 


falo and one in 


over 
She is one of 
executives in 

should 
ample to some of the well 
known male captains of in- 
Under Miss Cass’s 
management there 
has never been labor trouble 
of any kind in the Burt fac- 


dustry. 
friendly 





tories, and in this respect 
she has carried o > tradi- 

Miss Mary R. Cass ( has carried on the trad 
tion of the business, 


the departure of Miss Cass was 
voyage luncheon given in her honor by 
March 17. The 


An interesting feature of 
l 


a delightful bon 


girls were all dressed 


the employees on 


up and the event resembled a fashion show. Promptly at 
noon the employees marched in to the feast. The table 
was centered with a mass of Bon Selin roses and the cards 
und favors were handpainted. The event wound up with 
the singing of a rhythm promising Miss Cass that they 
“yy keep the home fires burning” while she is away. 
Nathan Sanders, vice-president of Scientific Utilities Co., 
] New York, returned on the Majestic April 17 from 





a three mon trip to the CU nent He will sail again 
shortly, taking with him a number of large orders for per- 
fume ttles and vials 

S. Morganste has resigned as secretary and general 


manager of the Globe 
Mr. Morganstern is 


Tuture 


Collapsible Tube Corporation, Hobo- 


expected to announce his 
short 


within a time 








Ls 
Sci c Utilities Co., 18 East 16th street, New Yor, 
City, illustrates in color, its full line of perfume ils both 
plain and lor stripes as well as its popula N-ree 
fillable vials in its attractively printed insert 1 ade 
vertising pages 108 and 109 Brief de scriptive 1 tter for 
each type together with descriptions of othe: lalties 
offered by the company, appears on the revers 
Read Machinery York, Pa., has leased larger |Uar- 
ters for its New York office at Canal street and West 
Broadway he company plans to exhibit samples of jts 
various machines in the new headquarters, so as to be 
bh] 


able to demonstrate to prospective users how the machines 


operate under working conditions. Edward C. B. Fletcher, 


charge of the New York offices, recently 


tained O. R 


who is in enter- 
Read, secretary of the company, who attended 
the recent meeting of the A. M, T. 
for Atlantic City 
of his 





A, prior to his departure 


where he supervised the 100th exhibit 


company in an industrial show. 


es 


J. A. J. Wijnmalen, secretary of Polak & Schwarz, Ltd, 
Zaandam, Holland, arrived in New York, April 8, on the 
Volendam and will remain here several months. Mr, Wijn- 
malen attended the convention of the American Manufac- 

turers of Toilet Articles and 
was very much _ impressed 
with the development of the 
work of the association 
since his last visit. He will 


shortly make a trip through 


the Mid-west, making his 
Chicago headquarters with 
A. C. Drury & Co, 40 


Rush street, who are Mid- 
west representatives for 
Julian W. Lyon & Co., New 
York, American agents for 
Polak & Schwarz. 





J. A. J. WIJNMALEN 


Jerome Rockhill, a son of 
the late Clayton Rockhill who was engaged in the essen- 
tial oil business in New York for thirty-eight years, has 
joined the staff of Julian W. Lyon & Co., Inc., New York 
Mr. Rockhill graduated from Yale last year and has traveled 
since that time throughout the Far East including China, 
Japan, India and also through Europe. 

Julian W. was associated for many with 


the firm of Rockhill & Vietor and the association of Jerome 


Lyon years 


Rockhill with Mr. Lyon’s business therefore carries a sentt- 


mental relationship that makes it particularly interesting. 


Mr. H. Turrell, of the 
Mrs. Turrell 


returned 


Yor 


from a motor trip of 8,200 miles in the 


Oxzyn Co., New 
with 


West. They visited California, the Grand Canyon, etc, 
and were wonderfully impressed with the remarkable 
growth of Los Angeles and vicinity, since Mr. Turrell’s 
last visit five or six years ago. 

A. A. Vantine & Co., manufacturers and importers of 


perfumes and kindred lines, have obtained a lease for @ 
term of years of two floors containing approximately 25,000 
square feet, at 71 Fifth avenue, on the southeast corner of 
Fifteenth street, New York. 
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New Eng IDK e | Yew | ( 1, Cont 
have establis New York e in the Liggett Building, 
4) East 42nd street, room 608, telephone Murray Hill 7817 
\ " 1 ( iblished a plat Chicago in 
charge of A. G. Spilker, at 3132 South Canal street, and i 
‘ding ul ¢ K alter needs of their 
stomet N¢ Yor] l 1 ire developing 
ICV ! ce \1 \\ Kyl ohetmheid, vice presi 
dent of ah 1 nd much me t the New 
York ofhice. 
Exclusive Metal Products Corp., 457 West Broadway, 
New York City, has been organized by Benjamin B Deitel 
and Samuel T, Morrison for the manutacture of vanity 


Both men are experienced in the trade and have 


ith leading manufacturers in the same line 


cases. 
been connected w 
Mr. Deitel will 
manufacturing. 


in charge of sales and Mr. Morrison ot 


The company’s initial 


pears on advertising page 98. 


announcement ap- 


The three gentlemen whose informal photograph we show 
herewith are Justin Dupont, head of Societe Anonyme des 





Geo, Sitver, Justin Dupont, Francois AMic 


Etablissements Justin Dupont, Argenteuil (S. & O.), France 


manufacturers of synthetics; Frangois Amic, son of Senator 
Jean Amic, Grasse, France, 


Bertrand Fils; 


partner in the firm of Roure- 
and George Silver, vice-president and gen- 
eral manager of Justin Dupont, Inc., and Roure-Bertrana 
Fils, Inc... New York 

Mr. Amic has been here for 
American conditions. Mr. 


several months studying 
March 24 


home on the Paris 


Dupont arrived 


,on the France and will sail again for 


April 25. 
Bristol 


Industries, Inc., manufacturers’ sales 


Bloomfield, N. J., and 


eastern 


agent for the Peerless Tube Co.. 


the E, N. Rowell Co , Batavia, N. Y , has moved to larger 
quarters at 44 Park Row, New York City, where the 
company will carry a complete display of the various 


products manufactured by these and other concerns for 


which it is sales agent. 


T. C. Wheaton Co., Millville. N J., illustrates in color 
one of its popular hand cut flint glass perfume bottles in 
its insert between advertising pages 76 and 77. The color 
on the panels, it is pointed out, is permanent as it is fired 
in the glass, Selex capping material, made by the company, 
is also briefly described, 
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Oxzyn Co., 154 llth avenue, New York City, has tak 
OSsessk t S urged offices and laboratories at the 
ime address. Not only have the offices been enlarged, but 
he capacity of the plant has been vastly increased. Dr. 
\lbert B. Pacini, superintendent and chief chemist, who is 
in charge of productior s had broad experience as a re- 


search chemist for | 
the City of New York 


Departme: 


I du Pont de Nemours & Co. and for 
as chemist in toxology for the Police 
hemist for the Board of 
Wholtars, for- 


Commission, and 


t and as physiological « 


Estimate. He is assisted Frederick T. 





merly chemist with the ublic Service 


Frank Haines. 


Polaks 
York 


which appears between advertising pages 116 and 117 some 


Works, Inc., 


publishes on the 


New 


insert, 


Frutal 
City, 


180 Lafayette street. 


obverse side of its 


interesting photographs showing interior views of the com- 


pany’s plant at Amersfoort, Holland. On the reverse side 


it lists a few of its specialties. 


Mr. H. W. Phelps, who was elected recently, as announced 
in these columns, as president of the American Can Co., 
was formerly a _ vice-president 
and general sales manager of 
the company. His 
1894, 
Union Can Co. was organized 
at Hoopeston, III. At that 


experience 


goes back to when the 


time, Norton Bros., Chicago, 
dominated the can and can- 
making machinery business, 


and the Union Can Co., under 
Mr. Phelps’ management, was 
organized to make cans in com- 
petition with Norton Bros. It 
was first 





devise 
can-making machinery and in 
that job H. W. 
struggling several years to get the business going, got the 
art of making cans and can-making machinery to so fine a 
point that he established a profitable business under what 
looked like hopeless conditions. 


necessary to 


H. W. PHELpPs 


Phelps, after 


When the American Can 
Co. was organized in 1901, the Union Can Co. was absorbed 
and Mr. Phelps was made a director and appointed sales 
manager in the packers’ cans department, with headquarters 
at Chicago. One year later he became general manager of 
the business on the Pacific Coast, headquarters at San 
Francisco, and in May, 1905, he came to New York as gen- 
eral sales manager of the company. He was elected vice- 
president in March, 1915, and a member of the executive 
committee in November of that year. Since the company 
was organized in 1901, Mr. Phelps has served continuously 
as a director and has been an important factor in its progress. 


\ babygram via the Baby Telegraph & Cable Co., Father 
Storck, president, weight 734 pounds, date March 29: 


ryanere? 


Arrived Safely. Dad and Mother very happy, glad to 
say. My name will be (signed) WiLL1AM Mark Bovyp. 
(Care Mr. and Mrs. Wm. A. Boyd, 1237 Philip ave., Detroit.) 


Congratulations will go to the happy parents and success 
in life will be wished for the bright little sender of the first 
babygram we have received. Mr. Boyd is 
Mark W. Allen & Co., perfumers, Detroit. 


president of 








William G. | 


‘ 1 


York, who is in Europe 


ngerer, president of 


Ungerer & Co., of New 


studying the essential oil situation, 





is arrived in Geneva, after spending some time in Grasse, 
according to a cable received at his home office. Ungerer 
& Co. are the distributors in the United States for Hugues 
\ine, Grasse, and M. Nae £& ( Geneva. 

Reports have just reached this country concerning thi 
enthusiastic reception tendered to Mr. Ungerer on his ar 


ealous 


Mr 


cause 


rival at Grasse. Ungerer’s activity on behalf 


yf the the war, and especially his 


as readers of THE AMERI 


French during 
philanthropic initiative in raising, 
PERFUMER AND EssENTIAL Ort Review during the wat 


for th¢ 


CAN 


vears will recall, a fund war orphans of Grasse, 


were richly rewarded by the widespread and spontaneous 
gratitude shown to him by the people of the City of Flowers 
Nice, M. Marius 


Cresp recalls Mr. Ungerer’s services to France, his 


In two articles in the Petit Nicois, of 
early 
residence in that country, his tireless efforts for the French 
cause during the war, his frequent contributions of funds, 
the 


Grasse orphans’ fund is recalled 


his donation of automobile ambulances fot French 
The history of the 
This fund, of 30,000 francs, 
Mmes 
president and vice-president, respectively, of the Association 
Mothers of the at War, and Messrs 


Moréna, manufacturer; Bernard, assistant mayor; Carémil, 


ind 
tront 
in detail. was administered by 
a committee consisting of Bender and Jean Moréna, 


1f Widows and Gre 


ulderman; Ernest Cresp, editor of La Voix du Peuple; 
Rance, director of the primary school for boys, and Mlle 
Eymeric, directress of the primary school for girls Chis 
committee distributed the fund with great care, and to the 
satisfaction of all. It was this same committee which 
undertook a demonstration of gratitude to Mr. Ungerer 
m the Gceasion of his recent visit 

On Friday, March 23, the committee, together with a 


number of other prominent citizens of Grasse, called upon 


Mr. Ungerer at the Grand Hotel. They were presented 
by M. Moréna, and addresses were given by M. Perrimond 
mayor of Grasse; M. Rance and Mmes. Bender and Moréna, 
ill of whom expressed the gratitude of the city to its 
American benefactor Mr. Ungerer replied in an im 


promptu address, wherein he expressed his satisfaction at 


able to 


and 


having been secure a little well-being for the un 


fortunate orphans, promised to continue and develop 
the philanthropic work which he had thus begun 

Mr. Ungerer added that hoped to aid th 
further, and to send them, each year, a 
10,000 francs. He 


gether with the orphans, for 


he orphans still 


1 


sum of at least 


expressed the desire to be photographed 


remembrance sake 


One of M. Cresp’s articles on the reception is accompanied 


by a photograph showing Mr. | surrounded by the 


ngerer 


ymmittee and other notables of Grassé¢ 


No. 1 of Volume 4 of Ungerer’s Bulk 


a symposium of aromatics and contains numerous 


fin 


just published, 


+} 
rie 


1 
owing 


Stoddard; “Possibili 


interesting articles, among being the fol 


by 


m 


“Francs and Flowers,” Russell B. 





es and Probabilities,” by F. H. Ungerer; “The City of 
} by Dr. Eugene Charabot, of Hugues Aine, 
Grasse; “Analysis and Odor Value,” by Aromaticus: “Per- 
fumes and Perfumers,” by Peter A. Fox, of the United 
Drug Co., Boston; “An Important Isolate, the Character- 


stics and Sources of Geraniol”; Super-Concentration of 


lor; Rising Markets; Formula Preservation; Chamomile 


Oil Nutmeg, U. S. P.; Oil Petit-grain French: Oil of 
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Primary Materials, under which head th 


Orris 


Situation 


it Grasse, in Sicily and at other points of interest ar. 
rankly discussed. 

A previous announcement by Ungerer & Co., New York 
that the telephone number of their Chicago branch at 1% 
North Clark street remains the same as at the old loca. 
tion proves to be incorrect. The new Chicago telephor 


number is Dearborn 9098 


Stanley Mfg. Co., Dayton, ¢ Yhio, illustrates on the 
reverse side of its insert between advertising pages 6g 
and 69 of this’ issue, a group of metal seals used by 


perfumers. On the obverse side there is an actual metal 


seal. 


The first of a series of inserts emphasizing the Spirit of 


the Nation which the Rossville Co., Lawrenceburg, Ind, js 


to publish during the coming year appears between adver. 


tising pages 48 and 49 of this issue. Beginning with the 


this issue the series will develop in 


American Indian in 
the 


1 simple subject like 


logical sequence underlying theme which has invested 


alcohol with a definite character in th 


minds of perfumers The inserts are lithographed in six 


colors and were prepared through the Service Department 


of this journal by the Knapp Co., New York 


Another the distinctive sketches which contribute t 


the forcefulness of the appeal, appears in the announcement 


ol 


of William Buedingen & Son, Rochester, N. Y., on adver 
The 


series of these 


of 


tising page 26 whole announcements 


was prepared under the direction Karl Voss, 30 Eas 


42nd street, New York City, who represents the company 








’ 


agents, have formed 
April 9 in 
the firm have been connected for many years with the Git 


Co. of 


turers 


the metropolitan district. 

Bankruptcy petition against Ernest M. Balish, doing 
uusiness as United Perfume Stores, 807 Trinity avenue 
New York, was filed April 13 by Abe Fishler for 40 
Solomon Rodbard, $75, and Leonard Perlstein, $150. Ruth 
Lewinson was appointed receiver under $250 bond by Judy 
Mack Liabilities, about $25,000; assets, about $10,000. H 
ynducted a store in New Jersey, where the bulk of t 
issets are located 

Evans, fox & Sands, wholesale druggists and manufa 


business 


son-Snow \lbany, and Lewis L. Evans was its pur- 


chasing agent. 


Walter Goff, New 
Works, 


Carolina. | 


York sales manager for the Monsanti 
a month’s vacation in North 
Meanwhile, Frank 
McCartney, general sales manager for Monsanto, is here 
of the New York business. 


Chemical is enjoying 


le will return about May 1 


St, Louis taking care 


rom 


Heppell Co., Inc., manufacturer of toilet preparations 


has recently leased for a new term of years its preset! 


quarters at 310 Hudson street, New York City. 

Holliday’s Pharmacal Laboratories, Austin J. Holliday 
Ph.C., Washington, D. C., announces that it will be tt 
organized and refinanced at once preliminary io a nation 
effective continuous conservative advertising campaign 
push Holliday’s Skin Food and Ketonol. 





a new company and started 1 
Albany, N. Y. All three members 
— 


; 
‘ 
¥ 


» 
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ler in toilet novelties, 415 Willis 


t has led a schedule in bankruptcy 


avenue, 


bert Bienai partner in the House of Houbigant, 
Rol i 
ic and its subsidiaries, arrived on the Parts March 24 


for a month’s visit to the 


\merican branch of his 


company at 16 West 49th 
street, New York City and 
to the Canadian subsidiary 


at Montreal. M 


accompanied 


Bienaime 
was by Yoan 
Droz, president of Houbig 


New York 


company 


ant, Inc., the 


branch rt = the 


who had been abroad over 
1 year 


This is M 


visit to the 


Bienaime’s 
United 


being 


second 
States, the first one 
in 1920 


the American 


when he established 


RoperT BIENAIMI 
corporation ; 
and his trip was made primarily to study at first hand tariff 
conditions and how they affect the industry as well as to 
onfer with Pierre Bassaler, who is in charge of his Ameri 
in interests. M. Bienaime was much impressed with the 
jusiness outlook and reported that in the past year his com 
anv has shown an increase of over thirty per cent in the 
' United 


ictivities of the 


elected 


volume of business: done in the States. He was 


very enthusiastic about the syndicate ce 


Francaise, of which he was president 








Parfumerie 


ast January. This association works in close co-operatior 
vith the French Ministry of Commerce to advance the in- 
terests of the French perfutae industry as a whol Che 


association is studying how to deal with the large countries 


the world, how to meet tariff restrictions and how best 





introduce a wider use of French perfumes throughout the 
lized way, M 


ntire civilized globe By tien 
iime said the interests of the entire industry are 


working in this 
advanced 
and each individual perfumer reaps a proportionate benefit 


M. Bienaime returns to France on the Paris 


Harold Boege, for twelve years with the Roessler & 


Hasslacher Chemical Co. and for three years with Dru 
and Chemical Markets, has 
joined the O. A 
Inc., 246 Pearl 


York City, as 


Brown ( 
Ne W 


j 
and 


Street, 
secretary 
will be in charge of sales, ac 


counting and billing 


Mr Boege is well at 
quainted in the trade, which 
will be an asset to him in 


his new capacity in advanc- 
the products 
of Chemical Works Flora 
Zurich; Pilar Freres, Grasse, 
Holland’s  Distilleries, 
Limited, of London, fot 


which the O. A 


sales of 


ing the 


and 





Brown Co 


sole United States and 


Harotp Bore 9 
Canadian agent. 
Mr. Boege is much devoted to outdoor sports and spends 


his leisure time either on the golf links or in the swimming 
tank 
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Mrs. Warren E. Burns returned to 
New 


ival received a wire advising them 


New York 
winter home, Port Richey, Florida, April 


ind soon after their art 


that their bungalow had been destroyed by fire. Mr, Burns, 
who is treasurer of Morana, Inc., New York, has a con- 


siderable estate on the Cotee (not Coty) River and is doing 


some interesting experimental work in flower 


il d oil 


productior 


distillation 


Robert B. Magnus of Magnus, Mabee & Raynard, Inc., 


New York City, is making a trip through New England on 
hehalf of 


of his company. He expects to return on June 1. 


Ralph Walsen resident of the Klik-Tite Cap & Con 
tainer Co., New York, will sail on the Mauretania May | 
weeks’ business and pleasure trip to England, 


France, Switzerland, Holland and Germany. 


tor a SIX 


Mr. Mrs Carl Weeks of Des Moines, 
on the Paris March 28 for a month’s pleasure and rest tri] 


and lowa, sailed 
Paris. Mr 
head of the Ar 
built up 


to London and 
Weeks is 
mand Co. and has 
the business to remarkable 
proportions during the last 
The little pink 


boxes containing 


few years 
ind white 
\rmand cold cream powder 
are familiar to the trade and 
some of 


in connection with 


the new newspaper advertis- 
ing that the company is do 
ing 2 warning of interest to 
published. 
his warning is reproduced 


97 of 


women is being 


on advertising page 


this issue as an advertise- 


ment, and will set a good 


example to other manufac 
turers of an excellent means 
to combat 


foolish slanders 





regarding deleterious or sup- 
toilet 
From time to 
the newspapers regarding the 


posedly deleterious 


Mk. AND 


Mrs. Cart WEEKS . 

parations. 
a red i 
ime articles have appeared 1 


supposed use of white lead in face The Armand 


ulvertising is addressed to this subject and should have 
1 powerful in 


powder. 


uence in the daily papers in 


combating this 


ilsehood 


Mr, and Mrs. Louis Halk arrived home on the Aquitania 
business trip to England. Mr. 
Northam Corp., New 
manufacturers of the manicuring 


\pril 7 from a six weeks’ 


Halk is vice-president of Warren 


York, 


irticles 


Cutex line of 


Chemical Products Division, Standard Oil Co. of New 
lersey, has moved from 44 Beaver street to new and larger 
quarters at 7 Hanover Square, W. R. Grace Building, New 


York City 


Boston, manufacturers of castile 
soap, are reported to have decided to move their plant, in- 
cluding machinery, etc., to Walton, Mass. 


Lockwood-Bracket Co., 
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\ \\ sea M s I is eC app ted 
repres Ive D S S unding territory t 
tne \l. Laning ¢ vy \ K M Scars 18 Ve 
well know oughout this ory, having tor a numbe 
ot yea r ( l son r the ire let 
preparation « s s esicde sales manager 

W. M. Frederick I y « ected with Antoine Chiris 
Co. is now representing E. M. Laning Co, in New York 
Cite 


Mark D. Aisner, of Rensai Cl 
ippointed 
Mr. Aisner is well known 


with allied lines for some 


120 Milk 


England repre- 


vemical & Oil C 
New 


in this territory, hav- 


street, Boston, has been 
sentative. 
ing called on the manufacturers 


time past. 


An attack on the merits of the Inecto-Rapid hair dye, 


West 46th street, New 


Vigilance Committee of 


manufactured by Inecto, Inc., 33-35 
York City, has been issued by the 
the Associated Advertising Clubs of the World, under date 
of April 2, 1923. The 


petent consulting chemist is convinced of the presence 


committee declares that “a com- 


of a particularly treacherous drug, para-phenylene diamine, 
official ban 
The 
mittee also attacks the claims and credentials published 
by the says it has unable to locate 
either Dr. Emile or Dr, Rosseau, of the Paris Faculty, 
mentioned in the advertising. A quotation is given from 
“The published in London, stating 
that Inecto, Ltd, was in liquidation following numerous 
court actions for damages, similar to the one in Bronx 
Borough, New York City, reported on page 33 of our 
March issue, in which a user of the preparations obtained 
a verdict of $2,000 damages. Inc., an ex- 
hibitor at the recent National Perfumery, Toilet Articles 
and Soap Exposition in this city. 


in Inecto-Rapid,” which it declares is under 


for use as an ingredient in hair preparations. com- 


company. It been 


Times Law Reports,” 


Inecto, was 


—_—_—- 


Gilman Bros., Inc., wholesale druggists, Boston, will 
move about May 1 from 50 Franklin street to the Welling- 
ton Building, a new brick and concrete six-story structure 
at 100-112 Shawmut avenue. The company has leased the 
entire building and adjoining yard. 


Etablissements Antoine Chiris, French essential oil dis- 
tillers and aromatic chemical manufacturers, have changed 


their Paris address and are now located at 51 Avenue 
Victor Emmanuel II] (formerly Avenue d’Antin), Paris 
Se Arrt. Telegraph address remains the same, Archimed, 
Paris, 

The Alden Engineering Co., Inc., engineers and manufac- 
turers, 15 Park Row, New York City, have just been made 
the Philadelphia and Baltimore sales representative for the 


mowers 


Manufacturing Co. of Buffalo, N. Y. 


turers of the Dopp line of seamless jacketed kettles, mixers 


manu fac- 





vacuum and pressure apparatus 


1 


Nelson B. Hatch has been elected president of the Knapp 
Co., New York, f 
and mailing media, 


work, art calendars 
succeeding J. C. MacKeever. Mr. Hatch 
sales manager. F. M. Turner, for- 
merly Western sales manager, has been elected vice-president 


manufacturer of color 


was formerly general 


in charge of Western sales with headquarters at Chicago. 
2 a 


Hogan, formerly auditor, has become secretary. 











| d States Industrial Alcohol ( 
gs $1,686,643, after operatin 
urs and ther irges This ¢ mpares 1 + 
S&2.638 21, a the same deductions, and write. 
$1,568,679 for inventory adjustment \fter payment ¢ 
c s Narges preterred dividends and divider ls On the 
stock of the Cuba Distilling Co., the compar ports 
me of $883,511, comparing with a deficit after the sap 
iyments of $1,005,379 in 1921. The profit and loss surplys 
n December 31, 1922, was $11,142,487, against $10,395.27 
on December 31, 1921. The general balance sheet on De. 


21 


cember 31, 1922, shows net current assets of $9,295,646 anj 
net current habilities of $4,807,899.. Current 
$1,752,192 $50,000 Liberty 


and bills receivable and inventory valued at $4,061,183. Cy. 
rent liabilities included $1,426,270 accounts payable, $2547. 


issets included 


cash, bonds, $3,432,271 acconns 


500 notes payable, and $834,128 acceptances payable, 

Horatio S. Rubens, chairman and president of the cop. 
pany, in his 
rst half of 1922 the demand for our products was dull, ai 
A tank steamer foundered, e. 
tailing a loss of $136,297 above the insurance carried, This 


statement to stockholders, said: “During the 


low prices were reflected. 


tank steamer was replaced, and two others, each of 75 
The business of the United 





were also purchased. 


tons, 





and provision 


States Industrial Chemical Co. is increasing, 
will be made for larger production of present products ani 
the manufacture of new products.” 

The company has called in all of its remaining outstant- 
ing bonds, according to reports in Wall Street, and now has 
no bonded indebtedness. 


ee 


DeLuxe Art Metal Corporation, 1123 Broadway, New 
York City, begins on advertising page 79 the first of a 
series of announcements on the lipsticks which it man 
factures. Samuel M. Music, president and treasurer of tie 
company, is in charge of the factory at Providence, R. | 
and Abraham secretary, has supervision of th 
principal office of the company in New York City. 

The company is launching an advertising campaign ! 
popularize its lip stick containers, which are equipped wit 
mirrors and are enameled to conform to the color of tk 


Music, 


lip stick. The company’s advertising account has been place 
with the Hicks Advertising Agency, New York City. 





E. C, Morgan, director and advertising manager for Yarl- 
ley & Co., London, England, arrived on the Mawretans 
April 13. He will study American advertising and salts 
methods at first hand with a view to extending the com 
Until he leaves 10° 





pany’s operations here and in Canada. 
Canada where he will visit the Toronto office of his com 
pany, Mr. making his headquarters with 
United States branch of his company, 15 West 36th street 


New York City. 


Morgan is 


J. Glacel, sales manager for the Sherwoo 
Petroleum Co., of Brooklyn, N. Y., has re turned from ¢ 
Ne Ww 


1 the interests 


automobile tour of England made i 


his company. 


Mason Harker & Co., Inc., is the style of a new corpors 
tion with a capital of $25,000 which will deal in chemi’ 
soaps, oils and glycerin and will be located at 1l Water 
street, New York City. 
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saat 
ern ms netic Co. is the new na Wil- 

wm S. Bb « ind aside from t substitut 

1 corp e former partnership, it 

S ar ( npany personne ind it wut pu 

The compa tures powder puffs, cosmetiques, lip 

sticks and Pp cils ind has its tact \ ind Dp 

cipal offices 58 38th street, New York City rhe 
ficers a \ {auascn presid t l d Mit h ll 

\ -presid t Wil m S Briefer secretarv-treasu 
Norwich Chemica Norwich, N. Y., has elected the 


Chairman of the Board of Directors 


following officers 

Robert D. Eaton; president, Wm. G, Peckham; vice-presi 

dent, Robert D iton; vice-president, Turner F, Currens; 

treasurer, Robert S. [:aton; assistant treasurer, Melvin C 
iton: secretary, J. Fred Windolph; assistant secretary 





I 
Melvin C. Eaton; general manager, Robert S. Eaton 


Th Muhlethaler ot 
synthetic aromatic perfume materials, in 
with W. A 
comptroller of the tirm, ar- 
\pril 


remain 


Nyon, Switzerland, the well known 


company Kaiser, 


rived on the France 
17 ind 


here a month or two study- 


expects to 


ing American conditions in 
the industry 
Mr. Muhlethalet 


visit to these 


made a 
shores several 
1 igo, but is naturally 
desirous of learning at first 


hand the 





matic 


produced by the present 
tariff 
\s a citizen of a sister 


TH MUHLETHALER 


republic he has a 


American affairs and is a close 


interest in 








] Its attrac t isert I gold paper vh appears 
>> al ; és 

vetween advertising pages 132 and 133, the Mcl Jones 
Co srookfield Mass produces in mbossed seal t 
show the brightnes t effects wl ma secured 
Dat EY pre sident ind treasure! t belg@iat 


rading ( 44 Whitehail street, New York City, returned 


Belgium and Italy While abroad, he isited 
Nadal, Desparmet & Cie at Nanterre (Seine), France, f 


h tl 


German 


le compal 





ts ; ‘ + 144 1 vor t 
good busi 
Among the exhibi it the Toy Fair held the Hotel 


were the Alderman-] ld Co., Rochester, N. Y.; Binney 
& Smith Co. 41 t 42nd street. New York City 
Specialty Paper Box ( 84 Evergreen avenue, Brooklyn 


| 
N. Y.; St. Louis Paper Can & Tube Co., 3245 Big Bend 


Roa 1, St. Louis, M Particular 


interest was centered on the 
baseball game whicl S \lderman- 


Fairchild Co., and 


manufactured by the 


among the most interested visitors at 


¢ mpa S < ‘ v vas ' aoe 

istic about the g \ S gam ermits 

¥ play hat « I I l vaseball diamond 

ad the ba is pit ed ove! n dditi + i lic iv 

t this and other g 1 t Idermen-Fair- 
ild Co. dis ed | n 

nes B. Frankel s joined Zura, Inc., Chicago manu- 

facturer of smetics, as sales manager Mr. Frankel 


vas recently Eastern manager at the New York office of 


resentative, Chicago. 





ng soap fact ry, established 
Rand & 
Charlestown part of Boston, 


he firemen prevented more loss. 


under the tirm name of Byam in 1816, in the 


caused $1,500 damage recently. 


Quick work by t 


O. J. Lautz is the new vice-president and general man- 


ager of the 


, ' 
Pennsylvania 


Soap Co., of Lancaster, Pa., 


whose entry into this live 


corporation means more 
The Penn- 


sylvania Soap Co., 


progress for it. 
since its 
B. Zook, 


purchase by C, A. 
} reorganized 


1as_ been radi- 
in personnel and man- 
result of 


efficiency 


agement, with a 


increased and 
much expansion in the vol- 
sales Mr. Zook in 


searching the world 


ume of 
soap 
for experienced and com- 
executives got it 


with Mr. 


Lautz 


petent 

touch 
Oscar J. Lautz asf 

falo, N. Y and an officer ot the 


\ } 
enough tuture nu ne 


Lautz, one 





soap manu- 


family of Buf- 


icturing 
Lautz Bros. Co 


Mr. Lautz saw Pennsylvania 


Soap Co., which has been engaged in the manufacture of 


him in accepting Mr. 


toilet soaps since 1849, to warrant 





Zook’s proposal to become vice-president and general man- 
iver, besides investing in the mpany and moving his home 
to Lancaste Mr. Zo obtat ration of an 
xpert practica ot ce the soap in- 
istry, possessing modern ideas ly progressive 
Mr. Lautz has an opportunit ideas to the 
wlest extet 
\n aggress! ‘ \ eing formulated and al- 
idy has show | sults vhi Wi ye re ised 
is the sales ( en vy additiona st-class men 
IN( e-Bert: 18 Cedar stre New York, 
s sending thi sunt message to the trade 
/ I 1 Nl l ar 
/ pu a 7 7) 
’ . dy, ; ‘ 


Feasley, Inc., New 


‘ es . . 1 _° . 1° 
idvertising account f Vanity Labor tories, this city, Ww lich 


Lambert & York, has taken over the 


will run a publicity campaign for its “Winning Hand Lo- 


” 


on.” Gerard B. Lambert, president of the agency, until 


recently was general manager of the Lambert Pharmacal 


Co., St. Louis, makers of listerine products. 
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James Richard Carter, president of the Nashua Gummed 
& Coated Paper Co., Nashua, N. H., and identified with 
other business institutions in New England, recently cele 


brated his seventy-fourth birthday, which marked also an 


experience of fifty-two years as a paper merchant Mr. 


Asso 
rade for 


\lerchants’ 
ard of J 


igious organizations 


Carter served as president of the Boston 
Associated Bx 


three years and of various civi 


ciation for two terms, of the 
and rel 


in New England, besides being 





wise active in public affairs 


United States Industrial Chemical Co 


with 
Alcohol Co ’ 


preparing to make plant addi 


CO operating 
the Research Bureau of United States Industrial 
at Curtis Bay, Baltimore, is 
tions and other improvements that call for an 
$1,000,000 this spring. 


factures potash for fertilizer purposes from 


yutlay of about 
The reclamation plant which manu 
the refuse of 
molasses used in the production of alcohol is to be enlarged, 


with a very considerable increase in capacity. A big addi- 


tion is to be made to the power plant, the plans also includ- 


ing the erection of a fertilizer factory intended to utilize 


directly the potash produced there. mixed 


This complete 


fertilizer unit is to be located on land adjoining the. present 


establishment of the company 


\. Joncaire, Inc., Parfums Joncaire, Paris and Boston, 


Mass., have changed their American address from 72 Broad 
Boston, Mass. Earle S 
that the 


building 


street to 110 Lincoln street, Rowell, 


president of the company, announces change 


means moving into the new Joncaire where the 


firm’s facilities are increased very materially 


Negotiations have been finished for the consolidation of 
the Sun Drug Co. and the American Drug Co. of Los 
Angeles, Cal. The merger increases the Sun Drug chain 
to thirty-three stores. I, Eisner will continue as president 
of the enlarged organization, and A. J. Neve is vice-presi- 
dent and managing director \. J. McKenna is secretary 


and supervising manager 


Co 


Caro-Co 


Caro 


Laboratories, manufacturer of 


Oil 
distribution. G. A. 


Union, S. ( 


Cocoanut Shampoo, is working aggressively 


for jobber Godfrey, sales manager, 


says the company is now 


conducting an advertising cam- 
paign in Southern newspapers and that distribution has been 
obtained in twelve states 


territory by May 1 


He expects to enter the Northern 
and adds: “When we are in with the 
»bber distribution, we itional advertising 


lans, the art work, the copy and all details be 


will launch our 
ing now ready 


The 





is being directed by 


Advertising Q 
New Orleans 


campaign.” 
Agency, Inc., of 
Wash., has 
its plant, due to the 
months 


lacoma, 
occupic d by 


last Six and having a 


per regard for the growing demand for its products. 


The new building that has been leased in carrying out 
xpansion policy formerly was a brewery and it has 
en turned into a soap factory. New and improved 
ment has been added, including six steam kettles 
1 total capacity of 90 tons. The company’s enlarged 
t has been visited by laundrymen from all parts of 


THE AMERICAN PERFUMER 


interests ol 


the Wrigley 
go. Th 


etc 
“Blendinol.’ 


equipped t 





Mertz Agen 


ay 


Mert E. head of the 
Chicago, Ill, announces a change 
g é 1 title Mertz, 
Major John A, Kick having joined the agency. 
for several years was connected with the general 
f the Western Electric Co 
Publishing ( 


M. Hawley 


sales counsel, 


ranization whereby the becomes 


Kick & ( 


and later was wit 
o., so that he is well equipped t 
They h 


appeared in this jourt 


work in 


the agency's clients ind] 


Tale inserts that have 


Che 


vears company also has moved to ne 


400 North 


connection 1s 


quarters 
Building, 


telephone State 7219 


Che old-established house of B. O. & G., ¢ 


Wilson 


added 
Wilson 


produce a 


1 
peen 


T he 


has now under the trade name 


concern enters the field y 


varied line of toilet 


supplying 


goods in y 


yf its experience in massage parlors and 


held at Atlantic City June 16 to 


United Laboratories, Inc., has moved to larger quarters a 


15 South William street, where 


its laboratory to make complete analyses of all essential oil 
The new quarters are about double the size of the old one 


at 11 South 
for some time 


William street, where the 


Morris Burruss has become 
Gray preparations and has begun his duties 
an acquaintance in the toilet goods line that covers most 
the country and his experience will be valuable to him 


new association. Miss Gray realizes the importance 


acquiring the services of Mr Burruss and expresses hersel! 


as being highly pleased. Miss Gray conducts the 


Facial 7®sthetic Studio at 749 Fifth avenue, N 


York City 


Gray 


las Mutual Welfare 
the employees of 
and Solar Laboratorie 


Association has been 
the Pall 


which are 


ganized by 


1s 
Co. under the 


igement, to advance the interests of the employees ot 
. . . h 
companies and to promote better friendship among t 


1 - . 1 +} 
ployees. All members of both companies hav 


desire to join the association and the details of the 
organization are now under way. 


to associations of this sort will accrue to the members 
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» advertising 


In the og 


Major Kick 
1 sales stg 
h the Curtis 


the Sierr 


tor severa 


Michigan avenue, Chic 


Boston, Mass., which was founded in 1845, making 
debut in the toilet goods field. For the last few years + 
irm has confined its efforts entirely to the manufacty; 
and sale of various proprietary medicines and a 

toilet articles under the trade mark “Winsol.” A fair 
complete line of creams, toilet waters, perfumes, powder 


dressers with toilet preparations in large quantities, Many 


friends of this old house will wish it success in its e- 
pansion policy 
\rrangements are being made for the 


CXposition to be 
j September 8 unde 
the auspices of the American Home and City Beautify 


Association Pure food products and beverages, as we 
as hygienic and sanitary articles are among the ma 
items to be shown. The management offers to ser 
an exposition folder and floor plan free to any 

interested who will write to A. Conrad Ekholm, manag 
\merican Home and City Beautiful Exposition, Milli 
Dollar Pier, Atlantic City, N. J 


the company is equipping 


company has be 


sales manager for the Dorot! 


Mr. Burruss ha 
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Certain benefits comme 
























































, 1923 
a. 
dvertising 
In the or 
ck & ( 
lajor Kick 
Sales staf 
the Curtis 
Ork in the 
the Sierr 
OF sever 
uarters 


ue, Chic 


ilson, [ne 
naking 
years t 
anufactur 
id a f 
A fair 
powder 
name 
held w 
ls in y 
and h 
es, Many 


in its ex 


tion to be 
8 under 
+ Beautify 
S, as we 
the ma 
s to ser 
any 
manag 


n, Milli 


quarters @ 
; equipping 
sential oil 
he old ones 


y has bee 


he Dor t 
Jurruss ha 


ers most 





) him in 
ortance 
sses hersel! 
he Dk roth} 
enue, N 








r) 


f 















\prit, 1923 THE AMERICAN PERFUMER 10! 
Carl Vietor Vietor & Hosken, 160 Pear! street. New Numerous friends in the trade who know Julius Schmid 


rk City, is planning to sail for Japan, April 26, to visit 
Pharm: 


any is American age 


iceutical Co., Tokyo, for which his com 


Hoshi 


nt, thus returning the visit of Ichitar 


Hloshi Company, who has been visiting 


no, manager Of the 


Ivan Bagaroff of Bagaroff+Freres, Sofia, Bul 


the firm. 
varia, is also visiting the firm Mr. Bagaroff reports that 
the yield of the rose crop tor the coming season will not 
xceed 3,500,000 kilos. very indication he believes points 
wards further. reductions in the Bulgarian rose crop 
ile at the same time the financial situation portends 
ther advances 1n prices 
Eavenson & Sons, In Philadelphia and Camden 
ing newspaper advertising to introduce a new product 


lesco Skin Soap.” The advertisements tell of what it is 


made, what it will do and where it can he bought 


Gaivaudan & 


headquarters 


Philip Chaleyer, special representative of | 
Geneva, Switzerland, is making his with 


the American representa 
Lueders & Co 
Mr. Chalever 


returne 


Lreorae 


tives, 
New York 


nas just | trom 


Western trip lasting near] 
two months and he has als 
made a special trip to Can- 
ada He has had a broad 


training in the factories at 


Geneva and Lyons, l’rance 


which he is utilizing in con 


ferring with the company’ 


customers in this count 


Florence M. 
member of the 
House 


received a 


( rlove r i 
Metropolitar 
ballet, on 


PHILIP CHALEYER 


()pera 
\pril 6 


Supreme 


verdict 
John 


resulting 


New 
1. Woodbury, Inc., 


from an operation to shorten her nos¢ She 


Yor k 


beauty specialist, 


tor $3,500 in the Court against 
Tor injure s 
complainet 
skin 
following the operation, to the detriment of her ability te 


btain engagements. 


that she suffered from a permanent rash and shiny 


Beauty specialists blamed the condi 


tion on an old practice, which they said had been discarded, 


f injecting paraffine under the skin. Dr. O. G. Stack- 
louse, a former employee of the firm, was a’ co-de 


fendant. had been set aside 


rge M. 


Creor 


A previous verdict of $25,006 
AS excessive, 
Levy, while 
Miss Glover 


The defense was repre sented by 


Don R. Almy had charge of the 


interests 


>= 


Mig. Co., flavoring xtracts, 2526 
Baldwin street, St. Louis, Mo., has begun the 
ew $50,000 unit adjacent to its 
vhich will be utilized for the manufacture of certified food 
colors, will be 50x130 feet in size, 


! modern fireproof construction 


Warner-Jenkinson 
erection of 
factory The new plant 


three stories high, and 


I 


Frederick W. Zeimer, for thirty years associated with th 
Arabol Mfg. Co., of New York, has resigned his position as 
vice-president and general manager. The company has 
moved its offices to 110 East 42d street, Manhattan. 


head Julius Schmid, Inc which does a large business 
in toilet preparatic smetics and drug sundries, witl 
ranches of the New York headquarters in other cities 
this country and in | e, would scarcely believe that th: 
man they know | vell began away down in 
laughter house a in awful early struggle before 
yund the way the success he has achieved in the cos 
metics industry and als vning and operating one 
the finest stock farms in the world. The story might be 
called “The Romance of the Little Crippled German W 
Won a Fortune in Ameri lt is mighty interesting and 
redounds to the credit of the hero, as he would be called 
in ordinary narratives of this nature 


In the New York G f March 22 Mr. Schmid’s su 
essful life is told by Lee M. Pasqui 
Making the Grade: Cleaning Up a 


i. Poor Start for a Crippled Immigrant Boy 


under the captior 
Slaughter House is 
but the Start 
ires of the article are gi 


derable 


Everything!” Some teat 


Isn't 


herewith as being of ns general interest: 


‘Forty years ago it would 
ave been hard to pick a 
more unpromising or mort 
] 


disagreeable job than that 


cleaning up a_ slaughter 


house Slaughter houses 

those days were not as sal 

tary or scientific as they are 
today ! And to this job 
there came a seventeen- 
vear-old German immigrant 
in this country to make his 
living, and, moreover, so 
could not 


than a 


crippled that he 





walk more block 


ScH MID without stopping to rest. 


JULIUS 


This was the situation which 
faced Julius Schmid. Handicapped physically as he was, he 
encountered a multitude of o 


in New York. 


*“T had $23 when I stepped to land 


stacles immediately he landed 


, says Schmid, ‘but it 


melted fast. I think the first two or three months I was 
here I must have held some fourteen or fifteen jobs. Some 


lasted only for hours, some days, and one a whole week 


People didn’t want a crippled boy working for them.’ 
“Finally Schmid got another job—with a druggist, who 
and Schmid’s job was to take care 


of the dogs and clean the store. 


kept dogs asa hobby, 


It was the boy’s second 
week there that he noticed while dusting off the counter, 
the skin cover often found 


on perfume and other toilet 


ottles 
“ “What 


name of the 


The latter knew the 


but not the substance of which they 


aske d his boss. 


is that.’ he 
covers, 
made 


were Schmid’s curiosity was aroused; he inquired 


further, with the result that he discovered the covers were 


made from the vering of the blind intestine of the 


outer ci 
ox, and that all of them used in this country were imported 
him an idea. 


from Europe. This gave 


“He 


trouble 
roubvi¢ 


went to the slaughter house, where he 


had 
Then he started 
experimenting with them, trying to hit on some method of 


little 
in getting a number of these skins. 
tanning them which would make them resemble the imported 
article. With 


he braved the offices of 


a gross of the treated skins under his arm 
McKesson & Robbins. There he 


learned their value and a new world opened to him.” 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 


FRITZSCHE BROTHE! 82-84 Beekman street, New 
York, sole agents in t United States and Canada tor 
Schimn & Co., Miltitz, 1 Leipzig, Germany, and Gras 


st be Suc t test quotations on esse! 
1 a ‘ iis taal oo 

t Ss, S) etic flower oils, aromatic chemical preparat 
t s, fruit flavors, flavoring oils, colors, et suitable fot 
S y perfumers, ip makers, and extract manufacturers 


429 Washington street 
New York, importers and exporters of essential and other 

ive issued a very interesting price list for April 
and comprehensive 


Returns in the way of information are 


shown on most of the active oils and on the vanillas. This 
part of the report is printed as supplementary to the 


wholesale price list of the Givaudan synthetics and the 


natural flower essences and other materials manufactured 
France. Musk 


Also, there are the 


by the Fabrique de la Sabrane, of Grasse, 


nd civet are mentioned as specialties 
Givaudan novelties for toilet soaps 

CLARENCE MorGan & Co., 355 West Ontario street, Chi 
go, Ill., have 


and other 


ca issued their April price list of essential oils 


perfumers’ raw materials, chemicals, etc. The 
Morgan & Co.: Jelgian 
Thurston & Braidich, Seydel Chemical 
Chemical Works, Chatfield Mfg. Co., Emery 
“andle Co., Thos. Keery Co., Inc., Charles Mathieu. “What 


> 


}e Learned from Salesmen”’ 


following firms are represented by 
Trading Co., Inc., 


Lo lartar 


is the title of a timely and 


nteresting “Morcogram,” which leads the price list 


\pril, published 
Rockwell street, Chicago, IIL, 


h a demand for bottling 


“BOTTLING 
it 4015 


er before has there 


AND PACKING ENGINEER,” for 
reports that 
been suc 


improvement as is shown by all kinds of 


. . 
packaging 


plants just now.” The new automatic rotary vacuum filler 


with rotary tightener, manufactured by the 





‘ago, and other apparatus 











12 New York Cit \ ive eceived a copy f the 
vy raw materials ¢ logut sued by this compan) 
s the organic aromatic chemical list, synthetic flower 
d imitation fruit flavors, including apple and others 

Ity is made f inillarome, which imitates the 
lla bean flavor base for manufacturing purposes 
1 whi s adapted for use in making fl oring @€x 
ther food products. Diethyl phthalate fo 
vaters and hair ( ilso is special d \1 
g teat Ss a comp i \ chart of al hols and 
¢ this well-eq ppe 1 laborat \ 
re 5 East 19th street, New York, has issued 
\ t Savs I s enterprising concert 
1 w ig d face powder compacts 
lea in a small way this department nas 
til it S larg ‘ f artists decorating 
le compact cas The demand, how- 
, - d tment st res have 
e | table sales ssibilities in this 
good It now remains for more 
t sales stimulus avail 
t lines Adolph Klar’s art 
t eat Six al designs t 
p eady fe ale 
t s is most enlighten 








LPR 1923 
wa sea aeaiaiiaeian tian niitiniinaimmniaemaiain ca 
Q ere we and face ] wdet mpacts, hi icks eye 
Vv pencils ul beautitiers tc ire mam ed ona 
1 t isis | Satistact Vy growtn ot t uSINess jg J 
d tedly du the tact that the firm exa 1K 
ssible standa ind uses o the best mate tainable 
) NI 1s ex mis perso ill s ses the ei 
p quality g s at quantity p1 
BOOK REVIEWS 
H R HE RHINE,” by Victor Lefebure; 2 
iges Published in New York by E. P. Dutton 3 
Company, 681 Fiith avenue 
s volume is the latest and best compendium of ¢ 
genesis and potential omega of chemical warfare that w 
have seet It is the work of Major Lefebure, who was on 
the firing line of the British from the time when the Ger. 
' 


poison gas until the end of the 


mans threw over the first 
book has a preface by Marshal Foch, and 


World War His and 
ilso an introduction by Field Marshal Sir Henry Wilson \ 


Imperial General Staff. N 


Bart., who was chief of the 
loubt it might have had approval in a general way from 
any eminent and unbiased man of equal prominence in 
\llies and the United States. 


The book is the last word on chemical warfare and the 





ft the fo t the 


scientific and momic conditions that underlie it. It 


written in a wonderfully impartial considering the 


vein, 


battle experiences of the author, who seems to 





the formation of a more enlightened vision regarding the 


chemistry 





potential powers of for destroying civiliza 





while working away in the realms of peace on products that 
are far away available apparently for war, but which are 
' 


made by apparatus that can be quickly converted into the 


germination of even worse chemical weapons for the ravag- 


ing of mankind than were employed in the recent catastr 





Lefebure gives a most interesting account of the 








hemical strategy that prevailed in the war ¥ 
in peace He throws a strong light on the situa 
tion in the Ruhr invasion, which perusers must interpret 
s they fee It is a book, however, that all of our readers 
should get It is a splendid narrative of the s« ientific 





f the World War and its exposition of the potentialities of 
t most illuminating 


chemistry in ' diy tior is ¢ 


\V HOLI \LI ) GISTS \s CI ! id Spring 
October, 1922 * 
‘ f 677 pages, prepared ler the super 
\ the S¢ etary ( 1 Water I contains 
or $ rennrt he roceedings but much other perti 
ent matter ludit ste of acti d associate mem 
( ected to Tel 1923, and lists and pictures 
the cer ( t the memori committee W 
aii - e than thirty being listed, among 
t Artl Olcott Boot , he Dodge & Olcott ‘ : 
re R. L. Loud, of the New York Quinine & Chen 
1 Works 1 Hart \. Antram of the F. N. Burt C 
7 itt S 
Perusal of the advertising pages is no less a real duty 
than scar ¢ the text pages of this journal every month 
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NEW INCORPORATIONS Zinn Product aklat tries. oii 


tal stock, has been incorporatt in Welaware ft ents News of tl leatl f umes G. Barr formerlv president 


h 


the Corporation Trust Compar ft America f the Barbers’ Supply Dealers’ Association of America, has 


Ostrucon Chemical Co., Manhattan Borough, N York just reached many of his 


friends in the East, Mr 
rporated by W. Osterman, S, R. Rubin, J. L. Citror ere het been ta 2 tele 

Attorney, D. E. Adler, 44 Court street, Brooklyt oe five or sin years and-ie 
Rocky Mountain Laboratories, Denver Col. toilet acces- February it was found 


sories, $100,000 capital stock, has been incorporated by 


Minnie J, Lyons, Horace P. Clark and Florence P. Kay 


vhich had gone too far to 


ake a cure possible. Mr. 





Lawrence Mfg. ( cleansing powders, fiuids 
pital stock, has been incerporated in Delaware by Johr 
H. Lawrence, Washingtor lohn Hl. Watkins, Frank ] 
King, Howard S. Rodgers, Ne York. Capital Trust | 


Barry was born in Sene 
Falls, N. Y., and was in his 
55th year. He went to Chi- 
cago early in life and 

Mello-Glo Co., Boston, Mass metics, toilet articles, 
drugs, etc., $100,000 common stock, has been incorporated 
Frank H. Pardeen, Cambridge, president; John P 


Winchester, treasurer 









tablishment, which he ult 
Winchester. Attorney, John Abbott, Bostor F from small beginnings. His 





No-D-Ka Dentifrice Co., Springfield, Mass., dentifrices home was in Brookfield, Ill, and he leaves his wife, son 





mouth washes, tooth brushes, etc., $5,000 common stock, a1 ter. Mr, Barry had traveled all over the coun- 
has been incorporated by Robert G, Blackie, president; Os try and was a tamiliar and ac e figure at the association 
bert L. Rafuse, treasurer; Rhea A. Blackie, clerk; all of conventions. When stricken finally he was owner of the 
Springfield. Stephen S. Taft, Springfield, attorne Melchoir Barbers’ Supply Co., Chicago, having previous 

Bay State Specialty Co., Lawrence, Mass., soaps, cleans sold his interest in the company bearing his name, with 
ng and polishing substances, $40,000 common stock, the intention of retiring le was an Odd Fellow and 


$60,000 preferred stock has been incorporated by Norris Elk and had hosts of warm friends all over the cow 


T 1 . 1 : q : 1 ‘ 1 1 
D. Slater, Lawrence, president; Louis A. Holt, North At vho will sympathize with the bereaved family 


dover, treasurer; Thomas J. Underwood, Lawrence, clerk . 

and secretary; and Albert Slater. Lawren >) Cues Alexander Lemercier 

Lawrence, attorney News of the death on April 10 of Alexander Lemercier 
Parker Products, Inc., Boston, Mass.. $20,000 common the perfume chemist, which occurred at Colorado Springs 


ng 
ee die : . : : ; 
stock, $10,000 pr ed: toilet < ories, including assets where he has lived for eral years, has just reat 





of Amazo ies Corp. has been incorporated by New York. Mr. Lemercier was in the perfume business 


Juincy, president; Charles T. Willock, in Russia before coming to this country Here he was 





ithrop, treasurer; Stella T. Woleyko, Roslindale, Bos- employed as a perfumer by Colgate & Co., New York, 
ton, clerk. Thomas I. Hogan, Boston, attorney subsequently being one of the perfumers of the Larkin 


Smith-Weihman Oil Co., Inc., Manhattan Borough, New Co., of Buffalo, N. Y. Mr. Lemercier is survived by his 


York City, dealer in oils, soaps, greases. extracts. etc. Lacatitnn Sh 
¢ 


100,000 capital stock 


. k has been incorporated \ Jos. G 
Smith 2? c v9 5 
smith, 229 Schauff¢ r 


treet, Brooklyn Vassel Justin Keith 
ot ° ITOOKIVN 
Anglo-American Products Corp., Wilmington, _ toilet Vassel Justin Keith, for twenty-eight years an employes 


reparati SoH) Oy 1 : 1: ¢ . ~ . 

Preparations, $50,000 capital stock, has been incorporated in and travelling salesman of J. L. Hopkins & Co., importers 

il ee a re ; - ‘ ae : si : : ; 
elaware for clients of the Colonial Charter Co. ind drug merchants of New York City, died at his late resi- 
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dence, 250 Stuyvesant Avenue, Brooklyn, N. Y., on March 
26. Mr. Keith was born at Bridgeton, Mass., about 75 years 
ago. Five years ago he suffered a stroke of paralysis which 
confined him to his home until his death. He was, how- 
ever, retained on the Company’s staff in recognition of his 
faithful, loyal and efficient services. 

Mr. Keith had a host of friends in the drug business. He 
was a member of the Grand Army of the Republic, West 
Council of the Royal Arcanum, and Acanthus Lodge, F. & 
A.M Bridgeton 


Interment was at his boyhood home at 


Obituary Notes 


Lewis E, Ransom, founder of the L. E. Ransom Co 
New York, died March 20 from injuries caused by a taxi 
cab He 


sociation 


was 81 years old. American Spice Trade As 


has passed suitable resolutions regretting M1 


Ransom’s demise. 
wholesale and proprietary 


Mr. Camp 


Charles H. Camp, long in the 
trade, died in this city March 17, aged 61 years. 
was with Fletcher’s Castoria for 26 years and was actively 
successful. in fighting counterfeiters of it 

Thomas B. 
rt the 
Rochester, N. Y., died recently, 


Brown, vice-president and general manager 


Rochester Rex Co., Inc., manufacturer of insecticides, 
iged 64 years 


Azor Thurston, for seventeen years chemist in the Ohio 


State Dairy and Food Department and prominent in na- 
tional pure food circles, died March 4 at Grand Rapids, 
Ohio. His last published work, on “Pharmaceutical and 
Food Analysis,” was reviewed on page 511 of our January 
issue 


Shoe- 
Philadelphia, died Thurs- 


Thomas E., Robert 
maker Co., wholesale druggists, 
day, April 8. 


founded the business in 1837 


Shoemaker, president of the 


He was the son of Robert Shoemaker, who 


Oliver F. Fuller, chairman of the board of the Fuller 
Morrisson Co., 
Chicago, April 10. 
in the drug trade for nearly 80 years 


Albert H. New York, died on April 


13 at his residence in Brooklyn, aged 57 years 


wholesale druggists, died at his home in 


He was in his 94th year, and had been 


Higbie, chemicals, 


Thomas E. Crossman, known to our readers as the official 
reporter of the proceedings of the former Manufacturing 
Perfumers’ Association, died of apoplexy while reporting a 
\pril 4. Mr. 


The funeral was in Brooklyn. 


convention in Chicago on Crossman was 60 


und leaves his widow. 


Marion L. J. Lambert, vice-president and general man 
uger of the Lambert Pharmacal Co., St. Louis, died of 


pneumonia March 23, at Hot Springs, Ark., in his 42nd 


year. He was a son of the founder of the company and 
leaves a daughter and two sons. Mr, Lambert operated at 
ambulance service at Verdun and was a First Lieutenant 


in the U. S. Army 

Martin H. Wooden, dean of the specialty salesmen in the 
died suddenly March 30 at his home, 251 West 8lst 
New York, while his wife was critically ill. He 
had been connected with the Royal Baking Powder Co. for 


East, 


street, 


49 years and on January 1 was put on the emeritus list, 
Mr. Wooden was 


many of our 


down to the last moment. 


mut was active 


which means very favorably, to 


Known, 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
-onsiderable value, in the advertising announcements 





APRIL, 


1923 
IN MEMORIAM FOR DEPARTED FRIENDS 


ARNOLD, Francis R., founder of F. R. Arnold & Co.,, im. 
porters of perfumery, New York, April, 1922. 


Bakr, SIMON, president of the Compound Specialties ¢, 
Long Island City, and long with George Borgfeldt & ¢ 
New York City, April, 1922. 

BERGHAUSEN, Epwarp, of the E 
\pril, 1918. 


Berghausen Chemica 
Co., Cincinnati, Ohio, 

BINDERMANN, HENRY, retired soap manufacturer, | 
ville, Ky., April, 1916 


Biepsor, A. T., 


in Covington, Ky., 


OUlS 


soap manufacturer, Cincinnati, Ohio, die 
April, 1915, 

Bose, CHaArtes M., vice-president Western Soap Co., Sa 
Diego, Cal., April, 1911. 

Bruce, G. A., soaps, Charlestown, N. H., April, 1909, 

3ULTMAN, RICHARD C., president of the A. P. Babcock 
Co., New York, April, 1919. 

FLETCHER, CHARLES H., who made Castoria’s world wide 


success, Orange, N. J., April, 1922. 


FoRTHMANN, JoHN A., Los Angeles Soap Co., April 
1922. 
HANNA, GrorGe Nessit, New York representative of 


Millville Bottle Works, April, 1922. 

Hunt, Frank L., president and treasurer of the Frankli: 
Soap Co., Cincinnati, Ohio, April, 1915. 

Jenks, ARTHUR EpMuUNps, Hanson-Jenks Co., perfumers, 
New York City, April, 1911 

Jurcens, WiLtiaMm B. A., founder of W. B. A, Jurgens 
Brooklyn, N. Y., April, 1916. 

KrouGH, THoMAs L., vice-president Chicago Perfumery 
Soap and Extract Association, and Western representative 
of W. J. Bush & Co., Inc., New York, April, 1918. 

LeicH, CHARLES N., manufacturing perfumer and chemist 
New York City, April, 1916. 

Lowe, WILLIAM, president of William Lowe Barbers 
Supply '‘Co., Des Moines, Iowa, April, 1916. 

Massey, GEORGE, senior partner of Lanman & Kim 
New York, April, 1915. 
of the 


Co., extracts, exc... 


toilet specialties, drugs, etc., 
MILLER, FRANKLIN K., founder 
Works, Reading, Pa., April, 1922. 
Mutter, A. J. A., 
ind soap trades, Beverly, N. 


Excelsior Soap 
retired from perfumery, essential oil 
J., April, 1916. 

ScuMipt, HerMAN B., president of the Twitchell Process 
April, 1921, 

MICHAEL, 
Cincinnati, Ohio, April, 1915. 


Co., Cincinnati, Ohio, 


SCHWARTZ, vice president of M. Werk Co 


Colgate & 
Co.’s laundry soap department, Jersey City, April, 1922. 


SHEPARD, Cyrus GIDEON, superintendent of 
Sicarp, Honore, son of Pierre Sicard, olive oil producer 
France, April, 1919. 

Grorce M., soaps, Montclair, N. J., 

SMITH, H., president Alfred H. Smith Co 
New York, U. S. representative, Kerkoff, Paris, April, 1920 

SprINGER, Istpor, retired from Imperial Metal Manufac- 
turing Co., Long Island City, April, 1916. 

Stapter, A. W., soaps, Cleveland, Ohio, April, 1913 

STIcKLes, GeorGE, president of the Eastern Extract Ci 
Boston, Mass., April, 1915. 

StirweELi, A. A., of A. A. Stilwell & Co., 
New York City, April, 1906. 

TompBareL, JEAN Henrr Marie, head of Tombarel Freres 
Grasse, France, April, 1914. 

Woops, Rozert L., of the American Extract and Supply 
Co., New York, April, 1918 


Cannes, 
SMITH April, 1911 
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PATENTS AND TRADE-MARKS 
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Se GLOIRE oe PARIS 


‘his department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney 


s report of patents, trade-marks, designs is 


compiled 


from the official records of the Patent Office in Washing- 


ton, 


D.C. We include everything relating to the 


ordinate branches of the essential oil industry, vi 


fumes, Soap, Flavoring Extracts and Toilet 


Of the trade-marks listed, those whose numbers 
ceded by the letter “M” have been granted registration under 


the 
plie 
nav 


Act of March 19, 1920. The remainder are t 
d for under the Act of February 20, 1905, an 
e been passed to publication. 


Inventions Patented are designated by the letter 
esigns Patented are designated by the letter “D.” 
All inquiries relating to patents, trade-marks, labels 


cop 


Perfumer Pub Co 14 Cliff St., Ne 


pyrights, etc., should be addressed to 


four co 
z.: Per 


Preparations. 


are pre 
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PATENT AND TRADE-MARK DEPT., 


w Yc ork 


TRADE-MARK REGISTRATIONS APPLIED FOR 


(Act of Feb. 20, 1905.) 


135,754—Huylers, New York, N. Y. (Filed 


1920, Used since June 6, 1881.)—Candy, Bonbons, 
meats, Cocoa, Chocolate, Cake Chocolate, Pastry, 


Jell 


candied, Salted, or in their Natural State; Ice C 
39,634—The Sun Drug Company, Los Angele 


Fi 


Aug. 3, 
Sweet 
Cakes, 


ies, Jams, Flavors for Foods, Extracts for Foods; Nuts, 


® ‘Preparations. 


46,216—H. P. Hood & Sons, Inc., Boston, Mass 


Apr. 15, 1921. Used since Mar. 1, 1921.)—Extr 
| Essences for Food-Flavoring Purposes. 
149,039—United Retail Chemists Corporatior 


: a 


F 


pa 


ma 





21, 


Po 






York, N. Y. (Filed June 11, 1921, Used since 


Used since July 10, 1920.)—Foot Powder. 


ss as Laboratorium Leo, Dresden. Germany. 


21.)\—Tooth Paste. 


Used since Oct. 25, 1909.)—Perfum 


‘ater, Toilet Powder, Hair Tonic, am 
‘ace Cream, Brilliantine, and Bath Salts 


55,709.—William Thomas Shaw, doi ing business 
co Mfg. Co., Bellevue, Ohio. (Filed Nov 


56 00 thd = ; 
%,796.—Ottamar Heinsius V. Mayenburg, doi 








wder, and Mouth Wash. 





52,758.- Karlsruher Parfumerie & Toiletteseifer 
r, Wolff & Sohn, G. m. b. H., Karlsruhe, Germany. 
Sept. 9, 1921. 


57.375.—The Lowell Company, New York, N. Y. 


ream 
s, Calif 


led Nov. 13, 1920. Used since Oct, 21, 1901.)—Toilet 


(Filed 


acts and 


1, New 


April 20, 


i- Fabrik 

(Filed 
e, Toilet 
lair Oil, 


as Shoe- 


21, 1921. 


ng busi 


(Filed Dec. 
1921. Used since July, 1921.)—Tooth Paste, 


Tooth 


(Filed 


a] 


ie 


fi 
Ys 
aj 
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SRO A Som 


Dec. 31, 1921. Used since May 1, 1921.)—Toilet Prepara- 


tion for the Removal of Superfluous Hair. 


157,376.—The Lowell Company, New York, N. Y. 
(Filed Dec. 31, 1921. Used since May 1, 1921.)—Toilet 
Preparations to Darken and Grow Eyelashes. 

157,923.—Pauline K. Hornsby, Chicago, Ill. (Filed Jan. 
14, 1922. Used since Jan. 21, 1920.)—Deodorants. 

159,368.—Myrurgia S. A., Barcelona, Spain. (Filed Feb. 
15, 1922. Used since July 1, 1915.)—Toilet Soaps. 

159 369.—Myrurgia S. A., Barcelona, Spain. (Filed Feb. 
15, 1922. Used since Feb. 1, 1918.)—Toilet Soaps. 

159,494—F. N. Burt Company, Limited, Buffalo, N. Y. 
(Filed Feb. 18, 1922. Used since 1907.)—Paper Boxes. 

159,495.—F. N. Burt Company, Limited, Buffalo, N. Y. 
(Filed Feb. 18, 1922. Used since 1907.)—Paper Boxes. 

160,165.—The Tin Decorating .Company of Baltimore, 
Baltimore, Md. (Filed Mar. 3, 1922. Used since Jan. 16, 
1922.)—Receptacles for Gloves, Handkerchiefs, Lingerie, 


and Sewing Materials Made of Materials Other than 


Precious Metals. 

160,889.—The Arthur L. Leech Co., Kennebunk, Me. 
(Filed Mar. 18, 1922. Used since Mar. 15, 1921.)—Flavor- 
ings and Extracts Used for Food-Flavoring Purposes Only 

162,696.—Elizabeth Shely, doing business as Alsa Labora 
tory, Los Angeles, Calif. (Filed Apr. 21, 1922. Used 
since Sept. 20, 1921.)—Toilet Preparations—Namely, AIl- 
mond Bleaching Cream, Rouge, Nail White, Blackhead 
Remedy, Wrinkle Eradicator. 

163,991.—Deborah A. Jones, New Bedford, Mass. (Filed 
May 17, 1922. Used since 1917.)—Hair Pomade, a Prepara- 
tion for Beautifying the Hair, a Preparation for Growing 
Hair, Shampoo, Hair Tonic, and Skin Lotion. 

167.520.—R. William Hunter, doing business as National 
Chemical Company, Detroit, Mich. (Filed July 28, 1922. 
Used since May 1, 1922.)—Cold Cream, Vanishing Cream, 
Bleaching Cream, Hair Grower, and Corn Remedy. 

167,530.—Marschat Import Co., Inc.. New York, N. Y. 
(Filed July 28, 1922, Used since June 20, 1922.)—Cologne 
Waters, Bath Salts, Face Clays, Cold Creams, Vanishing 
Creams, Face Creams, Deodorizers, Depilatory, Eyebrow 
Pencils, Eyelash Blacks, Hair Tonics, Hair Washes, Hair 
Restorers, Hand Lotions. Lip Sticks, Nail Polishes, Nail 
Pastes, Perfumes, Face Powders, Talcum Powders, Liquid 
Face Powders, Rouges, Sachet Powders, Shampoos, Skin 
Ointments, Toilet Waters and Toilet Vinegars, Tooth 
Powders, Tooth Pastes, Mouth Washes, and Toilet-Powder 
Comnacts. 

167,676.—Asa A. Hatfield, doing business as Med-A-Dent 
Dental Specialties Company, Danville, Ky. (Filed Aug. 1, 
1922. Used since May 1, 1922.)—Tooth Paste, Tooth 
Cleanser, and a Preparation for the Treatment of Pyorrhea 
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69,859 rancis Lega & Company, Ne York 
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moting the Growth of the Hair, Preparations for t 

freatment and Relief of Tetter; Preparati a 
g tl Growth of Hair on the Temples, Pressing 
for Use the Treatment of the Hair, and Prepars 
r Use Shampov 

171,729.—Devoto I. Cauchaner, B s Air Arge 
(Filed Nov. 8, 1922. Used since July 31, 1919.)—S 
Pastes, Powders, and Liquids for Cleaning Metal, WV 
Leather, and Clothing 

171,908.—Henry Michael Donahue, doing business 
loyt Apothecaries Co., San Francisco, Calif. (Filed } 
13, 1922. Used since Jan. 1, 1906.) —Mouth Wash 


Frank P 


Nov. 15, 1922, Used since 


Hudnall, Manchester, Ohio. ( 


Oct. 20, 1922.)—Toilet Packag 








Yesigned for Containing Tooth Brush, Paste and Pow 
172,237.—Goldena Jacobs Neal, Pine Bluff, Ark 
1922. Used since Mar. 20, 1918 lair ( 
Humbert Bizzoni, New York, N 
1922 Used since May 1, 192] le 
mover, Bust Beautifier and Fortilier, Depilat Sf 
tion Regulator, Deodorant C1 
172,431 Nickels, Pa 
Ni 23 Since ] Pret 
r the Baldness and f Xestorat! 
Preservat la 
72,508 is Burke, doing | ss as the M 
uttan OS New York, N. \ Filed Nov. « 
1922. | », 1895.)—Soap f Toilet 
Laundr rgent Purposes 
172,572 \I ystic Beaut Company r 
Rapid Micl (Filed Nov. 27, 1922 Used sit 
13, 1922 Clay tor Facial Treatment 
172,654 The N. Rieser Company, Inc now by chat 
name The Rieser Company, In 
iled Noy 28, 1922 Used since let 
172,655.—The N. Rieser Company, In 


The 
(Filed Nov 28, 


if name Rieser Company, Inc.), 


1922. | since Feb 


sed 
179 


1/Z,.050 


The N. Rieser Company, I 
f name The Rieser Company, Inc.), 

(Filed Nov. 28, 1922. Used since Feb 
172,830.—Estelle B. Finlayson, doing 

Company, New York, N. Y. (Filed | 

Nov. 29, 1922.)—Antiseptic Lotion 
Scalp and Skin. 
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BULGARIA 

Orro or Rose—Theodore K. Shipkoff reports that the 
most interesting feature of the last rose crop was the fact 
that there were very few, if any, sophisticated lots of otto 
Ot the preceding four crops 1918, 1919, 1920 and 1921, there 
remained fully 1,800 kilos (63,450 ozs.) unsold otto in the 
hands of growers, jobbers and bankers, which was a drug 
on our home market, and naturally enough, no grower, 


anxious to sell at once his new product, dared to fake his 
new otto. He puts the total yield of the rose crop 1922 at 
2,060 kilos (72,615 ozs.)—fully 22 per cent larger than the 
previous crop. Of these 2,060 kilos, 1,600 kilos (56,300 ozs.) 
were distilled by the growers themselves and 460 kilos 
(16,215 ozs.) by the exporters. Thanks to the large stock 
of old otto on hand, the price of the new otto was rather 
low and fixed immediately after the harvest, on the basis of 
the closing price for the crop 1921—at the rate of Leva 18, 
000 spot cash per kilo, and as the buying was pretty heavy, 
due to the brisk demand, the opening price quickly ad- 
vanced to Leva 19,000 and 20,000 per kilo and the last 300 
kilos (10,375 ozs.) of the crop were sold at Leva 21,000 pet 
kilo. At the present rate of exchange, Leva 21,000 are 
equivalent to only 875 francs in gold and with the export 
expenses in all Leva 3,000 per kilo—to 1,002 francs in gold 


* 


(a trifle over $5.30 per oz.). The United States will im- 
port during this rose year fully 40,000 ozs. (1,135 kilos) of 
which our firm alone supplies 29,163 ozs. 

It is, as yet, too early to forecast the outlook of the com- 
ing crop. Thus far, the rose gardens have suffered no dam 
age from the long and severe winter, thanks to the heavy 
falls of snow. The general expectation is that the crop 
1923, if not larger, will surely be as good as last year’s. The 
rose plantations are fairly well looked after, and their acre- 
age is slowly, but surely, on the increase, though not as 
rapidly as is desired. The farmers are now devoting their 
greatest attention to the culture of tobacco, which, since the 
war, has become the most important and paying exporting 


article of Bulgaria 


ENGLAND 
ForEIGN Soap EXHIBITION AT MANCHESTER.—At an ex- 
hibition of foreign-made soaps, held at Manchester, on 
March 15 and 16, some 500 samples were on view, represent- 
ing goods selling in competition with British products in 


overseas markets. 


FRANCE 
PERFUMERY AND Soap Exports.—At a recent meeting of 
the American Chamber of Commerce .in France, A. M. 
Thackara, American Consul-General in Paris, read a re- 
sumé of the exports from France to the United States for 
the last two years. Perfumery and soaps were valued at 
(Continued on page 110) 


MARKET REPORT 





THE MARKET 
Essential Oils, Aromatic Chemicals, Etc. 


Che approach of a fresh season of active buying { 





number of essential oil products pointing higher, the 
standing feature being the substantial jump in import pri 
for citrus oils so that it is only a matter of a short tip 
before existing stocks will be cleared up and resyf 
an appreciation of spot values to a basis appr aching t 
higher replacement costs. Some business has been » § 
tracted by the process of price shading in other oils sip 

the rapid advance of a few weeks ago permitted of 

natural reaction. On the whole, however, conditions ky 
been remarkably steady and prices have shown but lit 
give as the new season of active consumption is now chs 
at hand. After a period of weakness peppermint oil hy 
developed a much firmer undertone. The elge is off th 
various spice oils for the time being, but prices for cassia 
appear to be quite firm. Bois de rose and Java citrone 
are quite scarce, but a reaction from the high prevailing 








prices for Ceylon citroneila is expected. Judging by th 
strength of raw materials higher prices are likely for gr 
gers, aS well as oil of cloves, Foreign sellers are namix 


higher prices for a number of their products, thereby stim 
lating more inquiry in this market. Small lot buying ha 
featured the market principally, but an enlarged movement 
soon expected to be under way in a number of season 
products. 

In the opinion of leading market observers the balan 
of the year should witness an extension of the big in 
provement in distribution seen during the first quarter 
the year. Costs have been steadily on the up-trend 
account of labor scarcity and high costs of raw materia 
Buyers are willing to negotiate on the present basis 
price, but there is some danger of top-heaviness in t 
event of further appreciation which might result 
more narrow market. The conservatism which has 
veloped in many quarters of the trade is a sign, howev 
that brakes will be automatically applied in instances wher 
any tendency develops to go at too fast a pace. It 
pointed out by leading essential oil handlers that it i 
no means the exception for producers to have on ther 
books for future delivery more orders than they can co 
veniently handle and it is after periods of this charact 
that both buyers and sellers begin to show a natural hesit- § 
tion. The granting of wage demands to thousands 
laborers throughout the East will release additional fun 
thus increasing the public’s purchasing ability. There ls | 
been more pressure to buy than to sell in the last t : 
weeks and if this condition continues the best previ 
records of gross turnover are likely to be eclipsed, wt : 


the natural effect on the essential oil market. a 

Substantial improvement in French exchange during & 
period was taken as an indication that both the Frere 
and the Germans are desirous of a compromise. Purchast 
of exchange by the Bank of France have pushed the tra 
up. The belief had been entertained that the Germans 
would be able to enhance the value of the mark to some & 
tent, but Germany continues to stand alone in her {sola 
tion and panicky fluctuations in her monetary units Cc 
tinue to rule, The general improvement in the monet] 
units of the other Central European nations has been 3 
subject of keen interest in importing circles. For nea" 


(Continued on page 110) 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 














































































































ESSENTIAL OILS Orange, Calif....... . Lee POE bie ccsnededieees 3.25@ 3.75 
5 eae Origanum, imitation a 0G Geraniol, domestic ...... 3.75@ 
\]mond, ~— per lb ee Orris Root, concrete, for Geraniol, foreign ........ 3.00@ 
Almond, S. P. A (ona 2 33a WC aeccuraad ~2(0) S200 Geranyl-Acetate ........ 5.004 
— F. F. cnt 371 a 40 Orris Root, concrete, do- Heliotropin, domestic.... 185@ 2.00 
Almond, Sweet US alts SEE ne sc eaeuss (oz. ) 3.504 Indol, C. P , ....-(0z.) 900@ 
\lmond, Apricot Kernel. 25@ 2 Orris Root, absolute (oz.) 54.00@ Iso-Butyl-Salicylate ..... nominal 
Amber, crude ... : a aa Pareley ..é<.. . 3.50@ 4.00 Iso Eugenol ............ 7.25(a 
r \mber, rectified : oe re Patchouly . ye 709 Limalool ...... 4.50@ 
te. Amyris, balsamitera _ Pp” 40 he <>  Pennyroyal American.. 2.4 Lily Base ( Hydroxycitro- 
; \nise, “lead free | aed oss) yes Pennyroyal, French... 2 15a nellal) Laanekanses 19.00@ 
ng dnd: \spic (spike) Spanish isa 1 5: Peppermint ..... 3.10) Linalyl Acetate ... 8.75@ 
, the ou. Fe French . a ' 7 — ,>, Peppermint, redistilled. a 354 Linalyl Benzoate ........ nominal 
port pri Bay, Porto Rico rr. “f™ Petit Grain, So. American 1.55@ 1.60 Methyl Acetophenone ... 6.75@ 
whisk tes West Indies one ‘ Petit Grain, French 8.00@ 9.00 Methyl Anthranilate .... 4.00@ 
Bid is Bergamot, 35-36 per cent. 285@ 9.00 Pimento ...... 2.00@ Methyl Cinnamate ...... 5.50@ 
result Birch sweet N. ( 2.504 Pine Needles, from Pinus Methyl Eugenol . rr 
aching th § Penn, and Conn. 375@ 4 00 Sylvestris ............ 200@ 2.25 Methyl Heptenone .. 9.00@ 
been a & Birchtar, crude .... 00a Sd Rose, Bulgaria.....(0z.) 5.75@ 6.00 Methyl Heptine Carbon.. 46.00@ 
oils see rectified .... 1.25@ 1.35 Rosemary, French..(1b.) 55(a __ Methyl Iso Eugenol...... 14.50 
Pre n° Bois de Rose, F 1X lle. 2.75(a Rosemary, Spanish 50a 9 Methyl Paracresol .. . 650 
itted “ Cade, U. S. P. “IX".... 0@ Rue eit 4.50@ Methyl Phenylacetate, 
itions ha Cajeput, Native U. S. P 89@ 2 Sage ivaaeeruees uaewe’ 3.75 Art. Honey Aroma.... 7.504 
1 but lit Calamus .........-++-- 4.25@ 4.50 Sandalwood, East India 8.00@ Methyl! Salicylate ....... 60 65 
now clos Camphor, Jap, “white”. . ia - Sassafras, artificial ..... 45@ 50 Musk Ambrette ........ 15.00@ 15.25 
nt oll h Cananga, Java ....... 2.90@ Sassafras, natural ..... 1.00@ _ MAUS NONE <2... .c00. 14.00@ a 
at od ta Cananga, Java, rectified... 3.95@ 400 Sayin, French ... 3.25@ 3.35 Musk Xylene ........... 3.10@ 3.25 
hadi Caraway Seed, rectified.. 6.50@ Snake Root . ceeseee. 16,004 Nerol . -- Be a Sale 48.00@ 
aaa Cardamon, ( EP ciccie 22.00@ a Spearmint ... 2.50@ 2.60 Nonylic Alcol RR eco ce2 nominal 
CUCks Carvel ..0s sevecces IOWUG 12.00 NE inc Cenenuacans 1.60@ Phenylacetaldehyde ..... 10.00@ 12.00 
Baty cay. Cassia, rectified, U.S.P... 2.50@ 2/5 Tansy ...........+++2+- 800@ 8.50 Imported ...<o<«cces 12.00@ 14.00 
eo es Cedar Leaf ......+0+0-- 90@ 1.15 Thyme, French, red... 110@ 1.50 Phenyl Ethvl Acetate.... 20.00 
y - _ Cedar Wood ......--- 25@ “© Thyme, French, white. 120@ 1.75  Phenylethylic Alcohol.... 9.00@ 10.00 
at thy Celery .....+-s002-++++++ 1000@ 11.00 Thyme, Spanish, red.....  1.00@ Phenylacetic Acid ...... 3.50@ 
b ¥, om Cinnamon, Ceylon ...... 15.30G@ Ps Vetivert, Bourbon 5.75@ Rhodinol, domestic ...... 18.00 
ree Citronella, Ceylon ....... 22@ 4 East India ........... 30.00@ Rhodinol, foreign ....... 18,00@ 
ee Citronella, Java ........- N@ 5 Wintergreen, Southern... 4.25@ 4.35 Safrol ............c.e-e. 604 
- Cloves, Bourbon ..... - 2/9@ Pennsylvania ......... 8.50@ Skatol; C. Ps. sccee (oz.)120.00@ 
he bala am Zanzibar ...... _ = Wormseed ..... ere Was 5.00@ 5.50 Terpineol, C. P., dom.... 60M 
7 ¢ Fe - , ) yee > =e 
he big i Copai a Sia ira Pade maw eS 21°04 2 \ or mwood v tees eceees 7.254 Ter pineol, C P., imp “Ib. 20@ 75 
d CRE ecu vvne dedecicn 21.00@ Ylang-Ylang, Manila . 35.00@ 40.00 Terpinyl MN sas 1.75@ 
aa f gull aaa a et _ Ylang-Ylang, Bourbon... 7.00@ WUE 6 tue eas 3.90@ 
-tren 25 eee as ‘ 
mater oo ee DERIVATIVES AND CHEMICALS Vanillin ........- +-(0z.) M@ 43 
= t sesecccescccceses 1900@ — BEANS 
at basis Dillseed .......+...--.-- 475@ 5.00 Acetophenone .......... 4.75@ : 7 . ‘4 y 
ess Erigeron ......+..+.++:. 95@ 1.00 Amyl Salicylate, dom.... 1.55@ 1.70 Tonka Beans, Para...... 5 2@ 1.00 
esult in Eucalyptus, Aus.,“U.S.P.”. .50@ _.55 Aseyi Salicylate. foreign. 1.60@0 Tonka Beans, Angostura. 2.00@ 2.25 
ch has 4 Fennel, Sweet .......... mei i. ~ \@nae Vanilla Beans, Mexican.. 11.00@ 15.00 
n, howere Geranium, Rose Algerian 7.00@ _ 8.00 \nisic Aldehyde, foreign. 4.50@ Vanilla DCAM, CUB. occu. 6.50@ 7.50 
nces where Geranium, Bourbon ..... 6.50@ 6.75 Domestic .....--. . 3.75@ Vanilla Beans, Bourbon 
ace. It Geranium, Turkish Benz aldehyde, domestic iad Whole .......-++see0+e 4.50@ 5.00 
ie c 2 , . ou’ bane. , c S 
lat it 1s S| eee 4.75@ © 5.00 WP QRR 150@ Vanilla Beans, Bourbon cut 4.50@ 5.00 
e on ther & RR ce ea a snk 6.00@ Benzaldehyde, F. F. C,, 7 Vanilla Beans, Tahiti yel- a 
y ane SWING: ecco es eee 3.00@ 3.25 domestic ..... névnece ane low label ..........+-. 1 80@ 2.00 
s charac Guiac (Wood) .......... 485@ 5.00 fenzilidenacetone ..... 6.00@ WOMtGt) FADD se casccdenes 2.25@ 2.50 
ural hesite » Hemlock Te OUTR eT T eTee 1.60@ Benzyl Acetate, dome stic. 1.50@ SUNDRIES 
ousands 0 Juniper Berries, rectified. 2.50@ Benzyl Acetate, foreign.. 1.75@ 200 Alcohol Cologne spts., gal. 4.77@ 4.90 
ional Ta Lavender, English ...... 32.00@ Benzyl Alcohol .......+. 1.65@ «Ambergris, black..(0z.) 10.00@ 18.00 
| = | Lavender, US.P. “IX”.. 285@ 3.00 Benzyl Benzoate ........ 1.85@ Ambergris, gray....(oz.) 28.00@ 
eae Lemon sooo aaeeeeeeeee: 2@ 115 Borneol ............+6+. 3.50@ Chalk, precipitated....... 03@ 05 
i a wit Lemon “Calif”........ 15@ Bornylacetate ........... 4.25@ Civet horns ....... (oz.) 2.75@ 
lipsed, w Lemongrass ............ I5@ Bromostyrol ......+.+-+. 4.75@ Lanolin hydrous ........ 23@ 24 
during the nm td he 1a ¢ Carvol ..... eee eee 12.00@ Lanolin anhydrous....... 23@ «31 
a Frese! a oe ys 1.85 na a apr - Oe 3.50 Menthol eavaiaset ys se 9.00@ a 
Purchass Mace distilled .......... 90@ 1.00 > mma ‘Ald ‘h : ae 350@ Musk, Ps o nee. = $am eee 
1d the frant Mirbane ............05. 13@ 15 Gitral C. P et 275@ 325 SR fee (om) 39 — 
Com oe Aa ross -itra oe “a ; spe seats re oon Musk, Tonquin, gr. (o0z.) 3 00@ a 
to some e faa 78 3.00 Citronellol, domestic .... sO ©: Musk, Tonquin, pods(oz.) 23.00@ 23.50 
her toh oa , artificia pense 6/9@ 9. Citronellol, foreign ...... 12.00@ Orris Root, Florentine, 
n her o Neroli, Bigarade, Petale o Cumarin, natural ....... 15.00@ NE fi ts ah 094A@ 11% 
units n Extra vei aT I 175.00@ Cumarin, artificial, do- Orris Root, Powdered... .12@  .15 
ne ee Neroli, Bigarade, Petale.135.00@ OB ok a 460 4738 Rice Sincch ........<... 16@ 
, neat! eae eres eee saan 1.00 Cumarin, artificial, foreign 400 f oe ale. Italian ...... (ton) 45.00@ 60.00 
Dinehe ks shvesee a Diphenylmethane ....... 2.25@ 2.50 Talc. French ...... (ton) 25.00@ 50.00 
Orange MI vic vs need 240@ 2.50 Diphenyloxide ........-. _85@ 90 Tale. domestic .....(ton) 18.00@ 40.00 
Tange, sweet, West Indies 2.50@ 2.75 Ethyl Cinnamate........ 5.50@ a 
Orange, sweet, Italian. 3.10@ 3.25 Eucalyptol ............. 80@ = 85 *Nominal. 
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PROCTER-GAMBLE CASE AND OTHER NEWS 


Soap SecTION readers will find in othe 


usual, our 


departments his issue much news of interest. In our 


\ -orrespondence will be found the latest de- 


Washington 
velopments regarding the Federal Trade Commission con- 


has arisen out of the change in sales policy 


troversy that 


and with which 





some time ago by Procter & Gamble 








readers of this section are fully familiar. The vegetable 
oil tariff and complaints against soap manufacturers also 
re in the Washington correspondence \mong the many 
tems of interest in our Trade Notes is something about 


connection with the Pennsylvania Soap 
Readers of this section need no introduction to Mr 


Lautz and we have no doubt all will wish him the best kind 





} WoT } nt Rat wu r 1 to } 
success in his new environments but we are no Fomnmg 
to enumerate further: for in this journal we aim to make 


even the advertising pages so interesting that readers un 


interested in soap may not pass over the Soap SECTION 


unskimmed 


JANUARY AND OTHER EXPORT GAINS 


Much encouragement is to be found in the latest exports 
of American soaps, as compiled by the Department of Com 
merce. For the seven months’ period ending February 1 
the statistics show the sending abroad of soap valued at 
$5,401,960, an increase of 55,537 over the corresponding 

I 1922. The gain is mostly recent, the January, 
alone amounting to $217,024 in comparison 
month a year ago, on a total exportation 





$355,537 
months in 
923, increase 
with the same 
f $718,864 





Totals for recent months are divided as follows 

Vonths F Laund) Other Soap 

January, 1923 $358,428 $106,184 

December, 1922 eeee ; ‘ 399,371 149,715 

November, 1922 333, 355,806 111,557 

October, 1922 arate 81, 504,898 102,122 

Eien ks 85,. 364,167 120,192 

5 495,216 93,675 

378,936 112,023 


with the 
England 


given below 
following in parenthesis: 
($77,421); Canada and provinces, 
Panama, $16,480 ($12,374): Mexico, 
Cuba, $45,106 ($68,055) ; Haiti, $47,504 
($63,738) : Philippine Ss, $34,368 ($38,193) . and Hong- 
, $23,400 ($12,344). 
uary exports in pounds follow: Toilet or fancy, 739,- 
32; laundry, 5,166,7: other soap, 918,240; total, 6,824,929 
xovernment figures, just issued, show that the 1921 value 
United $240,116,000, 
of 88.9 per 


the January items are 
December 
1, $240,867 
66,000 ($84,860) : 








China 





t soap products made in the States, 
e a big slump from 1919 was really 


nt over the output reported in 1914. 


a gain 


A Social Soap Item from the Philippines 


m the Manila Bulletin) 





i ow and Chua Hua, prominent soap manufacturers 
Wed : - were hosts to their friends at a delightful dinner 
C ae night (February 7) at their home in 607 Sto. 
risto: Binondo. 
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GLYCERINE PROFITS VANISHING 


“Soapers who were accustomed to take regular profits 





ction 





out of their glycerine prod a few years ago have prac- 


tically become reconciled to the prospect of disposing of this 
by-product for about what it costs them. The continued high 
cost of all raw materials entering into the production of soap 


has not onl 


brought 





a situation where the soap maker 
is dependent almost exclusively for his revenues upon soap, 
but has resulted 


actually in a cheapening of glycerine; in 





fact, the biggest consumers of glycerine, the makers of high 
explosives, are playing a waiting game and are showing 
little disposition to enter the market for spring and summer 


quireme nts 


more stabilized. 


Surveys of eaginous materials over the world disclose 
shortages which, coming on top of the recent perpendicular 
crease in the tariff on all materials of this character,.means 
1 protracted period of high prices for all oils, fats and oil 
seeds in the domest« t for some months ahead. In 





larking back to the position of glycerine as it influences the 
soap trade. New York distillers point to the fact that few 
buyers have shown any interest or are carrying very heavy 
stocks of crude at the present time. The trend of the mar- 
ket is disclosed through the fact that saponification 88 per 

ttle as 12%c, while soap 


the se circumstances, chemi- 





cent. loose can be 





lye is about a cent less 


cally pure glycerine is littl 





better than nominal with plentiful 


supplies available in any quarter at as low as 18% cents. 

The fact that buyers of dynamite glycerine have been se- 
curing approximately 50 per cent of their requirements in 
crude glycerine from Europe, while domestic producers have 
only been able to secure about one-half their normal amount 
of business is taken in well posted circles to mean that, when 
the powder manufacturers resume purchasing, important ad- 
vances may be looked for 

With Europe in absolute control of practically all Oriental 
soap-making oils, she continues in the capacity of dictator 
for both laundry and toilet soap. American soap manufac- 
turers have spared no efforts to depict their true situation, 
and in their brief submitted to the Assistant Secretary of 
the Treasury have stressed the necessity of a downward re- 
[ leaginous materials under the 


President, provided in the Tariff 





vision of existing rates on 
powers conferred on the 
\ct of 1922 
Since the f 
ports of cotton oil 
lard products are 
‘line in expor 
more must be sol 
the export market, so that estimates 


is much 


ils was promulgated, our ex- 

ve virtually while exports of 

showing a marked diminution. De- 
: , 


' 
lard means substantially that just so much 
1 | ; 


ceased, 











in this country to take up the slack in 





een made that 


as 45 per cent more lard must be « nsumed in the 








American market during used in 1922 and 
192] 

Ravages of the } down the cottor 
crop, « ffset to some increase of lard 
that was thi . ' during the first 
six m ths ¢ 1) It is safe to as 
sume that the cor g cotton crop will not exceed that of 


last year, if preliminary forecasts are reliable This may 
in be the saving grace of lard products. In the mean- 
e, purchasing agents soap stocks continue at sixes 
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] 
and sevens 


in the matter of contracting ahead in an -uncer- 


tain market where favorable tariff action may bring wide 
fl ictuations 

Frustrated in their efforts to secure a 10-cent reduction 
in import and domestic rail rates on vegetable oil products 
from Pacitic Coast points in Central Freight Association 


and iene Trunk Line territory, the principal consumers 
of vegetable oils, including a large variety of inedible oils 
produced principally in the Philippines, China, and South 


P acific islands, are compelled under a decision of the Inter- 
state Commerce Commission to bear the brunt of the pro- 
posed cut of 10 per cent, which was to have become effective 


December 5. Eastern railways won a sweeping victory over 


transcontinental lines when the Interstate Commerce Com- 
mission held that the rate reduction was unlawful. The 
decision in substance was that a downward revision would 
cause Atlantic Coast shippers great losses. Eastern lines 


represented that the suspended rates were unreasonably low 





and unremunerative, and that no reason existed why various 
shippers from the Pacifi c Coi could not dispose of their 
products under the existing rate Che far-reaching and ad- 
verse effects on the interests of Eastern carriers were pointed 


to as mute testimony of the de 
any reduction would entail 


structive competition which 

Consolidation of three of the biggest 
of the country has been announced. The 
for some $10,000,000 of capital 
Cotton Oil Co., the P 


cotton oil concerns 
consolidation calls 
and embraces the American 
ortsmouth Cotton Oil Refining Co., 





and the Gulf and Valley Cotton Oil Company. All three 
have been engaged in the cotton oil business of the United 
States for some time and it is expected the consolidation 
will wor their mutual advantage. Unfavorable condi 
tions | in the cotton oil industry during the last 
three y derstood has made the consolidation neces 
sary 


ON STANDARDIZING NAVAL STORES 


Che larger dealers and manufacturers of 


turpentine and 











sins appear to be thoroughly in accord with recent legis 
ition enforcing standardization measures respecting rosins 
One of the gre ls of the past has been the proclivities 
tft many of the i producers and distributors to sell 
wood rosin and turpent under the label of gum products, 
and in doing so they have taken advantage of the difference 
in prices between the two. That is wood rosins have been 
offered as gum products at prices which lure buyers away 
from the market for the well known brands on the theory 
that y are purchasing gum rosins at attractive discounts 


The Federal regulations recently passed by Congress and 
signed by the President make it obligatory for producers of 


wood products to so label their products which are to be 





marketed in interstate commerce. This will mean that a 
reat deal of turpentine and rosin that has hitherto been 
as pure gum can now be marketed only as the less de 


that it is It also means 
that the 
since the 


material 
a good deal of competition 
had to contend with ever 
came into being 

The new regulations are calculated to protect the 
consumer who has heretofore frequently found that the ma 
terial has bought has been unsuitable for his needs. In 
a great many instances the purchases of wood products 


sirable 


¢ 


the elimination 
gum merchants have 
naval industry 


( 


stores 


] 
also 





branded as gum have been found to be wholly unsuited to 
certain manufacturing requirements and have caused ma 
terial losses to the buyers. In many instances both wood 

gum products can be satisfactorily used in some manu 


question of color is not a 

factor manufacturers prefer the lower price top 
products, for in the case of rosins they art 

cleaner than the gum, but where color is essen 

the employment of wood products will result in the 
ition of the manufactured product. 

It i ften difficult to distinguish between 

colors of rosins so that a violation of the 


factures but not all. Where the 
. j 7 


11 
nsiderapvie 





lity wood 


ottentimes 


grades and 





law may be unin- 
tentional just as well as intentional. The powers of the 
Department of Agriculture with respect to rosins will be 


' 
imited t 


r o the establishment of new standards when the needs 
of the trade so demand and the arbitration of any disputes 
which may arise as to grades and quality. The Secretary 


of Agriculture is authorized to establish and promulgate 
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ae 


standards for naval stores if none 
after three months’ notice the proposed standards sha}j 
given to the trade. So far as possible an Opportunity 
hear those favoring or opposing the same shall be g 

Any standard may be modified by the Secretary of Agricy 
ture for reasons and causes deemed by him sufficient if + 
interests of the trade so a, The various grades 
rosins from highest to lowest shall be ees under th 
following letters X W, W, WG, N, M, K, 1, H, GF 
Ek, D and B together with the designation gum rosin 
wood rosin as the case may be. The above are the Unis 
States standards under which naval stores in commerce shy 
be graded. 


have been provided 


ne nt 


” 





The sale of any naval United States Standar 
rosins which is other than what it is represented is unk 
ful as is the use in commerce of the word turpentine or ; 
mee rosins singly or in any other combination. Each 
is punishable by a fine, not exceeding $5 
ssienmaen for a year. Dr. Skinner, 


stores as 





fense 





acting chief of + 





Bureau of Chemistry of the Department of Agricultur 
started out with two or three additional men whose 

it is to gather samples of turpentine for analysis 
Bureau to check up on adulteration. There is also consider 


able extra work involved in grading rosins, although ¢ 
burden of the work comes in connection with collection g 
analysis of turpentine samples which are being gathered 
over the country. 

Efforts of W. H. Crawford, 
committee of the National P aint 
assisted by others in the 


state legislation in line 





-hairman of the 
Oil & Varnish 
progressive step ol 
with the recently 


naval stor | 
enacted n 
been successful in his hor 
been passed which m 


bringing 





law regulating naval stores, have 

state of Ohio. There a law has | 

the state law identical with the Federal law and brings th | 
powers of the state and the Nation in accord in their en | 
forcement. It is now proposed to introduce similar | 


11 
il 


lation in all of the states as quickly as possible so ast 
better insure ungformity and efficiency in the enforcement 
the laws against adulteration of turpentine, the offering 








fake turpentine, etc., and mis-grading 
icts with regard to rosins. 
what a 


or other fr 
There is hardly a d 
will put such 





number of the states laws on tl 


statute books before the 
country. 
to have their state laws conform to Federal standa 





make the campaign for pure turpentine and uniformity 
rosin grades national in its scope. 

No one seems to be willing to go on record with res 
to just what the trend of the naval stores market will 
for the near future. A large crop is fidently predict 
In the case of rosins the high prices that have ruled ha 
checked demand for them to some extent. Manufacturing 
consumers over the country have turned away from su 
stitutes, however, and are showing a willingness to use t 
standard grades de spite the much higher prices prevailing 
The campaign for painting that marked 1922 was remark@ 
in that real materia! was used and not dope. This will pro! 
ably continue in the remainder of 1923, when there u 
probably be another long period of active building oper 

No one predicting much in the matt 
“ revival of European buying as many now seem sur § 
a lower trend of prices is inevitable because ofa 
reaction from the high prices that have prevailed. 
labor troubles coupled with an unsatisfactory 
ition has made for a spirit of uncertainty and conserv 
but many believe that conditions during the coming seas 
of active buying will improve because of the large quantit 
which will be required to take care of the country’s growm | 
industrial activity 





con 


year is out in all sections ¢ ' 
Naval stores interests in the South are being urg | 





tions 
of a 
that 


seems to be 





foreign sit 





Milled Soaps Imitated by a -Pressing Ce 


A German patent (355,937) has been issued to De N 
iske Fabriker De No Fa Aktieselskab, of Frederikstad, No 
way, for a process of making soaps of high percentage, ' 
sembling milled soaps, by a pressing process. The soap mass 
is brought to the necessary concentration in an_ autoclave 
then blown out under pressure, and the resulting s0# 
powder. with or without additions, formed into bars m 
press. The special drying and working of the soap, necessat 
in milling, is thereby dispensed with. 
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SIGNIFICANCE OF OXY-FATTY ACIDS IN THE FAT INDUSTRY* 


By JOSEF GROSSER, Chemical Engineer, Neratoviz, Bohemia 


Although ten or fifteen years ago the practical importance 
f the so-called oxy-tfatty acids in the fat-consuming in- 
dustries was realized by only a few of the fat and oil 


designation has now become common, al- 


chemists, this 


of fats is still in no position to fut 


though the chemistry 


nish exact data on the constitution, or even on the most 


constants of 
to the 


generally observed physical and chemical 


these substances.  ( We are nui referring here actual, 


well-defined oxy-fatty acids of organic chemistry, which 
l- ( 


enter to some extent into the fat industry.) Nevertheless, 


can demon 
least 


formation in small 


in the case of most commercial fats and oils, we 


| ea 1 st 
strate the presence of these OXy-ac ids, or at mu 


bear in mind the 
In many of the fat-using 


possibility of their 


iti ndustries th have 
quantities. industries they ha 


an importance which cannot be ignored, even though thei 


harmful, as will be noted below. On the othet 


ifluence be 


1 : : ‘ 1 
hand. one or another branch of manutacture 1s tounde¢ 


} + , 
directly upon their existence 


lo speak first ot the soap industry, in which the circum 


stance is of most importance, it must be noted that the rol 


of the oxy-fatty acids has been more generally recognized 


during years, and has become of considerable m 


recent 


ment to both laboratory workers and soap technologists 


Present-day oil and fat analysis draws a distinction between 
the total fatty acids and the fatty acids available for soap 
boiling (Stiepel). The latter are obtained by extracting 
the total fatty acids with petroleum ether, which leaves 
the oxy-fatty acids undissolved. This determination is im 
portant because of the known fact 


that the alkali salts 
scaps) of the oxy-fatty acids are salted out with difh 
culty, and, therefore, remain for the 


most part in the 

lye There can also be no doubt that these 
icting as profective colloids, increase the solubility of the 
other fatty-acid alkali soaps in the spent lye. On_ the 
other hand, they remain, to a certain extent, in the curd 
soap when it is salted out, thereby harmfully affecting its 
lor, though perhaps only to a comparatively slight extent 
The practical soap-boiler use of the fact, which 
he has learned through experience, that spent Ives con 
taining a certain amount of free caustic alkali dissolve the 
oxy-fatty acid soaps, as well as the other coloring matters 
in the soap, better than neutral lyes, or those containing 
mly carbonate. At the same time, as the oil chemist is 
vell aware, the solvent power of such lyes for the soap 
itself is increased by the presence of free caustic. It is 
ie task of the technologist to take account of both these 
facts. There are ways, as will be pointed out below, 
whereby the loss of soap in the spent lye may be reduced to 
a minimum, while at the same time the purification and 
decolorization of the soap will be accomplished in great 
measure during the boiling Even under normal 
conditions there are likely to be amounts of dissolved soap, 
that is, alkali salts of oxy-fatty acids, in the spent lye. 
That these amounts are not entirely negligible can easily 
he proven by control analyses. For example, a spent lye 
from a yellow curd soap, which had been well salted out, 
contained 0.02 per cent caustic soda and 0.47 per cent car- 
bonate, was of a dark color and did not deposit anything 
after several days’ standing. Nevertheless, 


spent 


substances, 





makes 


cess. 


when it was 
acidified and shaken out with ether, 0.55 per cent of fatty 
acids were obtained, dark brown, viscous, and of faintly 


aromatic odor. A sample of a spent lye taken directly out 
of the kettle, and which tasted distinctly caustic and set to 
a jelly — cooled in a glass, gave 0.94 per cent ether- 
soluble fatty acids. 

The soap manufacturer has to take into account not 
only the oxy- fatty acids present in his fats and oils when 
purchased, but also those which may be formed during 
Storage, by the action of the air, and which may result in 


. “s . - 
From the Seifensicder Zeit ing, 1922, p. 635 


the familiar phenomenon of discoloration in the finished 
product, aside from any evil which may turtheF 
result from faulty manufacture. This subsequent discolofa- 
tion is due to the oxidation, not, of course, of the fats 
themselves, but of the fatty acid salts (soaps), and is not 
to be confused with the spotty appearance caused by in- 
complete saponification. 

The presence of a notable amount of oxy-fatty acids is 
visible even in the fat or oil, which is of a darker 
than it should be in the case of pure, fresh material. | 
have pointed out in a previous article (Dr. Ernst Lorenz 
‘The Analysis and Judging of Old Sulphur Olive Oils,” 
Scifensieder Zeitung, 1909, No. 10) an exception to this 
rule, in that the oxy-fatty acids which occur in considerable 
amounts in old sulphur olive oils are of lighter color. But 
this is an exceptional case, due perhaps to the non-drying 
character of the oil and to its unusual color. Naturally, 
the oils with a iodine number, and consequently a 
high percentage of unsaturated fatty acids, are especially 
subject to oxidation by the air and to the formation of 


effects 


color 





high 


oxy-fatty acids. The industry, indeed, makes use of this 
fact in the production of blown oils, boiled oils, and such 
products, and especially in the preparation of degras and 
leather oils from fish oil, liver oils, whale oil, etc. In fact, 
the value of these products is judged analytically, in part, 
by the determination of their content of oxy-fatty acids 
vhich is carried out by saponification, acidification with 


mineral acid and treatment of the separated fatty acids with 


petroleum ether The acids insoluble in petroleum ether 
rm a thick, greasy, brown or brown-black mass, and 
show also the other characteristic property of these sub- 
stances—solubility in alcohol. 
The contrast between the light color of the petroleum 
ether soluble fatty acids extracted from oxidized fish oils, 


et with the dark color of the 





original oil is very striking 
s demonstrates that the dark color of the oxidized oil, 
which may have been quite pale before the oxidation, is 
lue entirely to these oxy-products. The following observa- 
tion is of int here. A fish fat of unknown origin, in 
a sample bottle, showed a brown coloration, unevenly dis- 
tributed throughout the 





erest 


mass. When the fat was melted in 
the drying oven, a dark brown mass settled out on the 
bottom of the bottle, while the supernatant clear fat, after 
solidifying, had a light color. This behavior was rather 
surprising, since it does not accord with that usually ob- 


served in melting and clarifying fats. It may be explained 
as an example of auto-oxidation, which, in unusual cases, 
may cause the formation of oxidation products insoluble in 
the original fat. 

As has been already noted, the oxy-fatty 
acterized by their solubility in alcohol and insolubility in 
petroleum ether. The latter property, however, is influ- 
enced noticeably by the presence of ordinary fatty acids. 
This fact can be noticed clearly in the analysis of oxidized 
fish oils and the like. If the clear petroleum ether solution 
of the fatty acids, freed from the oxy-acids or so-called 
degras-formers, is further diluted with petroleum ether, it 
usually becomes turbid, and after a while the familiar 
brown flakes settle out on the bottom of the vessel. Still 
further dilution of the filtrate causes further precipitation, 
which may even be brought about a third time. This same 
observation has been made in the case of old sulphur’ olive 
oils, as has been described in the article mentioned above. 
The solvent power of petroleum ether for certain oxidized 
fatty substances is dependent, in any case, upon its specific 
gravity and its boiling point, so that in the analysis of this 
class of fatty materials the properties of th~> petroleum 
ether and the concentration of the fatty acid soiu:‘on have 
a great influence. 

The oxidized fatty acids may be separated to some extent 
by other means than the treatment of the total fatty acids 
with solvents. This fact was noted in the course of experi- 
ments on the decolorization of a dark greenish-yellow 
sesame oi] by means of fullers’ earth. After the filtering 
off of the fairly well-bleached oil, the blackened clay was 
subjected to extraction with petroleum ether in a Soxhlet 


acids are char- 
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t Ithonol ntini 7 ] y time this . . } 
ipparatus \lthough continued for a long time, thi om MANUFACTURE OF SOAP IN CUBA 
lei ld ‘ | — lvent continue 
raction could not be ympleted, for the solvent continues ; | ) I 
to extract color from the clay, becoming yellow continually. \ccording Commercial Attache Paul L. Edwards 
Furt e, a sort of repulsion between the oil and the Havana, Cuba, in a report to the Department of Commer 
‘ j +; nl ] ly } mano ’ 
| was ver ’ iti only slowly becoming ibout 60 per cent of the soap manufactured in Cuba cop. 
g ind a ’ ) utut g ethy eitne sete f the Tallow d int 
| icum et uld the clay ve extracted tat s t 
; tra ar manuta ‘ it locally or im 
I esidu iporation of ( st, as 
well a ( xtract was considerably m viscous \rgentina, or from the United States—the n 
e iiltere each l, and, of course, was also much from the latter country. Grease used in the mar 
I ! p il t cast r the ther extract 1 
; , e : 9 this soap is imported in tank cars from var 
s | I rs rth tor oxidized tatty 1 1 9 . 
ipa Cart 10% Ox — oo t United States, via the Florida East C 
. : Be - privy : oe x r ind 1 lesser extent 1s pt rchased fro 
I pe es ip vnic ts Dleac ne act ka ied. | ‘ 5 
' i =i us » 
: ao ; \bout 10 per cent of the soap manutacturs 
at industry ea , demon nsists of perfumed toilet soap manufactured 
aegta S cepencs Up imported oils and fats. Pract 
_ ee h enters into the manufacture of this grade 
, imported 
Ad Varilage . A the remainder of Cuban manufactured soa 
eatin tr wha A white floating variety which is manufac 
acids ) 1 A ! from coconuts, cottonseed and other vege. | 
cati S S sé tahy] = + ] f } } ] = 
ible oils, practically all of which are imported 
. 7 par le — ee fhere 1s a movement on foot to increas¢ the tariff prot 
a = oe _ tiot ip, especially on perfumed toilet ips in solid 
cid acid | n | iew of the 40 per cent tarift prefer n- 
: ee \merican soaps of this class, it is predict 
iced istil ick ' ; ' in the ' af t | 
l suc i crease l he duties would ettectively st 
tol put 1 f hand ; ; ; : , 
u ! : rtation of French and other European perfumed 
sp ( x J ¢ \ al 
S | eappear 
: : ‘ ERMAN POTASH INDUSTRY IN 1922 
al ' niforn te « Consul |] r. I. Dumont, Frankfort-on-Main, reports 
iit irious interme r} 113 German pre-war record of an output of 1,11050 
\ ie , xXver . pure potash was surpassed in 1922 by about 
coittinteslins ‘ tty acide 200,000 metric tons; that is to say, the production was ab 
l ew!) 1,311,500. In judging these statistics the output of Alsatia 
‘ ( otash—no longer German—must be considered This out 
" put 1921 was 111,000 metric tons \t the beginning 
1923 t price of potash to German consumers measured i 
whic pap larks, was about 800 times that of pre-war times 
Extensive reconstruction was undertaken during 192? a 
a? nu paratory work accomplished. FurtMer, the con- 
S solidation movement made considerable progress: the Salz- 
r letfurth concern was formed, and the mining compar 
\ ryt y 1] nl ro at ry} , ; + ~ t 
g \\ ersial enlarged its sphere of interes 
2 he quotations of German potash mining shares faile 
separ <eep pace during the year with the rise in the value of 
pet e dollar The total value at the beginning of the vear of 
72 mining shares (taken for comparison) was $34,921,00 
' r about 6,460,000,.000 paper marks, as compared with 
: £20,199,000, or 164,901,000,000 paper marks, at the end ol 
thre vCal Phe value of the shares, measured in dollars 
id decreased by $14,722,000, although the value, measur 
n paper marks; increased by 158,441,000,000 marks 
‘ lhe world’s consumption of pure potash increased 
t 100.000 metric tons in 1913 to about 1,600,000 metric tons 
t 1)S \ to put erwise, their slight de n 1922. Of the latter amount, 1,300,000 metric tons wer 
g | i ti\ toward electrolytes, is remen Germat Q 
red, one cannot fail to see a close relation between these : 
nome! Similarly, one may mention rosin, which 1 FRANCE’S VEGETABLE OIL CONSORTIUM 
ft S | i ma and for BITICURE The profits arising from the vegetable oil consorttur 
; ’ perated in the name of the French Government during 
: ; , i i ber of le 11 manufacturers 
esembles the mpound ae : 
? ‘ or 1 t ) d t ing the french 
lust C l I‘rost, Marseille, France, t 
9 9 S re) t S ) ! nena | halt 
t] | : ( Apparently about ot 
i y clearly that 3 
' ' + a S vill go to the construction of agricul 
( npor ( 1 ‘ ¢ ‘ s French 5, I 
mentat leaginous plants 
Chan mmer¢ ft Mar is also f 
Lower Rate Appeal Wins on Soap Grease ( 9.000.000 s for the improvemer 
1< — j 1 a 2 wil : f +] os +] ° “al r 
pe ( i ilorem and 2 i por ¢ p ai § AS 
901, Title V, act of Septem peanuts, copra, sesame seed, palm nuts, and other 
tiable at 5 per cent under paragraph bearing raw materials. It has made formal demand, likewis 
G 1 Appraiser Brown in de for 2,000,000 francs to endow a i | 
Sciet in connection with the 
Perusal of t lvertising pages is no less ‘a real duty  nolog nd for 700,000 francs t 
thar inning the text page f this journal every month. juipment of the Colonial Institute of Marseill 
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ROSIN SOAPS IN CHILE 

\merican rosin is one of the staple artecies imported into 
Concepcion consular district, actording to a recent 
Consular Report, and it always has a g d, though not 
e. sale, and has no foreign competity Some mention 

is made of French re jut none is ever imported Lhe 

is used principally in soap-making Since it is 
article ot prime 1 ssity, its cone ss not m Ics “ 
cted by unfavorable exchange or bad business conditions, 
and the importation continues throughout the year. it Js 
imported in barrels containing 500 | »., and is sold m 280 ) 
ots. The amount imported by hile has fluctuate d_marked- 

° y during the last few years, having been 4,135,973 Ib 
(value $116,368 U. 5. currency) in 1917, 2,703,109 b. (value 
$97,275) in 1918, 2,533,237 lb. (value $222 557) in 1919. and 
4.313.238 Ib. (value $312,480) in 1920, the gai during the 
last-named year being due to larger imports at Talcahuano, 


the port for Concepcion, The bulk of the imports passes 
through Valparaiso and Talcahuano ; arrivals at \ alparaiso 
amounted to 2,751,805 Ib. (value $204,800), and 
Talcahuano to 1,300,524 Ib, (value $85,593) in 1920 Rosin 
in June was quoted to the local importer at $8 U. S. cur- 


per 280 Ib. c.i.f, Talcahuano To the retailer it is 


those at 


rency O the ré r ts 
juoted at 34 Chilean gold pesos per 280 lb., or about $12 
ye . : 1 ~ . “2 99 . 

U. S. currency. Under paragraph 195 of the | hilean Cus- 


toms Tariff, rosin pays an import duty of 0.75 gold pesos 
per 100 kilos, or $0.12 per 100 Ib., gross weight 


INFORMATION ON SOAP MUCH IN DEMAND 


Owing to continual requests for general information on 
soap the Bureau of Standards has issued a third edition of 
its circular on the subject, previous editions having been 
issued in 1916 and 1919. This circular discusses the com- 
position of soap, and describes the important varieties of 
soap commonly used. Reterences are made to other circu- 
lars of the bureau containing detailed specifications adopted 
by the Federal Specifications Board for ten varieties of soap. 
‘The new publication gives detailed specifications for special 
grade laundry soap for use with soft water, hard water grade 
laundry soap for use in hard water districts, and milled 
toilet soap for general toilet use. It is Circular 62 (third 
edition) of the Bureau of Standards, entitled “Soap.” It 
may be obtained from the Superintendent of Documents, 
Government Printing Office, Washington, D. C. The price 
Is 2 cents. 


England’s Vegetable Oil Industry 


A feature of the Hull oilseed trade during January was 
the large quantity of cottonseed, principally of the new 
Egyptian crop, which went into the mills, says Consul John 
H. Grout, Hull, England, in a report to the Department of 
Commerce. There was also a fair demand for the oil prod- 
uct both on foreign and domestic account. Toward the 
close of the month a shortage of spot and “month” oil 
caused prices to advance sharply, and it was reported that 
[ crushers were obliged to rebuy extensively in order to meet 
their January sales. The first arrival of beans for 
four months was reported in January and indications were 
that still more of this raw material would be imported 

' during the year. 


Sova 


Record Output of Alsatian Potash 


During 1922 there was a record output of potash salts 
by the mines in. Alsace. The production in each of the last 
tour years was: 1919, 592.365 tons: 1920, 1,222,370 tons; 
1921, 903,134 tons; 1922, 1,326,727 tons. 


Spain Cancels Soap Export Restrictions 


_By a Spanish decree published March 14, 1923, and effec- 
tive trom that date, the restrictions upon the exportation of 
common soap have been removed, so that it may now be 
Ireely exported. . 


Features to Be Found on Other Pages. 


, e . oe . . - 

Readers of the Soap Section may find items of interest 
to them in our Trade Notes pages, as well as in Patents 
and Trade Marks and Foreign Correspondence 
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FEATURES OF SOAP MATERIAL MARKET 


L i a rom next page 

price and the importers are q g the same for rward 
shipments 

\ l ) 23 \. H. Horner 

Industrial Chemicals 

With record activity prevailing throughout every branch 
t American commerce and industry and with heavy sales 
ot chemicals reported for European consumption it is small 





wonder tl business 
materially improved 


exceeding 


in industrial chemicals generally has 
Demand in some items has actually 
production and although railroads have 
been operated perhaps more efficiently than in some time, 
their inability to cope with the present high rate of general 
business activity has been strongly in evidence. The close 
of the first quarter of the year found prices for chemicals 
m a higher plane than they have been in two years. For 
the remainder of 1923 there is a fairly well defined notion 
that prices will continue to rule firm, although there is 
the possibility of a dull summer season. The ear-marks of 
solid progress are at hand, however, with business quite 
well balanced and generally substantial. 

Buying of the leading potash products has been a feature 
of unusual interest.” Soap makers have bought heavily of 
caustic potash. There has also been good buying in car- 
bonate of potash. In the alkali market the feature has 
been the active export interest in caustic soda with heavy 
trading at $3.45 to $3.50 a hundred f. a. s. Caustic soda 
plants are operating at from 85 to 100 per cent of normal. 
Soda ash is moving actively on contract and new business 
is also coming through in large volume at satisfactory 
prices. An exceptionally heavy movement has continued in 
heavy mineral acids. It has been almost impossible to se- 
cure adequate stocks of sulphuric acid in the open market, 
the 60 degrees being held at $9 to $12 in tank cars while 
66 degrees was held at $14 to $16. Altogether producers 
assert that the volume of business in heavy chemicals is 
greater than it has been in many a month, and the general 
outlook is described as highly favorable by those in closest 
touch with the pulse of the market 


Other Soap Making Materials 


een 


Business has started to liven up in the naval stores 
market with the advent of the new crop. Offerings of 
rosins have generally been light to date, but despite the 
character of buying there is a disposition to take a more 
hopeful view of the general outlook as supplies in the 
hands. of principal consumers are reported down to a low 
point. Receipts of rosins for the first two months of the 
crop year promise to be light and there is an outlook for 
spirited competition for supplies between dealers. The 
1922-1923 naval stores year in the South ended with the 
statistical position stronger than in some time, the carry- 


over being but 64,143 barrels as against 6%572 a year 
previously. French stocks of naval stores have been so 


reduced that a prohibition of exports is now being urged 
by various manufacturers. In order to augment production 
\merican concerns have seriously considered the opening 
of naval stores units in Mexico. They are supported in 
this project by interested Mexicans. 

Mexico is rich in turpentine producing woods and the 
costs of production are low, some Mexican states offering 
tax exemption as well as cheap labor. 

Although some of the raw materials derived from animal 
bases such as tallow and stearic acids are less active, thus 
far the curtailed outlet has had little influence on prices, 
which on the whole are comparatively firm. 


Heavy Drop in U. S. Potash Production 


The Department of Commerce announces that reports 


made to the Bureau of the Census by establishments manu- 
facturing potash and potassium compounds show a produc- 
tion aggregating in value $4,900,900 in 1921, as compared 
with $18,407,253 in 1919 and $7,905,744 in 1914, a decrease 
of 73 per cent from 1919 to 1921, and of 38 per cent for 
the seven-year period 1914 to 1921. 
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MARKET REVIEW ON TALLOW, ETC. 





TALLOW 
lritten Speciall r This Journal 
al of 


American Tallow had the effect of 


considerable quantit« ot South 


stopping the advance 


t tl Ni York Extra Grade, which had reached 9% 
per pound nd helped to ng about a reaction to 9c ex 
Yroducers’ plants 
Che marke ow steady, with buyers showing disposi- 
tion to tak good sized quantities at the prevailing price, 
E> V7et livered or 9c ex producers’ plants 
Greases are somewhat easier than the prevailing prices 
f a month ago, but the undertone is firm, and the actual 
decline in selling price does not equal the corresponding 
drop in Tallow, indicating a fair demand and not overt 
yur some productions 
It looks as though Tallow is likely to sell around present 
el for ile, as soapers are not carrying large stocks, 
s being indicated by the persistent purchases to replet 
S t cks « tats 


Tostas T. PerRGAM! 


GLYCERINE 


Specta r This Journal.) 


Dynamite Glycerine had 


Crude has been proportionately 


hemically Pure, up to a week or so ago, was 


generally quoted at 18%4c per lb., in bulk, although ther« 


is undeniable evidence of lower prices being made by 


several of the refiners. Last week refiners announced a cu 


that even this price is being 


d, and in view of the weakness which exists in the 


rades it is but natural that Chemically Pure should 


ire in the downward movement Until contracts for 
the t half of the year are being made there is no reason 
> ipate at improvement in the situation, unless a 


d demand develops for Dynamite; the latter may come 


y time, although the prominent powder people pr« 
le to stay out of the market until July, which 
ur months later than the time they usually 
Summer trad Che foreign markets are high 
m, aml the situation h is simply due to a local 
| mand, which, if business generally is going t 
good, must improve later’on and may come earlier that 
« | ist yw 
April 13, 1923 W. A. Sropror 
VEGETABLE OILS 
Vritten Specially for This Journal.) 
S fter our last letter there was some very heavy 
Cocoanut Oil resulting advances of Cc to 
pound. Following this advance in price, however 
pur vere limited, and after about three weeks of 
the market seems a little softer. Last sales of 
Oil were reported at 8%c per pound Coast, and 


tion in the Orient is still very firm 
igher prices than the domestic 


pay, based on the present price of 


Oil. While Cocoanut Oil at this writing appears easier 
quite a number of people are of the opinion that it+wi 


not be this way very long. The demand from consumes 


for the immediate future is expected to be good, and i 


a few large purchases .were made the market would 


relieved of the present resale Oil, and probably fore 


higher prices as the cost of replacement, based on th 
present price of Copra, is exceedingly higher 
There was not much doing in Palm Oils during the 


past few weeks. A few sales of hard and soft oils wep 


European markets ar 
| 


made outside of the soap industry 


holdin st So recessions h I ot | 
olding steady Some rece ions have been noted, but the 


mport price on Palm Oils today is not expected to move 
+h month or so. At least this js 


nucl next 
their opin 


ither way in thr 


the opinion of a good many people, and they bas 


on the domestic Tallow and Grease situati coupler 
with the European market 
Sulphur Olive Oil loots were quite active, and _ prices 
idvanced to 934c¢ per pound New York. Spot sold at this 
( ¢ tinued Precedin Page) 


SOAP MATERIALS 
Tallow and Grease 


York, Special, .0834c. 

1lOK@103%%c. Yellow grease, New 

White New York, .104@.10\« 
Rosin, Savannah, April 16, 1923 


mmon to good 495c I 
1) 49% K 


Edible, 
York, 


Tallow, New New York 
0834 @.08%, 


grease, 


4.971/,@5.Me 
+.97Y,@5.Me 











| 4.97'14@5.00c M. 5.05 @5.10c 
| 4.9214(104.95c N . 5.25 @5.5%k 
(ys 4.9714@5.00c W. G... 5.60c 
H $.9714(5.00¢ W. W.. ‘ 6.50c 
Starch, Pearl, per 100 Ibs... : $2.97 (@$3.24 
Starch, powdered, per 100 Ibs.. 287 @ 314 
Stearic acid, single pressed, per lb l4 @ 
Stearic acid, double pressed, per Ib 14'4a 
Stearic , triple pressed, per Ib lo @ 
Glycerine, C. P., per Ib. ; IS @ 1% 
Glycerine, dynamite, per Ib..... lo @ 16% 
Soap lye, crude, SO per cent, loose, per Ib 11 (a ALY 
Soap lye, saponification, 80 per cent, I 
per lb 12 4(a 2y, 
Oils 

Cocoanut, edible, per Ib 1034 l 
Cocoanut, Ceylon, Dom., per lb LO.@ 10% 
Palm, Lagos, per Ib OS. 085 
Palm, Niver, per Ib ; OSY4@ 08% 
Palm, Kernel, per Ib., nominal... 0934@ .10 
Cotton, crude, per Ib., f. 0. b. mill lOU“Ua l 
Cotton, refined, per Ilb., New York 124@ 
Soya Bean, p Ib 13 

Corn, crude, per Ib 124a 

( t ] ver Ib 144a 


astor, Ni <4 
Castor, No. 3, per Ib 14 @ 
per Ib... ; 14@ JS 


canut, refined, per Ih 17 fa 17% 
Olive, denatured, per gal 1.15 @ 120 
Olive Foots, prime green, per Ib (934@ _ 09% 


Chemicals 





Soda, caustic, 76 per cent, per 100 Ibs... 3.65 @ 375 
Soda Ash 58 per cent. pet 100 Ibs... 1. a 710 
Potash, caustic, &8@92 per cent, per lb., 


f. o. b. Works eee at la OS@ 08% 
Potash Carbonate, 80@85 per cent, per lb., 


Bie Teieilahc ls ants tes 07%4@ 08 


Salt, common, fine, per 100 Ibs........... ; nominal 
Sulphuric acid, 60 degrees, per ton.. 1100 @ 
Sulphuric acid, 66 degrees, per ton.... 16.00 @ 
Borax, crystals, per Ib...... ee ee 54@ 06 


Rorax, granular, per Ib...... ” 05/4@ 6 
Zine Oxide, American, lead free, per Ib 06 @ 8 
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World’s largest manufacturers of 


Chem. Pure—Water Free (Bone Dry) 


TERPINEOL 


Essential Oil Company 


Executive Offices Plant 


297 Fourth Ave. Mulberry and New York Ave. 


New York City Trenton, N. J. 


Stock carried for prompt delivery with 


NEUMANN-BUSLEE & WOLFE, Inc. 
321-323 N. Sheldon St. 


Chicago, Illinois 


TRENTON 
MAKES 


THE WORLD 
TAKES 
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SCHMOLLER & BOMPARD 
GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


New Shipment Just Arrived 
ROSE & JASMIN FLOWER OILS— 


Can offer at attractive prices 





FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 


pa AUBEPINE 

HELIOTROPINE 

3 VIOLET 100% 
~ > ot ie 33° * (Alpha, Beta-Methyl) 






o P ~ x aS 


MARIO DE PASQUALE 
MESSINA, ITALY 


SPECIALTY 


MANDARIN 
TERPENELESS 


As well as all other Italian Terpene 


less and Handpressed Oils. | | 





D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


AROMATIC CHEMICALS AND SYNTHETIC FLOWER OILS OF OUR OWN MANUFACTURE ~ 


Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 
Lilac Sweet Heliotrope Fleur and 90%) 


Address all inquiries to Sole U. S. and Canadian Representatives 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 


Free of Charge. 





EMBOSSED METAL SEALS js 


PATENTED | e 


| THE ONLY SEAL 
* ‘THAT IMPROVES 
WITH AGE 


















Inside Quality 


THE STANLEY MFG. CO. 











Harmonious, Colorful Decorations for 


Bottle, Jar or Box 


STANLEY 


EMBOSSED METAL LABELS 


with patented gummed backs 


The STANL a) a tae URING CO. 


YY TON, O 


Write for Samples and Name of nearest Representative 


; Lys ny” a Wid 
" 7 =) pe Bu BAY J \ 
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MAIL THIS COUPON FOR SAMPLES 4"> PRICES 


Compacts 
Lipsticks, Eyebrow Pencils 


Made up under your own brand 


The seal of reliability 
and good service 


JULIUS SCHMID, Inc. . 
439 West 55th Street, New York. 

We are interested in having Com- 
pacts, Lipsticks and Eyebrow Pencils 
made up under our own brand. Please 

icate with us. 
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Our Lily Base 100% 


(HYDROXYCITRONELLAL) 





The physical constants for this article when 
freshly distilled, are approximately as follows: 


Specific Gravity. at 25° C...... 0.921 
Optical Rotation at 25° C......+9.0 
Refractive Index at+20° C..... 1.4495 


is better and cheaper than ordinary commercial grades, whether | 
domestic or imported, sold at lower prices. 










Too often the ordinary grades are only of 50% purity or 
less, being “standardized” to meet a price. 


We make only 100% products,—sell them at fair prices,— 
and our widening clientele appreciates this fact. 


Note the chemical constants of our product and compare 








them with an analysis of your present supply. 


We make also the highest grades of geraniol, citronellol, 
rhodinol and methy] anthranilate. 












Let Us Quote You 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN, U.S.A. 
Established in 1869 
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Deseollonges Poses 


LYONS FRANCE PARIS 


LECCE SCC TTC SECTS CeCe 








ESSENTIAL OILS AND 
AROMATIC CHEMICALS 


Raw Materials for 
PERFUMERY AND SOAP MAKING 


SRASBSBBBSRSESBSBESSESRERSBSESRSEREERES 


o~ 


JASMIN de PROVENCE 


An achievement combining those attributes demanded by the experienced 

¥ , I 
perfumer. “True Odour, Great Strength and Lasting Power, Colorless and 
of very Low Cost.” ' 


A synthetic Jasmin of unusual merit, useful for all purposes, which we de- 
clare without qualification to be the best of its kind. 


>< 


Our Absolute Products are Superior and Practically Colorless 


OAK MOSS ABSOLUTE PERU ABSOLUTE 
TOLU ABSOLUTE LABDANUM ABSOLUTE 
INCENSE ABSOLUTE 


aueiiai 
Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, INC. 


lo0 FIFTH AVE. NEW YORK 
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Merveille Puff & Cosmetic Co. Ince. 


(Formerly Wm. S. Briefer & Co.) 


58 W. 38TH ST., NEW YORK, N. Y. 


Phone Fitzroy 2498 
We specialize in the Manufacture 
of Vanity Puffs, Lipsticks, Eye- 
brow Pencils and Cosmetique 
under your own name and brand. 





‘ 


aries 
med ay eel ees eed 


VERY detail of our man- INCE our puffs have been on the 
, . ty. en market they have won a de 


ufacturing of Vanity Puffs ee 
fea served popularity among discrimi 
and Cosmetics is in charge nating manufacturers for their per 
of experts of long training and fect workmanship, their even stitch 
; ; - ing, their powder-carrying qualities, 

experience both in the United 

and their beauty. 
States and abroad. 


Only the best raw materials 
procurable—and then only after 


exacting tests—are used. Con- 





sequently we Can assure our 
patrons products of maximum 


quality, purity and uniformity. 


Merveille Puff & 


Cosmetic Co. Inc. 


58 W. 38th Street, New York, N. Y. 


ssh Deaoatath Meesmmemmnsineestaem daienenedinetntne. Meter 


E eae 7 


een Me osahed ate J 
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OUR PRICES WILL INTEREST YOU 


Samples on Request. 
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Pierre Dhumez & Co. 
PARFUMS PREMIERS 


VALLAURIS A.-M. : FRANCE 


JASMIN ABSOLUTE ORRIS ABSOLUTE (TENFOLD) 
ESSENCE JASMIN ORRIS BUTTER 


The First Factory of the Perfume Is the Flower Itself. 


For years and years the distillers have bought flowers, according 
to weight, thus encouraging cultivators to look for new processes 
to get more and more weight only, whilst the idea of fostering processes 
whereby the percentage of perfume and the delicacy of the perfume 
of the flowers was increased, was entirely neglected. The first factory 
of the perfume is the flower itself. Before extracting the perfume 
from the flowers, it must first be intensified in them. Pierre Dhumez 
& Co. cultivate all their own flowers and have by prodigious labor 
transformed several hundred acres of virgin forest land into an up-to- 
date industrial floral plantation. All work is done by machines, tractors 
being employed instead of horses, and ploughs are used instead of hand 
picks. It is the most thoroughly up-to-date floral plantation in the 


world. 


We eall especial attention to our 
LILAC BUDS ROSE PETALS 


Of great delicacy, possessing the true odors of the Lilac and Rose 


respectively, and of great lasting power. Samples and prices on request. 


FOX & CLARKECO.,,1nc. 


116-120 W. 32nd St., 119-123 W. 31st St. 


NEW YORK : Ne. Xe 























. COM PANY : 
fe fine ‘Basie Odorant Materials 4 
: : 1757S Ave. New York , U.S.A. : 
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Lilacs and Spring 


: thought of one almost cer- 
tainly brings thoughts of the other. 
They are inseparable. When Spring 


comes there comes also a preference 


for lilac fragrance. The lilac which 
characterizes true fidelity to these 
wonderful blossoms may be counted 
upon to capture favor and preference. 


LILAC NATURAL 


typifies nature preeminently. Its deli 
cate, flowery and faithful delineation 
places it in a position most incompar 
able for toilet waters, vegetales, lotions, 
etc. It is intense and tenacious. 


LILAC No. 10 


a less expensive interpretation for 
barber supply use. A _ product of 
supreme importance where price is a 
consideration. 


Stocks ready for immediate delivery. 


Samples on application. 
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The First Message 


to your prospect is carried by your 
Sample Tube. 


What impression does it convey? Does 
its appearance reflect the quality of its 
contents? 


As we specialize on sample tubes we can 
undoubtedly assist you, too, in securing 
the quality samples you must have to 
make your sampling campaign effective. 


Write for samples of the 


Pennsylvania Tubes 


Pennsylvania Collapsible Tube Company 


Williamsport, Pennsylvania 
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WHEAT DESIGN 
Rottle No. 31 
Stopper N« 2 


These bottles are made of the very finest, 
bright, lustrous flint glass. They are full hand 
cut and polished and stoppers are individually 
tested for perfect grinding. 


panels is permanent as it is fired in the glass 
and will not change. 


CATALOG ON REQUEST 


T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U. S 
NEW YORK OFFICE BOSTON OFFICE 
165 Broadway 40 Court Sr. 


a 


l 
| The color (gold ruby, No. 609D) on the 
== 


SS]. Sqn SS—SqqC 


SELEX — A NEW CAPPING MATERIAL 


We offe duct for sealing and decorating cork or ylass stoppered pertume, t t preparation, pharn 
and other be ales, "that will ree ‘di ice cost—reduce lab »r—and increase utp ut Furnished in liquid form in Solid ( 
White, Blac Re BI (this color), Green, and Orange; Transparent (¢ s—Yellow, Green, Red, Clear: Me 
: Silver, G old, ae Green od he bottles can be handl 
—_ ous ‘ b: dling. 


lled in groups—the dipping is done only once 
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BOTTLES 
OF 
SUPERIOR 
QUALITY 
FOR 


PERFUMERS 


CATALOG ON REQUEST 


T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U.S. A. 


NEW YORK OFFICE BOSTON OFFICE 
165 Broadway 40 Court St. 
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WESTERN GARTRIDGE GOMPANY 


EAST ALTON, ILLe 
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Avoid Difficulties Encountered Under the 
Prohibition Laws — Let H.W.Eddy Bond You 


My Service 


HE many details to be complied with and the 
difficulties encountered under the Prohibi- 
tion Laws are responsible for the existence of 
my office. 
My service department is a clearing house for 
all difficulties experienced by permittees. 
No charge is made for the extensive service I 
render my patrons; and the price at which bonds 
are sold is the same as others charge. 


Troublesome Details Are Eliminated For You 
Nothing For You to Do But Sign Your Name 


H. W. Eddy 


Specialist in Non-Beverage Distilled Spirits Bonds 
906 OLIVE STREET ST. LOUIS, MO. 
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Presenting ~ 
“DE LUXE ART METAL” 


Lp - ON TICK. ONTAINERS 


— which contain O Superior “features: 


i.» NEWALTY. A Container with a Mirror, 
so that Madame et Mademoiselle may prac- 
tise the art of lip-colouring with ease and 
precision. An exclusive “De Luxe cArt 
Metal” novelty that will create a furore 
among women. A new creation! (Patent p.) 


COLOUR. A container coloured like the 
lip-stick itself. Light, medium or dark red 


4. ECONOMY. In spite of novelty, exclu- 
siveness, super-quality and non-competition, 
“De Luxe cArt Metal” Containers are amaz- 


ingly low-priced. 


5° BIGGER PROFITS FOR YOU. The 
gold-piated “De Luxe -Art Metal” Con- 


tainers are about 30% below prevailing” 





or any other desired tint. May be had also 
with mirror. 


SUPER-QUALITY. “De Luxe Art 

Metal” Containers are made of the very best 

metal. Whether gold-plated or enameled, 
the finish will last to the end. 


6. 


prices. Our manufacturing cost and over- 
head expense are extremely low. 


ROUND SAVINGS ON OVAL CON- 
TAINERS. In buying the Oval, gold- 
plated “De Luxe cArt Metal” Containers, 


you save at least 10%. 
LO 


So, if you are ambitious to have the best and pay the least, get in touch with us. 
Tell us your requirements. We can make up most anything you want along these 
lines. Send for samples and price list. Use the convenient coupon. 


De Luxe Art Metal Corporation 


New York City Office: 


1123 Broadway < 


i SS 
Ko 
NY ; 





PLEASE SEND 
SAMPLES AND 
PRI_E LIST TO 
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Private 
Brand Toilet Soaps 
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We are specialists in the manufac- 
| ture of soaps and are prepared to 
put out high grade toilet soaps in 
fair sized quantities under your own 
name and brand, perfumed with the 
odor you specify. 


Write for full information. 


Lightfoot Schultz Co. 


| Soap Manufacturers 
HOBOKEN set N. J. 
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q for Loulet Preparations | 





BEESWAX 


WHITE and YELLOW 


White Sun-Bleached Beeswax 
Spermacetti Stearic Acid 
Powdered Stearic Acid 
White Paraffine Ceresine, All Colors 
White Mineral Oil, All Grades 
Crude and Powdered Carnauba 
Refined Yellow Beeswax 


Our products are endorsed by the 
most discriminating trade. 


Write for Samples and Prices 


E. A. Bromund Co. 


258 Broadway, New York City 


Factory Frank B. Tracy, Agent 
Elmsford 8 South Dearborn Street 
New York Chicago, Il. 
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“A Business Built on Recommendation” 
XN 


COMPACTES 
Poudre Rouge 


Hand made by French Plastic Method 
or Machine Compressed on 


Patented Metal Plates, Glass or Porcelain 


COSMETIC SPECIALTIES 


Supplied in Bulk or put 
up under your own Name 


INSTALLATION OF PLANTS 


for the manufacture of 
Poudre Compactes— Rouges 
Eye Brow Pencils, Lip Rouges 


Joseph L. Stummer, B. Sc., Ph. G. 


Manufacturing and Consulting Chemist 


Office and Laboratories : 
201 Fulton Street, New York 


(Opposite Hudson Terminal) 


Telephone Cortlandt 2327 Cable Address: “Cosmetic’ 
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ISTINCTIVE, carefully made 

powder puffs add to the attrac- 

tive vanity case the touch of com- 

pleteness which spells satisfaction to 

the user and profit to the manufac- 
turer of toilet preparations. 


Low operating costs enable us to 
quote most attractive prices. 


Prompt deliveries assured. 


We will be pleased to quote on your 
puff upon receipt of sample. 


Furlager Manufacturing Co. 


67 East Eighth Street 
New York, N. Y. 
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Special Service 
for Manufacturers of 


Cold Creams, Cosmetics, Lotions, Etc. 


ceutical preparations. 


UR products are made especially to suit the 
needs of exacting manufacturers of cold 
creams, ointments and other toilet and pharma- 
Accordingly our products 
are refined to an unusually high degree and are 


tasteless, odorless and absolutely pure. 


Our specialists will be glad to confer with you in 
the solution of any problem involving the use of 


mineral oils or jellies. 


Formulas for cold creams, lotions, salves, etc., which 
have been tested by experience are available to our 


customers without charge. 


Kremol 


Medicol 


Sherpetco 


Sheroline 


A pure white mineral oil of exceptional quality 
especially refined for use in manufacturing COLD 
CREAMS, NOSE and THROAT SPRAYS and 
general pharmaceutical purposes. Made in two 
grades—LIGHT and HEAVY. 


A medicinal white mineral oil of super-quality. 
Manufactured especially for Internal Use. Made 
in five grades—LIGHT, MEDIUM, HEAVY, 
EXTRA HEAVY and SPECIAL HEAVY. All 
grades more than conform to the requirements 
of the U. S. P. 


PETROLATUM 

LILY WHITE 
LIGHT AMBER WHITE SUPERFINE 
CREAM WHITE SNOW WHITE 
Manufactured from strictly PENNSYLVANIA 
CRUDE, filtered for COLOR, TASTE and 
ODOR. All grades conforming to U. S. P. 
requirements. 


AMBER 


A synthetic petroleum jelly, snow white in color, 
used as a base for COLD CREAMS, CAMPHOR 
ICE, SALVES, OINTMENTS, etc. 


Write for Samples and Full Information. 


SHERWOOD PETROLEUM COMPANY, Inc. 


Quality Products—the standard by which all others are judged. 


General Offices: Bush Terminal, Brooklyn, N. Y. 


Refinery 
Coraopolis, Pa. 


{ Sunset 8049 


Telephones: | Sunset 7862 
Eastern Works, 
Brooklyn, N. Y. 
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Perfect Fitness 
for the Purpose 








or beauty in design, for quality of 
materials used, for service—and for 
perfect fitness for the purpose for which 
they are to be used there are no better 


containers made than Rowell paper 
boxes. 


E. N. Rowell Co., Inc. 
Batavia, New York 
NEW YORK SALES OFFICE 
41 Park Row, Room 805 
New York City 


Telephone Cortlandt 1574-5 
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"CN. Rowell 6. Ine 
Paper Lox My. rs 
Batavia,N. JY 
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Vanity Puffs 
Quality First 


The Puff is the first thing to be 
seen when opening your vanity 


case. 


To create the impression you 
want, the puff should be of the best 
quality. 


That is the only kind we make— 


The Best 


When the compact is almost used 
| up, the puff should still show qual- 
| ity, so that the user will demand 


; 
N 
3 
“. 
An 

¢ ° 

- 
‘« 

Bs 
eee 
ad 
- : 

Pi 

oe 

a 

\* 
4% 
ree 
Ps 
i 


your refill or a new case. 





ALVA MANUFACTURING CO. 


Lindenhurst, Long Island 
N. Y. 
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“Silver Platter” Salesmanship 


American 
veloped beyond the 
knock down and drag 
out tactics of a decade 
or two ago. Today it 
is simply sincere intel 
ligent SERVICE. 

It is still SERVICE— 
that above all things 


salesmanship has de 
two-fisted, 


Under 


these unusually 
conditions 





[he Purpose of the 
National 
Werchandise Fair 


~O establish new selling 
‘T and buying contacts 
and to develop an ed- 
ucational influence by mak 


ing more lines of merchandise 
better known to Professional 


favorable 
you and your sales- 
men, have an enlarged 
opportunity to sell old 
BUYERS and 


hew ones. 


meet 


\Why not make up a 


little mailing list of 


your own right now 


at the NATIONAL | 

. : , ‘tae suyers. 

MERCHANDISE To stimulate the initiative | 

FAIR But and vision of the manufac the 
d ‘ ) 


turer and to encourage the 
spirit and 


and quietly invite all 
Perfumery Buv 
because F a 
ers you know to visit 


buyer in the selection and 


the whole 


: : ; purchase of merchandise of ; P . 
urpose of the thing is | more highly developed sell- | YOUT booth at the 
] | Ss 3 I 
ing power with the broader aj? ry syrely 
to have Buyers come view of stabilizing and in- Mair: It will surely 
; aa ‘ creasing the consumption of av. 
to you willingly, ol goods by the consumer " 7 “ 
their own accord, it throughout the country Follow up on this Op 








Write for 
complete information as to space 
at the FAIR today. 


might be termed “sil portunity. 





ver platter” salesmanship, with 


the BUYI 


‘R doing the serving. 


Where SECOND “Ask Retail 
POEs “NATIONAL ttn 8 
Buy the Fair.” 
MERCHANDISE FAIR” 


- Permission of The National Merchandise Fair, Inc. 


[ July 23--August 3, 





National — es nrg | Garment Division 
Merchandise Fair PAIR ‘are of three eT ee 
Under the Auspices of types —open, semi- THE NATIONAL GAR 


open and_ inclosed. 
Garment Division 
booths closed type 
only. Every day the 
selection of booths 
becomes correspond- 
ingly limited. If you 
have certain display 
effects in mind or if 


MENT RETAILERS’ AS 
SOCIATION 


THE NATIONAL RETAIL 
DRY GOODS 
ASSOCIATION 
Grand Central Palace 
NEW YORK CITY 


165th Regiment Armory 
(Old 69th Regiment) 
Lexington Avenue and 25th St., 


New York ( ity 


For ese = you are set on acer- For information communicate with 
information. communicate , 5 

| tain strategic post- . > <x YP "TO T 

The National Merchandise Fair tion, do not delay. GARMENT: DIVISION 


1 West 34th Street 
New York City 
For Professional Re rel it 2 
ll ies ae : elephone Fitzroy 6286 
I | (srat rey 3/, , Buvers Onh 


bn 
Public Not Admitted L 7 : j 


Reserve the space 


200 Fifth Avenue 
. you need TODAY. 


New York City 
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. 
| ETTER POWDER PUFFS Es 
: : sell more compacts. §It has a 
| been our privilege, in the past few e 
| years, to supply powder puffs to 
= several of those manufacturers who 5 
4 | have made the greatest strides in B 
= | successfully marketing high-grade | e 
4 : compact powders and rouge. {Are | E 
a | you using the best puff available— | a 
3 | and does it give your box that last | E 
= important finishing touch? Let us B 
: | cooperate with you. S 
& MAURICE LEVY ; ee 
a | “Better Powder “Puffs” | : 
s Factories: New York Office: | E 
a New Rochelle Hygienol Building 5 
N.Y. 120-122 W. 41st Street} & 
: 
FS B 
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The Charm of Newness 





is well exemplified in the design 
of this box with its graceful 
swelled sides, its extended | 
bottom; and its domed top— 
which fits in every position. 
















Write for a Sample 





Young Brothers Displayologists 


(REG. U. S. PAT. OFFICE) 





New York Office, 130 W. 42nd Street ° 
| Bush Terminal Sales Building (4th Floor) Providence, R. I. 
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ORIGINATORS 


LEAK PROOF 
SPRINKLERS 
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Patented 
July 7, 1914 
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Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
Long Island City, N. Y. 


OF 
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TUBE S 


Unirorm QUALITY 
Beaurtirut DESIGN 
Excettine WORKMANSHIP 


Su PERIOR DECORATING 


Atlantic Manufacturing Co. 


46-56 Nassau Street 
Newark, N. J. 


WESTERN REPRESENTATIVE 
I, D. Fapen 
186 N. La Satie St., Curcaco, ILL. 
PHONE DEARBORN 2736 
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‘CAE 
WEPPID 


Universal 
Vacuum 


Filler 


Will increase your production 
50 to 100 per cent 
and 
reduce your filling expense 











\mong our satisfied users are: 






lhe. Pepsodent Co., Chicago, Ill 

Velba Manufacturing Co 
Chicago, Ill. 

yanco-American Hygienic Co. 
Chicago, IIl. 

[he Palmolive Company, Mil 
waukee, Wis. 










11 Sano Laboratories, Mii- 
waukee, Wis. 

The Stomatol Company of 
America, Highland Park, IIl. 

A. J. Krank Manufacturing 
Company, St. Paul, Minn. 

We can satisfy you. 








The Wepplo 
Universal 
Vacuum Filler 






is adapted for filling all containers with liquids, semi- 
liquids or paste. It saves time, material and space. It 






will make money for you. 






Write us your needs and we will prove to you that 
we can put money in your pocket through a big saving 







in filling of vour containers 


The WEPPLO 


Manufacturing Gmpany 
133157 North Garpenter St. Chicago 
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“It does all that you 
stated and more too’’— 


labeling 
Absorbent Cotton 
Cartons. 


“There is absolutely no comparison between labeling 
by hand and with this machine; it pastes the labels 
on our cartons so much more neatly and uniformly 
than we were able to paste them by hand.” 


Very truly yours, 


Gotham Aseptic Laboratories 
He refers to his A. RADETZKY, Prop. 


WORLD LABELER 


Labels glass, metal, wood, cardboard 


ECONOMIC MACHINERY CO. 


Hobbs Square Worcester, Mass. 


Bring your labeling problems to us. 
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Vanity Cases 


33k SE FL FL SE FE OE SL OS Bk ae Oe Fe Oe EBs 


Superior Quality 


MANUFACTURER'S boast of 


the superiority of his own arti- 


MIRROR q 


maximum 


is significant only as it fixes the 


you can expect from his 


vaunted product. @ But an expression 


of his customer’s opinion is usually 
truly indicative of what you can with 
safety rely on as a minimum in satis- 


@ Not in 


superlative phrases, but in terms of un- 


faction he will give you. 


mistakable significance to the business 
man is this letter from the BOUTAY 
COMPANY, of 


and cosmeticians to the most exacting 


MIRROR 


PP rowrsct 


A 


New York, perfumers 


and discriminating toilet-goods houses 





in the country. 
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Double Compact Case with Special Name Plate. 
No. 1923, B Design 


We quote (by permission) from their most recent letter to date: 


land Vanity 
York, N 
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Write for Samples and Prices 


RHODE ISLAND VANITY CASE CO., Ine. 
Providence, R. I. 


MAKERS OF FINE VANITY CASES, SINGLE, DOUBLE, ETC. 


Address Inquiries to 


Sales Offices: 19-25 Astor ‘Place, New York, N. Y. 
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Small. Fine 

Paper Boxes 
> 








MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, we F. 


—— 
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Karl Kiefer 


Machine 


U TITH this machine, light, easy-flowing 
products like perfumes are filled easily. 
Products that foam, and heavy sticky liquids 
like syrups, are filled without the slightest 
difficulty. 
Bottles holding only 4% ounce,—bottles hold- 
ing as much as a pint,—bottles that vary in 
height a half-inch, are successfully handled 
on this machine. The filling is accurate. 
There is no drip—no smear—no spill on the 
outside of the bottles. 
Bottles that are broken or that have imperfect 
tops, are automatically discarded. 
Install this machine, and you will do your 


filling at the lowest possible cost 





Karl Kiefer P-Type 
Vacuum Filling 


Machine 


Another of the complete line of Kiefer 
Vacuum Filling Machines,—the machines 
that fill without waste. 


The manufacturer of perfumes, toilet-waters, 
etc., who fills a number of different products 
into various sizes of bottles each day, will 
find this machine most convenient. 


[t is simple, accurate, easily cleaned, quickly 
adjusted for different size bottles. 


Write what your requirements are and send 
for complete catalogue. 


The Karl Kiefer Machine Co. 


Cincinnati, O. 








Rotary Vacuum Filling 
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The READ Three-Speed Emulsifier 


Used for Mixing 










Facial Creams 
Tooth Pastes 
Shaving Creams 


and various other products 
where efficient mixing 1s an 
important operation. 


Read Mixers 


are made to suit all kinds 
of mixing problems. 


5 SIZES TO SELECT FROM 


Prominent Users of Read Equipment Are: 
Colgate & Co. ....... Jersey City, N. J. 
fs eee All Plants 
Pepsenic Seltzer Co. . .Worcester, Mass. 
Sime Deeg Co. ........ Pittsburgh, Pa. 


READ MACHINERY COMPANY 


YORK, PA. 
Manufacturers of 


MIXING MACHINERY OF ALL KINDS 





aq 
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Get in Line— Speed Up— 
Reduce Production Costs 


with a 


“BROWN 
FILLER” 


Fills 50 to 500 con- 
tainers per minute, 
regardless of shape 

Fills Tubes, Jars, 


and Containers of 
Irregular Shape. 


Accurate, Clean. Speedy 


Yacke Solid fr - 
Packs Solid from Bottom Single Vaden fie 


No Air Pockets Smaller 
Any Material from | Production 
Water to Putty | 


re ~ e : : AUTOMATIC 
Pastes With Solids | al on 
in Suspension — HAND FEED 


IF WE HAVEN'T WHAT YOU WANT IN 
STOCK, WE WILL BUILD IT FOR YOU. 


WE WILL DO YOUR FILLING AND 
PACKING UNDER CONTRACT. 


Send us your 


requirements 


Brown Bros. Mfg. Corp. 


e& oF 4 Viaza 
15 Canal Place POWER OR HAND OPERATED 


NEW YORK. N. Y. FILLS FROM BOTTOM 
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Soap Flake 
Machinery 


5-ROLL SOAP-FLAKE 
MILL 


The above cut represents a 
unit of our soap flaking appa- 
ratus, which has a maximum 
capacity of 1500 pounds per 
hour of flakes, unequalled in 
appearance and which can be 
made so thin as to be instant- 
ly soluble. Full particulars on 
complete installations will be 
furnished on request. 


HOUCHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
26 Court St. BROOKLYN, N.Y. 








r 
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8 
A Warning of 
Interest to Women 


ar 

iT (} pen and for always let the foolish rumor about white lead in face 

A powder be dispelled from the mind of every woman. 

ue No decent, honorable, or far-sighted maker of face powder will 

ie use white lead, nor will he, if truly reputable, accuse others of its use. 
118 White lead is injurious and no manufacturer who used it could remain 

HH in business. 

ws Suggestion of white lead in face powder comes only from jealous 

is minded makers or sales persons. Nobody ever writes, prints or publicly 

th makes this suggestion. The charge, if and when made, is for the sole 

oe and only purpose of striking an unfair blow at a meritorious, widely 

TT sold article. 


Armand Cold Cream Powder contains no white lead. Neither do 
twenty-five other face powders which we have caused to be analyzed by 
a chemist of unquestioned ability and integrity. 





Th Armand Face Powders contain no ingredient injurious to the skin, 
rr no matter what quantities of the powder may be applied. 

18 Armand welcomes any investigation of these statements. The facts 
ae ire published gladly for the benefit of the face powder industry, and to 
iis inspire confidence on the part of the women of the world, in this industry. 
a Information that any person has made the statement that Armand 
HP or any other good face powder contains white lead will be appreciated by 

The Armand Company. 

WL _— 

HT Armand Cold Cream Powder with its cold cream base is unlike any 
il other face powder. It produces a clinging, soothing, satisfying effect. 
f It is sold all over the world in the little Pink-and-White Hat-Box at $1.00 


8 ARMAND—Des Moine 


4 By . H. WISEMAN, Director of Research, Des Moines, Lowa 


= ARMAND 
tH COLD CREAM POWDER 
oes In The LOATLE PINK: &-WHITE: BOXES 





Many rumors prevail about white White lead is injurious and is 
lead in face powder. We are en- never used by a reputable mi inufac 
deavoring to dispel this thought by turer. Armand wishes to publish 
spending considerable money in the these facts for the benefit of the 


newspapers throughout the country. face powder industry. 
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Exclusive ~Netal “Products ( orp. 





Manufacturers of 


Original Vanity Cases 





Specializing in original 





combination vanity 
cases, including many 





patented features man- 
ufactured by ourselves 
exclusively. 


Write for samples. 











Exclusive Metal Products Corp. 


457-461 West Broadway 
NEW YORK, N. Y. 
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MIRRORS 


for 


VANITY BOXES 





Packages 
PROMPT DELIVERY In The 


Same Time 


As It Takes 
WE are the largest Now For 
makers of _ special This Work 
size mirrors for Vanity- 
boxes and other toilet ar- 
ticles and guarantee all our 


mirrors against defects of ANY of the most successful manufac- 


any character. turers save thousands of dollars annually 
by the use of Stokes Equipment for filling 
tubes. They have proven, to their own satis- 
shipment out of town and faction, that haphazard methods in the filling 
of collapsible tubes, or containers of any 

guaranteed against breakage. kind, cause a needless drain on profits. 
With the use of Stokes Powder Filling 
Machines, thirty containers can be filled in 
sixty seconds. Waste is entirely eliminated 
Actually Prompt because each package is automatically filled 
Deliveries with a pre-arranged volume of merchandise. 
Even the density of the packing is easily 
regulated! For packing talcum, tooth and 
face powders in containers of any shape or 
size the installation of Stokes Machinery is 
a genuine investment. If you are interested 
in lower production costs investigate the 
entire Stokes Line. Write today to the 
F. J. Stokes Machine Co., 6112 Tabor Road, 

(Olney P. O.) Philadelphia, Pa. 


ROYAL MIRROR WORKS EJ ° STOKE S ’ 


nin idee aaa PHARMACEUTICAL 4 A CHINERY | 


NEW YORK INCLUDES 


Percolators, Stills, Alcohol Recovery Apparatus, Tube 
Fillers and Closers, Powder Fillers, Lipstick, Pencil 
Molds, Bottle Washers, Automatic Water Stills. 


Specially packed for 
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REDINGTON 
CARTONING MACHINES 


are the result of many 
years of the most pains- 
taking and conscientious 
development. <A_ rigid 
adherence to the prin- 
ciple of sturdiness in de- 
sign and an experience 
covering an_ extremely 
various field are produc- 
tive of results that inspire confidence. 

As for instance 
1. Machines that will operate over 
a long period of years reliably 

and efficiently. 
Machines that may be adapted to anv car- 
FOR SETTING-UP AND CLOSING 


TOOTH BRUSH CARTONS toning or packaging proposition. 


F. B. REDINGTON CO. 


ESTABLISHED 1897 INCORPORATED 1907 
DESIGNERS AND BUILDERS OF SPECIAL MACHINERY 
110 SO. SANGAMON ST. CHICAGO, U. 





BOXES for Rouge and Compact Powders 












HINGE AND 
SLIP-ON 
COVERS 













ALL FINISHES 





Advantages: 








HINGE—Our watch case hinge has been AND DESIGNS 
perfected to OPEN ALL THE WAY Samples and Quotations on Request 
DOWN WITHOUT AFFECTING 
THE HINGE. 
BEZEL—Our bezel was pronounced by MAJESTIC METAL SPECIALTIES 
experts to be the best on the market, it (Majestic Machine Tool Co., Inc.) 

makes the mirror appear beveled, and also Cos Se 






makes it look larger. 







| oe . - MANUFACTURERS 
SIZES—1% 1n., 2! 4 1n., 23% a 214 in. Metal Specialties for Perfumers 
LIP STICKS—Oval and Round. Office and Factory Annex Factory and Warehouse 
“ 197-201 Grand St. 128-138 Mott St. 
EYE BROWS —three piece. = New York, U. S. A. ; 






Watch for Our Double Compact | 






-_ 


nee 


Hand Made Rouge 
W' believe that the right package 


salesman—and_ the 
better the salesman the better the sales 


lo this end we strive not only to offer 


powder compacts that skill and experi 
ence can produce, but we aim to fur 


the very highest quality rouge and 


ther aid our customers by supplying 
complete packages in the popular 
Pallas double and single under your 
own name and brand Bi aie ci 


Hand-made Rouge and Powder Com- 
pacts are directly responsible for our 
phenomenal speedy = growth—what 
these products did for us they can like 
wise do for you. Adopt HAND 
MAD Rouge and Powder Compacts 
in your line, and watch results 


\Ve make packages under yvour own 
name to harmonize with the rest of 
your line. [let us have your wants 


SOLAR 
LABORATORIES, Inc. 


> 


329 East 29th Street, 


New York, N. Y. 











The Home of the Pallas Manufacturing Co. Inc. 














UR facilities for the crea- 

tion and manufacture of 
new and attractive metal van- 
ities in all metals and finishes 
have been greatly increased 
since we moved into our big, 
new attractive home. 


Our designers will be glad to 
cooperate with you in the crea- 
tion of a new and distinctive 
package or powder puffs espe- 
cially suited for your purposes. 


Pallas Manufacturing Co., Inc. 


Telephone: Mott Haven 4254 


459.463 E. 133rd Street, New York City 
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of 
‘ Three Star Non-Beverage Grain Alcohol 
ae | —bBest for Perfumers y 
Oke Se eee 
" * use a hee eh moos a on a 7 | 
* absolute purity and utmost freedom from = pt} 
+ nd our 3° and 39C formulas made from this +| 
* aa iit ford all a the eee of eos * | 
Pa free alcohol. I" 
*| «x Will be pleased to furnish sample of Specially «x I" 
x Denatured Formulas on request. b> | 
1 | téiéW 
: The GEORGE WIEDEMANN CoO. : 
x| Incorporated je 
| Sienna Kentucky * 
x| NEW YORK REPRESENTATIVE: + 
| Se Aee JORDAN & COMPANY, Inc. , 
a nn errr ceenerenemnenanllalll 
| 
* * 
Commonwealth Chemical Corporation 
cotton ean 
Products 
Finest Quality 
Large and Small Crystals 
A white and lustrous product 
‘} 4 of rich, fragrant odor 
nc MATHIESON ALKALI WORKS Yizc 
25 WEST 43° STREET NEW YORK CITY 


CHICAGO CHARLOTTE PROVIDENCE PHILADELPHIA 
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PERFUMERS & JEWELERS BOX Co. 


Incorporated 1914 


214-216 West 14th Street 
NEW YORK 


€ 


Attractive, Well-made Boxes 


sUTVOULUOAVA VOU LUELLA AGUA 


Sl 





| OIL JASMIN SYNTHETIC TERPENELESS 
OIL NEROLI SYNTHETIC OILS 
OIL ROSE SYNTHETIC ORANGE AND LEMON 





OIL SANDALWOOD E. I. 
PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H.C. RYLAND | | 


ESS IAL Importer and Exporter IC 
ENT 52 LAIGHT ST. ARIAT 


OILS NEW YORK CHEMICALS 
Chicago Office: 2704 Greenview Avenue 
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GTi Nelo) 1 3163-1 , eee 

186 N. La SALLE ST. pe 
LABORATORY 
31 BRUEN ST., 
NEWARK N.wwv. 


Kik-Tie'— the new non-leakable 


more conveniently operated—Talcum Top 


Screw or Friction Types for Glass or Tin Containers 





Klik-Tite Cap and Container Co. 
8 West 40th Street, New York RAtpH W. Witson, Mer. 
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Large or Small The DAY Packer Fills Them | 


‘rom the tiny half-ounce package to the large six-pound on¢ 
Il, this DAY equipment will do the work. If 
| nge of sizes and shape Ss, a tew 

cers are ling «datly Inquippec 

\utomatic ich helps — up the work 

plant. Let ou eares epresentative counsel with you re 

agarose ir pi g problems 

r the Ne 


THE J. H. DAY COMPANY 


CINCINNATI, OHIO 


Buffalo Philadelphia 
lis Pittsburgh San 





For Manufacturers of Tooth Paste, Shaving Creams, 
Face Powders, ete. 


We Specialize in the Production of Powdered and 
Chip Soaps for This Purpose. 


POWDERED NEUTRAL SOAP FOR TOOTH PASTE 
SPECIALLY IMPORTED SPANISH CASTILE SOAP, POWDERED 

PURE WHITE CHIP SOAP 

POTASH SOFT SOAPS 
Most Tooth Paste Troubles Originate in the Soap Used. 
We have solved many such problems for our customers. 


L. M. GOLDSMITH 
321 Broadway New York 
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IMPORTERS AND GRINDERS 


ENGLISH CHINA CLAY (KAOLIN) 


Foreign- TALC- Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


| f Prime LEE MOOR, Bolted Grade of 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 


Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 





Alexander Compact Rouge Machine 
for Making Any Sized 


Compact— 


has stood the acid test of time 









Perfumery and Toilet Preparation 








Furnished at Moderate Cost 









MAKE YOUR OWN 
COMPACTS 






SPECIALTIES 






Formulas | 
| 
















Pe > Extract: Toilet Waters . 
erfume Extracts ilet Wat and save the large Profits 
Liquid Soap Shaving Cream you pay others— 
Cosmetics, Creams Mud Treatment For Yourself 
Hair and Scalp Preparations Pharmaceuticals 
| Manufacturing Formulas fur- 
. - - > , Face Powde : 
Compact Rouge and Powder ace Powders nished to purchasers and every 
: — machine is guaranteed to pro- 
(Hand and Machine Made) Lip Sticks > ° Pp 





duce perfect compacts. Let us 
give you some FACTS. 





Other Formulas Created to Order 





Consulting Service on Yearly Contract 


A. ALEXANDER 1123 Broadway New York 


Telephone Watkins 4384 
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wins - 
CLOSED 


. VSB ONLY AS 
BS PER INCL SED) 
CIRCULAR 





Telescope Top 
for Tooth 


Powder Cans 


To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
ize the package. 





Write for sample. 





Designers and manufacturers of 
Sheet Metal Specialties—such 
as caps for talcum and tooth- 
powder cans and jars in Brass— 
Polished Nickel Plated, etc.— 


and other metals. 


BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 





Make Each Package 
Sell Another 


you like to make two sales where you 


one now? Yes, it can be done. A Knapp 
red insert packed in each package will do 


ell the 


f-the-ordinary, color salesmen. 


means of Knapp, 
We make 


cutouts, inserts and direct mail 


whole line by 


stands, 


each one embellished by an aquatint 


which will surely increase your 


H rite us for information—use the coupon 


THE KNAPP CO., Inc. 
Fourth Ave. at 19th St. 


Phone Stuyvesant 6250 


1 
' 
1 
1 
‘ 
' 
+ 
' 
‘ 
‘ 
a 


New York City 


Gentlemen: 

I am interested in your plan to increase my business, by 
means of inserts, counter stands and direct mail media 
Please have representative call 


‘ 
1 
1 
1 
1 
1 
5 
1 
8 
1 
1 
1 


See 2S 2 Se SS SS BS SR eR eee eee eee ee ee 


VANILLA 


BEANS 





THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YoRr«K 











oni 
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ESTABLISHED INCORPORATED 
——Shipkoff’s Pure Otto of Rose 

























Main Offices: Nature’s loveliest flower creation is the Distributing  de- | 
Shipkoff & Co., Ltd. Rose, and Nature’s richest basic odor is ae 
Sofia, Bulgaria the odor of the Damask Rose. Nature, main perfumery cen- | 
on the mother of all art, never creates a per- ters. 
anita tines fume in a flower, without using a fair 
: D fraction of the Damask Rose Basic Odor, Montreal Depot: 
Kazanlik, Bulgaria to give it that round, harmonious perfect | 41-43 Youville Place. | 
—_ finish, that charms. Follow WNature’s 
Model factories: example and never create any perfume London Depot: 
In all main centers | Without using a fair part of the richest | ‘aaa 
of the Rose District. | and foremost basic rose odor which can EC1 
ee be got only from Shipkoff's absolutely -— 
Highest Awards pure Otto of Rose. The real value of Otto Original packages: 
tncteding Sour Grand of Rose lies entirely in its absolute purity. 4, 8, 16, 24, 32, 40, 48, 
; , . 56, 64, 72 and 80 ozs. 
Prizes. Always use Shipkoff’s Otto of Rose. each. 












American Office 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 

















Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 

We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The Randolph Paper Box Co., Inc. 
1307-1313 Ross St. Richmond, Va. 
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Vanity Putts 


HE repeat sales gains re- 

corded each month re- 
flect the conviction of leading 
perfumers that Espiem vanity 
puffs are of dependably high 
uniform quality. 


By every test of comparison 
Espiem vanity puffs are the 
most popular among women. 


Low operating costs enable 
us to quote most attractive 
prices. 


The Espiem Company 


Manufacturers of Quality Powder Puffs 


153 W. 15th Street New York, N. Y. 





Collapsible 
Tubes 








PURE TIN 
OR LEAD 










PLAIN OR 
DECORATED 


Wepysdog 


dISVd HAOOL ONRIVAG-NISdaa 





Guaranteed Not to Peel 

or Crack 

WHEELING STAMPING COMPANY 
Factory Eastern Representative 


WHEELING, W. VA. GEO. K. DILLER 


B. E. STOVER, Sales Mer., 90 West Broadway, New York 


a - = 





4 


SCIENTIFIC “UTILITIES CO., Inc. 
18 East 16th Street, New York, N. Y. 
PARIS HAMBURG BERLIN 





Perfume Vials Illustrated on Reverse Page Are in Stock 
Ready for Immediate Delivery 


The following descriptions refer to the perfume vials illustrated on the reverse page: 


- 6£00—Plain white or in colored stripes; metal 
slipover nickel cap and guaranteed not 
to tarnish; various sizes 


for corks; in any colored stripes 


ccc —Ground glass stopper, flat bottom 
With metal slipover nickel Cap nhvarl 


ous colored stripes 


. 502 R—Same as above but with ro 
ton 


ind bot- 


- 503—Same as above rut th brass (gold 
slipover cap 

. 503 R—Sam« 
tom 


as ubove but with round bot 


~ 505—2ex 
furnished in 
» 720—8cee—Ground elongated stopper; 
furnished in red, green, blue or as- 
\bove also supplied in 
sizes 


Ground glass stopper and roe 
issorted colors. 


sorted colors 


1, oZ., 1 oz. and 1! oz 


. 740—3e% Ground elongated 
flat stand bottom furnished in red, 
green, blue or assorted \bove 
also supplied in ty oz., 1 oz. and 1's oz 
sizes, 

» 710—3« Plain white Vial ground 
elongated stopper hand-made 


. B00—Acx screw cap ground gla 
elongated stopper; stripes in assorted 
flat stand bottom 


stopper; 


Brass 


colors 


. 510 Scee—Ground stopper and rod 
Furnished in assorted colors 


Sluss 


No. 510-R—Same as No, 510 but with round 


bottom 


. 660—Sece—Vlauin white vial for 


} with 
brass screw cap 


corks 


scce—Square shape with elongated stop- 
per and with nickel or brass screw cap 
or red stripes. 


in assorted colors 


Bee Elongated ground glass stopper 
With decorated blue stripes and blue 
top Can also be supplied with metal 
slipover cap, Can be furnished in ans 
other color combination desired. 


Non-Refillable Vials with Constricted Necks 
(Patented) 


bottom = fur- 
Without 


With flat stand 


nished in Various 


No. 1150 


stripes 
stoppers 


» 1100—T« In 


colors 


black or other 
Without 


pink, amber, 
With thowered designs 
stoppers 


» 1020—3«% Various colored 


stoppers 


. 1000—8ee Various colored 


stoppers 


stripes without 


without 


stripes 


stopper furnished with any 
silvered top 


A—Cork buse 
of the above, 
B—Rubber base 
any of the 


glass tops 


furnished with 
plain or colored 


stopper 
above, 


These illustrated styles are presented as our standard line, but we can create for you any 


style, shape or design of bottle to suit your own desires. 


We have originated a number of 


new types and are always creating new designs. 


Any of the illustrated styles can be made in smaller or larger sizes to suit your requirements. 


Sealtight Capping 
Material 


Watertight, airtight, im- 
mune to alcohol, ether, oils 
or grease. Easily applied, 
low in cost. 


Laboratory 
Glassware 


Full line of laboratory 
glassware and apparatus 
of all descriptions. 


Filling 
Apparatus 


We specialize in the 
manufacture of ap- 
paratus for filling 
Small Vials and 
Bottles. 


Style 300, Complete, $10 
Style 350, Complete. $12 
Special styles or sizes 
desired made to or- 
der or specification. 


Write for full infor- 
mation. 


Write for Samples 


ae 


SCIENTIFIC UTILITIES CO., Inc. 
18 East 16th Street, New York, N. Y. 
HAMBURG 








BERLIN 
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PURE and DENATURED 


ALCOHOL 


For Manufacturing, Industrial, 


Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


Largest Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


Sales Offices and Distributing Warehouse s 


New York Philadelphia Chicago KansasCity,Mo. St. Paul, Minn. Cleveland 
Baltimore Boston St. Louis New Orleans Pittsburgh Detroit 





For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 











For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Imports 


and 
Plymouth Organic Laboratories New York 
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In all colors and combinations 
and non-tarnishing gold - 





"ied Cepcanon. 


e 


Manufacturers of 
Wax Paper, Paper Specialties, Glassine 
Paper Bags and Bottle Caps 


=e 


DRAGON PAPER MEG. COMPANY, Inc. 
484-506 Van Alst Ave., Long Island City, N.Y. > 


Phone: Astoria 3102 5 





For Face Powders --- 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable 
Fineness. Heavy if desired. Dusts out under the puff like 
the finest pollen. 


Stearate of Zine 


Odorless. Impalpable. Pure White. Water-Resisting. 
Great Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. 
At present our output is 100 barrels daily. Deliveries in any 
quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories 
Bush Terminal Building 
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“Identified by their Beauty 


Design and Workmanship.” 


ae eee Ts 


“The Tube of Mechanical 


Perfection” 


ES 


Fr eam ia et | a ames pe || St 
MANUFACTURERS OF 
PURE TIN AND LEAD~ALLOY COLLAPSIBLE TUBES 


ma 2 et ee, me i ee Ee er i: 
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EVERGREEN CHEMICAL CO. %s 


Blenders of Conc Flower Oils and Colors 


Established 1898 


9 CHURCH ST., NEW YORK 





Try these few, Extra Quality and Value. 
; FOR GREASE- 


} FOR COLD CREAM LESS CREAM QUININE “F” 
Rose “E,” lb. $25. Lemon Cream Oil, Lilac No. 100— OIL 

; 4 oz. to 100 Ibs. lb. $12. 6 to 8 ozs. per lb. $9. lb. $7, Guaranteed 

[ A Cream “Seller” to 100 lb. Will not 6 ozs. to 100 lbs. to produce odor 
and Advertiser. oxidize or burn Successful for 15 of the imported. 

the skin. years 

‘ 

; Full assortment of odors, various grades, for Creams, Face and Talcum Powders, and 


all Toilet Preparations. 





We are Headquarters for 


Blended Conc Flower Oils 


€o, Booklet of Toilet Formulae, and complete price list on application; also if you have any 


difficulties to overcome, write us, we may be able to assist you. No obligations. 
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Silvin and Company line of French 
wrappings and box coverings. A 
daintiness of coloring and design 
being obtainable only in these im- 
ported papers. 


Yours on request 
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| ROSOVA estzn 
= OTTO OF ROSE 


af \ MAIN OFFICE BRANCH OFFICE 
~ SOFIA KAZANLIK 
79) BULGARIA 


Samples Are Ready | jf \4 
We are sole agents in this country |# 
for the exclusive Keller-Dorian, |/j 
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Cut Down Operating Costs 
With the HALLER 


More efficient production means 
more profits. 

Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 

No matter what your output is, we 
can reduce your operating costs. 
Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets 
Pittsburgh, Penna., U. S. A. 


THE AMERICAN PERFUMER 


November 2, 1909 
December 13, 1910 





Patented 








GATTEFOSSE PRODUCTS 


SOME OF OUR LEADERS FOR SOAPS 


SERIES NUMBER TEN .............. 
SERIES NUMBER SIX ............... 
SERIES NEUTRAL A .........00.00. 
SERIES NEUTRAL B ..........ceeee; 


Scientifically fixed—guaranteeing remarkable 


aaa Waseca ae ay dia ae Ri orca) $9.50 per lb. 
uted aa wane eae eee iar 3.50 per Ib. 
Salata alae ee aa arene 2.00 per Ib. 
a bee wer P aa octet are ea 3.75 per Ib. 


tenacity of odor with Alkulies 


and they stand up wonderfully well through saponification. 


The Neutral A and B are exceptionally well 


from a mass that is not ground. 


We have a good range of odors 
a sample? 


in each of 


adapted for soaps made in cakes 


these series Can we send you 


SOCIETE FRANCAISE DE PRODUITS AROMATIQUES 


Sole Agents for United States & Canada: 
COIGNET CHEMICAL PRODUCTS CO., INC. | 


17 State Street, New York City 
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BLACK N ARCISSUS lb. $64.00 


finished perfume base of sweetness, vivacity and great power. 


OTTO ROSE M Ib. $24.00 


May be employed to advantage either in conjunction with the natural Otto of Rose or a 
a simple and economical substitute for it 


FLEUR DE VIGNE Ib. 524. 00- 


(ne of our latest compositions. It has an unusual beauty and novelty of character whicl 
is Winning for it many friends 


these are all concentrated bases composed 0° 100% perfume materials without diluents 
of any kind. 


Kindly permit us to send you samples. 


UNITED LABORATORIES 


Perfumers and Chemists specializing in Perfumes and Toilet Preparations, 
Manufacturers and Dealers in Perfume Materials. 


11 South William Street New York, N. Y. 


Western Representatives 
F. H. Holman & .Co., 186 No. La Salle St., Chicago, Il. 


Synthetics 


In many cases a natural flower oil is far too expensive to use and it becomes necessary to 


employ a synthetic of the natural. But, unless the synthetic product is good and truly repre- 


sents its name, the results obtained are far from being satisfactory. 


We have for some time sold various synthetic flower oils which have proven their value and 


at this time we wish to call your attention to our 


OTTO ROSE SYNTHETIC 


e have many other interesting and valuable synthetic flower oils which we wi ve glad to 
We | y oth t ting | luab] ynthetie fl | hicl ll be glad 1 


supply you samples of upon receipt of your inquiry. 


“THE USE TEST IS THE ONLY TEST” 


COMPAGNIE PARENTO, Inc. 


NATURAL AND SYNTHETIC RAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 


General Offices WORKS ee 4 
505 Fifth Avenue : -ON.ON.HTIDSON 110 So. Michigan Ave. 
NEW YORK CITY CROTON-ON-HI DSON CHICAGO. ILL. 


Tel. Vanderbilt 8564 New York Tel. Harrison 7207 
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THE FIRST PEEP OUT OF THE BOX 


The cap calls out “Hello!” 
That call creates the first impression of your tube. 
Have you given this part of your tube the attention it merits? Is the cap just an ordi- 


nary, commonplace covering? Or is it attractively designed, original. and in the correct 
proportion to the body of the tube? 


Let us suggest a new style for vour cap. We will be glad to submit 
believe will materially improve the appearance of the entire tube 


You may be contemplating a new tube product. We will, without 
charge, make for you a beautifully designed model (patent) tube, 
in exact facsimile of what your finished tube will be. 


VICTOR METAL PRODUCTS CORP’N—188 Diamond St., Brooklyn, N. Y, 


ielor 


the TUBE BEAUTIFUI 


BUTYRIC ETHER 


(ETHYL BUTYRATE) 






Ethyl Benzoate 
Ethyl Propionate 


Ethyl Valerate 
Amyl Valerate 











ESTABLISHED 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 


1882 
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Complete Cork Service 
You Are Invited To Use It 


complete 


1 
dependable 


e co-operation with 


ks in every size and for al 


d knowledge ot corks and 


Just how this service will operate for 
your profit and satisfaction will be ex- 
plained upon request. A post card will do. 


ARMSTRONG CoRK COMPANY, 139 Twenty-third St., PITTSBURGH, PA. 


ARMSTRONGS CORKS 





DEJONGE 
«= Quality Papers 


{0 Pe) 
(IDEJONCE) 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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1. Scientific Laboratory. 2. View into one of the Distillation Rooms. 3. Analytical 
Laboratory. 4. Part of General Offices. 5. Directors’ Room. 6. Shipping Department 
7. Technical Laboratory. 8. Essence Storage Room. 9. Corner of Factory. 





A few of our Specialties 


ESSENTIAL OILS 


Lavender Cinnamon Bark Bitter Almond 





TERPENELESS OILS 


Lemon Orange Bergamot 





FLORAL OTTOS 
Lilac Lily Black Narcissus 


SYNTHETICS 


Citronellol Hydroxycitronellal Violetol 


CONDENSED FRUIT JUICES 


Raspberry Strawberry Grape Cherry 


TRUE FRUIT EXTRACTS 


Raspberry Strawberry Cherry Pineapple 


CONCENTRATED FLAVORS 


Raspberry Cherry Grape 


ETHERS 
Chemically Pure Only 


Ask for Samples and Prices 


POLAK’S FRUTAL WORKS, 
180 LAFAYETTE STREET 
NEW YORK 


Telephone: Canal 4/60 
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AUGUST GIESE 
& SON 

162 William Street 
New York 
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FILTER 
PAPER 
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HEAVY SOFT | Superior 


WHITE 


i] Paper fF 
20 IN. DIAMETER | |, I BOXES t 


= 1) Toilet 
| ip Preparations a 


paEnen 


In Stock in 


EE) ses, Sen ae @ 
New York for Gy ‘ 
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Fills Any Bottle—Sprinkler or Ordinary Top 


| The original vacuum filling ma- 

| chine— perfected and an 
within the reach of all makers of 
perfumes, extracts, etc. Works 
equally well with any liquid or 
semi-liquid Used in over 300 
plants. 


Rejects all cracked and broken 
bottles. Prevents overflowing 


Fills 1 dram to 1 gallon. We 
also build larger machines to fill 
several different liquids at one 
time; also to handle bottles of | 
different size and shape at one 
time. 


International Filler Corp. 
Factory 


PETERSBURG, VA. 
St. Louis Representative: Cleveland Representative: New York Office: 


| Corliss Machinery & Mfg. Co A. K. Einstein 207 Water Street 
Union Bldg., Cleveland, Ohio Phone, Beekman 6480 


Put some 


m a nufac- 

turing cost 

into PROFIT. Write 

Cold Cream and Greaseless Cream WHF for Production ‘Plan “B? 
enclosing sample of your 


Fine Quality—Better Price product and _ monthly 


All Milk Rolling Massage Cream my + om 


Send for price list. nr 


AMERICAN PERFUMERY CO. Mohan & Co., Inc. 


188 Grand St. New York, N. Y. LABOR SAVING MACHINERY 
59 Pearl Street, New York City 


a 
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P FANCY BOX ‘COVER. “PAPER. 


NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


MATTHIAS & FREEMAN PAPER CO. 
17 N. SEVENTH STREET PHILADELPHIA 


so med 
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SCOVILL BOTTLE TOPS of BRASS 
Lend DISTINCTION to Articles of Merit 





HE rare beauty of BRASS finds its best expression 
in articles which bear the mark of SCOVILL 


craftsmanship. Let us help make your visions come true. 
BRASS MILL PRODUCTS - MANUFACTURED GOODS TO ORDER 


? ~ ESTABLISHED” 1802 New York, Chicago, 

maa and ne — 6 OV] fi | Cleveland, Boston. Phila- 

WATERBURY, CONN : 

VNU zAmUmeeiahd| dclphia. San Francisco 
~_ ee = 
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some HAND TUBE FILLER 


our 
No. 6-A . " 
ufac- ; Diameter 14 


Height 29” 
cost p Capacity 
Nrite Ss .@ 5 Gallons 


& Weight HAND TUBE 
«BY nee 85 Lbs. 


; FOLDER. 
your . - . HOT WATER Folds from 0 to 8 
nthly “ BASE clips. Weight, 5 Ibs. 
PP Fills from 15 
to 20 Tubes 
per Minute 
Tubes % to . 
1%” Diameter No. of Clip Diam. of Tube 


Electric Driven 


Power Crimping Machines THE CLIP THAT DOES NOT 
CUT THE TUBE 


Past 
oa toet: 


oad 


HEIGHT 12 INCHES WIDTH 7 INCHES ses Meili 
se p Numbers en 
LENGTH 14 INCHES WEIGHT 95 Las. | aS fo see 
CRIMPS 0 T0 8 carried in stock 
Ye H. P. MOTOR—RUNS FROM ANY LAMP SOCKET Larger sizes furnished 
promptly 


a 
Zostesteey: 


Sesto! 


_— 
. 


_ 


2 
= 


Tube, Jar or Powder Labor Saving Filling Machinery 


Sactact, 
Sesto st: 


Send for catalog of full line of hand and power equipment. 


GEORGE G. RODGERS, Springfield, Ohio 


S 
- 


ost 
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The Lorscheider—Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 


RUTH GLASS CO. 
Main Office and Factory, CONSHOHOCKEN, PA. 
QUALITY AND MOST ATTRACTIVE PRICES 


| 
| 
| 


ee ee err ee VI 


eNO LT ee OS aot tee, 


| 


: 
i 


ad . set 


Above are but a few of the large and varied 
line manufactured complete by us 
GEORGE G. McCASKEY, Rep. 

Phone: Barclay 0518 


53 Park Place New York, N. Y. 


1133 BROADWAY, NEW YORK CITY 


Specialists in Fine Boxes 


FOR 


Complexion Powders and 
Perfumery 


This Company has for 
many years held a 
leading position in 
manufacturing boxes 
for the Toilet Goods 
Trade. 


We solicit inquiries from responsi- 
ble concerns in this line. 


Liquid Soap 
as clear as a crystal 


is assured by filtering your liquid soap thru a 


SHRIVER 
Filter Press 


; 
j - 7 
a! THSVOUHANSBSESOSUASAABELI EY 
A 
. PEA Maly 


Che Shriver method is quicker, more econom- 
ical and increases production. 


If you are desirous of learning more about the 
filtration of liquid soap by means of a filter press 

write us. We maintain a Service Bureau for 
just such a purpose. 


T. SHRIVER & CO. 
890 Hamilton St., Harrison, N. J. 


The filter cloth used is just as important as the filter press. 
We are in a position to supply filter paper or filter cloth, 
especially woven for filter press work, at very close prices. 
Ask us to quote on your filter cloth requirements. 
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Nature Cannot 
Be Improved Upon 


Soft downy lamb’s wool, just as Nature made it, 

is the ideal material for Milady’s powder puff. 
Specially treated and sterilized on the leather for 
powder puff purposes, our Naturelle puffs 
are flexible, soft and practically everlasting. 
They have powder-carrying qualities pos- 
sessed by no other puff. Made in various 
color silk backings to harmonize with your 
package, they lend the finishing touch. 

Samples and quotations on request. 


Capacity 950 gross per day 


Valmont Manufacturing Co. 
INCORPORATED 
35 York Street Brooklyn, N. Y. 


4 REPEAT ORDERS 


FOR OUR STOCK LABELS 
TELLTHE TALE! 


ale ae aes ce a 
» THAT DISTINCTIVE LOOK 


ra\) 
cS) 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 
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COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 
Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 


ESTABLISHED 1858 NEW BRUNSWICK, N. J. 


RLV eka) ae nat) 


STEARIC ACID 


3 ads 
re. bes 
DELIVERED RIGHT 


— Tree ats ters Convenient Size Cases 
Pe tomes) soe | Je) pun ante iy 





SUPERFINE SHAMPOO BASE 


We have the finest Cocoanut Oil Base made for making shampoo. Complete 
formula with sample for the asking. 


We also have a full line of White Mineral Jellies, Petrolatums, White Oils, 
etc. Write for samples and prices. 


PENNSYLVANIA OIL COMPANY 
412-420 N. Western Ave. CHICAGO, ILLINOIS 








TUBE CLIPS 


FOR COLLAPSIBLE TUBES 


: instruments Made of nickel zinc and will not rust. Eight sizes 


enable the perfume manufacturer to control the * . : 
temperatures of each process ‘pon ~ Sie carried in stock for prompt delivery. 
actness of this temperature control depend the Diameter Tube—Length Clip Diameter Tube—Length Clip 
results and quality of aed ume No matter CH cuigneniiEnE ebiiiaieeiaiaaimaiiea, cmiameiaialla 
what the process of the result desired there 1s 

a Tycos Temper: ature Instrument th: t will fur Ya Inch.. _ 13/16 Inch 1 Inch.. 1 9/16 Inch 
nish the means to control it. Let us send you % ol % 


+1 
our General Indus aris al Catalog. ”% “ 1 3/16 _ ~ .115/16 = 


ia lor Instrument Com nies oS 1% * 14.25/16 * 
ay Rochester. NY. U. _ THE H. C. COOK co. 
Theres a Fycoe and Taylor sented en ac ANSONIA, CONN. 

New York Office: 100 LAFAYETTE STREET 
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BASIC MATERIALS 
FOR FLAVORING 


EXTRACT MANUFAC- 
DIETHYL PHTHALATE TURERS 


C. P. ALDEHYDES 
Denaturing Quality. Specify our KETONES 
product for your 39B alcohol. FRUIT ESTERS 


METHYL ANTHRANI- 
LATE C. P. 


100% Crystals 


Why pay an excessive duty on im- 
ported Coal Tar Products? 


Consult our Research 
Dept. about your flavor- 
ing problems. 


FLORASYNTH LABORATORIES. Inc. 


MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


ISO BUTYL INDOL 
A Powerful Organic Product 
A Fixative of Quality 
WILL NOT DISCOLOR 


THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


BLEACH HOUSES 
T.L. WAX CO. 
SPECIFY T.L.BRAND 


Specialties 
Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 

Write for samples 


Long Distance Tel. Lambert 8183 


BENZYL ACETATE C. P. 


Of finest quality and flowery 
character. 


Swan Down Powder Puffs 


( ALL : STYLES) 


Vanity Wool Rouge Puffs 


about 144” in diameter 


ROLFT puffs—their exquisite appearance and 
quality will help the sale of your compact. 
Contracts for deliveries during 1923 now 
accepted. 


AMECOUSEMA AMERICAN 
TRADING HOUSE 


*, 25 Rue St. Augustin, Paris (2) France. 
St, 


Cables :—"*AMECOUSEMA PARIS.” 
All codes. 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 


drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


Camel Hair Brushes, Glass Rods with Cork or Cap 


ITE for samples 

of our New per- 
fume applicators. 
Various new popular 
styles, in colors or 
plain. Help Sales of 
Perfume in Vials. 


Write for Samples 


NUMEROUS de- 

signs in stock or 
made to order to fit 
your needs. Figures 
3 and 5 in illustration 
have rubber stoppers. 


Write for Samples 


BENTON, HOLLADAY & CO., 368 W. 30th St., New York, N. Y, 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET 
SOAP and SHAMPOO will enable you to in- 
crease your business. 

BUCKEYE BASE SOAP will produce a liquid 
soap or shampoo that will be uniform in every 
respect. An exacting chemical analysis insures 
the uniform composition of these soaps. 


LIQUID SHAMPOO 
SHAMPOO BASE SOAP 
SHAMPOO PASTE 
LIQUID TOILET SOAP 
TOILET BASE SOAP 
SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE: DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


Labeling Pastes 


TIP-TOP WHEAT PASTE POWDER. Made 
into a Paste with Cold, Hot or Boiling Water. 
v i 


he 

SPHINX PASTE—For high grade 
labels to glass or paper. 

TINNOL—For plain or lacquered tins. 

MACHINE GUM—For wood or paste- 


board. 
CONDENSED PASTE POWDER—1 


REG, U.S, PAT, OFF lb. makes 2 gallons snow white paste 


for general pasting purposes. 
For further particulars write 


Glyzzerol B 


A SUBSTITUTE 
FOR 


C. P. GLYCERINE 


The Arabol Mfg. Co. 110 EAsT 42nd sTREET New York 
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Tre attached are a few representative numbers from our line of Stock Perfume and 
Toilet Preparation Labels. We will be pleased to send our complete Sample Line, which 
consists of an extensive assortment of styles and designs for $2.00. This amount 
to 6e credited on receipt of your order: Additional information on request. 


THE HENDERSON LITHOGRAPHING Co., CINCINNATI, OHIO, U.S.A. 
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MODERN plant and organization, equipped 
with up-to date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and pac kage dressings for perfume, 


, } . ‘ 
toilet preparations, soap and kindred lines. 


The greal number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is al your disposal 
/ j . . . . 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 


f 


a 








ia 











THE AMERICAN PERFUMER 


DRYING 


LAUNDRY BAR SOAPS 


The ‘Proctor’ Continuous Truck Dryer—a won- | 
derfully efficient system of drying all Laundry 

Bar Soaps. The bars of soap on trucks are auto- 
matically run through the dryer. Perfect sur- 

face drying is obtained with the least possible 

loss of weight. Saves time, space and labor. 
Send for our catalogue. 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 


IF YoU ARE LOCATED 
IN THE SOUTH 


Why Not Get Our Quotation 
Under Your Private Label? 











We have opened a modern plant and organiza- 
tion, equipped with up-to-date machinery, and 
advanced methods find us ideally situated for 
the production of manufacturing of an unsur- 
passed quality of toilet goods. 









We Will Manufacture for You 
in Bulk or Complete Package: 
Cold Cream, Vanishing Cream, 
Hair Tonics, Toilet Water, 


Lotion, Perfumes. 



















We have a special department for Barber 
Supply Toilet Goods Preparations. 







Write for Price 


LION LABORATORIES COMPANY 


MEMPHIS, TENN. 
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PROVIDENCE RHODE ISLAND 
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fK\ GLASS VIALS 


KIMBLE GLAS . ° ° KIMBLE Gt. 
cer ous Automatic Machine Made, Are Uniform cau cusp 


in Capacity, Corkage, Height and Width 
Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO, ILL. NEW YORK,N.Y. 





THE BES 


wry wnat timc mee COLLAPSIBLE TUBES 


(ALL SIZES) 


Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, etc. 


STANDARD SPECIALTY AND TUBE CO. 


go ne NEW BRIGHTON, PA. 
THE “STANDARD” TUBE CLOSING MACHINE 


mz 


Let Us Help You Increase SALES! |i 


Ds (LER ELPS m than t ap the richest returns 
Th thin else in me coming We. spe olalinn in dealer helps. Our 
ul led to me ilet pre service is from the sketch to deliv- 
parations, perfumes and s aps from ery of display. Window cards, 
tl | es. Ce — etition is counter cards, car cards, window 

et nd tho streamers, posters, etc. 
( sieud the Rough sketches and constructional 
eir dealers art ideas furnished on request 


Write for full information. 


ADVERTISING LITHO DISPLAY CO. 
80-82 E. llth Street New York, N. Y. 


Se ee es 


Sparkling Clear - Firm and Concentrated 


make your own colored shampoo from 
the coloring matter we Furnish gratis. 


Shampoo Syrup-Liquid Soaps-U-S-P-Green Soap 
CLIFTON CHEMICAL CO. Sac r2bnr 8: NY.C. 




























PFALTZ & BAUER, Inc. 


300 Pearl Street New York City 


Agents for 
A. MASCHMEYER, JR. 


Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,”’ ETC, 


E. pE HaeEN A. G. 
Hanover 


Benzyl Acetate F. F. C.—Methylanthranylate 


E. SACHSSE &.Co. 
Leipzig 


Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 


Dr. F. RASCHIG 


Ludwigshafen 
Musk Ambrette 100 





WoLL WAESCHEREI & KAEMMEREI 


Hanover 


“Golden Fleece” Lanoline. 



















Fl 00,000 Monthly. 


SOAPS 
PRIVATE BRAND 


We make the ‘highest grade, reasonably 

priced products. 

Toilet—Medicinal—Dog 

Tar (Pine and Birch) 
Shaving Sticks 


Shaving Cakes 
Laundry 





or Space 124,280 sq. ft. 





Pumice 
FINEST QUALITY WHITE FLOATING 


PENNSYLVANIA SOAP CO. 


Lancaster, Pa. 
New York City Office: 90 West Broadway 
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Diethylphthalate 


| Special Perfumers’ Grade | 


(at exceptionally 
low prices ) 


This material is constantly 
finding a wider range of use 
and 


among compounders 


perfumers. 
Ask for De Mattia Brand 


M. De Mattia Chemicals 


RPORAT 


136 LIBERTY STREET 





/ then Yok. 





CLARENCE™ J 
MORGAN 
& COMPANY 
Manufacturer's Representative 
‘and Distributor 





This Business Founded on Principle 


PRODUCTS -Invariably as represented 
SER VICE—Prompt, 
PRICE—Based en discriminating 


fixed pricing policy 


ZINC OXIDE, STEARATE OF 
ZINC, BEESWAX 


Deliveries from Spot Stocks 


355 W ONTARIO ST. 


CHICAGO 


L____.SUPERIOR8870 


courteous, dependable 


buying and 
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An Exquisite 
Final Touch! 


Meck of the attention—and sales-value 
- of toilet products depends on their 
artistic appearance. Note the final touch 
of richness that The Melba Mfg. Co. have 
added to their product (here illustrated), 
by tying it with Heminway Package Silks. 
Mad¢ to match any shade of 
packing; for general use as well 
as for perfumes. Samples of 
five different qualities gladly 
sent on request. 
THE H.K.H. SILK COMPANY 
of N. Y., Inc. 


120 E. 16th Street, N. Y. City 
Dept. T 


| 
| 
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Wn 


] 
u 


Te TT TT 


=< SS 


110 West 14th Street 
New York 
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To the manufacturers of high quality creams I offer this 
fascinating Locust Odor. 4 to 6 ounces to the 100 Ibs. of cream. 


Let me mail you a sample. 


L.A. VAN DYK 


Manufacturing 


SIM TT I 
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CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section is 500, per line per ip. 
Address all communications te 








sertion, Please send check with copy. 
PERFUMER PUB. CO., 14 Cliff St., New York. 
BUSINESS OPPORTUNITIES 
NEW LINES WANTED 
\n old established concern with ample manuia turing 


facilities and traveling one hundred salesmen, desires to add 
one or two new lines. Would be willing to buy out small 
business manufacturing toilet articles and speciaities, per- 
fumery, spices or bulk flavoring extracts, provided business 
was fairly well established and had some distribution. Will- 
fair price for inventory and willing to take 
salesmen into our employ, provided they 


Address, B. OQ, 


ing to pay a 
owner and any 
could show ability and could sell goods. 
No. 1056, care of this journal. 








Representatives for an important Spanish firm wanted in 
New York, Chicago and Philadelphia tor the sale of Span- 
ish essential oils of highest quality. Address B. O. No. 1070, 
care of this journal, 





Business, well established, has reached the point where 
additional capital and ability is needed. Doing now about 
$50,000 business p. a. in specialty lines, manufacturing and 
supplying, catering to certain industries, offering unlimited 
possibilities. Intend to form limited partnership or close 
corporation; desire one or two active men possessing the 
above requirements. References exchanged. Give full de- 
tails in first letter. Confidential. Address L. H., Room 1220 
Longacre Bldg., New York City. 


(Continued on page 130) 
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Another 


L. A. Van Dyk “Floriol” 


Locust Blossom V. D. for greaseless cream 


Pound $24.00. 


Chemist 


1114 State -Lake Bldg. 
Chicago 
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SOAP SPECIALTIES 


SHAMPOO BASE SOAP SURGICAL GREEN SOAP U:.S.P. 
OLIVE OIL BASE SOAP SHAVING CREAM 
LIQUID SHAMPOO SOFT POTASH SOAPS 
SHAMPOO PASTE AUTOMOBILE SOAP 
LIQUID TOILET SOAP CASTILE SOAP U. S. P. 
WHITE FLOATING SOAP BARS AND POWDERED 
115 NINTH ST., BROOKLYN, N.Y. Write for Samples and Quotations 
































AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. =- - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 





CREATE AN INTEREST 


Creating An Interest Creates a Desire 


"i 4 Created Desire Creates a Demand 
— Z Profitable Sales are assured when the Whirling 
uy the Best> Ad Lamp draws the public’s interest to your 
e e merchandise The Whirling Ad Lamp is a new 
f S and novel idea in advertising. When the lamp 
{foul 
jm 





f \ is lighted the shade revolves, showing your ad- 


ported s 
F A vertisement on a background of illuminated colors. 
Perfume> It rotates without the use of springs or any 
a ss y mechanism whatsoever. People stop to watch it 
ul] - 


and wonder what makes it go round It makes 
them guess, they speculate and talk. That’s ad- 
vertising The lamp stands 17 inches high and 
comes complete with metal stand, beautifully 
finished in colors with 6 ft. of extension cord 
and plug ready to attach The shade is 8 
inches in diameter made of parchmentized, 
transparent waterproof material, decorated in 
brilliant blending color and is metal bound, 
making it strong and durable 
Send for Descriptive Folder A 
THE CRYSTAL NOVELTY COMPANY 

1l W. Kinzie St Chicago, Ill. 






Seals that sell! 


DENNISON manufactures the 
very finest seals for Perfumers 
for such seals help to sell the 
product. Note the Marshall 
Field seal. ‘ 







Write for free samples. Glad 
es mailed you. Address, Dept. 
an) AAP, Dennison Mfg. Company, 





Von 






“ ~ ‘ 
Framingham, Mass. 

















APER BOXES 
for PERFUMERS 


HAND and MACHINE MADE 


Let Us Expedite Your Imports and See That 
Your Classification Is Correct 






CUSTOM HOUSE BROKERS 









and 


| FOREIGN FREIGHT FORWARDERS 





Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 





















LO CURTO & FUNK ‘o7ynv 


Telephone: Bowling Green 10268 









ROBERT NEUMANN | 
1401-1411 Plum St. Cincinnati, Ohio 
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nee ‘ontinued from page e 128 


BUSINESS OPPORTUNITIES © 


\ Paris office at your service: Have a Paris address. 
Centrally located and well established. We will receive and 
answer mail, and circularize your clients from Paris. All 
the convenience of your own ofnce Address: Service De- 
partment, 52 Rue des Petites Ecuries, Paris, France 





Will buy discontinued corrugated paper or fibre boxes, 
printed or plain; send samples. We might be interested i 
any other surplus packing supplies that you have to dispose 
of. Sibley & Co., 157 Water St., New York City. 

ForMULA WaANTED—Large Middle-west house would like 
to purchase 2 or 3 good formulas for perfume; something 
strong, lasting, yet pleasant. Submit small sample with price 
for formula. Address B. O. No. 1082, care of this journal 


For SALE—One 3 H. P. direct current motor, general elec- 
tric, type C. Q. 1650 R. M., shunt wound, with enclosed 
starter, pulley and base; in first class condtion, 220 volts; 
$75.00. One 1 H. P. direct current motor, Crocker & 
Wheeler, type C. M. 1000 R. M., shunt wound, 220 volts, in 
good running condition with starter and iron pulley, no base, 
$24.50. One Becker & Christian balances, with weights 
ranging from 1MG to 20g, in perfect shape, good as new, 
$30.00. One large pebble mill about 30” in dia. x 30” long, 
porcelain lined, in good condition, bargain price $125.00. All 
prices are FOB Chicago, Ill. Address B. O. No. 1083, care 
of this journal, 


For Sate—Three round revolving tables with 6-inch ball 
bearing castors. Made by U. S. Bottlers Machinery Co. 
Like new with special extra 3-ply tops with holes for drain- 
ing bottles and drip pan underneath. Cost $150. Wonder- 
ful tables; will sell for $85 each or $240 for the three. Will 
crate and ship. Boyer International ‘Co., 940 North Clark 
St., Chicago, III. 


Your imperfect shaving cream costs you worry and mone y 
Manufacture perfect shaving cream, and eliminate needless 


loss. I have the formula and process, a commercial success. 
Address B. O. No. 1084, care of this journal 





i 
' 
‘ 
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KAOLIN 
ZINC OXIDE 
MAGNESIA CARBONATE 


STARCH 


245 Front St. 


ESTABLISHED 1890 


FOREIGN—" XM FL C>-pomstic 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


WHITTAKER, CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 


Perfumers’ spirit to be used in formulas. Wherever alcohol 
is specified you will find a most wondertul improvement jn 
the perfume. Complete original formula for five dollars 
Apply to Charles M. Earl, Chemist, 1431 Church St, 
Detroit, Mich. 


HELP WANTED 


Compact chemist; one well experienced in the manufac- 
ture of highest grade rouge and powder compacts. This 
is a very good opening for competent man who knows how 
to handle help and get out production. Address in absolute 
confidence H. W. No. 1094, care of this journal 


Office manager for essential oil, synthetic and flavor 
house in Mid-west. We have a good opening for a well 
trained man who knows this industry. Address in con 
dence H, W. No. 1095, care of this journal. 


"SITUATIONS WANTED 








Perfumer and manufacturing chemis t, university graduate, 
long experience in the manufacture of toilet articles of all 
descriptions and complete knowledge of pharmaceuticals and 
medicinal preparations. Address S. W. No. 1091, care of 
this journal. 

Sales manager, as manager of sales with leading houses 
making perfumes and toilet preparations, now open for en- 
gagement. All communications absolutely confidential. Ad 
dress S. W. No. 1093, care of this journal. 








\li around experienced soap maker desires position with 
reliable firm, able to take complete charge of manufacture 
of all kinds of soaps, soap powders and candles to best 
satisfaction. Have 25 years of experience; am ready to 
take position at once. Address S. W. No. 1086, care of this 
journal. 

Perfumer, thoroughly experienced in all departments of 
manufacturing, buying, managing; having creative, executive 
and constructive ability; can assume entire charge of any 
factory, also can act as buyer for imported lines, etc. Ad- 
dress S. W. No. 1087, care of this journal. 

(Continued on page 132) 









SOAP POWDER 
ZINC STEARATE 
PREPARED CHALK 


INFUSORIAL EARTH 





New York 
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THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


Kontakt Saponifir 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, OHIO 











PRIVATE BRAND 


ONE QUALITY ONLY 


MANUFACTURERS 


ROUGE and FACE 
POWDER COMPACTS 


LIP ROUGE, LIP POMADE, 
NAIL POLISH 


(Cake form) 
IN METAL and PAPER BOXES 


Centrally Located for Quick Shipments 


ABONITA COMPANY, Inc. 
134 S. CLINTON ST. CHICAGO 





KNICKERBOCKER “MADE-RIGHT” 
| SAMPLE CASES 





















The Best Materials and Work- 
manship in Paper Box 
Construction 


QUALITY 





SERVICE 


Buy Baxter Boxes Because Best 


General Office: Brunswick, Maine 


OO 









| Bring Bigger, Better, More Orders 










Write for Pictorial Catalog 80. 


KNICKERBOCKER CASE COMPANY 
Specialists and Original Designers 








224 N. Clinton Street Chicago 
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WILL 
Bottle Washer 


A superior convenience 
for washing bottles, flasks 
or test tubes. 


Fits on any faucet in- 
stantly. Water is turned 
on by raising to perpen- 
dicular position, and is 
shut off by lowering to 
horizontal, as illustrated. 
The Will Bottle Washer 
will wash more bottles per 
hour, in a more thorough 
fashion and with less 
effort, than old _ style 
methods, 

A trial will show you that 
even an_ inexperienced 
operator can wash a gross 
of bottles by this method 

»-quarter the ordinary time. 


Write Department 
11015—Bottle Washer only 


11017—Bottle Washer with attachment for smooth faucet.. 1.‘ 
31018—Bottle Washer with attachment for threaded faucet 1.40 


Discount in quantities 


WILL CORPORATION 


Products for Every Laboratory 
Guaranteed Without Reservation 


RocHeEsTER , N-Y. 





(Continued from page 130) 





SITUATIONS WANTED 
Perfumer, French, thirty-nine years of age, married, Chrigs- 
tian, American citizen, speaking and writing French, Spanish 
and English, six years’ experience with some very good 
houses, capable of manufacturing every toilet preparation; 
possessing ability to select packages, desires position. Ad- 
dress S. W. No. 1088, care of this journal. 


Perfumer and chemist, American citizen, educated in Ger- 
many; twenty years’ experience, thorough knowledge of 
manufacture of soaps and toilet preparations, creator of 
new and attractive products. Can furnish very fine refer. 
ences here and abroad. Speaks French, German, Spanish 
and English; desires position. Address S. W. No. 1089, 


care of this journal. 


Perfumer, has had twelve years’ experience with a very 
large house here and abroad, thoroughly familiar with the 
manufacture of all toilet specialties and efficiency methods, 
Capable of making highest quality of French perfumes, 
Compensation must be liberal to be interested. Address 
S. W. No. 1090, care of this journal. 

Graduate chemist with 5 years’ technical commercial 
experience as plant manager, buyer and executive in manu- 
facture of cosmetics and proprietaries desires connection with 
growing concern. Address S. W. No. 1092, care of this 
journal. 


Responsible man, considering new connection, offers to 
dependable firms broad experience in creating high grade 
formulae in toilet preparations, new odors for them, new 
perfumes, new dental pastes, the most perfect shaving cream, 
hair tonics, facial creams, lotions for barbers, beauty parlors, 
private-label goods, etc. Created nationally known line. 
Independent buyer, successful manager. Address S. W. 
No. 1085, care of this journal. 


High grade perfumer and maker of toilet preparations. 


The man we want has very few equals and no superiors in 


this line of work. 


Must have had several years’ personal experience in the success- 
ful manufacture of all kinds of perfumes and toilet preparations 
with one or more of the leading concerns in the industry. Must 
be able to originate popular new odors, design artistic packages, 
buy economically, manufacture scientifically, and must be satis- 
factory from a personal standpoint, as well as in every other way. 


Unless you have very unusual talent and experience, it will be 
useless to apply. We are not interested in an ordinary perfumer, 
but a strictly high grade man will find a rare opportunity with an 
old established nationally advertised concern. Tell all about 


yourself in your first letter. 


Address H. W. No. 1096, 


care of this journal 
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ufactured in America 


Deep Embossing 


A SEPTEMBER SUN” 












Headquarters 
Beeswax 
Witch Hazel 
Stearate of Zinc 


Magnesia Carbonate 


Inquiries solicited. 


A.C.Drury &Co. 


Waxes. Gums  Heaw) Chemicals 
‘Dnugs, Essential Oils Etc. 


420 Rush Street 
Chicago, Illinois 
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| LABELS 
| for 


v TOILET 
< Pee 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
120 WEST 32na STREET 
NEW YORK 












Your Inquiries Solicited 


PRIVATE BRAND 
TOILET SOAPS 





Manufacturers of 


Powdered-Chip-Liquid 
Cocoanut Oil Base-Shampoo 
Soaps 





J. Eavenson & Sons, Inc., Camden, N.J. 
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Ss N. aes @ Co., INC. 
* 12 South Marshall St. 
PHILADELPHIA 
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For Toilet Preparations and Cosmetics 


yer S.PAT.OFF. 


THE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 
address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
44 BEAVER STREET, NEW YORK 














HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 


SHAMPOO BASE POWDERED SOAP | 
LIQUID SHAMPOO U. S. P. CASTILE BARS & 
LIQUID TOILET SOAP POWDERED 
SURGICAL GREEN SOAP SHAVING POWDER | 


NEARMAEERS OF SOtkruRY | ee PASTE | TOILET AND BATH SOAPS 





The Perfect Wrapping for Soap, Perfumes, Powder | 
Puffs and Toilet Preparations Alcohol U. S. j e 


Cologne Spirits 





Fenestra. Transparent. Strong. Air- _ ne 
ight. Meisturcgrecl. Denatured Alcohol —_ All Formulas 
Keeps your package neat and tidy. SS 
James A. Webb & Son 
| INCORPORATED 
BIRN & WACHENHEIM jw you. Y. 110 East 42nd Street N Y. City 


Phone—Vanderbilt 3600 
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KOLYNOS 


AT LONDON 


The Kolynos Company have a plant at London 
which is the equal of anything in America for 
the handling of tooth paste. They use six 
large tanks which hold glycerine and alcohol 
in the process of making their tooth paste. 


Our leading makers of tooth paste, perfumes, 
essential oils, shaving cream, etc., use Pfaudler 
equipment for many of their plant operations. 
You will find Pfaudler equipment ready to 
meet the requirements of your product. 





Cr rr ne ee ee ee ee ew ee ee 








1 I 
Battery of Pfaudler Tanks used in the process of manufacture ; THE PFAUDLER CO., Rochester, N. Y. 
of tooth paste. The Kolynos Co., London, England : Gentlemen: ibisdeedenndaaas 1923 
Mail the analysis coupon! ! We manufacture ............ iécctianideaaaals 
: Would be interested in learning whether your equip- | 
CO 1 ment has been used in our field. Send literature and ! 
1 I 
e PFAUDLER oF available date ! 
- orld’ e .. las i teel : . , i 
The World's Larg a ieces” Glass Lined Stee ; Chemical nature of product handled is................ 1 
_ ! 
ROCHESTER, N. Y. i saswa paihcscbaecc:cpaesesesitiaionntihadiaadiniameaiuatibe an 1 
on New York City Chicago San Francisco i 1 
London, England Sydney, Australia Name ...... pestacen o : 
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VIOLET 


Specially Prepared for Your 
Products: 











Our laboratories have determined which of 
our Violets is best for your products. 


If you are interested in a Violet of delightful 
fragrance that will blend properly with your 
goods, try ours. 





Read the descriptions carefully. 





Let us send you samples. 





Write today! 











Good as a base in high- 


Violet German ee ee 
$50.00 Ib. clearly in 60% Alcohol. 





Will impart a lasting scent 


Violet Extra to fine perfumes. A _ true 
$42.00 lb. Violet aroma which is un- 


mistakable. 








° 5% of this oil diluted in 
Violet No. l 80% alcohol will produce a 
$35.00 lb. Violet with the delicate frag 


rance of fine French Per- 








lumes, 


Designed for use particularly 


Violet Concrete i Stes aneds Tolles Powe 
$25.00 Ib. ders. 


: = Has the enticing fragrance 
Violet Nice of a bunch of fresh Violets 
$20.00 lb. Fine for all toilet prepara 


tions 


Violet No. 2 Une. eae 

















1 Toilet Waters. 





| Ask for our complete price list of Synthetic 
Flower Oils. Write today. 














ALEX. FRIES & BRO. 


312-314-316 E. 2nd St. 





Cincinnati, Ohio 





Established 70 Years 





























$16.00 lb. Floral Waters, Lotions, and 













40 John Sorat 
New Yorks 


GM Srades of 
VANILLA BEANS 


GUMS 
Arabic Tragacanth 
Crude Powdered 


POWDERED KARAYA GUM 


PETITES 


Aluminum Case 


, , d 7 
% oz. Size Only ” oo 7 


Ground 
Elongated 
Glass 


Stoppers 


Uniformity. 
Quality 
Superior to 
Europe’s 


best. 


Man’f'd by 


E. J. CALLAHAN & CO. 
16 W. BARRE ST., BALTIMORE, MD. 





100 WILLIAM STREET 


McLavrin-Jcnes Co. 
nsert between 


Majestic Metal — 


Preeman Prom 
Mero & Boyveau, | 
Merveille Puff & Cosmetic 
Metal Package C 
Milville Bottle 


Monarch Nusbaum 


Incorporated 

Insert betweer 
Mergan & Co., 
Mihlethaler Co., 


Naarden Chemical Works 
Nadel Desparmet 7 


New England Collapsible 


Orbis Products T 
Oxzyn Company 


perpeeegien & —, > Front Cover 


ose sic Metal Ware Con ip? 
Peerless Tube Co i 
Pennsylvania Collapsible Tui 

Pennsylvania Oil Co 


Perfumers & Jewelers Box Co.. 
Pas & Bauer. 


Piymosth "Siraesle Laboratories. 


Polak & Schwarz..Insert between 


NEW YORK 
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HENASOAP 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO is a combination of the HENASOAP SHAMPOO gives a rich, creamy 
active coloring principles of Hopkins Egyptian 
Henna with Hopkins Neutral White 


Soap—delicately perfumed. 


Proctor & Schwartz, 


Quality Label 


Randolph Paper Box Co. 
Read Machinery Company 
Redington Co., F 


Reusche, L., 


Rhode Island Vv anity Ca: ase 
Rhodia Chemic al Co. ‘ 


Ritchie, W. C 


Robertet & Co., 


Rodgers, Geo. 
Rognetta, Salv. 


Roure-Bertrand 
Rowell Co., E. N. 
Royal Mirror Works 
Rub-no-More Co, 
Ruth Glass Co, 
Ryland, H. C. 


Sabrane, Fabrique 
Schmid, Julius, 
Schmitt & Co., 


Schmoller & 


Scientific Utilities Co., 

Insert between 
Scovill Manufacturing Co. 
Sherwood Petroleum Co., 
Shipkoff & Co. 


Shriver & Co. 


Sierra Talc Company 
Seciete Chimique 
Soc. Francaise de 
Solar Laboratories, 
Sopros, Societe 
Smack Co., A. 
Smiloff, N. D 


Sonneborn Sons, 
Snarhawk, Chas. 


You can get better results with 


“MONSANTO 


Yhe Original American Coumarin 
Manufactured by 


onsanto Chemical Works 


Sr. Louis, U.S.A. 


116 and 117 


Insert between 
Rossville Co,, The 


Insert between 48 


des Usinee du Rhone 


CHICAGO 





lather, cleanses the scalp—gives a glint to the 


hair and makes satisfied customers 


HENASOAP SHAMPOO is sold to manufacturers only 
Send for Sample and Quotation 


J. L. HOPKINS & CO. 


IMPORTING DRUG MERCHANTS NEW YORK CITY 





INDEX TO ADVERTISEMENTS -continues 


Polak’s Frutal Wo 


Standard Oil Co. ..... 
ndard Specialty & Tube Co 


Stanley Mfg. Co..Insert between 68 and 
Stokes ae Co., a er 


Senses, 66: Ee ccccess 

Swindell Bros. aidan ‘ 

Synfleur Scientific Laboratories 
Insert between 8 


Taylor Instrument Companies 
Thurston & Braidich 
Tombarel Freres 

Todd Co., A. M. 


rece Labys ..... , 28 and 


[witchell Process Co 


Ungerer & Co........ Inside Front 


Back Covers, 32 and 


United Laboratories 


’, S. Ind, Chem, Co 


almont Mfg. Co aa 
am Agsermoem, A. Ls .ccccccccl 
am Det & UR cccceces 
i RIO Bie Mais adé-ewadus eehcecee 
Verley, Albert ........ — 


fafa 


Victor Metal Prod. Corp. (eteeveeanuut 
Vistar G BRED occcccdecceccncccaues 


Webb & Sor, James A. . 
Wepplo Manufacturing Co 


Western Cartridge Co. ..... ae 


Wheaton Co., T. C. 


Insert between 76 ; 
Wheeling Stamping Co. ............0-- 


White Metal Mfg. Co. 


Whiting-Patterson Co., Inc. oa aeean ais 
Whittaker, Clark & Daniels, Inc........ 


Wiedemann Company, The Geo. 
Will Corporation .........+. 
Wirz, Inc., A. H. 


Outside Back Cover and 


Feng BGR. 2 cocscnnsestsemacecacues 


Zagara, La.. .. Insert between 40 and 
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RST SSA SSR SSeS Se 


MRS 


NEW SYNTHETIC FLOWER OILS 


\urantine 






Ex ATE 





Centiflor 








Dianthus Flor 
Giroflee Flor 
Lilas Flor 


NARCISSE FLOR 


Muguet Flor 
Oeillet Flor 
Opoponal 


RA 







AA 





PM 


Rose Rouge 





TH. MUHLETHALER Co.. LTD. 
NYON, SWITZERLAND 





pa aS 


No. 8 Paste Mixer 


MOTOR DRIVE 


SPECIALLY adapted for 

the mixing of Tooth Paste, 

Toilet Creams, Paints, Ink 

and various materials in Paste 
Form. 


All gears are machine cut and 
substantially guarded. 


Send for our catalogue fully illus- 
trating our full line. 


Arthur Colton Company 
MANUFACTURERS ¥ OF @ PHARMACEUTICAL 2 MACHINERY 


2604 East Jefferson Avenue, Detroit, Mich. 
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ma 


Terpeneless 


Bergamot Absolute 


DI) 
a 


ll 


Terpeneless 


Lavender Absolute 





D® BERR 


a 
' i 
4 


TTT OTT 


ra-refined materials | a ae 
he 5 LCUM 
“POWDER, 


PRICE 25¢ 


| N° 8176. cuaranTeeo BY 
INDUSTRIAL AROMATIC CO. | PORCH BERRY © 
CHICAGO : 
NEW YORK 


4020 Tenth Ave. New York City oo 








Manufacturers 


AMM 


= 








FILTER FAST 


WITH THE 


Over 50 Times faster than 
Funnel Method. 


1000 Pounds 
Pressure 


used against the liquid in 
the No. 1 size filter—300 
pounds in No. 2 size. 


This great pressure is 
ete created by the Vacuum pump 
attached to every Vaccu- 
Filter, which explains why 
—= = they are 


The FASTEST FILTERS in the WORLD 


of a Portable Type. 
Filter paper or Felt is used as the filtering medium. 
Paper cannot break and spoil liquid already filtered. 
PRICES: 


Size No. 1 $8.00 complete. Papers cut to fit 1.00 Per 100 

s Felts cut to fit 1.00 for 20 

Size No. 2 $15.00 complete. Papers cut to fit 2.00 per 100 
Felts cut to fit 15c each 


For sale by all laboratory supply dealers or direct from us. 


Write for new circular 


ALSOP ENGINEERING CO. 


Dept. “K” 157 Water St., New York City 
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CY OUD ry 
See oe ys N La A L a E e oa 0 D iT CT L ati NN MANTA 


PETROLATUM 
U.S. P. & B.P. 


UR Refinery, located in the heart 

of the Pennsylvania oil fields, 

runs exclusively on the choicest white 
sand Pennsylvania crude and has 


erence errno 
an 
ie pei 
5 
ey , 


ee et ea ce mal reed 


been operating continuously since 


1880 in the production of high grade 
petrolatum. 

The product is guaranteed to be 
sweet. odorless and free from admix- 
ture of waxes, Absolute uniformity 
is secured by careful refining and 


strict laboratory control. Grading as 
to color is as follows:— 


NH 


a 


a eT CUMIN 


Amber, Cream White, Lily White, 
Extra Light Amber, White Superfine 


The above are especially adapted 
to the manufacture of salves, oint- 
ments, cosmetics and for all phar- 
maceutical work. 


SUPERIOR PRODUCTS REQUIRE 
QUALITY RAW MATERIALS 


e 
€ 
T 
R 
Q 
L 
A 
is 
\J 


General Offices: 114 Fifth Ave., New York 


Refinery: Petrolia, Penn. Manufacturing Plant, Nutley, N. J. 


STOCKS CARRIED IN PRINCIPAL CITIES 


PT ea 





i 





